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Clarification Price Order Sought 


Purina Buys Merit 
Mills, With Plants 
in Texas, Oklahoma 


ST. LOUIS—Donald Danforth, pres- 
ident of the Ralston Purina Co., St. 
Louis, Jan. 31 announced that his 
company has purchased Merit Mills, 
Inc., which includes major milling 
operations at Oklahoma City and Am- 
arillo, Texas, and smaller plants at 
Muskogee and Sayre, Okla. 

The Purina company will operate 
the Merit Mills, manufacturing Merit 
feeds as well as Purina Chows, Mr. 
Danforth said. Under this plan the 
present Merit personnel and dealer 
organization will be retained. 

A. G. Hammond, president of Merit 
Mills, in retiring from the feed manu- 
facturing business asserted that he 
is “pleased to be able to transfer his 
business to a member of the feed in- 
dustry that can supply and service 
Merit customers with highest quality 
products and program.” 

Purina operation of the Merit plants 


was effective as of Jan. 31, and is 
under the direction of R. E. Rowland, 
Purina vice president in charge of 
production. 


ALFALFA INDUSTRY NAMES 
ESA ADVISORY COMMITTEE 


CHICAGO — A three-member Al- 
falfa Industry Advisory Committee 
to aid Economic Stabilization Agency 
officials in forming basic policies and 
practices related to prices and other 
stabilization measures concerning the 
industry has been appointed. 

The members are Joseph Chrisman, 
Cerophy! Laboratories, Inc., Kansas 
City, president of the American De- 
hydrators Assn.; W. J. Small, W. J. 
Small Co., Neodesha, Kansas, and 
John Caple, A. B. Caple Co., Toledo. 


ALFALFA CONFERENCE SLATED 

ALBANY, CAL.—The National Al- 
falfa Conference will be held at the 
Western Regional Research Labora- 
tory here April 17-18. The annual 
convention of the California Hay, 
Grain & Feed Dealers Assn. follows 
April 19-21 at Hotel Fairmont in San 
Francisco. 


INDUSTRY CONSULTANTS PRESS 
FOR REVISIONS IN REGULATION 


Action on Separate Orders for Individual Industries Sug- 
gested as Best Solution—Most Farm Price Increases 
May Be Passed on Under General Ceiling Order 
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Price Control Order Puzzles 
Industry, Slows Feed Business 


The imposition of price controls 
last week caused considerable con- 
fusion throughout the feed industry 
and resulted in a general slowdown 
in business. 

There was no immediate clarifica- 
tion of some of the provisions of 
the Economic Stabilization Agency’s 
order which caused the confusion, and 
most feed men are waiting for sup- 
plementary regulations tailored to 
the industry. 

Most manufacturers of formula 
feeds determined their legal ceiling 
prices would be the highest price 
they received for each item sold and 
delivered in the base period. Also, 
they indicated in most cases that 
as costs of ingredients advance they 
would add the margin prevailing on 
their highest price delivery in the 
period to the new ingredient cost 
list for each item. 

However, the problem of risking 
breaking through ceilings was not 
immediately presented since most by- 
product feed ingredients declined in 
price or held steady through the 
week. Thus, most manufacturers’ 
price ‘lists were below their permis- 
sible ceilings. 


Grain Prices Climb 


Meanwhile, grain prices advanced 
sharply following announcement of 
the price freeze. 

Some ingredient quotations were 
advanced early in the week to the 
producers’ ceiling, but slack trade in 
most cases resulted in sales below 
these levels. In the Pacific North- 
west, however, it appeared at the 
end of the week that handlers of 


feed products would hold their mer- 
chandise for ceiling prices. 

Feed dealers approached new buy- 
ing with great caution, and in most 
areas bought only supplies needed 
immediately even though inventories 
were believed to be very low. Most 
appear to be awaiting more ‘clari- 
fication of the freeze order. In some 
cases, dealers appeared reluctant to 
order out formula feed booked earlier 
at prices below current lists. 

Confusion also surrounded the 
grain trade for a time, although 
trading resumed a more-or-less nor- 
mal routine by the end of the week. 
Close reading of the law led some 
grain merchants and terminal eleva- 
tor operators to doubt that ceilings 
were imposed on their operations. 

The greatest point of disruption 
in the price order was Section 3, 
which states that ceilings are to be 
based on the highest sale made for 
delivery during the base period, or 
highest offering price if no delivery 
was made. It was felt by many that 
the sale price, regardless of deliv- 
ery, should be the basis of the ceil- 
ing and may have been the intent 
of the ESA since there appeared to 
be a contradiction in the order. 

There was no word as to wheth- 
er this would be changed, although 
it was indicated that an amendment 
was being drafted. 


Take Standby Position 
Effects of the price freeze order on 
formula feed business in the central 
states area could be summarized in 
one word—confusion. Lacking clarifi- 
cations, most mills did not know 


what to tell their representatives to 
do or what to do themselves, so they 
decided to adopt a standby position 
and await developments. 

Generally speaking, there has been 
no important change in the attitude 
of retail distributors or users of 
feeds. An occasional cancellation of 
contracts has occurred by buyers who 
hoped prices might be rolled back, 
and there were some inquiries by 
others who wanted to know whether 
further bookings should be made at 
current levels to beat the rise of 
grains toward parity levels and ceil- 
ings. Neither of these conditions 
could be called a trend, millers said. 

Some sales managers reported that 
they at first felt obligated to tell 
their salesmen and dealers something 
about the price freeze situation, but 
when it came to putting it in words 
they were at a loss for something to 
say. 

Central states mills are not con- 
cerned about ingredient costs. Mar- 
gins and mark-ups are being watched 
closely. It is reported that the hope 
of using the old MPR 585 as a2 basic 
ceiling order under the new emer- 
gency has been discarded. An entirely 
new order may be written. 

As one large central states miller 
put it: “We are in a standby posi- 


(Continued on page 77) 


By JOHN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


(The complete text of the ceiling 
price regulation appears on page 10.) 

WASHINGTON — Attempts were 
being made this week to correct in- 
equities in the government's general 
price ceiling regulation as it affects 
the feed and allied industries. 

But generally, confusion over pro- 
visions of the hurriedly issued order 
continued to prevail. 

Grain and feed industry consult- 
ants of the Economic Stabilization 
Agency will continue to press for 
amendments to the provisions of the 
regulation affecting farm commodi- 
ties and the grain and feed indus- 
tries. However, there was no im- 
mediate indication as to when such 
action might be possible. 


Individual Orders Suggested 


On the basis of present conditions 
here, it appeared that the quickest 
solution to the price regulation jam 
of problems would be for each in- 
dustry to push as rapidly as possible 
for individual orders to eliminate the 
confusion which now exists as a re- 
sult of ambiguities and contradic- 
tions of the present order. 

There was no immediate indica- 
tion as to definite action concern- 
ing the possibility of a feed price 
industry order. But, as pointed out 
previously, representatives of the 
feed industry have met at least un- 
officially with ESA consultants to 
examine the old OPA feed industry 
price order. They were called to ad- 
vise on the utility of the old order 
and to determine what modifications 
might be necessary. 

While efforts were being made to 
amend certain provisions of the gen- 
eral price order, the main efforts on 
the part of business consultants late 
this week were to remedy the con- 
fused situation on commodity ex- 
changes where commodity prices were 
over minimum ceilings and all traders 
were frozen at individual ceiling 
levels. 

Temporary Measure 

The general ceiling regulation was 
regarded generally as only a tempo- 
rary stopgap measure. And, as stat- 
ed by ESA itself, the order was sub- 
ject to revision as soon as possible, 


(Continued on page 73) 


I} your Foodstuffs it late .. . mostly the delay can be 


blamed on the curtailment of mail service as rail strike spreads. 
The Post Office has clamped an embargo on second class mail for 


Chicago and all points East. 
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The First Week 


ELL, the fellow said, I can’t figure out what it is all about and 1 

can’t find anyone from President Truman down to the office janitor 
who can tell me what it means, so I am just going about my business as usual 
and hoping for the best. 

And what the fellow said probably comes as close as anything could to 
expressing the average business man’s current philosophy in regard to the 
week-old so-called price freeze order. 

As far as the feed and grain industries are concerned, it would be im- 
possible by studying the text of the order to tell with certainty whether 
the complicated details of daily business transactions are on the legal or 
illegal side. Virtually everything would depend upon someone's interpreta- 
tion, and there is not any one in Washington or elsewhere who will give 
even the slightest hint of interpretation or clarification on any question. In 
fact, it has been obvious from the start that the ex-mayor of Toledo and 


_ his co-authors of the order have no practical sense of business or under- 
' standing of what would be needed to bring a semblance of workability to 


the regulation. Industry-wise consultants, who could have helped, have not 
been consulted. Mr. DiSalle seemingly has confined his efforts to appointing 


_ Democrats to juicy jobs and shouting that, by golly, he is going to sic the 


FBI on anyone who doesn’t behave himself pricewise. 
It is a ridiculous situation, and one that could stagnate business if busi- 


» ness men themselves did not apply common sense to it. As for the feed indus- 


try, virtually all of the men to whom we have talked say that they are 
watching their margins carefully to make sure that they are not taking more 
profit than prevailed during the base period, but that otherwise they simply 
would have to await some clearing up of the contradictions and vagueness 
of the regulation. If the ESA and OPS boys can’t relieve the confusion, their 
price control attempt will be one of the biggest busts ever perpetrated in 
Washington—and that will be a big bust, indeed. 

As one friend of ours put it, “It’s the companies that have lawyers that 
are having trouble this week.” 


* 


Feed and the Vets 


HE leading editorial in the February issue of the North American Vet- 

erinarian quoted from several articles in recent issues of Feedstuffs. 
This was done, the editor stated, to give readers in the veterinary field an 
awareness of the matters that currently interest those who formulate and 
process feed. 

The subject matter abstracted from Feedstuffs by the North American 
Veterinarian included the recent production school sponsored by the Midwest 
Feed Manufacturers Assn. in Kansas City, the proposal for a permanent 
school of feed technology at Kansas State College, and reports on nutri- 
tional developments by A. L. Pope, Damon Catron, Elton Johnson and W. M. 
Beeson. 

All of these indicated, the editor pointed out, “the manner in which 
those in the feed industry apply themselves better to serve the purchasers 
of their products.” Of the feed production school, he said: “This is evidence 
that one or two biochemists and a few mill hands do not constitute the tech- 
nical staff at the formula feed plants of this country.” 

His concluding comment was that “it is evident that representatives of 
feed manufacturers and others who interest themselves in the livestock 
owner's feeding problems will continue to increase their fund of knowledge 
on the subject of nutrition. . . . Obviously, it is more important than ever 
that veterinarians in general practice keep pace with progress in this field. 
Many of them have manifested an alert attitude in this regard in several 
ways, including attendance at conferences on nutrition.” 

It is a fact that considerable progress has been made in the past sev- 
eral years in obtaining mutual understanding of each other’s problems and 
objectives by feed groups and veterinarians. This is as it should be. The 
feed man and the veterinarian are closely allied, because disease prevention 
and control have many nutritional aspects, and the best feed or feeding 
program can be ruined by disease or poor sanitation and management. The 
two groups siiould know each other, and each should know what the other is 
doing. Both will benefit by intelligent cooperation—and so will the farmer. 


* * 


| 


Quotes 


ROM a bulletin of the American Feed Manufacturers Assn. on the 
general price freeze order: “This is no time for hysteria. Keep calm.” 
Comment: “Heck, boss, it ain’t that we are hysterical. That wild look in our 
eye is just confusion.” 
* * * 


ROM an article by James C. Fritz in Borden’s Feed Trade Winds: 

“Quality controls practiced by the feed manufacturer are important 
but it is safe to say that no laboratory magic will take the place of good 
common sense and judgment in the act of procurement. When the buyer 
considers cost only, it is safe to assume that his feeds will be mediocre—or 
worse. There are few materials so bad that someone can’t make a worse 
product that can be sold profitably at a still lower price. It is the job of 
the feed manufacturer to sift the ingredients offered to him and to buy and 
use only those which are of good quality. One of the largest feed manufac- 
turers in the country has waged an extended campaign on ingredient quality. 
He has shown repeatedly and forcefully that the same formula could produce 
either excellent feed or very poor feed, depending on the quality of the ingre- 
dients used with that formula. 

“None of the ‘wonder drugs’ can be added in microscopic quantities to 
overcome the basic deficiencies in the feed, or to cover up poor quality ingre- 
dients, or to prevent losses from disease problems that are in no way related 
to nutrition. Those feed manufacturers who think they can do miracles with 
a poor feed by merely adding a few units of a certain vitamin or antibiotic 
per ton are due for a serious disappointment. There is no substitute for 
ingredient quality, for common sense in feed manufacture, or for proper sani- 


tation and management on the farm.” 


MARKET NEWS SUMMARY 


* 


For M News Details to 74-77 


Northwest Formula 
Business Slows 


Down Further 


Formula feed sales in the North- 
west, already in the midst of a sea- 
sonal slurap, were depressed further 
by confusion surrounding the price 
control order this week. Further 
complications appeared to be develop- 
ing in connection with the railway 
switchmen’s strike. 

Feed manufacturers were forced to 
cut back production further because 
of lack of shipping directions. Some 
commented that dealers had failed 
to order out supplies booked at levels 
below current price lists. Most firms 


The index of wholesale feed- 
stuffs prices for the country as 
a whole, compiled by the Pro- 
duction and Marketing Admin- 
istration stood at 239.4 as of 
dan. 31, down 2 points for the 
week. The feed grain index was 
240.7, up 1 point from the pre- 
vious week. 


were doing their best to secure di- 
rections on sales, although it was 
rumored that some were about to 
cancel out the orders. 

Lack of understanding of the pric- 
ing order was given as the chief 
cause for hesitancy on the part of 
dealers, with many of them appar- 
ently expecting a rollback in new 
control regulations. None appeared 
to be willing to build inventories, 
and the business completed during 
the week consisted largely of small 
lots te meet current demand from 
feeders. 

Manufacturers also are wary of the 
situation on price controls and in 
most cases are refusing to accept 
orders for beyond 10-day shipment 
or are taking only price-date-of-ship- 
ment orders. Pending further clari- 
fication from Washington, manufac- 
turers have established ceiling levels 
which they feel comply with the reg- 
ulation. However, current price lists 
are below the level and there are no 
problems at present in respect to 
going above the ceilings. 

Most ingredient markets were easy 
this week, but feed grains advanced. 
New price lists are unchanged to per- 
haps $1 ton higher than a week 
earlier on most formulas. 


Because of extremely cold weather, 
low inventories and the possibility 
that the first shock of the price 
freeze will wear off soon, sales man- 
agers anticipate a pick up in demand 
shortly. However, spread of the 
switchmen’s walkout would serious- 
ly interfere with operations. 


Feed Business 
Rated Poor in 
Ohio Valley 


Confusion prevails among both 
manufacturers and buyers of formula 
feeds in the Ohio Valley as a result of 
the price freeze. Everyone in the 
business is awaiting clarifications as 
to ceilings and other phases of the 
new governmenta! regulations. In the 
meantime, business is poor to only 
fair throughout the entire list. 

However, the concensus hereabouts 
is that most of the confusion will 
have been clarified at or before the 
end of this month, with a consequent 
end of the mid-winter slump in busi- 
ness. Evidences of this already have 
appeared, especially in the matter 
of prices, which have advanced to as 
much as $1 ton this week. Another 
important phase of the over-all pic- 
ture is the weather, which during 
recent days has ranged down almost 
to zero in this area, with accompany- 
ing snows sufficient to thoroughly 
blanket all pastures. Feeders cannot 
hold off buying indefinitely, especially 
those producing baby chicks and the 
many others who are fattening cattle 
and hogs for the market. 


Cold Snap Gives 
Feed Business 
Boost in S.W. 


The coldest weather of the year 
gripped the entire Southwest this 
week, stimulating demand for formu- 
la feed at the retail level to some 
extent. Manufacturers, however, have 
not noticed any appreciable improve- 
ment, but some upturn was anticipat- 
ed momentarily. 

During the first few weeks of the 
year formula feed manufacturers 
were experiencing slow sales, but 
some pick up occurred last week. 
This week that level was maintained 
with some moderate improvement in 

(Continued on page 78) 


« 
| 
f 
q 
j | 
I 
| 
~ 
44 
| 
} 
| v ¥ 
| 
| 


To the local feed manufacturer: 


FEEDSTUFFS, Feb. 3, 1951-3 


HERE’S a new trend in feed making and 
poultry and animal nutrition... and it holds 
great opportunities for you. 


Back 25 years, “complete feeds” were the 
thing. You took them as they were and a good 
part of the bill was for freight. 


Then in the middle 30’s the “complete con- 
centrate’’ came in. That made more sense. With 
concentrate plus locally available feedstuffs, 
you could make a better feed and more econom- 
ically, too. 


Now we're in another era. Now you can make 
still better feed at still greater saving. You can 


etter feeds lower prices 
are their way 


And YOU are the man who 


will make them 


PETER HAND FOUNDATION’ 


*DIVISION of the PETER HAND BREWERY COMPANY 1632 N. Sheffield Ave., Chicago 14, Illinois 


NUTRIENTS MINERAL BLENDS COMPOUNDS 


use as much as 95% of materials that are avail- 
able locally. Yes, make better feed and more 


economically, too. We know because we are 


helping many local feed manufacturers do it now. 


Our program takes advantage of the great store 
of new facts about poultry and animal nutrition, 


new know-how in all phases of feed manufactur- 


ing. We enable you to put yourself in a far 


better position to compete than you ever have 


been before. 


To the local feed manufacturer who is looking 


ahead and wants to get ahead, our program makes 


a lot of sense. If you’re one of those people, drop 


us a line and we'll gladly tell you all the details. 


@ We supply the essential vitamins and minerals to fortify 
the protein supplements, grains and grain products avail- 
able to you locally. 


@ These vitamins and minerals are especially formulated 
and blended to a guaranteed potency. 


@ We provide proven formulas and feeding programs. 


These are the basic points of the Peter Hand Foundation 


@ We provide assistance in purchasing, manufacturing, 
engineering and merchandising. 


@ All this is backed by men who have been leaders in the 
feed business for years and by the finest technical equip- 
ment—biological laboratories, ingredient testing rooms, 
commercial-scale research farms, and a chemist-controlled 
mixing plant. 
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FEEDSTUFFS, Feb. 3, 1951 


Rail Tieup Slows Feed Shipping, 
Cripples Empty Boxcar Movement 


CHICAGO—A spreading “wildcat” 
strike of railroad switchmen put a 
sudden stop to outbound carload 
movement of formula feed from cen- 
tral states mills as well as to in- 
bound deliveries of ingredients. 

A number of plants were closed 
almost at the beginning of the strike. 
Others with truck loading facilities 
kept in operation on a reduced basis, 
but it appeared that a large percent- 
age of the industry would be down 
by the end of the week unless the 
strike ended quickly. 

The work stoppage started in Chi- 
cago Jan. 30, when switchmen report- 
ed “sick” and stayed off the job. The 
Brotherhood of Railroad Trainmen 
declared that the strike was unau- 
thorized and ordered the men to re- 
turn to work. But, by Feb. 2 the 
walkout had virtually paralyzed 
freight yards across the nation. 


Hopeful for Army Action 


As the tie-up spread, many feed 
mill operators took the hopeful view 
that the army would take concrete 
action to get the roads in operation 
again. Grapevine gossip among plant 
personnel close to the railroad strik- 


NEWSOME 


ers, however, indicated that this was 
to be a strike to a showdown. 

Stocks of feed in retailers and 
feeders hands were light in many in- 
stances, and mills were being pressed 
for emergency deliveries. Some of 
the large broiler raisers in the east- 
ern and southeastern areas were es- 
pecially hard-hit, it was said. 

The walkout halted a growing im- 
provement in a tight boxcar situation 
in the major grain producing areas. 
Up until the work stoppage, there 
had been reports that more empty 
boxcars were moving into the Mid- 
west, where hundreds of elevators 
are jammed with grain. 

AAR Order 

Albert C. Remele, Minneapolis, 
chairman of the Northwest Grain 
Transportation committee, reported 
that the improvement resulted from 
an order of the Association of Ameri- 
can Railroads for eastern lines to 
deliver the empty cars. 

Mr. Remele said that four major 
railroads in the Midwest received 177 
empty boxcars from the East during 
the first seven days of January, 214 
during the second seven days and 385 
during the third seven days. 
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BROKERS IN FEED INGREDIENTS Se 


But, he there still are 
700 or 800 elevators in the area 
blocked with grain and waiting for 
cars. 

“Even if the work stoppage ended 
today,” Mr. Remele said, “there 
would be a congested condition in 
yards which would take time to un- 
ravel.” 

Series of Snags 

The current walkout is only one of 
a series of snags that have slowed 
down an improvement in the tight 
boxcar situation. Hampering the 
flow of empty cars has been a simi- 
lar work stoppage six weeks ago, the 
war emergency, placing a heavy de- 
mand on shipping facilities, and un- 
favorable weather. 

In Washington, meanwhile, the 
Office of Defense Mobilization was 
reported to be forming a top-level 
transportation committee that would 
coordinate activities of existing trans- 
portation agencies. 

Functions of such a group would 
include expediting movement of Mar- 
shall plan grain from farm and ele- 
vator to ports. 

Also in Washington, the Interstate 
Commerce Commission has_ an- 
nounced that hearings will be held 
Feb. 19 on the petition of railroads 
for a 6% emergency increase in 
freight rates effective immediately 
upon approval of the commission. 

Several protests have been filed 
with the commission, including ane 
by the Grain & Feed Dealers Nation- 
al Assn., against making the in- 
creases effective without lapse of the 
legal 30-day notice, The major rail- 
roads joined in presenting the peti- 
tion for a rate boost Jan. 16. 


AUSTIN BARLOW DIES 
SALEM, ORE. Austin Barlow, 
president of Pacific Rendering Co., 
Salem, Ore., died Jan. 22 at Salem. 
Mr. Barlow has been operating the 
Pacific Rendering Co. five years. Mrs. 
Barlow expects to continue the busi- 
ness for the present. 


VERNON BURLINGHAM 
SUCCUMBS IN OREGON 


FOREST GROVE, ORE.—Vernon 
Burlingham, head of the E. F. Bur- 
lingham & Sons feed, seed and grain 

|} business here, died Jan. 20. Mr. Bur- 
lingham had long been connected 
| with the feed and seed industries of 


the Pacific Northwest. 

A graduate of Stanford University, 
he first went to work for Crown 
Mills as a chemist and later joined 
his father in business at Forest Grove. 
He was one of the organizers and 
the first vice president of the Ore- 


| gon Feed & Seed Dealers Assn. 


Survivors include the widow, Mil- 
dred; two daughters, Jean and Ma- 


| rion, a son, Jack; his father, E. F. 


Burlingham of Forest Grove; two 


brothers, Gordon and Frank; a sis- 


| ter, Mrs. Joseph Loomis. 


NATIONAL OATS CO. NET 


EARNINGS AT $317,978 


ST. LOUIS—Estimated net in- 
come for the calendar year 1950 by 
the National Oats Co. amounted to 
$317,978, equal to $2.12 per common 
share on the 150,000 shares now out- 
standing. 

It compares with $236,123 in 1949 
which was equal] to $2.36 on the 100,- 
000 shares out before the 50% stock 
dividend issued early in 1950. 

Results for 1950 showed earnings 
before income and excess profits 
taxes of $621,163. The board declared 
a dividend of 25¢ a share payable 
March 1 of record Feb. 19. 


F. T. Heffelfinger II 


VAN DUSEN HARRINGTON 
ANNOUNCES PROMOTIONS 


MINNEAPOLIS—Two new promo- 
tions, effective Feb. 1, have been au- 
thorized by directors of Van Dusen 
Harrington Co. 

Frank T. Heffelfinger Il, general 
manager of the King Midas Feed Mills 
Division of VDH, is now a vice presi- 
dent of that division, and Kent C. Van 
Den Berg is assistant general counsel 
of Van Dusen Harrington. 

Mr. Van Den Berg, former assistant 
attorney general of the state of Min- 
nesota, also was named assistant sec- 
retary of Van Dusen Harrington. 


S. 0. WERNER, FEEDSTUFFS’ 
CHICAGO HEAD, STRICKEN 


CHICAGO—Sigurd O. Werner, Chi- 
cago manager for Feedstuffs and 
other publications of the Miller Pub- 
lishing Co., suffered a stroke while 
at his office on the afternoon of Jan. 
31. He is in St. Luke's Hospital, 
Evanston. 

Mr. Werner was hospitalized for 
several weeks last spring with what 
was considered to be a minor heart 
ailment, but he returned to work sev- 
eral months ago. 


LARRY W. SCHWENK JOINS 
NELLIS FEED CO. STAFF 


KANSAS CITY—Larry W. Schwenk 
will join the staff of the Nellis Feed 
Co. at Kansas City Feb. 1. Mr. 
Schwenk will assist G. E. Chase, man- 
ager of the Nellis Kansas City office. 
Mr. Schwenk formerly was for many 
years in charge of the millfeed de- 
partment of the Ismert-Hincke Mill- 
ing Co., Kansas City, and later was 
associated with the Bates Grain Co., 
Kansas City, in charge of the feed in- 
gredient department. 


DEHYDRATED 
PRJALFALFA MEALS 
Car Lots—Truck Loads 


Distributors for 
MINNESOTA 
NORTH DAKOTA 
SOUTH DAKOTA 
and Northern WISCONSIN 


For Information write 


OTHERS ” 
68. Ss 


Plan to attend The Midwest Geed Manu 
Conuention in Kansas City Gelbruary 15-16. 


602 Board of Trade Building 


Addocialion 


—fJerry Parks 


Kansas City, Missouri 
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Experienced buyers 
are aware that Small's 

Dehydrated Alfalfa 

Meal is packed with 


“plus values.” For, in 


addition to the protein and carotene content, 
Small’s Dehydrated Alfalfa Meal contains a 
host of important nutritive elements that promote 
growth and health in poultry, swine and cattle. No 
other natural feedstuff contains so many important 
nutritive factors as dehydrated alfalfa meal; no 
other brand has earned the confidence of so many 
leading feed manufacturers as Small’s 
. Dehydrated Alfalfa Meal. 


THE J. SMALL COMPANY, ING 


6———-FEEDSTUFFS, Feb. 3, 1951 
Excellent Service 


from our BROWER 


itself in one year. 


Says Morton J. Manseer, 
ow Feed & Supply Co. 


“The trouble-free service we've 
received from our- nine-year-old 
Brower Mixer has been more than 
good, it’s been excellent. The mixer 
has been an important factor in 
bringing new customers into our 
business and easily paid for itself 
the first year. We mix all our own 
scratch and pigeon feed which helps 
us be more competitive on mixed 
grain prices and permits us to offer 
real savings to our customers.” 


BROWER MIXERS 


OVER 9,000 SATISFIED USERS 


Mixes a perfect blend in approximately 10 minutes—at a power 
cost from 3c to 5¢e per ton. Above-and-below floor models. 
Five sizes—mixing capacities of 700, 1,200, 2,000, 3,000 and 
4,000 pounds feed. Heavy welded construction—gives years of 
trouble-free service. Many outstanding features for easier 
and faster operation. 


30 DAY TRIAL. Let us send you full details. Write 
BROWER Mfs. Co., 402 N. 3rd St., Quincy, Ill. 


“1 Worlds Largest Selling Mixer! 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 


Board of Trade Duluth 2, Minn. 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


DERIVE FISH MEAL AND BRIED MILK FEEDING VALUE 
FISHEAST 


A dry granular product composed of Menhaden Fish Meal and Soybean Oil Meal 
processed with Semi-Solid Brewer's Yeast and Condensed Fish Solubles. FIsH- 
EAST is a rich natural source of the essential Amino Acids and complete Vitamin 
B Complex Factors, including B,,, the Animal Protein Factor. 

Write today for information about the quality and low cost of FISHEAST 


Menhaden Fish Meal Company Baltimore 24, Md. 


Midwest Meeting 
to Feature Feed 
Industry Problems 


KANSAS CITY—What the year 
ahead will bring the feed industry in 
the way of new sales problems and 
government regulations will be fore- 
cast at the annual meeting of the 
Midwest Feed Manufacturers Assn. 
here Feb. 15-16. 

Merchandising problems will be 
the major topic of the session on the 
afternoon of Feb. 15 and the Wash- 
ington picture will be clarified by 
the talks made at the opening of the 
meeting Feb. 15. 

The conferences will take place in 
the ballroom of the President Hotel. 
Speaking on the governmental regu- 
lation outlook will be Walter Berger, 
president of the American Feed Man- 
ufacturers Assn., Chicago, and Ray 
B. Bowden, executive vice president 
of the Grain & Feed Dealers Nation- 
al Assn., St. Louis. 

As a highlight of the merchandis- 
ing discussion the program will pre- 
sent Burton Bigelow, head of the 
Burton Bigelow Organization, New 
York, who has acted in a sales advis- 
ory capacity to a number of well 
known feed manufacturing com- 
panies. 

Two symposiums will feature the 
nutrition portion of the program. 
One will be the subject of antibiotics, 
the other on hormone feeding. Sev- 
eral outstanding college research men 
will participate in the round table 
panels on these subjects. 


WASHINGTON NUTRITION 
CONFERENCE SCHEDULED 


SEATTLE—The fifth annual Wash- 
ington State College Nutrition Con- 
ference for feed dealers is to be held 
in Seattle April 2-3 at the Adult Edu- 
cation Center, which is a branch of 
the University of Washington. 

Discussions will be held on the nu- 
trition of various types of farm ani- 
mals such as cows, calves, swine, 
chickens and turkeys. Dr. T. S. Sut- 
ton of Ohio State University will 
speak on calf nutrition with addi- 
tional discussions being given on dairy 
cattle nutrition by A. O. Shaw, T. H. 
Blosser and F. Murdock. Prof. C. P. 
Peaters of the University of Idaho 
will discuss the vitamin Bs require- 
ments of poultry. He has conducted 
extensive research on the require- 
ments for hatchability and for chick 
growth. 

The importance of antibiotics in 
animal feeding will be covered in talks 
by J. S. Carver, L. R. Berg, T. M. 
Blosser, W. H. Ham and James Mc- 
Ginnis. 

Dr. Herbert T. Peeler of the West- 
ern Condensing Co. in Appleton, Wis., 
will speak on the importance of milk 
and milk by-products in feed manu- 
facturing and animal nutrition. 

G. E. Bearse, poultryman at the 
Western Washington Experiment Sta- 
tion, will discuss “Which Grains and 
How Much for Poultry.” 

Dr. C. M. Hamilton of the Western 
Washington Experiment Station will 
give a discussion on poultry disease 
control. This subject is of increasing 
importance to feed manufacturers 
since many drugs now are being 
mixed in feeds for the purpose of 
treating or preventing poultry dis- 
eases. 


JAMES VAUGHN BECOMES 
HUMBOLDT SALES CHIEF 


KANSAS CITY—James E. Vaughn 
has been appointed sales manager for 
the Humboldt (Kansas) Elevator 
Mills, Lewis Drake, president of the 
feed manufacturing company, an- 
nounced this week. Mr. Vaughn took 
up his new position Feb. 1. 

W. F. Armstrong, formerly sales 
manager for the company, has joined 


the formula feed sales staff of the 
south central division of General 
Mills, Inc., at Kansas City. He will 
make his headquarters in Little Rock, 
Ark. Mr. Armstrong was with Gen- 
eral Mills for a number of years prior 
to joining the Humboldt mill in 1948, 

Mr. Vaughn resigned a short time 
ago as manager of the Ranchway 
Feed Division of the Colorado Mill- 
ing & Elevator Co., Denver, where 
he had been since 1944. Previously he 
was with Cargill, Inc., at Omaha, and 
before that with the feed sales de- 
partment of the Missouri Farmers 
Assn. in Kansas City and also with 
vt Thompson-Hayward Co. in Mem- 


FEED INDUSTRY FLEECER 
CAPTURED IN MISSOURI 


CUBA, MO.—Edgar Lee Leak, bo- 
gus check passer who plied his trade 
among retail feed and seed dealers, 
was captured here recently. Before 
his arrest he had been described by 
the Federal Bureau of Investigation 
as “one of the most active check pass- 
ers, car thieves and impersonators 
presently at large.” Ten federal war- 
rants were outstanding for him. 

A special warning for feed and seed 
dealers to be on the lookout for Leak, 
with aliases Carl E. Murphy and oth- 
ers, was issued by the FBI just be- 
fore his capture. 


A. D. McKINNON JOINS 
MERRILL LYNCH FIRM 


ST. LOUIS—A. D. McKinnon, for- 
merly with Ashcraft Wilkinson Co., 
Atlanta, is now handling cash feed 
ingredients for Merrill Lynch, Pierce, 
Fenner & Beane in St. Louis. Previous 
to his Atlanta position, Mr. McKin- 
non was in the buying department of 
the Ralston Purina Co., St. Louis. 


TEXAS DEHYDRATORS 
ASSN. SETS MEETING 


AUSTIN, TEXAS—The Texas De- 
hydrators Assn. will meet in Austin 
Feb. 23, according to an announce- 
ment by Rufus England, association 
president. 


FATHER WAS RIGHT— 
You are, too—measuring with 
our direct reading calipers. 
Inquiries invited 


RAPID READ RULE, Sioux City, lowa 


DURABLE, DEPENDABLE EQUIPMENT AT LOW COST 


COAL UNLOADER 


Fast delivery of coal, cinders and 
similar materials 


15 Ton Truck Scales.......... . $545.00 
20 Ton Truck Scales -.. C1700 
26 Ton Truck Scales . 684.00 
Others to 50 ton capacity. All scales 
complete with structural steel weigh- 
bridge. 


Tell us your conveying problem. Be- 
sides the above mobile tire-mounted 
conveyor, we build bag and box pilers, 
floor to floor conveyors, bulk grain han- 
dling conveyors. Write for and 
price list. 


BONDED SCALE & MACHINE COMPANY 
124 Bellview Columbus 7, Ohio 
PHONES: GArfield 2196; UMiversity 2832, Evenings 
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BACK FROM FLORIDA—Mr. and 
Mrs. Wallace E. Campbell recently 
returned from a week's vacation in 
Miami Beach, Fla., Mr. Campbell's 
prize in the Midwest Dried Milk Co.'s 
sales contest. Mr. Campbell is em- 
ployed by the Waterloo (lowa) Mills 
Ce., feed manufacturer and jobber 
of Dari-Dri-Solids, produced by Mid- 
west Dried Milk Co., Dundee, Il. 


E. M. Funk Given 
Poultry and Egg 
Research Award 


CHICAGO—Dr. E. M. Funk, in- 
structor in poultry husbandry at the 
the University of Missouri, received 
the Andrew Christie award—$500 in 
cash and a scroll—at the tenth anni- 
versary meeting of the Poultry and 
Egg National Board here for his long 
and extensive research in egg quality, 
for which he is noted in the interna- 
tional poultry industry. 

The award is made annually 
through PENB to the person making 
the most outstanding contributions 
to poultry and egg research which 
benefits consumers. It is offered by 
Andrew Christie, past president of 
PENB and one of the country’s out- 
standing poultry breeders, as a means 
of furthering research in poultry 
products as good foods. 


Dr. Funk's main fame rests on his | 


discovery of the process of egg pres- 
ervation known as the “thermo-sta- 
bilization” of egg quality. This dis- 
covery came after long experimenta- 
tion and research in interior quality 
of eggs and has been widely hailed. 
Author of Many Bulletins 

A teacher and research worker in 
poultry husbandry at the University 
of Missouri since 1930, Dr. Funk is 


the author of numerous bulletins, cir- | 


culars and papers and co-author of 


“Poultry Science and Practice” by | 
Winter and Funk, a college textbook. | 


Since 1932 he has been secretary 
of the Missouri Poultry Improvement 
Assn. He was secretary of the Poul- 


try Science Assn. of the U.S. and | . 
Canada from 1944 to 1949. In 1942 he | E- Case, Hutchinson, Kansas; Dean 


won the Poultry Science Assn. re- 


search award, and in 1947, the Poul- | 


try Science Assn. teaching prize. 


fer 


Mp-West Lasonatonies Co. Inc. 


A, 27) COLUMBUS 


The Original 


TEHR-GREEZE 
Fabric Cement 


WHITE — For cloth, can- 
vas, leather goods. A tough, 
versatile adhesive with 
thousands of uses. 


VAL-A COMPANY 


Dr. Funk was born and reared on 
a farm in Iron County, Missouri, and 
was educated in the public schools 
of his native state, at the teachers 
college at Cape Girardeau and at the 
Universities of Missouri and Wiscon- 
sin. After starting his teaching ca- 
reer at Missouri in 1927, he served 
as assistant professor of poultry hus- 
bandry at Penn State College for two 
years before returning to his pres- 
ent post. 


Plans Ready for 
2nd National Feed 
Show in Milwaukee 


MILWAUKEE—Complete details of 
the the Second National Feed Indus- 
try Show scheduled at the new $3 
million Milwaukee Arena June 4-6, 
are now available, and general sale 
of exhibit space for the show will 
be started with a letter and floor 
plans to be mailed to the trade Feb. 
7, according to Eldon H. Roesler and 
David K. Steenbergh, co-managers. 

The show will again be held in con- 
junction with the annual convention 
of the Central Retail Feed Assn. 

The National Feed Industry Show 
was launched in 1949 at the Milwau- 
kee Auditorium and drew more than 
2,000 persons. The 1951 show is ex- 
pected to top that figure by a wide 
margin. 

Attendance at the show will be in- 
creased through an expanded program 
of advertising. A substantial sum has 
been allocated to an advertising fund 
to purchase space in leading feed and 
grain trade publications to promote 
the show. 

The exhibit hall will be open from 
noon to 7 p.m. edch day and the meet- 
ings of the Central association will 
be held during the morning. The asso- 
ciation is again planning a program 
featuring leaders in industry and 
other nationai figures. 

May Be Last 

With the government moving more 
and more rapidly into complete con- 
trols, it is believed that this National 
Feed Industry Show may be the last 
for a number of years. By mid-year, 
most commodities and equipment are 
expected to be short and in great 


| demand and exhibitors can plan to 


build a substantial backlog of orders 
among persons at the show, the co- 
managers said. 

An advisory committee for the 
show has been appointed consisting 
of Walter C. Berger, president of the 
American Feed Manufacturers Assn., 
Chicago, and Ray B. Bowden, execu- 
tive vice president of the Grain & 
Feed Dealers National Assn., Wash- 
ington, D.C., co-chairmen; Paul 
Batcheller, Sioux Falls, S.D.; Austin 
W. Carpenter, Sherburne, N.Y.; Orris 


M. Clark, Chicago; Jack Dean, Kan- 
sas City; Howard W. Elm, Lincoln, 
Neb.; William Flemming, Minneapo- 
lis; E. R. Humphrey, Enid, Okla.; 
Leon S. Jackson, Portland, Ore.; Lloyd 
S. Larson, Chicago; D. A. Meiners- 
hagen, Higginsville, Mo.; Fred K. 
Sale, Indianapolis; I. J. Stromnes, 
Sacramento; Mark G. Thornburg, Des 
Moines; J. G. Wilson, Seattle, and 
Harvey Yantis, Minneapolis. 

Exhibitors interested in space can 
obtain complete details from the Na- 
tional Feed Industry Show, 1712 W. 
St. Paul Ave., Milwaukee 3, Wis. 
Room reservations will be handled by 
the housing bureau, Milwaukee Asso- 
ciation of Commerce, 611 N. Broad- 
way, Milwaukee 2. 


RUPERT C. REECE DIES 

LONDON—Rupert C. Reece, presi- 
dent of the Winnipeg Grain Exchange 
in 1935-36, formerly with K. B. Stod- 
dart & Co. in Winnipeg, died in Lon- 
don Jan. 28. Mr. Reece was trans- 
ferred to the head office of the com- 
pany in London in 1946. 
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For Pulverized Oats ... 


COME TO AN OAT MILLER 


Grain products are basic ingredients for formula feeds. When 
it comes to grain products for YOUR feeds—Choose Fruen’s. 
Where else can you get such a wide assortment of quality grain 
ingredients? Check the list below against your requirements. We 
can fill your order for any assortment from the list—mixed cars 
at straight car prices. Ask us for samples and prices delivered 


your station. 


Our Teletype number is: MP 477 
Mixed cars at straight car prices. Samples on request 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 


DAIRY BRAND COARSE GROUND 
OaTs 


STAR BRAND PULVERIZED 
MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND STEAM 
OaTSs 
OAT FEED (when evailable) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
HULLED BARLEY FLAKES 
(Max. 2%% fiber) 
GLENWOOD BARLEY (hulled) 
STAR HULLED BARLEY GRITS 
STEEL CUT DURUM WHEAT 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


“ALL YOUR NEEDS IN GRAIN AND FEEDS” 


SUNSET FEED & GRAIN CO., Inc. 


Chamber of Commerce, Buffalo, N. Y. 


Branch Office: Middletown, N. 


FEED JOBBERS 


CANE FEEDING 
MOLASSES 


Agents for 

Pacific Molasses Co., Lid. Calf Manna 

Albany Baltir St 
Buffalo 


Distributors of 


Kellogg's Hominy Feed 

Hereules Dried Whey 

Habinger (Keokuk) 
Corn Gilaten Feed 


SUNSET 
BRAND FEED 


(Anexclusively milk product) 
A rich and uniform source 
of Lacta Albumin and 


Granite Grit Mi 


@ WRITE us FOR FURTHER INFORMATION @ 
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The EXCELLENT 


Source of 


PHOSPHORUS 


and Added Trace Minerals 


The 


Di-Calcium, Mono-Sodium, 


SOLUBLE PHOSPHORUS 
Concentrate, HERMAN NAGEL’S 
“FORMULA 8B” contains five high- 


analysis, purified phosphates, — Mono-Calcium, — 
Di-Sodium and 


PHOSPHORUS CONCENTRATE 
TRACE MINERAL 


“Melts on 
Your Tongue” 


Mono-Ammonium—*“so completely soluble they 
melt on your tongue.” These are the same kind of phosphates 
found in blood, milk and yolk of eggs, and are absorbed into the 


bloodstream without having to 


undergo change in the digestive 


system. No insoluble filler, rock, clay or bone meal. Free from 
toxic amounts of fluorine or other impurities. 

Also supplies eight vital trace minerals in predetermined, balanced 
amounts—stabilized iodine, manganese, copper, cobalt, nickel, 


iron, zine and boron. 


With salt and limestone from your own stock, HERMAN 
NAGEL’S “FORMULA B” PHOSPHORUS CONCEN- 
TRATE supplies every mineral needed for your feeds. Re- 


quires no premix. 


am 


TRACE MINERAL 


CONCENTRATE 


An excellent source of the vital 
trace minerals for your formula 
feeds that contain phosphorus- 
rich ingredients. 


DISTRIBUTORS 
Rastern Bates Illinois Kansas and Missouri 
The Amburge Co., Inc. Hall Sales Co. Bartels & Shores Chemical Co. 
Kansas City 7, Mo. 


and Idaho 


Swanson arner Arth rain. 
Des Moines 9, lowa Ogde: See. 
Minneapolis 2, Minn. Co. 
Oregor and Washington 
Lee Cook T 


PACAL HAMMERS 


LAST LONGER ... 
4to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and form a concave 
cutting edge. This cup-like 
striking end makes for more 
thorough crushing and grind- 
ing with any mill. 

No finer hammers are made. 


For Details... 
write, wire or 
telephone us today. 
Specify 
PACAL STEEL PRODUCTS 
AND GET THE BEST 


PAPER-CALMENSON & COMPANY 


County Read & Walnut St. Adjeining Highwey 36 St. Paul 8, Minnesota 


ARSONIC ACID Dv. 


A new growth stimulant that is 
rapidly gaining in popularity. 
Write for Information and Quotations — 
s 
Specifide, Inc. 


P. O. Box 5305, INDIANAPOLIS, IND. 


FEEDS, INCORPORATED 


JOBBERS, BROKERS, DISTRIBUTORS OF ALL FEED INGREDIENTS 


327 SO. LA SALLE ST. 
CHICAGO, ILL. 


Phones: 
TWX: Cg. 2163 


Grains Still Below Minimum 
Ceiling Computed by USDA 


WASHINGTON—A new list of le- 
gal minimum prices that must be re- 
flected by any price ceilings estab- 
lished for agricultural commodities 
was released this week on the basis 
of Jan. 15 parity prices. All grains 
are still below these potential mini- 
mums. 

The new list (see accompanying 
table) supersedes the first one issued 
Jan. 26 in conjunction with the gen- 
eral price freeze order. 

The Jan. 15 parity and average 
farm price calculations show that 
while farm prices climbed nearly 5% 
during the past month, no additional 
farm commodities came within the 
possible minimum price ceiling lev- 
els in that period. 


Most Move Up 

Most potential grain ceilings moved 
up, but rye and barley figures were 
reduced 6¢. This resulted from a 
switch in the method of computing 
parity levels in January. 

Basic minimum ceilings on farm 
commodities governed by the high- 
est price levels in the May 24-June 24 
period were not changed. These in- 
cluded cotton, cottonseed, wool, soy- 
beans and all meats except hogs. 

According to Economic Stabilization 
Agency officials, the USDA has re- 
ported that since its price report on 
minimum ceilings was issued soy- 
beans have broken through the legal 
minimum level at country points. 
However, no official statement had 
been issued by Feb. 2, and until for- 
mal public announcement is made 
soybeans are still considered below 
the legal minimum ceiling for pur- 
poses of the price control order. 

The USDA points out in its re- 
lease that the prices given are sub- 
ject to adjustment for grade, location 
or seasonal differentials as specified 
in the Defense Production Act. Un- 
der the act, the secretary of agricul- 
ture has the responsibility for com- 
puting the minimum ceiling prices. 


Information Lacking 

As yet neither USDA nor the Eco- 
nomic Stabilization Agency has listed 
the terminal market equivalents of 
these minimums, which are based on 
farm price levels. 

It is contended by some trade ob- 
servers that the Secretary of Agricul- 
ture has failed to comply with the 
law in this respect since the market 
differentials are not specifically listed. 

Disclosure of terminal ceiling 
prices would enable grain men and 
others to determine when a com- 
modity in which they are dealing ap- 
proaches the minimum ceiling and 
thus avoid the possibility of transact- 
ing business above these ceilings 
and risking violation of the control 
order. 

It is charged that the method used 
by USDA in gathering price infor- 
mation is inadequate and that a 
more certain method could be estab- 
lished by examining records of trans- 
actions at terminal markets. 

No commodities were frozen at 


the farm level Jan. 26 by the con- 


trol order. Processors of those sell- 
ing below the legal minimum are 
permitted to reflect increased costs 
in the selling prices of their products 
Prices are frozen at the processor 
level on those commodities selling 
over the legal minimum celings. (See 
story on page 1. 


Legal Minimum Prices 


The following table is in terms of aver- 
age farm prices in the U.S. and is subject 
to adjustment for grade, location or sea 
sonal differential 


Lega! Average 
minimum price 

Commodity— Jan. 15 Jan. 15 
Cotton, ID ...... $ 0.3298 $ 0.4131 
Wheat, bu. .........- 2.35 09 
Rice, cwt. 6.36 
Corn, bu. ... 1.71 1.54 
Peanuts, Ib 0.128 0.109 
Barley, bu. ........... 1.48 1.27 
Buckwheat, bu. .... 1.75 1.16 
Cottonseed, ton ...... 71.00 101.00 
Flaxseed, bu. ..,...... 4.64 4.25 
Hay, all baled/ ton... 23.30 22.60 
Cate, BE. 0.954 0.882 
GE. EO 1.48 
Sorghums for grain, 

2.90 210 
Soybeans, bu. ....... 3.06 2.90 
Beef cattle, cwt. .... 23.80 27.00 
Potatoes, bu. ........ 1.76 0.9386 
Butterfat, Ib. ........ 0.740 °0.676 
Milk, wholesale, « 4.62 *4.40 


Wool, Ib. 0.980 
Chickens, 0.243 
Eges, doz. . se 0.422 
Lambs, cwt. .....+..- 26.40 30.00 
Sheep, cwt. ........- 12.00 15.20 
Turkeys, Ib. ......... 0.386 0.339 
Veal calves, cwt ..... 28.30 30.30 
*Adjusted for seasonal variation. 
¥ 
3 
£, 33 
ts 
son a 3 
E 
$5535 
a < 


Commodity and unit 
Field crops— 
Barley, dollars a bu. .. 1.54 1.19 


Broomcorn, dollars a ton 292.00 3371.00 
Buckwheat, dollars a bu. 1.81 1 
Corn, dollars a bu. .... 1.68 1.46 
Cotton, upland, cents 

Cotton, American 

Egyptian, cents a Ib.. 63.39 eee 
Cottonseed, dollars a ton 69.70 102.00 
Flaxseed, dollars a bu.. 4.53 3.69 
Hay, all baled, dollars 

@ Cem 21.80 
Oats, dollars a bu. .. -988 849 
Peanuts, cents a Ib. 12.5 10.9 
Peas, dry field, dollars 

B SWE 6.75 3.14 
Popeorn, dollars a cwt 5.17 $2.88 
Rice, dollars a cwt. . 6.25 §.32 
Rye, dollars a bu 1.79 1.37 
Sorghums for grain, 

dollars a cwt. .. 3.00 1.88 
Soybeans, dollars a bu. 3.06 2.70 
Wheat, dollars a bu 2.31 2.03 

Livestock & products— 
Beef cattle, dollars a 

CWE. 123.80 25.40 
Butterfat, cents a ib 73.4 159.2 
Chickens, cents a Ib 30.2 22.3 
Eges, cents a doz 53.3 $50.6 
Hogs, dollars a cwt 19.90 17.70 
Lambs, dollars a cwt 126.40 27.40 
Milk, wholesale, dol 

lare cwt. ..... 4.58 °°4.07 
Mohair, cents a Ib. .... ¢82.7 
Sheep, dollars a cwt... 112.00 13.70 
Turkeys, cents a Ib. 38.2 34.3 
Veal calves, dollars 

Wool, cents a Ib. ..... 156.2 79.8 


*Subject to adjustment for grade, loca 
tion or seasonal differentials as specified 
in the act. Unless noted by (ft), the mini 
mum price is Dec. 15, 1950, parity price. 

tBased on highest price received between 
May 24-June 24, 1950, or on the average 
price received during a prior representa 
tive period if the market yas inactive dur 
ing May 24-June 24, 1950. 

$1960 season average price, preliminary. 

{Adjusted for seasonal variation; unad- 
jJusted farm price, 64.8¢ 

§Adjusted for seasonal variation; unad- 
jJusted farm price is §7.7¢. 

**Adjusted for seasonal variation; unad 
justed farm price is $4.45. 

***Not available. 


Wheat Supplies Near Record; Rye Stocks Up 


STOCKS OF WHEAT AND RYE, JAN. 1, 1951, WITH COMPARISONS (1,000 Bu.) 


Grain and position— 


Commodity Credit Corp.t ... 
Merchant Mills*f 


Rye— 


*Betimates of the Crop Reporting Board. 


Jan. 1, Jan. 1, Oct. 1, Jan. 1, 
1949 1950 1950 1951 

ees 326,942 483,642 335,670 

eee 219,038 260,104 247,318 

7,806 4,734 6,451 

117,739 137,422 129,367 

237,424 319,150 279,914 

908,948 1,205,052 997,710 

4,803 12,852 7,279 

9,338 7,694 7,871 

3,302 4,991 3,831 

17,443 25,537 18,981 


tCommercial stocks reported by Grain Branch, PMA, at 43 terminal cities. 

tOwned by CCC and stored in bins or other storages owned or controlled by CCC; also 
COOC-owned grain in transit and in Canadian elevators. 

TMills reporting to the Bureau of the Census on millings and stocks of flour. 

4All off-farm storages not otherwise designated for each grain. 


| | 
| 
Asn, Be 
| 
~ 
| 
| 
4 
Seattle 4, Wash. The Big State Grain Co., Inc. 
4, Ore. San Antonio 5, Texas 
The HERMAN NAGEL CO., 53 W. Jackson Blvd., Chicago | 
; 
i 
Pat Pending 
> : 
Wheat— 
; Interior mills, elevators and warehouses*§ 
— 


FEEDSTUFFS, Feb. 3, 1951——9 


BUT FEW ARE MAKING 
SENSE... 


You'll Hear Good Sense Spoken at the 


MIDWEST FEED MANUFACTURERS CONVENTION 
Kansas City, Mo., Feb. 15-16 
on These Important Topics: 


MAKE YOUR RESERVATIONS 
NOW! 


MIDWEST FEED MANUFACTURERS CONVENTION 
HOTEL PRESIDENT, KANSAS CITY 
FEB. 15-16 


: A 
ALKING 
a“ 
SACTUR 
o 
= — 
/ Ss 
: 
Feediné of antibiotics lies somewhere petwee™ qutritio® and medioin®: 
peading will diseus® ali aspect® of this newest develoP” 
ment the feed industry: 
J HORMONES 
will the feed some day manipulate the endocrme giand sy* 
tem of jivestock and poultry for faster and greater production: signs 
now point yn that girectio™ Don't miss the symposia on this 
mERCH ANDISING— 
The year ahead presents some ynique problems for the feed 
facturet in the way of sales: Some sound advice {rom jeadiné expert® 
in the jerchandisin® geld will pelpiul- 
| CREDIT 
where does credit stoP and charity pean? how one grouP of q 
teed is helpinés each other ymprove® the credit practice? 
of their ares. 
Ww 
Nobody knows just what will present yo the feed yndustty 
in the comin yeat: But the judgement of some observer® better 
than others: The best forecas® avaiable will be presented 
8 
write er wire J 
. D. Deen, 
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Complete Text Price Regulation 


TITLE 82A—NATIONAL DEFENSE, 
APPENDIX 
Chapter Il—Economic Stabilization 
Agency General Ceiling Price 
Regulation 

Pursuant to the Defense Production 
Act of 1950 (Pub. Law 774, 8ist 
Cong.), Executive Order 10161 (15 
F.R. 6105), and Economic Stabiliza- 
tion Agency General Order No. 2 
(16 F.R. 738) this General Ceiling 
Price Regulation is hereby issued. 
what this regulation does. 

2. Applicability, effective dates and pro- 
wie Calling prices for all sellers for com 
modities or services sold in base period. 

4. Manufacturers’ ceiling prices for new 
commodities falling within categories dealt 
in during the base period. 

5. Wholesalers’ and retailers’ ceiling prices 
for new commodities falling within cate- 
gories dealt in during base period 

6. Ceiling prices for commodities in new 


categories; for new services; and for new 


sellers 

7. Sellers who cannot price under other 
sections 

8. Modification of proposed ceiling prices 


by Direetor of Price Stabilization 
9. Customary price differentials. 
10. Exporters and importers. 
ll. “Parity” adjustments in ceiljpg prices. 
12. Group of retail sellers unde™ common 
control 
1 Highest price line limitation for man 


ifacturers of wearing apparel and con- 
sumer durable goods 

14. Exemptions and exceptions. 

15. Amendments, protests and interpre- 
tations, 

16. Records. 

17, Sales slips and receipts. 

18. Evasion. 

19. Transfers of business or stock in 


rate statement of taxes. 
enalties. 
Definitions and explanations. 

Sec. 1. What this regulation does. The 
purpose of this regulation is to establish 
ceiling prices for all commodities and serv 
ices (except those specifically exempt) upon 
the basis of prices in effect during the pe 
riod from December 19, 1950 to January 25, 
1951 inelusive. This period is referred to 
as the “base period 


Sec. 2. Applicability, effective date, and 


tions. 
(a) Applicability. The provisions of this 
applicable to the United 


regulation are 
possessions and 


States, its territories and 
the District of Columbia 

(b) Effective Date. This regulation is ef- 
fective immediately. 

(c) Prohibitions. After the date of this 
order, regardless of any contract or other 
obligation. you shall not sell, and you shall 
not buy in the regular course of business or 
trade, any commodity or service at a price 
exceeding the ceiling price established by 
this regulation. 

Sec. 3—Ceiling prices for all sellers for 
commodities or services sold in base period: 

Your ceiling price for sale of a eommodity 
er service is the highest price at which 
you delivered it during the base period to a 
purchaser of the same class. If you did 
not deliver the commodity or service during 
the base period, your ceiling price is the 
highest price at which you offered it for 
base period delivery to a purchaser of the 
The offer must have been madc 


sume class 
in writing, but in the case of a retailer 
mar have been made by display 

Sec. 4 Manufacturers’ ceiling prices for 


new commodities falling within categories 
dealt in during the base period. 

(a) If you are a manufacturer of a com 
which you did not deliver or offer 
during the base period but 
which falls within a “category” in which 
you dealt during the base period, determine 
your ceiling price by applying to your cur 
rent unit direct cost the percentage markup 
ou are currently receiving on a “com- 
parison commodity.” Your current unit di 


rect cost for the commodity being priced 
ind for the comparison commodity shal! 
consist of the total unit direct labor and 


direct material cost for each. The compart 


son commodity must be in the same cate- 
gory as the commodity being priced; must 
be a commodity for which your ceiling price 


was determined under section 3; and must 
be of the commodities in that category with 


lower current unit direct costs, the one 
most nearly like the commodity: being 
priced. If there is no commodity in the 


eategory having a lower current unit direct 


cost, your comparison commodity is the 
one with the same or higher current unit 
lirect cost which is most nearly like the 


commodity being priced. If you are no 
longer manufacturing any commodities 
which meet the above standards for a com 
parison commodity, the commodity which 
you dealt in during the base period, in the 
same category, which is most nearly like 
the commodity being priced, is your com- 


parison commodity, bet the current unit 
direct cost of the base period commodity 
must be computed by using current mate- 


rial prices and wage rates. 

(b) To determine your ceiling price you 
ascertain the percentage markup for the 
comparison commodity by comparing its 
current unit direct cost with its ceiling 
price. You determine your ceiling price on 
the new commodity by applying this mark- 
up to your current unit direct cost for the 
new commodity. The ceiling price so deter- 
mined remains your ceiling price on all sub- 
sequent sales. 

(c) Category means a group of commodi- 
ties which are normally classed together in 


your industry for purposes of production, 
accounting, or sales. You are required by 
Section 16 of this regulation to prepare a 


list of your categories and in applying the 
pricing provisions of this section, you should 
refer to this list. You might, for example, 
have a category such as one of the follow- 
ing: glass containers; fractional horsepow- 
er motors; brass mill products; millwork; 
print cloth yarn fabrics; screw machine 


products; ball bearings; textile machinery; 
women's and misses’ blouses; house and 
barn paints; motor oils. 

Sec. 5. Wholesalers’ Retail Ceiling 
prices for new commodities falling within 
categories dealt in during base period. 

(a) If you are a wholesaler or retailer 
and wish to determine a ceiling price for a 
commodity which you did not deliver or 
offer for delivery during the base period, 
but which falls within a ategory” in 
which you deait during the base period, 
you determine your ceiling price by apply- 
ing to your net invoice cost the percentage 
markup you are currently receiving on a 
“comparison commodity.” 


The comparison commodity must be in 
the same category as the commodity being 
priced; must be a commodity for which 
your ceiling price was determined under 
Sec. 3; and must be, of the commodities in 
that category with lower costs, the one 
most nearly like the commodity being 
priced. (if you have no commodity in the 
category with a cost below that of the 


commodity being priced, your comparison 
commodity is the one with the same or 
higher cost which is most nearly like the 
commodity being priced). The percentage 
markup of the comparison commodity must 
be determined with reference to your most 
recent net invoice cost for that commodity. 
The ceiling price so determined remains 
your ceiling price for all subsequent sales 
of that commodity. 

(b) Category means a line of merchandise, 
a merchandise department, or a group of 
commodities which are normally classed 
together in your trade for selling, buying, 
merchandising or accounting. You are re- 
quired by Sec. 16 of this regulation to pre- 
pa a list of your categories and in apply- 
ing the pricing previsions of this section 
you should refer to this list. You might, for 
example, have a category such as one of 
the following: men’s clothing; men’s fur- 
nishings; infants’ wear; canned fruits; cos- 
metics and toiletries; frozen foods; notions; 
musical instruments; women’s coats and 
suits; cotton piece goods; major household 
appliances; women’s house dresses; office 
furniture; hand tools. 

Sec. 6. Ceiling Prices for commodities in 
new categories; for new services; and for 
new sellers. (a) If you are pricing a com- 
modity which is in a different category 
from any dealt in by you -during the base 
period or if you are selling a service which 
cannot be priced under Section 3, your 
ceiling price is the same as the ceiling 
price of your most closely competitive seller 
of the same class selling the same com- 
modity or service to the same class of pur- 
chaser. 

Once you have determined your ceiling 
prices under this section you may not re- 
determine them. Before selling any com- 
modity or service for which you have de- 
termined a ceiling price under this section 
you must file the report required by para- 
graph (b) with. the Director of Price Sta- 
bilization, Washington 26, D.C., and in addi- 
tion you must observe the following require- 
ments: 

(1) If you are a manufacturer, you may 
not sell the commodity until ten days after 
mailing your report; thereafter rou may 
sell the commodity at your proposed eeiling 
price unless and until notified by the Direc- 
tor of Price Stabilization that your pro- 
posed ceiling price has been disapproved 
or that more information is required. 

(2) If you are a wholesaler, you may not 
sell the commodity until thirty days after 
mailing the report; thereafter you may sell 
the commodity at your proposed ceiling 
prices unless and until you are notified by 
the Director of Price Stabilization that your 
proposed ceiling price has been disapproved 
or that more information may be required. 

(3) If you are a retailer or are selling a 
service, you must prepare and maintain 
for the commodities or services being 
priced under this section for the records 
required of you under Section 16. You 
may begin sales of the new commodities 
and services as soon as you have prepared 
these records and mailed the required re- 
port to the Director of Price Stabilization, 
Washington 25, D.C., and may continue to 
sell them unless and until notified by the 
Director of Price Stabilization that your 
ceiling prices have been disapproved or 
that more information is required. If, as a 
retailer, you feel that because of the large 
number of new commodities which you 
propose to sell, an item by item price 
comparison would be too burdensome, you 
may apply to the Director of Price Stabil- 
ization for an alternative method of estab- 
lishing ceiling prices. Your application 
should contain the information required in 
paragraph (b) together with a complete 
statement of the formula proposed and your 
reasons demonstrating that it will result, 
on the average, in ceiling prices no higher 
than those of your most closely competitive 
sellers. In such a case you may not begin 
sales of any commodity with reference to 
which the application has been made until 
the Director of Price Stabilization has fixed 
a method for establishing your ceiling prices. 

(b) Requi report you are 
under this section. Your report should state 
the name and address of your company; the 
new categories in which the commodities 
fall and the most comparable categories 
in by you during the base period; 
the name, address and type of business 
of your most closely competitive seller 
of the same class; your reasons for 
selecting him as your most closely com- 
petitive seller; a statement of your custo- 
mary price differentials; and, if you are 
starting a new business, a statement wheth- 
er you or the principal owner of your busi- 
ness are now or during the past 12 months 
have been engaged in any capacity in the 
same or a similar business at any other es- 
tablishment, and if so, the trade name and 
address of each such establishment. Your 
report should also include the following: 

(1) If you are a manufacturer: Your pro- 
posed ceiling price and the specifications of 
the commodity you are pricing; the manu- 
facturing processes involved; your unit di- 
rect costs; and the types of customers to 
whom you will be selling. 

(2) If you are a wholesaler: Your pro- 
posed ceiling price and your net invoice 
cost of the commodity being priced; the 
names and addresses of your sources of 
supply, the function performed by them 


(e.g. manufacturing, distributing, etc.), and 
the types of purchasers to whom they cus- 
tomarily sell; the types of customers to 
whom you plan to sell; and a statement 
showing that your proposed ceiling price 
will not exceed the ceiling price your custo- 
mers paid to their customary sources of 
supply. 

(3) If you are selling a service: ‘our 
proposed ceiling price and a description of 
the most comparable service delivered by 
you during the base period showing your 


present direct labor and materials costs 
and ceiling price for it. 
Sec. 7. Sellers who cannot price under 


other sections. If you claim that you are 
unable to determine your ceiling price for 
a commodity or service under any of the 
foregoing provisions of this regulation 
(which, in the opinion of the Director of 
Price Stabilization, provides adequate pric- 
ing instructions for virtually all transac- 
tions), you may apply in writing to the 
Director of Price Stabilization, Washington 
25, D.C., for the establishment of a ceiling 
price. This application shall contain an ex- 
planation of why you are unable to deter- 
mine your ceiling price under any other 
provision of this regulation; all pertinent 
information describing the commodity or 
service, and the nature of your business; 
your proposed ceiling price and the method 
used by you to determine it; and the reason 
you believe the preposed price is in line 
with the level of ceiling prices otherwise 
established by this regulation. You may 
not sell the commodity or service until the 
Director of Price Stabilization, in writing, 
notifies you of your ceiling price. 


a 


Sec. 8. of prop ceiling 
prices by Director of Price Stabilization. 
The Director of Price Stabilization may at 
any time disapprove or revise ceiling prices 
reported or proposed under this regulation 
so as to bring them into line with the level 
of ceiling prices otherwise established by 
this regulation. 

Sec. 9. © y price Your 
ceiling prices, when determined, shall reflect 
your customary price differentials, includ- 
ing discounts, allowances, premiums and ex- 
tras, based upon differences in classes or 
location of purchasers, or in terms and con- 
ditions of sale or delivery. 

Sec. 10. Exporters and importers. 

(a) Exporters: Sales by persons exporting 
commodities from the United States (or its 
territories and possessions) are subject to 
the provisions of this regulation. If the 
ceiling price is determined by the seller 
for domestic purchasers, it may be adjusted 
pursuant to Section 9 to take account of 
the seller's customary differentials for ex- 
port sales. 

(b) ‘Importers: Sales made within the 
territorial jurisdiction of the United States, 
its territories and of 
ties imported by the sellers from other 
countries, are subject to the provisions of 
this regulation. 

(c) Special provision for importers with 
existing purchase tments. 

(1) If you resell a commodity which you 
import in substantially the same form (ex- 
cept for services normally performed by 
importers such as sorting or packaging), 
or sell that commodity after simple process- 
ing operations by you, such as wool scour- 
ing or coffee roasting, you may adjust a 
ceiling price determined under section 3 for 
any such commodity which is delivered to 
you pursuant to a contract dated on or 
before January 26, 1951 to offset an increase 
in landed cost since the base period. The 
amount of the permitted increase is the 
dollar and cents amount by which your 
current landed cost per unit exceeds your 
highest base period landed cost for the 
commodity. 

(2) If you are adjusting your ceiling 
prices under this section for any of the 
commodities listed below, you must within 
ten days after your first sale at the new 
price, file with the Director of Price Stabi- 
lization, Washington, 25, D.C., a report 
showing your base period price, current 
foreign imvoice price and total landed costs 
of commodities repriced. This paragraph 
applies to importers of the following kinds 
of commodities: 

Non-ferrous metals; ferro-alloys; min- 
erals; raw agricultural products; textile 
fibres and fabrics; chemicals; metal 
scrap; crude and semi-finished steel; 
lumber and pulp. 

(3) The landed cost means the foreign 
invoice price plus the following expenses 
actually incurred: (a) transportation costs; 
(b) customs dtties or import taxes; (c) 
other commodity taxes; (d) dock charges; 
(e) clearance; (f) insurance; (g) letter of 
credit expenses; and (h) any customary 
buying commission to a purchasing agent 
outside the continental United States. 

See. 11. “Parity” Adjustments in Ceiling 
Prices. 


(a) Commodities Covered by this Section. 
This section applies to the following listed 
agricultural commodities and to commodi- 
ties processed in substantial part from 
them. *Based on the most recent publica- 
tion by the Secretary of Agriculture prior 
to the effective date of this regulation, the 
listed commodities are selling below the 
minimum prices required to be reflected to 
producers by Section 402(d)(3) of the De- 
fense Production Act of 1950. This Section 
shall cease to apply, however, to any such 
commodity as soon as the Secretary has 
announced by publication that the price of 
the listed commodity has reached the high- 
est of the “legal minima”, the two most 
important being (1) the parity price, and 
(2) the highest price received by producers 
of the commodity during the period from 
May 24, 1950 to June 24, 1950, inclusive, 
both as determined and adjusted by him. 
Any ceiling price previously determined 
under this section and in effect at the 
time this section ceases to apply shall re- 
main as the ceiling price. 


aire, 


“Certain of the above commodities, name- 
ly, fruits, tree nuts and vegetables are ex- 
empt from this regulation under Section 14. 
Therefore, with respect to such commodities 
this “Parity” Adjustment Provision applies 
only to di P d from them. 


Listed Agricultural Commodities: 


Field Crops Tree Nuts 
Barley Almonds 
Beans, dry edible Filberts 
Buckwheat Pecans 
Corn Walnuts 
Flaxseed v bi 
Hay Beans, lima 
Oats Beans, snap 
Peanuts Beets 

Peas, dry field Cabbage 
Popcorn Sweet corn 
Rye Peas, green 


Pimentos 
Spinach 
Tomatoes 


Sorghums for grain 
Soybeans 


Wheat Cantaloupe 
Carrots 

Livestock Products Ceulifiower 
Celery 

Butterfat Garlic 

Chickens Kale 

Eggs Lettuce 

Milk Onions 

Turkeys Potatoes 
Shallots 

‘ c Sweet Potatoes 

Maple sirup Tobacco 


Maple sugar Burley—type 31 
Sugar Beets Cigar filler and 
Sugar cane sirup binder 
Sugarcane 44, 46, 61-55 


Fruits ype 61 
Grapefruit Cigar wrapper 
Lemons type 62 
Limes Dark air-cured, 
Oranges and tanger- types 36 

ines Fire cured, types 
Apples 21-2 
Apricots Maryland type, 32 
Avocados Pa. seedleaf type 41 
Cherries, sweet Sun cured, type 37 
Cherries, sour 
Cranberries Miscellaneous 
Dates Hops 
Peaches Peppermint oil 
Pears Spearmint oil 
Pineapples Tung nuts 


(b>) Pr and M facturers. This 
section applies to you only if: 

(1) you sell a commodity which you 
process at least in substantial part from 
one or more of the listed agricultural com- 
modities, the prices of which are below 
the “legal minima”, or from a commodity 
processed from them, and 

(2) the cost to you of a current purchase 
of the listed agricultural commodity (or 
the commodity processed therefrom) ex- 
ceeds the highest price you paid during the 
base period. 

In such case you may increase your ceil- 
ing price (as otherwise determined in this 
regulation) for the commodity by the dol- 
lars and cents difference per unit between 
the highest price paid by you for a custo- 
mary purchase during the base period and 
the cost to you of the most recent custo- 
mary purchase. 

If you have previously increased your 
ceiling price for the commodity, you may 
increase your present ceiling price for that 
commodity by the dollars and cents differ- 
ence per unit between the price upon which 
your last previous increase was based and 
the cost to you of the most recent custo- 
mary purchase. Example: You are a proces- 
sor of evaporated milk, a commodity proc- 
essed in substantial part from a listed agri- 
cultural commodity 

The highest price paid by you for a cus- 
tomary purchase of manufacturing milk in 
the base period was $3.80 per cwt. The 
cost to you of the most recent purchase is 
$4.00 per cwt.—a difference of 20 cents or 
2/10 cents per Ib. 

If you use 94 Ibs. of milk to produce a 
case of evaporated milk, you may increase 
your maximum price per case by 18.8 cents 
per case (94 X 2/10 cents). 

If, subsequent to this adjustment, the 
price you pay for a customary purchase 
of manufacturing milk should increase to 
$4.10—a further increase of $.10 per cwt. 
or 1/10 cents per ib.—you may add an 
additional 9.4¢ to your maximum price per 
case (94x 1/10 cents). 

(c) Distributors. This section applies to 
you only if: 

(1) you resell in substantially the same 
form one or more of the listed agricultural 
commodities, the prices of which are below 
the “legal minima,” or a commodity proc- 
essed from them, and 

(2) the cost to you of a current purchase 
of that commodity exceeds the highest price 
you paid for it during the base period 

In such case you may increase your 
ceiling price (as otherwise determined in 
this regulation) for the commodity by the 
dollars and cents difference per unit be- 
tween the highest price paid by you for a 
customary purchase during the base period 
and the cost to you of the most recent 
customary purchase. 

If you have previously increased your 
ceiling price for the commodity you may 
increase your present ceiling price for that 
commodity by the dollars and cents differ- 
ence per unit between the price upon which 
your last previous increase was based and 
the cost to you of the most recent custo- 
mary purchase. 

(d) Method for Computing “Parity” Ad- 
justment Where No Customary 
Was Made During the Base Period. If you 
cannot figure your increase under para- 
graphs (b) and (c) because you made no 
customary purchase during the base period, 


then you shall use the highest price you 
paid during the most recent five-week 
period prior to the base period in which 


you conducted your customary purchasing 
activities. 

(e) Method for Computing “Parity” Ad- 
justments Where Prices Have Been Based 
Cust rily on © dity Excnange Quo- 
tations.. In case any of the above listed 
commodities or commodities processed from 
them are traded regularly upon a commodi- 
ty exchange operating under the jurisdic- 
tion of the Commodity Exchange Authority 
or the Sugar Exchanges, and if it has been 
both your own practice and the general 
practice of your industry to figure selling 
prices on the basis of commodity exchange 
quotations, the increase per unit you are 
entitled.to add under paragraphs (b) and 
(c) shall be the difference in dollars and 
cents between (1) the quotation upon which 
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you based your ceiling price under this 
regulation, and (2) the comparable current 
quotation, 

(tf) Notice of “Parity” Adpustment In- 
creases. If you are a person buying a com- 
modity from its producer, or you are the 
Processor of the commodity, you may not 
increase your ceiling price for such com- 
modity until you first notify the Director of 
Price Stabilization, Washington 25, D.C., by 
registered mail giving the following infor- 
Tation 

(1) Your existing ceiling price and the 
description of the commodity; 


(2) The highest price you paid for a 
customary purchase (or, if applicable, the 
commodity exchange quotation) of the 


pertinent commodity during the base period, 
or if you have previously increased your 
price, then the price upon which you based 
your existing ceiling price; 

(3) The new costs or commodity exchange 
quotations, whichever are applicable; 

(4) The increased ceiling price 

In the case of increased cost of ingre- 
dients, furnish the figures substantiating 
the conversion of your increase in cost 
to the increase in the ceiling price of the 
commodity. 

(g) Effect of Notification of “Parity” Ad- 
justment. Upon mailing the notification re- 
quired in paragraph (f) above, you may 
charge the new ceiling price. If, in the 
judgment of the Director of Price Stabiliz- 
ation, the increase is deemed unreasonable, 
excessive or otherwise improper, he may 
disapprove the price and restore the old 
ceiling price or establish a new ceiling price 
and may apply it retroactively 

Sec. 12. Group of retail sellers ander com- 
mon control. A group of retail sellers un- 
der common ownership or control which had 
an established practice of centrally deter- 
mining uniform prices during the base pe- 
riod for some or all of their categories 
of commodities or services, may treat the 
entire group of retail sellers as one seller 
for the purpose of (1) computing ceiling 
prices for the commodities or services for 
which this practice existed and (2) comply- 
ing with the record-keeping, reporting and 
filing provisions of this regulation 

The ceiling prices shall be the uniform 
centrally determined prices. Records shall 
be centrally kept, listing the names and 
addresses of all retail sellers of this group. 
If a group of retail sellers determines ceil- 
ing prices under this section, each retail out- 
let which is a member of the group must 
continue to abide by the ceiling prices un- 
der this section. The permission granted 
by this section may be withdrawn by the 
Director of Price Stabilization from any 
group of retail sellers upon consideration 
of the price records maintained by such 
group and such reports as he may require 

See. 13. Highest price line limitation for 
manufacturers of wearing apparel and con- 
sumer durable goods. 

(a) Manufacturers with base period sales. 


If you manufacture certain wearing ap- 
parel or consumer durable goods falling 
within a list of categories which will be 


issued shortly you may not, after the ef- 
fective date prescribed in the supplementary 
order, sell a commodity in any such cate- 
gory at a price higher than your ceiling 
price determined under Section 3 for a 
commodity in that category. 

Example. Your base period ceiling prices 
for women’s rayon dresses were $5.75, $6.75 
and $8.75. You will not be permitted to 
sell any women’s dresses at a price in ex- 
cess of $8.75. 

(b) Manufacturers without base period 
sales. If you did not deliver during the base 
period, or offer in writing for delivery dur- 
ing the base period, any commodity in a 
particular category listed, you must apply 
to the Director of Price Stabilization, Wash- 
ington 25, D.C., for a highest price line 
limitation for the category which you wish 
to sell 

Sec. 14. E ti and e¢ This 
regulation does not apply to the following: 

(a) Prices or rentals for real property; 

(b) Rates or fees charged for professional 
services; 

(c) Prices or rentals for: 

(1) Materials furnished for publication 
by any press association or feature service; 

(2) Books, magazines, motion pictures, 
periodicals, or newspapers, other than as 
waste or scrap; 

(d) Rates charged by any person in the 
business of operating or publishing a news- 
paper, periodical, or magazine, or operating 
a radio-broadcasting or television station, 
a motion picture or other theatre enter- 
prise, or outdoor advertising facilities; 

(e) Rates charged by any person in the 
business of selling or underwriting insur- 
ance; 

(f) Rates charged by any common carrier 
or other public utility; 


(gs) Margin requirements on ary com- 
modity exchange; 
(h) Sales of bonds, stocks, or other se- 


curities and evidences of indebtedness; 

(i) sales of stamps and coins, precious 
stones, paintings, other objects of art, and 
commodities made prior to 1850; 

(Jj) Sales of used personal or household 
effects by a private owner; 

(k) Sales and deliveries at a bona fide 
auction of used household or personal ef- 
fects, except that this exception shall noi 
apply to any sale at auction conducted in, 
by, or for a retail or wholesale establish- 
ment regularly engaged in the business of 


selling such commodities other than by 
auction 
(1) Indian and Eskimo handicraft ob- 


jects which are produced by the manual 
skill of American Indians, Alaskan Indians 
or Eskimos. 

(m) Sales and deliveries of damaged com- 
modities by insurance companies, transpor- 
tation companies, or agents of the United 
States Government or by any other person 
engaged in reconditioning and selling dam- 
aged commodities received, in direct con- 
nection with the adjustment of losses, from 
insurance companies, transportation com- 
anies, or agents of the United States 
Government: provided that such person is 
engaged principally and primarily in such 
business and is not engaged in selling new 
or second-hand commodities for his own 
account. 

(mn) Sales or deliveries of commodities 
made or produced by the seller at his 
home, solely for his own account, without 
the assistance of hired employees, if the 
total of such sales or deliveries does not 
exceed $200 im any one calendar month. 

(0) Services the rates of which are regu- 
lated by the Department of Agriculture 
under the Stockyards and —— Act. 
(p) Sales of ab 


property by Government agencies or pur- 
suant to a court decree. 

(q) Sales of commodities or services the 
ceiling prices of which are now or subse- 
quently established by other regulations or 
orders of the Director of Price Stabilization 
or by luntary ts approved in ac- 
cordance with the ‘provisions of Section 708 
of the Defense Production Act of 1950. 

(r) Sales of military and strategic com- 
modities but only to the extent specified by 
supplementary regulations or orders which 
will be issued defining the scope of this 
exemption. 

(s) The following agricultural commodi- 
ties: 

(1) Any raw and unprocessed agricultural 
commodity when sold by the prodycer of 
that commodity. 

(2) Any commodity grown and proc- 
essed on the farm when sold by the farm- 
er if the total of such sales and deliveries 
does not exceed $200 in any one calendar 
month. 

(3) Raw wool when sold by the producer 
of that commodity. 

(4) Cotton when sold by 
of that commodity. 

(5) American-Egyptian cotton. 

(6) All live anima 

(7) All fresh fruits and 
tree nuts. 

(8) Fresh fish and seafood and game. 

(9) Seeds including hay, pasture, legume 
and covercrop seeds and other seeds. 

(10) Crude pine gum. 

(11) The following oilseeds or nuts, their 
oils and fatty acids or combinations of these 
oils so long as in normal! trade practice 
they retain their identity: 

Babussu kernels Palm oil 
Babassu oil Palm kernels 
Cacao butter Palm kernel oi! 
Poppyseed 


the producer 


vegetables and 


Castor beans 

Castor oil Poppyseed oi! 

Cohune kernels Rapeseed, rapeseed o'! 
Cohune oil Rubberseed 

Coquito kernels Rubberseed oi! 
Coquito oil Sesame 

Copra Sesame oil 


Sunflower seed 


Hemp seed Sunflower seed oi! 
Hemp seed pil Tucum kernels 
Kapok seed Tucum oil 
Kapok seed oll Uricury kernels 
Perilla seeds Uricury oil 
Perilla seed oil Cashew nut shel! 
Oiticica oil liquid 
Muru-muru kernels Shark oil 
Muru-muru oil Whele oii 
Olive oil, edible, sul- Sperm ol! 

tt and other in- Cod oil 

1s. d and inter- 


The Director of Price Stabiliza- 
tion may issue supplementary regulations 
modifying or implementing this regulation 
as he deems appropriate. Price Procedural! 
Regulation No. 1 sets forth the circum- 
stances and the manner in which you may 
obtain an official interpretation of this 
regulation; file a protest; or petition for an 
amendment. If the Director of Price Stabil- 
ization determines that adjustments are nec- 
essary to prevent or correct hardships or in- 
equities and can be put into effect consist- 
ently with the objectives of the Defense Pro- 
duction Act of 1960, he will issve appropri- 
ate amendments or supplementary regula- 
tions providing for such adjustments. 

See. }6. Records. This section tells you 
what records you must preserve and what 
additional records you must prepare. 

(a) records. 

(1) You must preserve and keep available 
for examination by the Director of Price 
Stabilization those records in your pos- 
session showing the prices charged by you 
for the commodities or services which you 
delivered or offered to deliver during the 
base period, and also sufficient records to 
establish the latest net cost incurred by 
you prior to the end of the base period in 
purchasing the commodities (if you are a 
wholesaler or retailer). 

(2) In addition, on or before March 1, 
1961, you must prepare and preserve a 
statement showing the categories in which 
you made deliveries and offers for delivery 
during the base period; or if you sold 
services you must prepare and preserve a 
statement listing the services which you 
delivered or offered to deliver during the 
base peri 

(3) On or before March 1, 1951, you must 
also prepare and preserve a ceiling price 
list, showing the commodities in each cate- 
gory (listing each model, type, style, and 
kind) delivered or offered for delivery by 
you during the base period together with a 
descriptition or identification of each such 
commodity and a statement of the ceiling 
price. Your ceiling price list may refer to 
an attached price list or catalogue. If you 
are a retailer you may satisfy the require- 
ment of this paragraph (3) by recording on 
your purchase invoices, covering the com- 
modities (including every model, type, style 
and kind) delivered or offered for delivery 
by you during the base period, the price at 
which you sold, or offered the commodities 
for delivery, during the base period. 

(4) You must also prepare and preserve 
a statement of your customary price dif 
ferentials for terms and conditions of sale 
and classes of purchasers, which you had 
in effect during the base period. 

(5) If you operate a restaurant, you 
are required to preserve all menus used by 
you during the last 10 days of the base 
period and all menus hereafter used by you. 

(b) records, If you sell commodi- 
ties or services covered by this regulation 
you must prepare and keep available for 
examination by the Director ef Price Sta- 
bilization for a period of two years, rec- 
ords of the kind which you customarily 
keep showing the prices which you charge 
for the commodities or services. In addi- 
tion, you must prepare and preserve récords 
indicating clearly the basis upon which 
you have determined the ceiling price for 
any commodities or services not delivered 
by you or offered for delivery during the 
base period. If you are a retailer you are 
required to preserve your purchase invoices 
and to record thereon both your initial sel!- 
ing price and the section of this regulation 
under which you have determined your cei!- 
ing price. 

(c) In certain situations, other sections 
of this regulation require additional records 
to be prepared or submitted. 

Sec. 17. Sales slips receipts. Any 
seller who has customarily given a purchas- 
er a sales slip, receipt, or similar evidence 
of purchase shall continue to do so. Upon 
request from a purchaser any seller, regard- 
less of previous custom, shall give the pur- 
chaser a receipt showing the date, the 


the name 


mame and address of the seller, 
of each commodity or service sold, and the 
price received for it. 

18. Evasion. Any practice 
sults in obtaining indirectly a higher price 


which re- 


than is permitted by this regulation is a 
violation of this regulation. Such prac 
tices include, but are not limited to, de 


vices making use of commissions, services, 
cross sales, transportation arrangements, 
premiuma, discounts, special privileges, ty- 
ing-agreements and trade understandings 
Sec. 19. Transfers of business or stock in 
trade. If the business, assets or stock in 
trade of any business are sold or otherwise 
transferred after January 26, 1951, and the 
transferee carries on the business, or con 
tinues to deal in the same type of com 
modities or services, in an establishment 
separate from any other establishment pre 
viously owned or operated by him, the 
maximum prices of the transferee shall be 
the same as those to which his tranferor 
would have been subject if no such transfer 
had taken place, and his obligation to keep 
records sufficient to verify such prices shall 


be the same. The transferor shall either 
preserve and make available, or turn over 
to the transferee all records of transactions 
prior to the transfer which are necessary 
to enable the transferee to comply with 


the record provisions of this regulation 
Sec. 20. Separate statement of taxes. In 
addition to your ceiling price, you may col 
lect the amount of any excise, sales or simi- 
only if 


lar taxes paid by you as such 

during the base period you stated and col 
lected such taxes separately from your sell 
ing price. In the case of such a tax imposed 
by law which is not effective until after 
January 26, 1951, you may collect the 


amount of the tax actually paid as such 
by you, in addition to your ceiling price, if 
not prohibited by the tax law. You must 
in all such cases state separately the 
amount of the tax. 

See. 21. Penalties. Persons violating any 


provision of this regulation are subject to 
enforcement 


the criminal penalties, civil 

actions, and suits for treble damages pro 
vided for by the Defense Production Act 
of 1960. 

See. 22. Definiti Expl ‘ 
This General Ceiling Price Regulation and 
the terms which appear in it shall be con 
strued in the following manner unless 
otherwise clearly required by the context 

Busi t. This term refers 
to the physical location of the store, shop 
or other place of business in which com 


modities are manufactured or sold or at 
or from which commodities or services are 


supplied. 
Class of pure! or purchaser of same 
class. This term refers to the practice 


adopted by a seller in setting different prices 
for sales to different purchasers or kinds 
of purchasers (for example, manufacturer, 


wholesaler, shopper, retailer, government 
agency, public institutions or individual 
consumer) or for purchasers located in 
different areas or ior purchasers of dif 
ferent quantities or grades or under dif 
ferent terms or couditions of sale or de- 
livery. 


X ty. This term includes commodi 
ties, materials, articles, products, supplies, 
components, processes and contracts to buy, 
sell or deliver any of the foregoing 

Delivered. A commodity shall be deemed 
te have been delivercd during a specified 
period if during that period it was re 
ceived by the purchaser or by any carrier, 
including a carrier owned or controlled by 
the seller, for shipment to the purchaser. 
A service shall be deemed to have been 
delivered or supplied during the specified 
period if during the period it was com- 
pleted or in process. 

Director of Price Stabilization. This term 
extends to any official (including officials 
of regional or local offices) to whom the 
Director of Price Stabilization by order 
delegates the function, power or authority 
referred to in this regulation 

Exporter. This term means any person 
selling a commodity priced under this regu 
lation either directly or through an agent 
and delivering or shipping to a place out 
side the U.S., its territories and posses 
sions. 

Importer. This term means the person 
by whom a commodity is imported and who 
first sells it after importation. Import 
A commodity is imported which is trans 
ported from a place outside to a place 
inside the U.S., its territories or possessions, 
for sale within such area 
3 This term refers to any 
person who is engaged in business other 
than as a wholesaler or retailer 

Most closely competitive seller of the 
same Your most closely competitive 
seller of the same class is the seller with 
whom you are in most direct competition 
even though he may perform a different 
function with respect to the commodity or 
service (e.g., if you are a wholesaler of a 
commodity, your most closely competitive 
seller may be a manufacturer; or, if you 
are a retail supplier of a service, your 
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most closely competitive seller may be «a 
wholesaler). You are in direct competition 
with another seller who sells the same types 
of commodities or services to the same 
classes of purchaser in similar quantities, 
on aimilar terms and. if you selling 
a commodity, you supply approximately the 
same amount of service 


Net invoice cost. This term refers to 
your invoice cost less any discount or al- 
lewance you took or could have taken. It 
does not include separately stated charges 
such as freight, taxes, etc 

Offering price. The price at which a com 


modity or service was offered means the 
price quoted in the seller's price Net, or 
if he had no price list, the price which 
he regularly quoted in any other manner 
This regulation requires that an offer for 
eale other than at retail must have been 
in writing. For sales of commodities at re 
tall the offer must have been made at 
the immedate point of sale (e.g., the shelves 
or counters). The term offering price does 
not include a price intended to withhold 
a commodity or service from the market 
or a price offered as a bargaining price 
by a seller who usually sells at a price 
lower than his asking price 

Person. This term includes any indi 
vidual, corporation, partnership, association 
or any other organized group of persons, 
or legal successors or representatives of the 
foregoing, and the U.S. or any other gov 
ernment or their political subdivisions or 
agencies. 

Records. This term means books of sc 
count jes lists, sales slips, orders, vouch 
ers, contracts, receipts, invoices, bille o? 
lading and other papers and documents 

Restaurant. This term refers to any ef 
tablishment in which meals, food items or 
beverages are sold and served primarily 
for consumption on or about the premises 
(hotels, soda fountains, boarding houses, 


included) 
Sale at retail 


lunch wagons, etc., 
Sale at retail and retailer. 


means a saie to an ultimate consumer other 
than an industrial or commercial user. A 
seller who in the regular course of busi 
ness makes sales at retail is a retailer 


Sale at wholesale and wholesaler. Sale at 


wholesale means a sale by a person who 
buys a commodity and reselis it, without 
substantially changing its form, or who 


supplies @ service to an industrial or com 
mercial user, or to any person other than 
the ultimate consumer. A seller who in the 
regular course of business makes sales at 


wholesale is a wholesaler 


Sell. This term includes sell, supply (with 
respect to either commodities or services), 
dispose, barter, exchange, lease transfer 
deliver and contracts and offers to do any 
of the foregoing. The terms buy and pur 
chase shall be construed accordingly 

lier, This term includes the seller of 
any commodity or service. Where a seller 
at retail makes sales or supplies services 
through more than one selling unit (other 
than salesmen making sale at uniform 
prices) each such separate place of business 
shall be deemed to be a separate seller 

Service. This term includes any service 
rendered or supplied, otherwise than as an 
employee, and contracts to sell or supply 


such service. 

Unit direct cost. This term means labor 
and material costs which enter directly into 
the product. It does not include factory 
overhead, or indirect manufactur'ng ex 
penses, administrative, general or selling 
expenses 

You. The pronoun 
regulation indicates 
the regulation 

Note: The record keeping and reporting 
requirements of this regulation h been 
approved by the Bureau of the Budget in 


accordance’ with the Federal Reports Act 


you as used in this 
the person subject to 


of 1942 
MICHAEL V. DI SALLE, 
Director of Price Stabilization, 
Approved Jan. 26, 1961 


ERIC JOHNSTON, Administrator 
Economic Stabilisation Agency 
Jan, 26, 1961 


Save$ $$ 


On Your MOALSSES Needs 
Use 
@ SWEET-COLASS (dry form) 
@ SWEETALL (dry form) 
Write or Wire for Franchise 
SWEETALL MFG. CO. 
Dept. 500 
Williamstown - 


New York 


LABORATORY SERVICES 


Effectiveness of vitamin B,, 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies. 


Vitamin D, assays by the A.O.A.©. chick method 
U.8.P. XIV or A.O.A.C, vitamin A assays 


Proximate analyses of commercial feeds, mineral 
determinations, and other vitamin assays 


Write for Details 


WISCONSIN ALUMNI Research FOUNDATION 


MADISON 1, WISCONSIN 
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A FEEDSTUFFS FEATURE FOR THE MAN IN THE MILL 


Inereasing the Effeetiveness 
of Quality Control in Feeds 


NY quality control program is 
best developed simultaneously 
with the development of the 

product or process on which it is to 
be used, but it is axiomatic that 
most quality control programs must 
be applied to existing products or 


processes. 

In developing the broad concept of 
a quality control program it is con- 
venient to examine the sequence of 
events taking place from the incep- 


By Loren V. Burns 


Leren V. Burns and Associates 


tion of a product through to its 
commercial marketing. 

A product may be conceived as the 
result of basic development work or 
application studies, but more often in 
the feed industry it is the result of 
consumer demand, need disclosed by 
market research or initiated by a 
sales program, or need to meet the 
competition of a similar product. 

Before any product is possible, a 


certain level of industrial and tech- 


nical achievement must be reached. 
This is usually derived from the or- 
ganization’s composite experience, 
coupled with information obtained 
from public and private research and 
experimental organizations, either 
through the technical journals or 
through private interchange of in- 
formation. 

Thus, research and basic investi- 
gation may be considered the first 
step in the sequence of events lead- 


Behind 


HAMMOND 
Multi-Wall 


BAGS 


are 


the features 


illustrated plus a 
thorough understand- 
ing of your shipping 
bag requirements 


The erence for Hammond Multi-Wall Bags 


con 


ues to grow steadily becasue of an ever- 


increasing list of satisfied customers in every 
dustry where Multi-Wall Bags are used, Highest 
quaiity papers—efiiciendly handled by thorough! 
trained, and conscientious person 


ern methods 


using 


and. high-speed ma- 


chines are just a few of the midny reasons why. 
Hammond Multi-Walls are specified for safe, 
dependable shipmeat of cement, flour, fertilizers, 


chemicals, plaster, insulating marerials, potatoes; 
feed and hundreds of other products. ; 


Write today for your copy of our bookier— 
“To Serve You Sefter 
with Hammond Multi-Wall Bags” 


AMMOND BAS 


General Offices: Wellshurg, W.Va. 
Plants in Welisburg, W. Ve. oad Pine Bluff, Ark. 


in the 


Chicege, ii. Minneapells, Minn. “teow York, 


& PAPER CO. 


following cities: 


IGHEST QUALITY PAPERS 
ND MATERIALS 


@RIDE OF WORKMANSHIP 


ing to the commercial marketing of 
a product, followed in approximate 
order by formula development and 
evaluation, product development and 
preliminary product specifications, 
engineering, experimenta) 
production, farm testing, packaging 
studies, distribution and _ storage 
studies, final product and manufac- 
turing specifications, and ultimately 
full scale commercial production. 

In a well coordinated organization, 
the quality control department wil! 
maintain liaison with each phase of 
this development, integrating future 
quality control techniques into the 
development program and obtaining 
modification of specifications and 
processes where necessary to achieve 
effective quality control. 

When the product goes into rou- 
tine commercial production, another 
group of operations takes contro! 
Greatly simplified these may be stat- 
ed as purchasing, production, and dis- 
tribution. The quality control pro- 
gram must be coordinated with each 
of these operations if it is to be suc- 
cessful, but particularly with the first 
two. 

Purchasing must operate on the 
basis of ingredient specifications if it 
is to coordinate with quality control 
In some cases, commercial grain 
grades or trade specifications are 
adequate, but in other cases, private 
specifications must be evolved to 
meet the needs of the formula and 
assure effective quality control, since 
trade or commercial specifications are 
seldom specific enough to meet the 
needs of modern formulation. 

Likewise, definite product specifi- 
cations and often process specifica- 
tions must be established as criteria 
for the production department if ef- 
fective control of product quality is 
to be attained. 

Quality control must be carried 
into the distribution phase, since 
length and conditions of storage dur- 
ing the distribution cycle, consumer 
preferences, et cetera, can directly 
influence the selection of quality con- 
trol techniques or the establishment 
of realistic specifications. 

Bad quality cannot be inspected or 
controlled out of a product in any 
profitable way; thus, the desired lev- 
el of quality must be built into it. 

I wish to stress the fact that top 
management sets the policy which 
determines the level of quality of 
product to be manufactured. Even 
though specifications and formulas 
are developed by collaborative effort 
as a departmental function, this poli- 
cy of top management primarily de- 
termines level of quality. It is the 
function of the quality control de- 
partment to use quality control tech- 
niques as tools to maintain this level 
of product quality at minimum cost. 
When I say cost, I mean overall prod- 
uct cost, not just the cost of adminis- 
tering the quality control program. 

It is obvious that complete depart- 
mental coordination is mandatory to 
make a quality control program fully 
effective. 

The purchasing agent must require 
strict adherence to specifications and 
be prepared to reject shipments or 
refuse further offerings from a sup- 
plier until assured that specifica- 
tions will be met. 

The production department must 
maintain strict supervision of proc- 
esses to keep them in control at all 
times and must not attempt to make 

(Continued on page 16) 


HALES & HUNTER CO. 
14) W JACKSON BLVD 
CHICAGO 4 


At 
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SAVE UP TO $47 PER TON ON MOLASSES 


in actual FLAVOR VALUE by using FCA dry powdered 
MOLASSES FORTIFIER 200 X as a powerful flavor ex- 
tender for Blackstrap Molasses. Ten pounds of this prod- 
uct, at a cost of $13.50, is equivalent in flavor and aroma 
strength to one ton of Blackstrap Molasses which may cost 


up to $60.00 per ton. 
100 Ib. Fibre Drums 
DRIBASE MOLASSES FORTIFIER 200 X (200 Times 
Concentrated) . $1.35 Pound 


With this product you can save your dollars, conserve your 
Blackstrap Molasses and standardize the palatability of 
your feed products. It will not cake or harden under normal 
storage conditions, and because it is in concentrated dry 
powder form, it is easy to mix with the feed and requires no 
special blending or pre-mixing. Its range of use may re- 
quire from '4 to 1 pound to each ton of Formula Feeds, and 
1 to 2 pounds to each ton of Mineral Feeds. 


OTHER ECONOMICAL DRIBASE FEED CONCENTRATES 
100 Ib. Fibre Drums 


DRIBASE ANISE CONCENTRATE 4 X (4 Times Concentrated) - $1.20 Pound 
Saves $300.00 Per Ton As Replacement For Powdered Anise. 


DRIBASE FENUGREEK COMPOUND 20 X (20 Times Concentrated) $1.05 “ 
Saves $215.00 Per Ton As Replacement For Powdered Fenugreek. 


DRIBASE LICORICE COMPOUND 20 X (20 Times Concentrated) - $ .95 “ 
Saves $245.00 Per Ton As Replacement For Powdered Licorice. 


DRIBASE STOC-JOY “A-M” (Anise-Molasses Compound — 
225 Times Concentrated) - - - - $2.25 


All Purpose Feed Flavor. Tested on The Farm For Palatability. Powerful Flavor 
and Aroma. Use ', to 1 Ib. to Each Ton of Formula and Mineral Feeds. 


Send for further information and free samples or 5 pound 
trial orders at the 100 pound price schedule. Special dis- 
counts offered for 500 and 1,000 pound quantitias. 


EASTERN DISTRIBUTOR 
The Amburgo Company, Inc., 1315-17 Walnut Street 
Philadelphia 7, Pennsylvania 


Farm Feed Sales Division 
FLAVOR CORPORATION OF AMERICA 
622 WEST LAKE STREET +- CHICAGO 6, ILLINOIS 
All prices quoted f.o.b. Chicago. Subject to change without notice. 
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Stocks of Corn in All Positions 


Jan. 1 Down 5% from Year Earlier 


WASHINGTON—More than 2,664 , 


million bushels of corn were in all 
storage positions Jan. 1, 1951, accord- 
ing to reports assembled by the Bu- 
reau of Agricultural Economics. This 
total is about 5% smaller than stocks 
on Jan. 1, 1950, and barely exceeds 
the 1949 total, but is much larger 
than in any other year of record. 

Nearly 2,161 million bushels of 
corn remained on farms, also a rela- 
tively large quantity. The off-farm 
portion of nearly 504 million bushels 
is largest of record, chiefly because 
of the 316 million bushels owned by 
the Commodity Credit Corp. and 
stored in its own bins or other stor- 
ages under its control. 

Stocks of 129 million bushels in in- 
terior mills, elevators and warehouses 
are largest in the eight years of rec- 
ord, and terminal stocks of 59 mil- 
lion are the largest since Jan. 1, 
1941. From the supply of nearly 3,706 
million bushels of corn for grain as 
of Oct. 1, 1950, disappearance in the 
October-December quarter is indi- 


Grain and position— 


Terminalst 
Commodity Credit Corp.t 
Interior mills, elevators and warehouses*f 


Oats— 
Ge 
Terminalst 
Commodity Credit Corp.t 
Interior mills, elevators and warehouses*{ 


Barley— 
On farme® ........ 
Terminalst 
Commality Credit Corp.t 
Interior mills, elevators and warehouses*? 


Total .. 

Sorghum grain— 
On farms*® ...... 
Terminalst 
Commodity Credit Corp.t ........... 
Interior mills, elevators and warehouses*f 


Total ...... 


Jan. I Stocks of Feed Grains 


(In thousand 
Jan 


Jan. 1 Oct. 1, Jan. 1, 

ie 1950 1950 1961 
. 2,647,912 2,405,778 486,150 2,160,548 
50,330 51,688 40,127 59.365 
248,154 253,316 315,820 
43,088 100,609 80,877 128,557 
2,641,330 2,806,229 $60,470 2,664,290 
928,377 $24,510 1,168,742 907,660 
11,434 19.029 22,020 17,698 
34,733 37,449 55,690 43,521 
974,544 880,988 1,246,516 969,015 
156,357 106,494 180.508 139,338 
16,457 33,778 33,429 32,625 
assess 2,441 3,613 3,618 
58,031 50,182 84,316 67,616 
230,845 192,896 301,866 243,197 
52,069 59,967 4,897 78.726 
16,367 18,567 12,124 24,367 
2,580 3,264 
17,868 49,033 39,852 102,468 
85,294 127,567 59,453 208,824 


*Estimates of Oren "Reporting Board. +tCommercial stocks reported by Grain Branch, 
PMA, at 47 terminal cities. [Owned by CCC and stored in bins or other storages owned or 
eontroiled by CCC, and in Canada. Other CCC-owned grain is included in the estimates by 
positions. {All off-farm storages not otherwise designated.for each grain. 


DISTILLERS DRIED 


GRAINS: 


Write for Free Booklet, 
“Feed Supplements and 
Proved Formulas.” 


PROVING GROUND 
for 
FEED PROFITS 


BETTER YOUR BUSINESS... BY BETTERING YOUR FEED 


Not only is the farmer's own barn his proving ground for dairy 
profits, but it’s your proving ground for feed profits too, for the 
farmer will use the feed that produces the best results. 


The size of his milk check depends on the quantity and quality of 
milk his cows produce on the rations he feeds them. 
You can’t go wrong, when actual feeding tests prove that Seagram 

Dried Grains used to balance ordinary dairy rations, 


feed business! 


BALANCE 


result in richer milk and more of it! 


JOSEPH E. SEAGRAM & SONS, 
Grain Products Division © BOX 240, LOUISVILLE 1, KENTUCKY 


“DRIED GRAINS 


Use Seagram Dried Grains to help build your cus- 
tomers profits, and they'll automatically build your 


INC. 


cated at 1,041 million bushels. While 
8% less than the 1,134 million in the 
same quarter of 1949, this is more 
than in the October-December quar- 
ter of any year since 1943. 

The 969 million bushels of oats on 
hand on Jan. 1 are relatively large, 
having been exceeded on Jan. 1 only 
in 1949 and 1946. The off-farm por- 
tion of about 61 million bushels is 
relatively large, and exceeded only on 
Jan. 1, 1946. Barley stocks of 243 mil- 
lion bushels are largest for Jan. 1 in 
the eight years of record. The off- 
farm portion of 104 million bushels 
is the largest ever recorded for 
Jan. 1. 

Sorghum grain stocks of nearly 209 
million bushels are by far the largest 
in history. Although the series is 
available for only five years, current 
stocks are larger than total produc- 
tion in any earlier year. Stocks in 
each off-farm position are largest of 
record, totaling 130 million bushels. 
Much of this is in unusual storage 
positions, such as airplane hangars 
and converted oil tank farms in the 
Southwest. 


Jap Soybean Needs 
Put U.S. Officials 
In Policy Squeeze 


WASHINGTON—Japanese require- 
ments for approximately 6 million 
bushels of soybeans has U.S. govern- 
ment officials caught in a_ policy 
squeeze. The present buoyant bean 
market would be further accelerated 
by government procurement to fill 


, the Japanese bean requirements, it is 


seen. A run-up in bean prices from 
the present level would be a disturb- 
ing factor to the stabilization officials. 

On the other hand, it is reported 
from official circles that the Japa- 
nese could probably obtain these 
beans from the Manchurian main- 
land. But the present government 
policy is to deny Red China access 
to dollars or to materials which have 
a war potential such as cotton, which 


Delycrators 
Capacity 1 to 3 Tons of freshly cut 


alfalfa per hour 


©. W. Randolph Co., Toledo 12, Ohio 


q KEEP WATER TROUGH 
ALWAYS FILLED Automatically 


with DOUBLE-ACTION 
TOADVINE VALVE 
Two-way action opens and shuts valve automat- 


ically . . . keeps water trough 
filled to desired depth at all 
times. Easily installed. Ad- 
justable. Will not flood. Has 
non-spray feature. Solidly 


Anderson 48” 
AUTOMATIC WATERER 


A perfect companion for the Toadvine Valve. Pro- 
easy to clean. S 


WRITE DEPT. A 


Bet | 
i 
gta constructed to last years. 
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| 
‘ 
: BOX COMPANY 
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Norman R. Clizer 


PROMOTED — The appointment of 
Norman R. Clizer as an associate in 
the Red Comb poultry department 
has been announced by Hales & Hunt- 
er Co., Chicago. Mr. Clizer, a gradu- 
ate of the University of Missouri and 
former county agent and extension 
poultry specialist in that state, since 
1948 had been company representa- 
tive in the broiler areas of Arkansas, 
Missouri and Oklahoma. The Red 
Comb poultry feed department, cre- 
ated in 1931, will continue under the 
direction of L. G. Neel, with R. J. 
Karrasch as associate. 


was the basis of a China-Japan ex- 
change a year ago. 

Government officials believe that 
there is an opportunity for Japan to 
exchange goods of less war po- 
tential value to Red China for beans 
and are working to that end. 

Charles E. Wilson, director of de- 
fense mobilization, recently estab- 


lished a committee on foreign sup- 
plies and requirements, naming Wil- 
liam C. Foster, ECA admiAistrator, 
as chairman. The purpose of this com- 
mittee is to obtain some balance be- 


and the demand areas. Primarily this 


requirements of Japan. 


FEEDSTUFFS, Feb. 3, 1951——15 


tween the flow of strategic materials 


involves scarce materials such as 
rubber and tin, but it is believed in 
government circles that this commit- 
tee may find interest in the soybean 


The Wilson committee will con- 
sist of representatives of the State 
Department, Treasury, Interior, 
USDA, USDC, Labor, ECA, DPA and 
the General Services Administration 
plus Averill Harriman, presidential 
assistant. 


Committee May Step In 

This committee may intervene in 
the Japanese soybean requirement 
immediately to deaden the price ef- 
fect of this procurement on the do- 
mestic soybean market. 

Not only is the Japanese soybean 
requirement adding fuel to the bull 
market in beans but also the Italian 
procurement of as much as 30,000 
tons of soybean oil is a graphic fac- 
tor on the demand side. This pro- 
curement is not an ECA financed 
item. 

The great government dilemma, 
however, is not necessarily the poli- 
cy squeeze but the crop outlook for 
next year. Corn under price control 
appears to be headed for approxi- 
mately $1.80 plus at Chicago. 

Under that condition USDA officials 
believe that in order to get adequate 
acreage of beans, that commodify 
must be priced at $3.60 to maintain 
an equilibrium between beans and 
corn. 

The question is do we want to get 
beans and corn or do we wish to hold 
cown the price of beans at this time? 
A sensational run-up in the price of 
beans to the market relationship 
with corn would be painful, to say 
the least, to the price control offi- 


MOLASSES 


Cane © Beet 
Domestic and Imported 


BEET MOLASSES 


will save you money, if you are located 
in the Rocky Mountain area 
or the Midwest. 


Delivered prices quoted on request. 


INDUSTRIAL MOLASSES CORP. | ; 


Leonia, N. J. 933 Plymouth Bldg. 
Leonia 4-1040 Minneapolis 2, Minn. 
MAin 4761 


MANARD MOLASSES CO. ; 
DIVISION INDUSTRIAL MOLASSES CORP. 


310 Balter Building New Orleans 12, La. Magnolia 5015 


cials. 4 


and Phosphate to produce a Self-Rising Flour 
is no trick at al) for these four W&T Merchen 
Scale Feeders located in a mid-western flour 
mill. The entire battery of Feeders shown 
takes up only 10’ x 20’ of floor space and all 
four feeders are interlocked for a continuous 
automatic blending operation. In addition, if 


desired, each Feeder can be put on an in- 


Accurately blending BY WEIGHT a total of 
400 pounds per minute of Salt, Soda, Flour 


How to blend 400 pounds per minute 
IN A 10'x 20’ FLOOR SPACE 


efficiency and flexibility you obtain with 
time-tested W&T Merchen Scale Feeders, 
which are designed to meet class 2 group G 


specifications. 


in a single operation . . 


dividual] stop-start basis with either manual] 


operations. 


or automatic control, and the entire system 


will automatically shut down in case of a 
power failure or arching in the storage hop- 
per, thus completely protecting the blend. 


Such an installation is typical of the 


W&T Representative. 


These sturdy, corrosion re- 
sistant machines can handle from ounces 
to tons per minute of dry, free-flowing or 
ground materials and both weigh and feed 
. @ feature which 
reduces your operating costs by cutting han- 
dling time at loading stations and in mixing 


To find out how feeding BY WEIGHT, 
the economical, efficient way, can be applied 
to your problem, write today to your nearest 


Merchen Self-Powered Feeders, too, can save you feed- 
ing headaches in such spots as governing grain flow to 
first break rolls and in terminal elevators and feed 
plants. They offer high capacity, easy maintenance, accu- 
rate feeding and the elimination of power requirements. 


| 
| 
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Quality Control 


(Continued from page 12) 


quality control carry the burden of 
operational control. 

Above all, product specifications 
must be realistic. If product specifi- 
cations require too rigid an ingre- 
dient specification, the purchasing 
agent will be so restricted in avail- 
able sources or quantities that he 
cannot efficiently and economically 
procure the ingredient. As a result, 
the product prices itself out of the 
market. Likewise, if process specifi- 
cations are too rigid even the best 
of operational control by production 
will not meet the product specifica- 
tions, and rejection of product by 
quality control is bound to occur. 
This may even become a serious 
source in interdepartmental conten- 
tion or friction if not rectified. 

It is not the function of the quality 
control department to prevent the 


errors of other departments, but 
rather through the medium of quali- 
ty contro] techniques to keep them 
constantly advised of any departures 
from acceptible limits of quality, and 
assist them in improving quality or 
reducing costs. 

An examination of these basic con- 
cepts discloses that any quality con- 
trol program, whether large or small, 
may be founded upon three function- 
al techniques: Ingredient acceptance 
tests, process control tests and prod- 
uct acceptance tests. 

By transposing from these func- 
tional techniques to objective tech- 
niques and expanding their scope, we 
may group quality control techniques 
for the control of a feed manufac- 
turing operation as follows: 

Physical—Sampling, inspection. 

Chemical—Crude chemical, miner- 
al, drugs and medicinals. 

Biochemical—Vitamins, amino ac- 
ids. 

Microbiological — Vitamins, amino 
acids. 


Biological—Assays, formula evalu- 
ation, farm testing. 

As you will note this listing is only 
partially objective. An expansion to 
include the multitude of tests cur- 
rently required to assess and control 
the nutritional value and 
characteristics of a feed or its com- 
ponent ingredients is much too long 
for this discussion. 

I do wish to touch upon the ex- 
tremely important but too often neg- 
lected operations listed under the 
“physical” category. 


Aceurate Sampling Essential 

Accurate sampling and sample 
preparation of a heterogeneous ma- 
terial such as a mixed feed requires 
exacting techniques and careful de- 
sign of sampling patterns. When you 
consider that the accuracy of all 
succeeding tests or analyses are con- 
tingent upon the accuracy of the 
sample, it is evident that time can 
be profitably spent on careful sam- 
pling and sample preparation. I shall 


Colormetric determination in quality 
control at CCC Laboratory 


top feeding results 


come from 


top quality feeds 


Be sure your feeds are fortified with what it takes to 
assure maximum feed utilization and highest returns per 


pound of feed. Use “CCC” uniform high quality calcium car- 


bonate and trace minerals to make sure your feeds 

are provided with recommended additions of 

these important nutrients. Years of 

intensive research and consistent careful quality control 
stand behind the “CCC” trademark. For your own protec- 
tion, it will pay youto use “CCC” products always. 


CARBONATE COMPANY 


WEST ADAMS STREET 


325 WOODMEN OF THE WORLD B8LDG., OMAHA, NEBRASKA @ 


e@ CHICAGO 6 


(LLIN OTS 


BOX 409 CARTHAGE, MISSOURI 


value. are simple, well adapted 
to small operations where a plant 
laboratory is not available, can be 


trol. The use of physical tests for 
density, granulation, color, and odor, 
when correlated with product charac- 
teristics and specifications is of great 
value in immediately discovering and 
correcting deviations in process, or in 
accuracies in compounding. Simplified 
qualitative or semiquantitative tests 
for components, which can be per- 
formed at a plant inspection bench, 
further augment the value of an in- 
spection group stationed at a strate- 
gic point in the plant. 

Since most of you are familiar 
with the tests utilized in the other 
categories of this listing, I shall not 
discuss them in detail; rather, I shal! 
turn to a quality control technique of 
great usefulness which has been 
widely applied in other industries 
but has been sadly neglected by most 
cereal and feed chemists. This tech- 
nique is usually called Statistica! 
Quality Control, although for our 
application I prefer the term Statis- 
tical Control. My experience indi- 
cates there is unlimited opportunity 
for profitable application of this tech- 
nique in the feed industry. 

A statistical control program for 
the quality control department of a 
feed manufacturer may be founded 
upon four fundamental operations: 
Selection of sample, analysis of sam- 
ple, statistical treatment of analysis, 
identification and elimination of as- 
signable causes of undue variability. 

After several years’ study of sta- 
tistical control methods, I am con- 
vinced that selection of sample is 
one of the major problems confront- 
ing the quality contro! department of 
a feed manufacturer — particularly 
the problem of economically yet ef- 
fectively sampling the output of the 
feed mill, with the variety of product 
and discontinuity of production in- 
herent in most feed production sched- 
ules. 

Since this subject would require 
considerable time to properly develop, 
I shall not attempt to discuss it fur- 
ther here except to state that task 
groups of the American Society for 
Testing Materials are making a cur- 
rent appraisal of sampling plans and 
are studying the sampling of bulk 
materials from a combined statistical 
and practical viewpoint. The reports 
of these groups, when published, 
should be of considerable interest to 
those of you who supervise sampling. 

Analysis of sample is a subject 
with which you are all familiar so I 
shall not treat it further in this dis- 
cussion, except to state that statis- 
tical control methods are finding in- 
creasing application within the lab- 
oratory, both as internal controls and 
in the design of analytical patterns 
to obtain greater or more precise 
information from a given amount of 
work. 

The statistical treatment of analy- 
sis can become very involved, but 
the practical application of statisti- 
cal control requires simple methods 
involving a minimum of computation. 
Although the person doing the pio- 
neerwork must acquire far more than 

(Continued on page 68) 
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«ea famous brand that sells 


36% PROTEIN 


2 Ibs. more protein in every bag 

High protein efficiency 

Aids feed consumption . . . speeds fattening 
Helps increase milk production 
Hoinogenous appearance . . . rich color 
Greater uniformity and granulation 

Meal or pellet form 

Puts the “bloom” and “finish” on feeder cattle 
High water absorbtion 


Whether you sell it straight or mix it into 
your own feed—more and more farmers have 


come to appreciate the extras in Minnesota's 
extracted Linseed Oil Meal. And it costs no 
more. That makes it easier for you to sell... 
makes for satisfied customers. Fast, efficient 
service for both carlot and Lc.l. orders. 
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PROVEN IN SERVICE 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINES], MOST EFFICIENT MOLASSES 
MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Fool Proof and Sturdily Built, THIS 700 IS 
BECOMING AMERICA’S FAVORITE. 


REMEMBER: 
MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 
6 DIFFERENT SERIES 
IN 


9 DIFFERENT MODELS 
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MOLASSES MEAL FEED 
AND 
HI-MOLASSES PELLETS 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


WRITE FOR DETAILS 


WENGER MIXER CO. 


SABETHA, KANSAS 


(SINCE 1906) 


FARMERS FRIEND 


Trade Mark Reg. U. 8. Pat. Off., April 30, 1907, No. 62380, Oct. 8, 1946, No. 424533 
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MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


Contains important mineral elements blended with COBALT, MANGANESE, 
ZINC, BORON, IRON, COPPER, STABLIZED IODINE and other trace minerals 
in carefully calculated proportions to supply necessary mineral nutrition. 


Also Contains 
LIQUID BLACKSTRAP MOLASSES 
Irradiated Yeast 
(Source of Vitamin D,) 
We Sell Through Dealers and Jobbers Warehouses from Coast to Coast 
BY THE TON, TRUCKLOAD or CARLOAD 
Write Today Kegarding Our Dealer or Jobbing Proposition 


FARMERS FRIEND MINERAL CO. 


NAPOLEON, OHIO 


Dusen Harrington Co. 
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Studies on Enlarged 
Hock Disorder 
of Turkeys 


By Dr. M. L. Scott 


REVIOUS reports have de- 
scribed a leg disorder in young 
turkeys which results from the 
lack of an unknown nutrient or nutri- 
ents in the diet. This disorder, which 
does not appear to be identical with 
typical perosis, is characterized by 
an enlargement of the tibiometatar- 
sal joint (hock) at approximately 
two weeks of age, which returns 
to normal at approximately four 
weeks of age only to recur in 
more severe form as the turkey 
reaches 14 to 16 weeks of age. This 
condition appears to be the same as 
that which causes quite severe eco- 
nomic losses in many commercial 
flocks of turkeys each year. 
The results presented in previous 
reports indicated that the disorder 
might be due to a disturbance in 


EDITOR’S NOTE: In the accom- 
panying article, Dr. Scott of the Cor- 
nell University poultry husbandry de- 
partment, reports on studies of en- 
larged hock disorder in young tur- 
keys. The results of three experi- 
ments are outlined. The article is a 
summary of a report presented at the 
1950 Cornell Nutrition Conference at 
Buffalo. 


creatine synthesis, creatine metabol- 
ism or both. The studies presented in 
this report were conducted to ob- 
tain further information on the ef- 
fect of dietary creatine upon the 
enlarged hock disorder and to de- 
termine if some other factor is con- 
cerned in the metabolism of creatine 
by young poults. 


Experiment 1 
Using the basal diet presented in 
Table 1, an experiment was conduct- 
edf to determine the effects of rela- 
tively high levels of creatine upon 
the enlarged hock condition. These 


results, presented in Table 2, confirm | 


the earlier studies showing that sup- 
plemental creatine produces a marked 
improvement in the incidence of the 
enlarged hock disorder at two weeks 
of age. 

While creatine supplementation 
did not entirely prevent the condi- 
tion at this age, it is of interest that 
the poults receiving creatine recov- 
ered completely by the fourth week, 
whereas those receiving the basal 
diet showed no improvement up to 
that time. 

Supplementation with 5% of fish 
meal and 5% of meat scrap, which 
had prevented the condition in pre- 
vious experiments, did not complete- 
ly prevent the enlarged hock condi- 
tion in this experiment, indicating 
that these materials are variable 
sources of the required factor, or fac- 
tors, and therefore cannot be relied 
upon to prevent enlarged hocks under 
all conditions. 

Experiment 2 

If the factor is lacking which is 
required for the normal utilization 
of creatine, one would expect much 
of the ingested creatine to be ex- 
creted. The second experiment was 
conducted to determine the percent 
of ingested creatine retained by 
poults from one to four weeks of 
age. The poults were fed the basal 
diet supplemented with .2% crea- 
tine? At weekly intervals the total 
urine and feces excreted by these 
poults was collected for a 24-hour 
period. An accurate record was also 
made of the feed consumption for the 
same 24-hour period. Creatine reten- 
tion, as percent of ingested creatine, 
for each of the four weeks is present- 
ed in Table 3. 

The excellent correlation of im- 
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provement in the enlarged hock disor- 
der with increased creatine retention 
observed in this experiment indicates 
that it might be possible to eliminate 
the enlarged hock condition by sup- 
plying a factor required to produce 
increased retention at two weeks of 
age. 


Experiment 3 

Experiments were conducted, there- 
fore, testing the effects of various 
vitamins suspected to have an effect 
upon creatine metabolism. Studies of 
the effect of folic acid, vitamin E and 
inositol have thus far been under- 
taken. A summary of the results ob- 
tained with these compounds is pre- 
sented in Table 4. These results show 
that inositol has a marked effect up- 
on the retention of creatine by poults 
at two weeks of age. The results 
show that the combination of vitamin 
E and inositol in the presence of 
creatine was completely effective in 
preventing the enlarged hock disor- 
der under the conditions of the ex- 
periment. 


Table 1—Basal Diet for Study of Enlarged 
Hock Disorder in Poults 


Ingredients*— % 
Corn meal é 39.5 
Oats, pulverized . 10.0 
Wheat, ground 5.0 
Soybean meal, 44% protein - 26.7 
Casein, crude : 18.0 
Iicalcitum phosphate . 3.5 
Limestone 1.5 
Fish liver oil, 2,000 A, 400 D : 1.0 
Salt, fodized 0.8 

*Following vitamins added: riboflavin 2 
mg calcium pantothenate 2 mg pyri- 
doxine 2 mg., vitamin K (menadione), 2 
mg thiamine 0.5 mg., niacin 10 mg., cho- 
line 500 mg., biotin 25 micrograms, and 
vitamin B,, 10 micrograms, per Ib. of diet 


Table 2—Effect of Dietary Creatine Upon 
the Ent d Hock Conditi 


Average Incidence of 

weight enlarged hock 

Treatment— 4 wks 2 wks 4 wks. 
gm % % 
Basal diet . 615 67 67 
Creatine, 0.4% ° 655 20 0 
Creatine, 6.6% .. 651 20 0 

Fish meal, 5% + 

Meat scrap, 5% 705 33 10 


Table 3—Improvement in Enlarged Hock 
Disorder and Creatine Retention 


With Age 
Incidence of Creatine 
Age of enlarged retention* 
poults hock* % of ingested 
weeks % creatine** 
59 


*Average of two lots. 
**Diet supplemented with 0.2% creatine. 


Table 4—Effects of Folic Acid, Vitamin E 
and Inositol Upon Creatine Retention 
and the Enlarged Hock Disorder 


Creatine Incidence en- 
retention larged hock, 
Treatment 2 wks 2 wks. 
% of ingested 
creatine & 
Basal diet (contain 
ing 0.2% creatine) 41 46 
Folic acid, 1 mg./lb 56 23 
Vitamin E (alpha- 
tocopherol acetate) 
50 mg./ib 50 33 
Inositol, 0.2% 74 11 


Vitamin E + Inositol 7 0 


ARKANSAS SEED MEN ELECT 

LITTLE ROCK The Arkansas 
Seed Dealers Assn. Jan. 16 elected 
new officers. They are Dave Phelps, 
Little Rock, president; Henry H. 
Kaufman, Ashdown, first vice presi- 
dent, and Roy D. Hopkins, Texarkana, 
secretary. Joel Lambert, Newport, 
and T. Moss, Little Rock, were named 
directors. 


Perfection DOG FOODS 


The Perfection Balanced Diet 


DVITAMINS rine-tested for more than 30 
MINERALS years. Dealer Franchise 
PROTEINS in some localities 
Fats Write Box 22 
PERFECTION FOODS CO., Battle Creek, Mich. 


MILLFEED 


INQUIRIES APPRECIATED 
WIRE—WRITE—PHONE 


Reliance Feed Co. 


712 Flour Exch i 
MA 2418 


NEW FIRM TO DISTRIBUTE 
NOPCO VITAMIN PRODUCTS 


HARRISON, N.J.—The NOPCO 
Chemical Co. has announced the ap- 
pointment of Kingsley-Erb & Co. as 
exclusive representative for the sale 
of NOPCO vitamin products for the 
feed industry in southern California 
and Arizona. 

Kingsley-Erb is a newly formed or- 
ganization by Robert Kingsley and 
Richard Erb. Mr. Kingsley, who has 
been with the NOPCO vitamin divi- 
sion for 18 years, has been assistant 
sales manager of the NOPCO West 
Coast branch for the past six years. 
Before forming the new company, Mr. 
Erb was district manager of NOPCO 
in southern California and was pre- 
viously vice president and general 
sales manager of O. E. Linck Chemi- 
cal Co., Clifton, N.J. 

The address of Kingsley-Erb & Co. 
is 400 E. Huntington Drive, Arcadia, 
Cal. The new organization will carry 
on all services formerly given by 
NOPCO representatives in this ter- 


1F YOU ARE A 
FEED 


You of course want to know about 
past nutritional research. You are 
specially interested in having this vast 
mass of technical information screened 
ond interpreted in terms of proc- 
tical feed building. You also would 
like to know obout probable future 
dev tlopments—how you con antici- 
pate, and profit, from them . . . Eoch 
of these subjects is covered in con- 
cise detail in “ Frontiers in Nutrition,"’ 
@ new book which has aroused inter- 
national interest. 


WORLO'S OCLDEST AND LARGEST SPECIALISTS 
IN VITAMIN PRODUCTS FOR FEEDS 


MANUFACTURER: 
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ritory. Besides handling NOPCO he became president of the Hunting- 
products for the feed industry, Kings- | ton firm. It was enlarged in 1916, 
ley-Erb will represent other manu- 1917 and 1920 and in recent years 
facturers serving the same industry. has been completely modernized 

Mr. Gwinn also was responsible for 
establishing the Gwinn Research 


WEST VIRGINIA MILL Farm at Blue Sulphur, W. Va. 


He was active in affairs of the 
PRESIDENT SUCCUMBS Episcopal Church, a 32nd degree Ma- 
HUNTINGTON, W. VA.—D. Byrd | son, a charter member of the Hun- 
Gwinn, president of Gwinn Bros. & tington Rotary Club and a director 
Co., one of the West Virginia's largest of the First Huntington National 
feed and flour manufacturing enter- Bank. 
prises, died here Jan. 15. He was 77. Surviving are Mrs. Gwinn; a daugh- 
He entered the milling business in ter, Mrs. Hugh D. Stillman, and a 
1894, as a bookkeeper, and in 1915 | son, James A. Gwinn. 


MILWAUKEE FEED & GRAIN CO. 
FEED MERCHANTS 
WE SPECIALIZE IN 
BREWERS GRAINS and MALT SPROUTS 


Phone Broadway 2-6289 Teletype MI-167 
741 N. Milwaukee St. Milwaukee 2, Wis. 


acientific feed building. Some of the 
Ore contrary to curren! proctces ‘ 
vel oll of them hove been proved by 
lonig, successful experience in helping 
solve feed formula problems. 

"Frontiers in Nutrition” wi!) oppec! 
especially to feed manvfactvrers who 
wish to think for themselves rather then 
blindly foliow the crowd, and who wont 
to ovoid being stompeded by ili-odvised 
cloims made regarding individva! feed 
ingredients or factors. 

“A real contribution to the feeding 
industry,” is typical of many comments 
from comervative authorities abou! the 5 
book. # you are o feed manvfocturer, 

o copy has been reserved for you with 
our compliments. 


Plewe write on your letterhead. or attach coups 


4800 South Richmond St., Dept. F. S. 293 
Chicago 32, Iilinois 


| would like to reed your 104-poge book, “FRONTIERS IN NUTRITION.” 
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Controls Breed “Police State,” 
N.W. Retail Feed Group Warned 


MINNEAPOLIS — Regimentation 
and controls are ahead for the na- 
tion’s business economy, and the re- 
tail feed industry will need alert lead- 
ers to meet the complex problems 
that will arise. This was the warning 
brought to the Northwest Retail Feed 
Assn. by Ray B. Bowden, executive 
vice president of the Grain & Feed 
Dealers National Assn., Washing- 
ton, D.C. 

Mr. Bowden was the featured 
speaker at the closing session of the 
association's 19th annual convention 
held at the Hotel Nicollet here Jan. 
22-23. 

Sound-thinking business leaders, he 
reported, have always opposed price 
control and have urged the slower 
application of them. 

“We don't like price controls,” he 
said, “but we're going into the con- 
trol period with our eyes open. Price 
control could be avoided if the U.S. 
people were willing to carry a tax 
load heavy enough to pay for the 
war program now under way.” 

Reviewing the controlled economy 
of the last war period, Mr. Bowden 
pointed out that maladjustments in 
price control levels will discourage 
production of some items when the 
controlled prices are set too low to 
keep the economy in balance. He said 
these price maladjustments would 
bring on “black market” conditions 
and reminded his listeners that in- 
creased efforts to operate a con- 
trolled economy would only intensify 
the trend toward the “police state.” 

“Price control is only as good as 
the men who administer it,” he said. 

Citing the danger of the US. let- 
ting down in its preparedness drive, 
he pointed out the need for increased 
membership in the industry's trade 
associations as a means of protection 
in the uncertain days ahead. 

At the association’s annual busi- 
ness session, Carroll Scow, Long 
Prairie (Minn.) Milling Co., was elect- 
ed president, succeeding Roy Peter- 
son, Red Wing (Minn.) Feed & Sup- 
ply. Named vice president was Eldon 
Roddis, Roddis Feed Co., Rochester, 
Minn. W. D. Flemming, Grain & Feed 
Review, Minneapolis, was reappointed 
secretary-treasurer of the group by 
the board of directors. 

Named to three-year terms on the 
association's board were Frank Hef- 
felfinger, Jr., Peavey Feed Stores, 
Minneapolis; Lloyd Tobias, Pipestone 
(Minn.) Grain Co., and Emil Teske, 
Teske Feed & Coal Co., Chaska, 
Minn. J. J. Ebel, Peterson-Biddick 
Co., Jamestown, N.D., will serve a 
one-year term on the board in his 
capacity as chairman of the North 
Dakota association. 

A panel discussion dealing with the 
general topic of improving feed plant 


if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 


FORSTER MANUFACTURING CO. 
Machines for Modern Milling 
1411 8, McLean, Wichita, Kansas 


For Better Bags — Better Buy Chase | 


CHASE BAG COMPANY 
Gowers! Sales 309 Bird 


Chicago 6, Illinois 
Coast-to-Coast Bag Service 


2, VITAMIN 
OILS 


Alaska Fish Oil Extractors, Inc. 


om 1800 Richmond Chicago 


efficiency was a feature of the open- 
ing session. 

G. B. Wood of the agricultural eco- 
nomic department, Purdue University, 
presided over the discussion which 
was presented by Frank Jacobson, 
Jacobson Machine Works, Minneapo- 
lis; Walter Anderson, Strong-Scott 
Mfg. Co., Minneapolis; Charles P. 
Wagner, Northern States Power Co., 
and C. M. Park, Mill Mutuals Fire 
Prevention Bureau, Chicago. 

In his introductory remarks, Mr. 
Wood said that feed plant operators 
should recognize that plant mainte- 
nance will become increasingly more 
important as the country’s industrial 
economy is geared to emergency mo- 
bilization. Replacement machinery and 
parts, he said, will become more diffi- 
cult to obtain, and he added that bet- 


ter care must be given the machines 
now in use. 


Hammermill Maintenance Pointers 

With that introduction to the gen- 
eral topic, Mr. Wood called upon Mr. 
Jacobson, whose subject was mainte- 
nance of hammermills. The over-all 
efficiency of a hammermill, he said, 
depends upon several factors which 
include the sharpness of the cutting 
edges, the uniformity of the feed-in 
to the mill and the rate of the feed-in. 

The capacity of a hammermill, Mr. 
Jacobson said, depends upon the size 
of the screen being used and the na- 
ture of the material being ground. 
The speed of the mill also is a factor 
in determining its capacity. 

Mr. Jacobson recommended that 
close attention be given the condition 
of the screen and said that in prac- 
tically all of the mills, the screens 
are reversible so that when one side 
or edge of the screen perforations be- 
come dull, the screen may be turned 
end for end. The speaker emphasized 
the point that a hammermill is sup- 


posed to cut, not hammer, the stock 
that is being ground. 

He also brought out the point that 
operators should periodically inspect 
the fan wheels. “Fan wheels are sub- 
ject to the constant abrasion of the 
stock ground in the mill and they 
do wear out,” he said. “I have seen 
some examples of serious damage to 
a hammermill caused simply by neg- 
lect. The fan wheels became worn 
and finally broke while the mill was 
in operation.” 

The hammers should be checked 
periodically also and should be kept 
in balance to eliminate vibration, he 
said. 

Mr. Jacobson recommended the in- 
Stallation of feeders on the mills 
which would insure a uniform rate 
of feed across the entire screen sur- 
face and that would eliminate “surge 
feeding” or over- or under-loading the 
mill. 

The speaker said that handling the 
stock from the mill is the “fussiest” 
problem of all connected with ham- 


ointers to P ofits 


EQUIPMENT INFORMATION 


MODERN MILLS 


are ENGINEERED 
for low cost 


PRODUCTION! 


With labor and material costs soaring, alert feed 
men are more receptive to new ideas in mill planning 
than ever before ... ideas which permit savings in 
man-power...ideas which expedite the uniform flow 
from raw material to finished product. 


A One of the few “original mill builders,” Sprout- 


L Waldron continues to offer a sound source of practical 


lubrication and maintenance. 


. but you’d never know it! 


Unless you are tamiliar with Sprout-Waldron engi- 
neering skill, and know how each piece of milling 
equipment is designed and installed for maximum 
efficiency, you might not appreciate the fact that this 
is a Molasses Mixing unit . . . it’s such a clean instal- 
lation, Located on the second floor, it saves valuable 
operating space, too. Yet, it is readily accessible for 


The arrangement as shown, provides for continuous 
variable speed feeding from an adequate mash bin. 
Feed and molasses controls are on the first floor. 


experience and engineering skill from which you, too, 
can benefit. 


.. from silos 
... from trucks 
... from railroad cars 


Here, you see an efficient, labor-saving method for the 
handling of incoming grain. Centrally located, the system is 
engineered for flexibility and easy access. 

Dual spouting permits discharge from screw conveyor to 
either elevator boot. Simplified drives and ample working 
area, keep maintenance costs down. 

This is another example of S-W Engineering experience . 
adapted to the individual needs of the mill operator. 


This S-W Coldmix Molasses unit assures thorough 
distribution and penetration of molasses (from 
2-20%) into all mixed feeds. 


be 

: 

4 
| 
: | 
: 
iw 
| | 


mermill operation. He explained that 
the collector efficiency may be affect- 
ed by the size of the particles being 
collected and the amount of air de- 
livered by the fan. It has been his 
observation, he said, that operators 
of many hammermills are “using 
more air than necessary.” He recom- 
mended fitting the fan to the load 
to be handled. 

Another common fault with ham- 
mermill operation, Mr. Jacobson ob- 
served, was that of grinding too fine. 
The power requirements increase as 
the particle size decreases and the 
capacity of the mill is reduced also 
as the fineness is increased. 


Care of Attrition Mills 
Mr. Anderson, whose subject was 
maintenance and operation of attri- 
tion mills, said that many of the 
things that Mr. Jacobson had men- 
tioned about hammermill operation 

also applied to attrition mills. 
He did suggest, however, that it 
is important that attrition mills be 
set level and well supported to elim- 


inate vibration and undue stress on 
the frame. He recommended periodic 
inspection of the seals and arms on 
the runner head to eliminate costly 
replacement. He said that in many 
cases the wear on the arms can be 
remedied by welding. 

Mr. Anderson recommended clean- 
ing the bearings annually (or more 
often, depending upon the use of the 
machine), by draining out the old 
oil, flushing thoroughly and refilling 
with new oil. He cautioned against 
putting too much grease in ball bear- 
ings. 

Mr. Wagner, whose subject was 
power requirements for hammermills, 
said that the average hammermill 
should not require more than % of 
a k.w.h. of power per 100 Ib. of feed 
ground, or about 15 k.w.h. per ton 
on feed. He said that the power re- 
quired depends a great deal upon 
how fine the feed is being ground, 
adding that seven times as much pow- 
er is required to pulverize as to 
grind to a normal size. 


He recommended that an ammeter 
be used to determine the most effi- 
cient rate of feed being put on the 
mill. Another important item men- 
tioned by Mr. Wagner was that all 
mill machinery should be equipped 
with the proper size motor. Many 
pieces of machinery, he said, are 
equipped with “more motor than they 
need,” while others may not have 
a motor large enough to do the job 
efficiently. 


Mill Cleanliness for Safety 

Mr. Park, whose subject was 
“housekeeping,” said that dust which 
has been allowed to accumulate in 
a mill “is the original or contribut- 
ing factor in 99% of the fires in 
grain processing plants.” He urged 
the feed mill operators not to re- 
gard the chore of keeping the plant 
clean as an incidental operation, but 
as an integral part of plant operation. 
He said that the job of sweeping and 
cleaning up in a feed mill is “one 
of the most important jobs in the 
plant.” 


PUBLISHED IN THE INTEREST OF MORE PROFITABLE FEED MANUFACTURING 


BALANCED RATION FEEDS 


... and their continuous, 
low cost production 


Feed formulas built to absolute accuracy on a tonna, 
that’s what is being done here. One man . . . a multiple-bin 
pe hopper-scale do the job. 

system will handle from 80-100 


valve box . . . and a dial 


This carefully enginee: 
tons of mash feeds 


it is so designed that operation will continue with a minimum 


of man-power. 


BATCH MIXER ...SURGE HOPPER 


. @ perfect combination 


Many successful feed manufacturers agree that a horizontal 
mixer installation is ideal for thoroughly blending all feed 
components . . . economically and continuously. When used in 
conjunction with the valve box arrangement (above), you 
combine the advantages of both batch and continuous mixing. 

Balanced ration feed formula is mixed through a predeter- 
mined time cycle. Then, the feed is discharged into a 600 cu. ft. 
surge bin located directly beneath the mixer. Final discharge 


into bucket elevator is made through a variable speed 12” 


conveyor. 


The capacity of a continuous batch mixing system such as 


Nuts, bolts, and bailing wire can break up your machinery . . . cause 
expensive shutdowns . . . and even set off the sparks of a ruinous fire. 


this compares favorably 
with the completely continuous operation 
of the largest feed mixing plants. 


basis— 


t 8-hour day. Once started, 
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Very fine dust, Mr. Park said, does 
not settle fast, but remains suspend- 
ed in the air for a considerable time. 
This dust, he explained, may not ac- 
count for much of the total weight 
of all dust in the mill, but it is the 
most explosive because there are 
more particles. 

Mr. Wood invited questions from 
the audience following the appear- 
ance of each of the four speakers. 
Several questions were directed to 
the panel and the feed mill opera- 
tors who heard the discussions indi- 
cated that it was a worthwhile ses- 
sion. 


Employee Relations 

G. R. Harmon, manager of the per- 
sonnel training section, industrial re- 
lations department of General Mills, 
Inc., in an address, “What You Ex- 
pect of Your Employees—and What 
Your Employees Expect of You,” said 
that a manager's success or failure 
depends principally upon his ability 
to “understand, lead and develop 
people.” 

He said that his company has as 
its basic principle in employee rela- 
tions the fact that the goals of the 
employee are no different from those 
of the employer. Mr. Harmon used 
a chart to illustrate the factors which 
must be reorganized in conducting a 
successful employee relations pro- 
gram. He emphasized the point that 
there is a great deal of similarity in 
the wants, the goals and ambitions 
of the individual employee and the 
company that he works for. 

These factors were classified by 
Mr. Harmon under two general head- 
ings, security and recognition. Under 
security he listed, steady employ- 
ment, a chance for advancement, fair 
treatment, a feeling of importance to 
his company and the desire to know 
what is going on in his company. 
Factors listed under recognition in- 
cluded fair pay, a chance to earn 
more, recognition for his efforts and 
the desire to be listened to. 


Resolutions 

In four resolutions passed by the 
convention, (1) officers and directors 
of the association were directed to 
consult with and offer advice to gov- 
ernment officials in connection with 
the program of industry controls; 
(2) the establishment of a publicity 
and public relations committee to 
develop a miore effective public rela- 
tions program was urged; (3) the 
establishment of a membership com- 
mittee was suggested, to direct an 
intensive campaign for new members, 
and (4) the association renewed its 
recommendation to the Minnesota 
legislature that excess monies col- 
lected under the feed tonnage tax 
be used for agricultural research. 

Products Control 

Products control in the feed indus- 
try was discussed by Dr. Max C. 
Markley, Markley Laboratories, Min- 
neapolis, as the opening speaker on 
the Jan. 23 program. 

“Products control means making 
certain that your individual brands 
of feeds are uniform today, tomorrow 
and yesterday,” Dr. Markley said. 
“The place where control means dol- 
lars in the bank is on the major ton- 
nage items.” 

Dr. Markley outlined examples of 


Sprout-Waldron installations, are always specified with full magnetic 
rotection. Here, you see the results! 
Installed in the feed spout to a S-W Corn Cutter, this Lifetime Alnico 
Permanent Magnet has paid for itself many times over. 
MATERIAL SHORTAGES emphasize the importance 


of planning early for your milling equipment needs. 
Write Sprout, Waldron & Co., Inc., 24 Waldron Street, Muncy, Pa. 


simce tee 


feed mixers saving money by using 
analyses to determine protein con- 
tent of ingredients more accurately 
and using these figures in producing 
the formula feed. 

“When a processor operates with- 
out proper control,” he pointed out, 
“he is frequently unaware of very 
heavy losses.” 

He pointed out the advantage to 
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mixers of substituting ingredients de- 
pending on market prices and taking 
protein content into consideration. 
Moisture was cited as another vari- 
able in the feed mill. By moisture 
checks, he said, moisture losses can 
be controlled by buying products of 
lower moisture content when storage 
is contemplated. 

Small operators were advised they 
could take advantage at times of 
small lots of ingredients, making sub- 
stitutions of items on the basis of in- 
formation available from analyses. 

“There is no one best system of 
products control which will fit all 
plants,” Dr. Markley said. “A lab- 
oratory report is just a scrap of pa- 
per until you put the information to 
work for you. It is up to you men to 


make the profit out of the findings 
of the chemists.” 

Closing speaker of the opening ses- 
sion Jan. 22 was Myron Clark, com- 
missioner of the Minnesota Depart- 
ment of Agriculture, Dairy and Food, 
St. Paul. Pointing out the uncertainty 
ahead for agriculture as well as the 
rest of the nation’s economy, Mr. 
Clark said that forecasting for 1951 
was unusually hazardous because of 
the effect of world affairs. 


Farm Labor Shortage Seen 


The Minnesota official pointed to 
the current all-out mobilization and 
armament program and predicted a 
future of regimentation, controls and 
inflation. The shortage of farm labor, 
he said, will be “one of the biggest 


MILWAUKEE, WIS. 
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BREWERS GRAINS 
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With the protected Purina Franchise, 
you get the backing of one of the 
oldest commercial research farms in 


America 


Two kinds of research help Purina Dealers make 
money. First, laboratory research in which every 
kind of ingredient is tested . . . and where every 
ingredient must win approval . . . before it goes 
into the famous Checkerboard Bag. Second, new 
formulations are fed, as farmers would feed them, 
on the 738-acre Purina Research Farm, illus- 
trated above. Every formulation that goes into 
the Checkerboard Bag must first prove its value 
in these feeding tests. Such research is the Purina 
Dealer’s assurance that his merchandise will 
deliver top results . . . that it will make satisfied 
customers. That is how research helps Purina 


Dealers make money! 


In addition to research, Purina Dealers make 
money because they have the backing and assist- 
ance of more than a half century of merchandising 
experience. They get such direct assistance as 
store planning, hiring and training personnel, 
inventory control, money management and a 
credit plan designed never to lose a customer. 


If you are in one of the few territories where the 
protected Purina Franchise is available . . . if you 
are interested in joining the organization that sells 
more poultry and livestock feed than any other 
in the world . . . write for complete information. 


RALSTON PURINA COMPANY, Dept. C 
* St. Lovis 2, Missouri 


835 South Eighth Street 


Purina Chows. 


EVERY KIND OF INGRE- 
DIENT must be thoroughly 
tested and approved in the 
Purina Research Laboratory 
before it can be used in 


TEN POUNDS OF FEED 
produces 34 pounds of 
chicken in 1) weeks in the 
Purina Broiler Chow research 
unit. This unit produces 
8,000 broilers a year. 


headaches” ahead for agriculture. 
Some 500,000 fewer farm workers 
will be available during the coming 
months, he said, because of the draft 
and the movement of workers into 
industrial employment. Because of 
this labor shortage, he said, further 
mechanization of agriculture will be 
necessary. | 

“The demand for food and food 
products will be greater in the period 
ahead,” Mr. Clark forecast. “An- 
other favorable aspect for agriculture 
is the growth in the population of 
the nation resulting in a still stronger 
demand for food.” 

To meet this increasing demand, 
the commissioner said, a continued 
emphasis on research programs to 
solve the problems facing agriculture 
will be necessary. He cited the need 
for further research in combatting 
plant and animal diseases. 

At the opening session, Wayne 
Fish, Minneapolis, brought greetings 
to the retail group from the North- 
west Feed Manufacturers Assn. of 
which he is president. Mr. Fish sug- 
gested closer cooperation between 


COWS GIVE MORE MILK 
and stay in profitable pro- 
duction more years when 
given proper care and feed- 
ing. Purina Research Farm 
has proved these facts. 


NEARLY 20,000 HOGS 
have been marketed by the 
farm. Raised the Purina Way, 
these hogs weighed from 215 
to 225 pounds when 180 
days of age. 


THE PURINA FRANCHISE IN YOUR COMMUNITY— 


KEY TO A PROSPEROUS, 
PRODUCTIVE CAREER... 


SERVING RURAL AMERICA 


the two associations on industry mat- 
ters. 

Main entertainment event of the 
convention was the annual banquet 
in the hotel the evening of Jan. 22. 


MISSOURI POULTRY MEN 
NAME DWIGHT L. DANNEN 


JEFFERSON CITY, MO.—Dwight 
L. Dannen of St. Joseph was elected 
president of the Missouri Poultry 
Council at the group’s annual meet- 
ing here recently. 

Also named were Vincent E. Bates, 
Kansas City, first vice president: 
George Bagby, Jr., Marshall, second 
vice president; R. E. LaMear, St. 
Louis, third vice president. 

Council plans for 1951 include con- 
tinuance of its consumer information 
program, additional poultry and egg 
posters, production of a sound color 
film and assistance with the Poultry 
& Egg National Board merchandis- 
ing classes. 

Other members of the board of di- 
rectors are Fred Hoelschler, Wash- 
ington; Homer Crow, Sedalia; Mark 
Swearengen, Monroe City; Maurice 
Johnson, Kansas City; R. F. Deibel, 
Jr., St. Louis; Mitchell D. Wood, Kan- 
sas City; M. R. Irwin, Pleasant Hill; 
Chester B. Franz, St. Louis. 

Wendell Holman, Columbia, con- 
tinues as treasurer of the organiza- 
tion and E. B. Winner, Columbia, as 


secretary. 


THREE NEW SALESMEN 
JOIN STAFF OF KASCO 


TOLEDO — Three new salesmen 
have been added to the sales organi- 
zation of Kasco Mills, Inc., Toledo, 
tt has been announced by E. H. Kie- 
ser, Kasco vice president. They are 
Max V. Hawkins, Martin C. Auman, 
and Roy W. Buffmyer. 

Mr. Hawkins, Columbus, has been 
appointed to the Ohio sales division. 
He attended Ohio State University 
and was previously engaged in selling 
feeds. 

Mr. Auman is working in North 
Carolina. He was recently employed 
as a Veterans Agricultural Instructor 
at Seagrove, N.C. Mr. Buffmyer, pre- 
viously in the farm supply business, 
has joined Kasco’s Michigan sales 
division. 


MICHIGAN FIRM TO BUILD 

MENOMINEE, MICH.—The Con- 
solidated Products Co., Inc., manu- 
facturer of livestock and poultry 
feeds, has announced a building pro- 
gram that will include a new addition 
to its plant. According to Harold F. 
Payne, manager, the addition will 
contain 10,000 sq. ft. of space in which 
will be installed wooden vats for con- 
densing and storage of raw whey 
from which the feeds and denatured 
alcohol are produced. The storage will 
supplement the smaller amounts of 
raw whey obtainable during the win- 
ter months. The whey is obtained 
from a radius of 60 miles of the city. 
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of Most Costly Disease of Turkeys 


Widely conducted field trials with rations containing 
ENHEPTIN 2-amino-5-nitrothiazole Lederle have 


produced remarkable results in saving turkey growers 


from loss from blackhead. 


An average reduction in death losses of 86 per cent 
was obtained when birds were fed a low-level of 
ENHEPTIN before or soon after infection. In many 
cases, blackhead was completely prevented by low- 


level continuous feeding of ENHEPTIN-treated feeds. 
An average reduction in death loss of 65 per cent 
followed treatment of birds already extremely sick 
when first treated. 


ENHEPTIN is the first highly effective and soundly 
economical drug available for overcoming the severe 
death and weight losses caused by blackhead. 


For full information write us at address below. 
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Removal of Milk 
Barriers Seen 
in Court Ruling 


WASHINGTON — The US. Su- 
preme Court has ruled against the 
Madison, Wis., ordinance excluding 
milk not pasteurized within five miles 
of that city and not inspected by the 
Madison health department. 

This may mean that “barriers” in 
the east against Midwest milk and 
cream will be eliminated, farm 
spokesmen said. 


The high court held that the Madi- 
son ordinance violated the interstate 
commerce clause of the Constitution. 

Some observers felt that the ruling 
would open the way for Midwestern 
producers to ship more milk into 
eastern markets. They said that san- 
itation rules have been used to keep 
midwestern milk out and hold up 
prices of eastern milk at levels out 
of proportion with Midwestern prices. 

Midwest dairy men have been fight- 
ing the restrictions and welcomed 
the court ruling as an opportunity to 
prevent any further shrinkage of 
their operations and halt any ex- 
tensive transfer of dairy production 
to the East. 

The Madison case was taken to the 


FEED COMPANY 


Minneapolis 1, Minn. 


Chicago Ridge, Ill. 


A COMPLETE LINE OF 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


supreme court by the Dean Milk Co., 
which has pasteurization plants at 
Chemung and Huntley, Ill. The com- 
pany contended that the ordinance 
violated the commerce clause of the 
Constitution. 


MICHIGAN FIRMS BUILD 

STANDISH, MICH. — Two eleva- 
tors here have new additions. John 
Mitrzyk, owner of the Standish Mill- 
ing Co. elevator, has a new 100-ft. 
addition to the original plant. Meas- 
uring 32 by 250 ft., it is one of the 
longest in this area. A new drive-in 
plant at the Baum Bean & Grain Co. 
elevator measures 30 by 40 ft. and is 
45 ft. high. Grain and beans now can 
be delivered by farmers in bulk, 
dumping without manual handling. 


NEW ADDRESS 
CHICAGO—Philip R. Park, Inc., 
has changed its address here from 
608 S. Dearborn St., to 141 W. Jack- 
son Blvd., Board of Trade Building, 
Room 2304, Chicago 4. 


Not All Pioneers Wore Coonskin Caps 


More than 20 years ago Sea Board specialists pioneered mineral supplementation 
for animal feeds. They, too, contributed to the philosophy of American thrift, of 
provision for the future. Today, Sea Board is the East's largest manufacturer of min- 
eral feeds . . . and has maintained its prized position of leadership by giving feed 
dealers the most in value, year in, year out. 


THESE SEA BOARD PRODUCTS ARE YOUR BEST BUY, DOLLAR FOR DOLLAR, POUND FOR POUND 


GENERAL PURPOSE MINERAL FEED e 


MINERAL BASE e 


TRACE MINERAL MIXTURES 


SPECIAL FORMULAE e MINERAL INGREDIENTS 


Write, wire or phone for advice and information about Sea Board’s plan to help you sell more 
and better feeds. Hundreds of eastern feed dealers profit by our production economy and intensive 


research, Let the Sea Board representative in your district tell you how. 


SEA BOARD Supply Company 


SSTH & GRAYS FERRY AVENUE ¢ PHILADELPHIA 46, 


Feed Shipments 
from K.C. in 1950 
Largest in History 


KANSAS CITY — Shipments of 
manufactured feed from the Kansas 
City market were the largest in his- 
tory in 1950, according to figures re- 
leased this month by the Kansas City 
Board of Trade. Records show that 
14,868 cars of manufactured feed 
were shipped by railroads out of the 
Kansas City terminal in the calendar 
year ended Dec. 31, 1950. 

Based upon 30-ton cars, these ship- 
ments equal a volume of 446,040 tons. 
This compares with 443,520 tons in 
the peak year of 1944 and the 1949 
total of 411,630 tons. 

Shipments, in tons, during the past 
15 years were as follows: 


1935 .... 155,875 1943 .... 430,230 
1936 .... 274,050 1944 :... 443,520 
1937 .... 204,200 1945 .... 440,190 
1938 .... 153,350 1946 .... 426,690 
1939 .... 204,875 1947 .... 373,380 
1940 .... 219,200 1948 .... 310,710 
1941 .... 250,700 1949 .... 411,630 
1942 .... 426,850 1950 .... 446,040 


DIXIE POULTRY GROUPS 
ORGANIZE EXPOSITION 


ASHEVILLE, N.C.—The organiza- 
tion of the Dixie Poultry Exposition 
was announced recently, replacing the 
former Carolinas Poultry Industries 
Exposition. The exposition will be held 
in Asheville Sept. 11-13. 

Joining in the move were the Ten- 
nessee Poultry Improvement Assn., 
the North Carolina Mutual Hatchery 
Assn. and the South Carolina Poultry 
Improvement Assn. Officers of the 
1951 Asheville exposition are J. M. 
Kirk, Lancaster, S.C., president; R. G. 
Hanson, Statesville, N.C., first vice 
president; Marc Merryfield, Knoxville, 
Tenn., second vice president; W. W. 
Keever, Lincolnton, N.C., recording 
secretary; J. Earl Griffin, Monroe, 
N.C., treasurer, and N. B. Nicholson, 
Monroe, secretary. 


RECALLED BY ARMY . 

INDIANAPOLIS—Jim Fischer, ad- 
vertising and credit manager for the 
Anderson Box Co., Indianapolis, has 
been recalled to active duty in the 
Army and has been assigned to duty 
at Camp Lee, Va., in the quarter- 
master corps. His duties as credit 
manager will be handled by C. E. 
Ludlow, who has been assistant credit 
manager. Advertising will be handled 
by James Berry, assistant sales man- 
ager. 


Silmo Chemical Co. 


VINELAND, NEW JERSEY 


/t's Later Than 
You Think— 


Advertise Now! 
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Poultry Industry Mobilizes for 
Eggs for Breakfast’? Campaign 


CHICAGO—The Poultry & Egg 
National Board is tying together an 
extensive “2 Eggs for Breakfast” pro- 
motion campaign, in which all seg- 
ments of the poultry industry and 
cooperating channels are taking part. 

The drive “lends itself admirably 
as industry's golden opportunity to 
promote the free-choice way of mar- 
keting industry's products by building 
maximum demand,” H. H. Alp, na- 
tional chairman, said in urging full 
participation in the campaign. Homer 
I. Huntington is national co-chairman. 

of the drive, according 
to PENB, are (1) to bring to the 
attention of consumers the need for 
an adequate breakfast featuring eggs 
and other protective foods, (2) to 
emphasize the increasing availability 
of quality eggs, (3) to maintain high 
per capita consumption of eggs in 
the interests of up-grading the Amer- 
ican diet and (4) to keep and pre- 
serve within the poultry industry the 
right to produce and market the free- 
choice American way. 

Campaign sponsors include produc- 
ers, producer cooperatives, hatchery- 
men, feed manufacturers and deal- 
ers, processors and _ distributors, 
equipment, supply and biological man- 
ufacturers, publications, state and 
federal agencies and state chain store 
councils. 

Cooperating channels are grocers, 
drug stores, restaurants, hotels, din- 
ing places, farm organizations, 4-H 
clubs, extension services and home 
economics departments of colleges, 
U.S. Department of Agriculture and 
state departments of health and edu- 
cation. 

Much material is available from 


JOIN SUCCESSFUL 


The NEUMOND Co. 
Merchants Exchange + St. Louis, Mo. 


BREWERS GRAINS 
DISTILLERS GRAINS 
ALFALFA MEAL 


Come to Neamend + Specialists since 1913 


For Satisfied Customers 
and Higher Profit 


Feed manufacturers know that 
feeds built on Vitadine show bet- 
ter, more economical results. Yet 
it takes only a single bag of Vite- 
dine to fortify a ton of average 
feed in milk values, vitamins and 
necessary rare minerals. Meet to- 
day's competition with Vitadine. 
it means profit for your customers 
and for you. Write for information. 


tag 


Platchfords 


PENB for a hard-hitting campaign, 
stressing what 2 eggs for breakfast 
“means from the standpoint of health 
and nutrition, wholesomeness and 
appetite appeal, speed and ease of 
preparation, economy as a basic pro- 
tective food and availability.” 
Calling the egg “one of nature's 
most perfect foods,” PENB points out 
that eggs supply not only biological- 
ly complete protein, containing all of 
the essential amino acids, but pro- 
vide also the entire group of these 
amino acids in such amounts that 
whole egg protein is used as a stand- 
ard in determining the nutritive val- 
ue of other proteins. This statement, 
says PENB, has been found accept- 
able by the council on foods and nu- 
trition of the American Medical Assn. 


NEW MEXICO GRAIN MEN 
ELECT W. J. OCHTERBECK 


ALBUQUERQUE, N.M. — W. J. 
Ochterbeck, Albuquerque, has been 
elected president of the New Mexico 
Grain & Feed Dealers Assn. at the 
annual meeting here Jan. 16. 

M. D. Bostick, Las Cruces, has been 


named vice president and H. B. Hen- 
ing, Albuquerque, secretary-treasurer. 

A mid-year meeting was set for 
Portales, and the sixth annual con- 
vention will be held here early in 1952. 

New directors include Arthur Ra- 
vel, Albuquerque, retiring president; 
Austin Brooks, Clovis; H. O. DeShur- 
ley, Roswell; K. I. Langley, Tucum- 
cari; Clarence Worley, Portales; C. 
J. Barnhart, Albuquerque; R. C. Hem- 
enway, Carlsbad; Howard K. Ball, 
Silver City; Harlee Townsend, Estan- 
cia; E. W. Mitchell, Roswell; Charles 
E. Boreing, Roswell, and Clayborne 
Wayne, Hatch. 


FEEDSTUFFS, Feb. 3, 195125 
JOHN W. JORDAN DEAD 

INDIANAPOLIS—John W. Jordan, 
62, local grain dealer, died in the 
Methodist Hospital here Jan. 17. Mr. 
Jordan was associated with the Early 
& Daniel Co. until shortly before his 
death. Previously he had been em- 
ployed by the former American Hom- 
iny Co. and later was an associate of 
H. J. Berry in the National Elevator 
Co. Mr. Jordan was a member of the 
Elks Lodge here and the Indianapo- 
lis Athletic Club. He is survived by 
his widow, Gertrude H. Jordan, and 
one daughter, Mrs. George C. Weldon, 
Louisville, Ky. 


ONE CALL BUYS ALL! 


Phone today! Precious time and money 
are saved by ordering your feed all at 
once. Call our feed specialists for all your 
millfeeds, protein meals, clear flours, beet 
pulp, and specialty items. Our organiza- 
tion boasts 38 years of friendly, efficient 
service. Phone for market quotations to- 


day. One call buys all! 


Flour Exchange Bldg. 
Minneapolis, Minnesota 
Lincoln 8431 


1. $. JOSEPH CO., INC. 


ing popularity. 


Savannah 


DAINTY PRINT BAGS 


More feed manufacturers are shipping feed in gaily printed 
cotton bags than ever before ... more women are using the 
popular “feed bag prints” to make dresses, children’s clothes, 
curtains, chair covers, and the like . .. more buyers are in- 
sisting on MENTE DAINTY PRINTS because of their 
attractive styling and clear colors—and their ever-increas- 


Mente Dainty Print Bags are made of stout, durable 
cotton that wears and wears—with fast colors that 
stay fresh through many washings—and bag labels 
that can be peeled off easily because of the special 
adhesives used. 


No wonder smart buyers everywhere specify MENTE 
DAINTY PRINTS for the best buy in feed bags! 


Write, wire or phone our nearest office for latest quotations today! 


MENTE CO., INC. 


iseac T. Rhee, Pres. 
New Orleans 
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HERE was a sparkle in Pop 

Henley’s gray eyes and a spring 

in his step when he came to 

work that cold morning, and he was 
whistling “Turkey in the Straw.” 

" commented Milt, so that 

Pop could hear, “I'll bet Pop’s favor- 


The Young Timers Club Is Organized 


ite widow made some swell tasting 
sauerbraten last night.” 

Ordinarily Pop would have burst 
a blood vessel in rage at such a re- 
mark, but today only a slight red 
overspread his face. Then he smiled. 
“Rave on, ignoramus,” he said, “rave 


on. What you don’t know about life 
wouldn't even fit behind the iron cur- 
“Oh, is that so!” Milt said, bristling 
a little. “Just what is it that makes 
you so superior this morning?” 
Pop slowly took off his mackinaw, 


rubbed down the soft leather of his 
snug fitting vest. He carefully took 
out a box of Copenhagen, and did 
justice to it. 

“Boys,” he said smiling, “I had 
a great idea come to me in a dream 
last night. It is going to help the 
defense effort.” 

“Tl bet you've found an ideal site 
for another hydrogen bomb plant,” 
Smiley suggested. 

Pop’s glance was full of scorn. 
“I'm no scientist. Never did claim 
to be one. My idea has to do with 
the older people in this county, peo- 
ple who are getting along in years, 
people who may not be in too good 
health or are partially handicapped. 
Some of these people think they are 
all through when it comes to useful 
work, and their morale sometimes is 
pretty low.” 

“How will they help the defense 
effort?” asked Milt. 

“This country needs more man- 
power and womanpower right now,” 
Pop went on. “Lots of these older 
people have the experience and the 


skill to do useful work, part or full 
time, in factories, in offices or in their 
homes. The big job is to raise their 
, morale, to make them feel they are 
es. needed and that they can do the job, 

Milt shook his head. “Shucks, what 
they could do wouldn't amount to a 
row of beans,” he said. 

“Is that so?” Pop snapped. “Why 
a lot of those old people can outwork 
you youngsters if they are given the 
chance. Furthermore, a lot of you 
young people will be in the armed 
services. Our older folks can help out 
a lot. Many of them are on farms, 
too. They'll have to be pressed into 
some kind of service.” 

“They're too sick and crippled,” 
Smiley said. 

Pop shook his head. “Say, with all 
the wonderful drugs doctors have 
now, a lot of crippling conditions are 
being helped, so folks can do more 
work and live with less pain. Give 
some of these oldsters better morale, 
some fun and a better outlook on 
life, and they'll surprise you.” 

“A little fun,” taunted Butterball. 

“I suppose you'll have them square 
dancing.” 
“I sure will,” Pop promised. “I'm 
going to organize a Young Timers 
Club, with Joe’s permission, and I'm 
going to hold the meetings in this 
big salesroom one night every two 
weeks.” 

“Better have a doctor within easy 
call,” Milt wryly. 

Pop ignored the jibe. “No young 


BUFFALO BILL 
never depended 


on ONE shot 
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Buffalo Bill never depended on one shot. On the hunt 
‘i he always carried his famous breech loading rifle 
4 “Lucretia Borgia” plus 2 or 3 revolvers. The modern 
oil miller knows, like Buffalo Bill, that he can’t rely ~. —— — 


on “one shot” either. Instead of handling only one 
oleaginous material, he processes two or more dur- 
ing the year with the versatile Anderson Exsolex* 
process. His reason for doing this is simple. When 
market conditions become unsatisfactory on his cur- 
rent oleaginous material, he switches the Exsolex 
process to another oleaginous seed where conditions 
are better and he can make more profit. 


where ims 
results 


Only Exsolex offers this profitable operating versatility. 
Combining Expellers* and Solvent Extraction, yet 
vastly different from prepressing, Exsolex extracts 
more oil from oleaginous materials than any other 
process. Start today on the road to greater oil milling 
profits. Write us outlining your present equipment, and 


we will gladly submit an Exsolex recommendation. 


We appreciate your 
continuing use of our 


RED W BRAND 
Animal Protem Concentrates 


as approval of our 
efforts to preserve 
the unusual attri- 
butes of this im- 


ANIMAL PROTEIN 


CONCENTRATES 


THE V. D. ANDERSON COMPANY portant by-product “aa 
1944 WEST 96th STREET « CLEVELAND 2, OHIO Anderson Solvent Extraction Unit Chyler the betterment 30% Meat & Bone 
Screps 


of feeding. The con- 
tinuous services of 70% (8. 
our packing plants 


“Exclusive Trade Marks Reg. in U.S. Pat. Off. are at your command. 


meat AMD PROVISIONERS 


EXPELLERS SOLVENT EXTRACTION EXSOLEX ° Angees 
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Blended 


GOOD For Too! 


Yes, nutritionists agree that egg production is definitely improved 
—hatchability, too—when top quality dehydrated alfalfa meal 
is used in the ration. . . . Scientifically Blended CarO-Green is 
premium quality dehydrated meal, consistently uniform in color 
and texture—rich in many of the essential elements necessary for 
maximum egg production and high hatchability. 


Gor Ingredient Quality Contrel--- 


Always Buy an. 


CARO-GREEN, Inc. 


BOARD OF TRADE BUILDING KANSAS CITY, MISSOURI 


| 
| 
Ye 
=e 
| 
4 
\ . 3 
| 
4 
Aim It’s Blended 
EO 


20—PREDSTUFFS, Feb. 3, 1951 


POULTRY WHEAT 
MILO 
CORN 


Victor 4384 


LOREN JOHNSON 
W. W. (Bill) SUDDUTH 
PAUL A. TROWER 


KANSAS GRAIN COMPANY 


KANSAS CITY 6, mrssOouRt 


BOARD OF 


TRADE BUILDING 


you need... 


MOLASSE 


telegraph, telephone or write 
a our nearest office for prices. 


PACIFIC MOLASSES 


COMPANY, LTD. 


‘ NEW YORK SAN FRANCISCO 
b 120 Wall St. (Zone 5) 215 Market St. (Zone 5) 
NEW ORLEANS 

309 Delta Building (Zone 12) 


NORTHWEST SALES AGENTS— In tank cars and in drums 
MANEY BROS. MILL & ELEV. CO., Minneapolis, Minn. 


squirts are going to be admitted to 
this club. Folks that haven’t been 
through the depression of the °30's 
aren't dry behind their ears. It’s bet- 
ter yet if the members of the club 
have been through the 1220 and ‘21 
depression. And those who have been 
through the panic of 1907—why, they 
are kings in rich experience.” 

Milt grinned. “But you can’t dance 
all night at those meetings. Everyone 
will collapse. What else will you do?” 

“We'll have taffy pulls, quilting 
bees, play old-time songs on Joe's 
tape recorder, ask old folks to recite 
pieces or give experiences—anything 
they can do. We'll find out their skills, 
make lists of them, suggest ways they 
ean do some daily work. And we'll 
have folks get up and tell the rest of 
us how they handle their part or 
full-time jobs despite age and other 
handicaps.” 

Joe Brooks had come onto the 
scene as Pop was talking, and his 
eyes lighted with enthusiasm. “Why, 
Pop, that’s a swell idea,” he said. 
“You can use this mill for your meet- 
ings, and the tape recorder, too. I 
think your plan will get many older 
folks back into useful activity. And 
we certainly need them. The produc- 
tion goals under the defense program 
are enormous.” 


7 A 


Two Incomparable 
Feed Supplements 
under One Trade Mark 


Pop Henley looked very p 
that Joe liked his club plan. “I figure 
I have to stress the entertainment 
angle quite heavily to start with,” he 
said, “because most of these people 
are lonely. You've got to raise their 
morale, increase their interest in liv- 
ing. From that point on, we can get 
them to take on part or full-time 
jobs or work at home.” 

Joe Brooks nodded. “And just the 
fact that you can get them out of 
their home atmosphere once in a while 
to go to a club meeting of this sort, 
will give them a new viewpoint. Most 
of them stay at home too much.” 

“We'll arrange transportation for 
such folks, too,” Pop said. “There 
are enough old people who drive cars 
who can pick up others so that all get 
transportation to the meetings. And 
I'll bet that when we get all these 
older and handicapped folks together 
and cheer them up, they'll come up 
with some excellent work ideas.” 

“I know they will,” Joe said en- 
thusiastically. “Many of them have 
practiced skills and lots of experience. 
They'll fit into many useful jobs. I'll 
do my best through the businessmen 
in town to provide some job open- 


“Thanks a lot,” Pop said. “That 
will help considerably.” 

“We can also advertise this club 
through our monthly bulletin to farm- 
ers,” Joe said. “In fact, I'll give you 
a page or two, Pop, to list the doings 
of your Young Timers Club. Those 
who want part or full-time jobs or 
who have special skills can advertise 
free of charge.” 

“Wonderful,” Pop said. “Gosh, this 
club idea looks better every minute. 
If one were organized in every com- 
munity, think of the old and handi- 
capped people it would bring into 
greater activity and a richer life.” 

“Yeah,” Milt said slowly, “and 
think of the many widows it’s going 
to enable Pop to meet. Are you sure 
you didn’t organize the club just to 
meet more of the fair ladies, Pop?” 

Pop Henley’s face got purplish red. 
He looked for something heavy, like 
an atom bomb, to throw at Milt, but 
he could find nothing except his 
leather glove, which did hit the young 
fellow right behind the ear. And this 
blow was some salve to Pop for the 
effrontery of a young whippersnapper 
who dared to attribute a frivolous 
motive to what Pop thought was a 
very patriotic idea. 


(To Be Continued) 


Clean cut corn means 
greater sales volume be- 
cause customers appreci- 
ate finer-looking quality 
mixed feeds. 


Thousands of feed man- 
ufacturers know from ex- 
perience that a Sprout- 
Waldron Corn Cutter 
gives them this important 
quality, along with maxi- 
mum production. 


Proven features such as 
top and bottom screen de- 
sign . . . heavy 5-knife 
rotor ... easy adjustment 
and accessibility, are re- 
flected in the continued 
high demand for Sprout- 
Waldron Corn Cutters. 


Ask for Bulletin F-1234 
today! Write Sprout, Wal- 
dron & Co., 24 Waldron 
St., Muncy, Pa. 


A. E. BAXTER ENGINEERING CO. 


Designers and Engineers for Mills, Elevators 
and Feed Mills 


BUFFALO 3, NEW YORK 


ELECTRIC BUILDING 


Chicago Feed Ingredient Co. 
FEED BROKERS 


GEO. BARRETT BILL LE BLANC 


327 S. La Salle 
Phone Harrison Chicago 4 
37-9791 TWX-CG 1% 


Manufacturing 
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Keep Your Advertising 
Up to Date 


* 
By John Acker 


OW about advertising data? 
Does it change very rapidly 
and become out of date? These 
are important questions for the aver- 
age feed dealer because many dealers 
spend up to 3% for advertising and 
sales promotion annually and they do 
not wish to waste any of this money. 

If you are an average retailer, do 
you know that you are spending less 
money for advertising on a percent- 
age basis than you did before the 
war? An official of the American As- 
sociation of Advertising Agencies 
stated that advertising expenditures 
of the nation’s businesses are running 
to 2% of national income instead of 
the 3% average ratio in the years 
before World War II. 

On a practical basis, the feed deal- 
er who operates a feed store and mill 
only may not wish to spend more than 
1 or 2% of his gross for advertising, 
because of the narrowness of his mar- 
gin. However, the feed dealer who has 
a farm supply store, handling items 
with a margin of up to 40%, may 
well feel able to go to 3% in his 
advertising budget. 


Increased Budget 

Not long ago I talked with an In- 
diana feed dealer who told me that he 
was increasing his advertising budget 
to about 2% %. 

“I am going to spend about 1% 
for newspaper advertising,” he said, 
“and this is about what I did for- 
merly.” 

“Where is the increase in the ad 
budget going then?” I asked him. 

“Into direct mail and sales promo- 
tion,” he said quickly. “I like news- 
paper advertising, but I am not go- 
ing to put all my eggs into one basket. 
Good direct mail pulls, too, so I am 
using quite a bit of it. On the other 
hand, more retail stores are going 
into sales promotions, and I am going 
to follow suit.” 

“What do you term sales promo- 
tions?” I asked. 

“Generally speaking, sales, demon- 
strations, lectures, clinics and meet- 
ings for farmers are sales promo- 
tions,” he said. “Merchandising events 
like this are on the increase. People 
like to attend them. They like the 
carnival, the holiday touch. They like 
to get some free eats, watch a com- 
plete demonstration, get some souve- 
nirs. It takes money to handle such 
sales properly. That’s where the new 
ad appropriation increase is going.” 
Are you trying to stage your sales 
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Rew Moterials to the Feed Industry 


1527 Candler 
Adanta 3, 


PRODUCTS 


Distributed in Illinois, 


Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 
1313 Ridge Avenue 
Phone: Greenleaf 5-0225 
EVANSTON, ILLINOIS 


QUALITY: GOES IN BEFORE THE NAME GOES ON 
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budget? The money you 
tion 


How about the direct mail list? Do 
you send all your direct mail to box- DEHYDRATED 
holders in the area, or do you have 


have a special list on plates, do you 

know that direct mail agencies say r F 

AL AL A MEAL 
moved since 1946? 


of the rent-paying families and 30% | Also All Grades and Grinds Sun-Cured 


have moved into their present quar- | 
ters since 1946 


This means that approximately four THE A. B. CAPLE CO. 


out of 10 families moved at least once 
in a four-year period. These figures | 
| Telede 5, Ohic 


may vary for rural areas as compared 
with urban. Nevertheless, farmers 
move a great deal, too. There are 


get this Complete Set of 


testing and grading equipment! 


The price you get or pay for grain you sell or buy is 
determined by condition and quality. Why guess away a 
part of your profits . . . pay more than you should . .. when 
Seedburo high quality testing and grading equipment can 
give you ample protection and help to save you money? 

Boards of Trade, State Grain Inspection Departments, , 
and Federal Grain Supervision Offices use this equipment. 
How much more important it is for you to test and grade! 

Check your present equipment now. If it is incomplete, 
worn, inaccurate . . . fill in and mail the order coup» 
today! 


No. 1065 STEINLITE MOISTURE TESTER. America's finest No, 22-8 GRAIN PROBE—43". The official Government stand- 
moisture tester for whole and processed grain. Fast, accurate ard probe. Made of extra heavy gauge brass. Price...... $27.00. 
and easy to use. Calibrated against official oven methods and 
guaranteed to give comparable results. Sold on free trial basis. No. 10 GRAIN DOCKAGE SIEVES. Made of 20-gauge aluminum, 
$330, F.O.B. Atchison, Kan. 13” diameter, 1%” inside depth. Precision and commercial 
t 
No. 34 BOERNER SAMPLER AND MIXER. Reduces size of See 
samples ané grading RA, $08.85. yee s Neo. 372 THERMO-SAMPLER TORPEDO. For checking tempere- 
ture, e and infestati with single sample from any 
point in « bin. 3-foot extensions available. Price...... $17 00 


No, 208 THERMOMETER. For use with Steinlite Moisture Tester. 


Graduations easy to read at arm's length. Bach...... $3. With BExtensions...... $1.45 each 
half-pint sample can and stopper as shown...... $3.25. — 

No, 77-6", No. 36-0 and Ne, 78-12" BAG TRIERS. Nickel length, 1% inches outside di : gy $17.50. 


plated steel. Each $2.06, $4.00 and $4.60. 
No. 64 SAMPLE PAN. For handling samples of grain for testing 
Ne. 26 WEIGHT PER BUSHEL TESTER. Accurate, rugged, 
durable, Complete with strike-off stick. One quart capecity— and grading. Gtandesd ali respecte. Gee entaleg Sor 
Se. No, 14 FOUR-IN-ONE SCALE. For weighing samples and mail. 
No, 150 FILLING HOPPER AND STAND. For use with 1 pint determining test weights per bushel, dockages, etc. Sensitive 
and 1 quart weight per bushel! tester. Price, without cup $21.75. to 1/10 gram. Complete, with cup. . $88.86. Without cup. . 635.85. 


| 

722 Converse Building, Chicago 6, Il. 

Please ship at once the following equipment: 

r Also send « free copy of “Grain Grading Primer.” 1 
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many tenant farmers who change 
farms every two or three years. Also, 
many older farmers sell, and new, 
younger farmers take over the farms. 

This mobility of the population 
means that it is wise for the feed 
dealer to revise his mailing list fre- 
quently. 

It also means that the feed dealer's 
advertising campaign in_ general 


should be keyed to the need for re- 
peating essential feed facts over and 
over again throughout the year. 

If this is not done, some of the new- 
er farmers in the area are not going 
to know all the feed essentials which 
the dealer wants them to know. Of 
course, the newer information about 
feeds should be incorporated into the 
feeding program. However, the feed 


@ Inquire today about the Exclusive Dealer Franchise spear- 
headed with the new Glidden “ABC 
Backed by a complete, hard-hitting “ABC” advertising, sales 
and merchandising campaign that pre-sells this famous line! 
Write J. C. Rankin, General Manager, for complete details. 


-and X” 


formulas. 


THE GLIDDEN COMPANY 


FEED MILL DIVISION 1160 i8th, INDIANAPOLIS 6, INDIANA 


dealer is somewhat like a school 
teacher. He can always depend upon 
some new pupils or customers every 
year. Therefore, his teaching schedule 
must consider these newcomers. 

A group of farmers told a feed deal- 
er group that they did not read 
feed sack instructions, label informa- 
tion and the like very thoroughly, 
especially during busy seasons. This 
means that the feed dealer in his ad- 
vertising campaign must not only re- 
peat such information for his new as 
well as regular customers, but that 
he needs to study means to find bet- 
ter ways to illustrate such vital in- 
formation so as to gain the farmer's 
attention. 

Scientists often find vital scientific 
information tucked away in fine print 
in some minor research worker's re- 
port. Feed dealers often have vital 
feed information in regular size print 
in their advertising. If one or two of 
these vital feed facts can be illus- 
trated and presented to farmers more 
conspicuously, more attention for 
them would undoubtedly be secured. 


ERNANDO FED 


Wherever poultry is fed for high 
egg production Fernando is well 
known and widely used. High 
quality, high vitamin Fernando 
has always topped all other al- 
falfa brands. Today, 


FERNANDO ALFALFA MILLING CO. 


more than 


A 

WORLD'S FINEST 


ever, Fernando Alfalfa products 
are preferred because of consist- 
ent fresh, clean, green output. 
Mix with Fernando—well- 
known to poultrymen. 


VAN NUYS, CALIFORNIA 


Don’t put too much information in 
one advertisement, experts in adver- 
tising often caution. Take one or two 
important facts and build them up 
properly so that the prospect will 
consider them well. 

Yes, the character of advertising 
does change. Advertising data is fluid. 
It may change with the population of 
an area, although the general over-al! 
principles of advertising always hold. 
No matter how you advertise, your 
message must reach the prospect. It 
must get his attention. If it doesn't, 
it must be repeated until it does. 

Watch your advertising carefully. 
It can help you a great deal. 


Chicken-of-Tomorrow 
Entrants to Be Fed 
“Secret” Formula Feed 


NEW YORK—When the chicken- 
of-tomorrow finals are conducted at 
the University of Arkansas, Fayette- 
ville, June 11-16, the contest birds 
will be fed a nutritionally complete 
broiler mash manufactured from a 
formula which will never be disclosed. 

“The Chicken-of-Tomorrow com- 
mittee delegated to the American 
Feed Manufacturers Assn. the job 
of formulating a feed which would 
insure optimum growth, feathering 
and high vitality, and Walter C. Ber- 
ger, president of the group, named a 
seven-man nutrition council commit- 
tee to draw up the formula. Mr. 
Berger selected one member of the 
AFMaA to process the formula, which 
will be transported in plain cotton 
bags to the contest site by a com- 
mon carrier. 

“Neither the manufacturer, the 
committee personnel, nor the formula 
will ever be made public,” Mr. Berger 
declared. In a statement to Howard 
C. Pierce, national poultry research 
director for A&P Food Stores, spon- 
sor of the contest, Mr. Berger re- 
vealed that the contest broiler mash 
would closely approximate any num- 
ber of high quality manufactured 
broiler feeds presently on the market. 

The formula will never be used by 
any of the feed manufacturers con- 
nected with its development and 
production. To insure its depend- 
ability, the secret formula will have 
been used in feeding trials by four 
members of the nutrition committee 
before the contest chicks are hatched 
March 16. 

The reason for withholding all in- 
formation on the formulation and 
manufacture of the contest feed is 
to eliminate any erroneous impression 
that this particular formula would be 
directly responsible for the produc- 
tion of the superior meat chicken 
which this contest will provide, the 
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DOUGLAS CHEMICAL & SUPPLY CO. 
625 E. 16th Ave., N. Kansas City 16, Mo. 
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The Style Show 


Technique 
* 


Use It to Improve 
Your Displays 
By Edward Ritter 


F there is a style show in your 

town, showing the latest fashions 

for women, I am quite sure that 
you notice that your wife will make 
every possible attempt to attend, even 
though you may have to wait for your 
supper. 

Now your good wife could see those 
same fashions in a leisurely manner 
by taking her time and _ strolling 
through her favorite stores. But she 
gets all excited and thrilled about the 
style show. She likes the color, the 
drama, the showmanship of a style 
show, with models wearing the vari- 
ous types of new fashions. She wants 
to be able to check on her own ward- 
robe, to judge for herself if she is 
as properly dressed as she should be 

Year after year this style show 
technique aids the clothing business. 
Women never tire of it. Newspapers 
and magazines give considerable pub- 
licity to such events. 

In your feed business, you can use 
the style show technique to your 
advantage to make more sales and 
profit. It is true that many farmers 
know “how the modern porker is 
fed.” But it is one thing to know 
the facts and another to see them in 
a window or store display. 


The feed dealer can have a fenced- 
in or roped-off area in his store rep- 
resenting a yard for a modern porker. 
The pig himself, if you wish, can be 
a wooden model. But the sacks of 
supplement, the bushel baskets of 
yellow corn, the well lettered signs 
can tell the entire pig feeding story 
in a way which will make many farm- 
ers remember. 

Another interesting display — one 
for poultry—can be called “Latest 
Styles in High Profit Poultry Man- 
agement.” This can be a window dis- 
play or store showing. Perhaps a bat- 
tery of laying hens can add realism 
to the display, and the roped-in area 
can include poultry feed, poultry 
equipment, grit and other items plus 
interesting signs which detail a good 
management program for poultry 
which any farmer can follow. 

To make such displays more attrac- 
tive, be sure to add the style show 
touch, which can consist of blown-up 
pictures of high producing flocks, 
some testimonials, streamers, bunt- 
ing, banners or similar material which 
proclaims to the store traffic, “Here 
is something special. Come and look. 
It will be worth your while.” 

If the feed store owner wants to 
go still farther in the style show man- 
ner, he can stage an actual style show 
for poultry, pets or even cattle. 
County and state fairs employ the 


. MIN 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, Iowa 


style show technique very success- 
fully, and the feed dealer, depending 
upon his facilities, can use it on a 
smaller scale. Look around your store 
and your town. There may be style 
show promotion possibilities near you. 

Perhaps, you can have a rooster 
style show, with individual roosters 
in small, decorated cages, properly 
labeled. Children can use coaster wag- 
ons to haul these roosters—their own 
—in your rooster parade. Use bunt- 
ing, streamers and other material in 
such a , to give more color 
and showmanship to the affair. 


Show of Layers 
A winter show of prize layers can 
also be put on, perhaps right in your 
salesroom, with layers in individual 
crates, each hen named on a placard 
and a record sheet telling her breed, 
feeding program and production rec- 
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ord. Then farmers can go from cage 
to cage, battery to battery, looking 
at individual hens which, because of 
your signs, have individuality in this | 
contest. 

I know of one hatchery owner who 


IBBERSON Has 
What You Need 


You'll go far before you equal the advice you get 
from IBBERSON when building or remodeling 
Feed Mills, Elevators or Seed Plants. Write us 
in confidence about your problems. 


IBBERSON COMPANY 


ard Comtran tors 
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Here are three flexible new 
feed products designed to 
fit your formula needs .. . 
to help your manufactured 
feed give top performance — 


VITAMIN Biz AND ANTIBIOTIC 
FEED SUPPLEMENT 


VITAMIN Bip 
SUPPLEMENT 


ANTIBIOTIC FEED 
SUPPLEMENT 


U.S.1. Vitamin 8,, Supplement — a primary fermentation 
product containing a guaranteed vitamin Bis potency. For 
all poultry and hog starter, grower, and breeder rations .. . 


also for calf feeds. 


tests by various universities. 


Special Products Division, . 
60 East 42nd Street, New York 17, N.Y. 


DE 60 East 42nd Street, New York 17, N.Y. 


Branches in all principal cities 


U.S.1. Vitamin B,, and Antibiotic Feed 
combination product has been designed to meet the formula 
needs of the majority of feed manufacturers. It contains 
guaranteed amounts of vitamin B.: and bacitracin. 


For further information contact your necrest USJ. office or write fe 
FS, US. Industrial Chemicals, 


U.S.1. Antibiotic Feed Supplement — an effective antibiotic 
feed product containing guaranteed amounts of bacitracin. 
This new antibiotic has been found very effective in feeding 
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built a large picture window looking 
from his hatchery display room into 
the hatchery proper, revealing the 
growing chicks in brooders and pens. 
Without going into the hatchery, cus- 
tomers and friends can look in and 
make selections. This is definitely a 
style show technique and has brought 
extra sales with less effort to this 
hatcheryman. 

A sack of quality feed on a display 
platform in your store has certain 
sales appeal due to the manufactur- 
er’s reputation, his and your advertis- 
ing and repeated use by certain cus- 


tomers. The labels on 
the feed folders which tell the 

pect how to use the feed 
vantage, give the bag of f 
tional sales appeal. 

This amount of sales appeal is suffi- 
cient to sell a great deal of feed. 
However, add the style show tech- 
nique to this display of feed by put- 
ting a calf in a gaily decorated pen 
and show it eating that feed with 
relish. You may have given that 
feed additional sales appeal which has 
a stronger impact on farmers. 

A photo or two, showing the growth 


g 


Jobbers and 


1122 Fleur 


CONSUMERS SOYBEAN MILLS, Inc. 


SOYBEAN OIL MEAL 


MINNBAPOLIS, MINN. 


Producers 


Phone: BR 6781 


of that calf in one month on that 
feed, testimonials on the feed as giv- 
en by customers, a poster telling of a 
good calf feeding program that brings 
results—all these give that bag of 
feed added sales appeal. These sales 
ingredients can be added by the deal- 
er and his staff, provided they will 
take the time to work out such dis- 
plays from time to time. 

“The Latest Style in Milkhouses” 
is a headline which will attract many 
farmers and their wives who spend 
much time in such structures every 
day. A cross section view of an ap- 
proved milkhouse can show what 
such a milkhouse needs in the way of 
proper equipment, and it will sell 
such items if they are put on dis- 
play. 

Suppose you are selling rat poison. 
Make about a dozen wooden, life- 
size rats. Place them on a mound of 
dirt in your display window, so that 
the customer gets the impression he 
is seeing a big mound of dead rats. 
A big placard can say, “Our rat poi- 
son sends these rats to the happy 


“Even a successful business organization 


has no more assurance of permanence 
than a winning baseball team unless it 
keeps on its toes, to take in able new per- 
sonnel, and constantly change its ideas and 


methods to meet prevailing conditions.” 


% 


MAY: 


PERCY KENT BAG COMPANY, 16. 


Sy 


Says the National City 
Bank of New York 
In a letter to its customers— 


from which we quote: 


hunting ground quickly.” Around this 
display you can arrange your pack- 
ages of rat poison. By so doing you 
have added the style show touch to 
your window display. By itself rat 


poison has only an abstract appeal, 
but the impression of many dead 


rats adds punch to make more sales. 


There is hardly a product which 
the feed dealer handles which cannot 
be highlighted and given greater sales 
appeal through the style show tech- 
nique. It is a valuable sales aid to 
employ every day of the business 
year. 


THREE MORE IOWA DEALER 
TRAINING MEETINGS SET 


DES MOINES — Dates for three 
more dealer training schools were 
announced Jan. 19, by Marvin E. Nar- 
ramore, managing director of the 
Feed Institute, Inc. 

The Des Moines school will be held 
Feb. 8-March 8, in the adult educa- 
tion office of the Des Moines schools, 
219 Keosauqua Way. 

The Fort Dodge school will be held 
Jan. 30-Feb. 27, at the Fort Dodge 
High School, and the Burlington 
school will be held Feb. 5-March 5, 
in the Burlington High School. 

The newly announced schools, Mr. 
Narramore said, will present the 
same subjects as the one now in prog- 
ress at Sac City. They deal with feed 
store management and advertising, 
how to sell, public relations and 
knowledge of livestock and poultry 
nutrition. 


JULIUS BLEICHFELD DEAD 

BUFFALO—Julius Bleichfeld, 54, 
vice president of the Bleichfeld Bag 
& Burlap Co., Inc., died Jan. 12. The 
company with which he was connect- 
ed was founded by his father Juda, 
about 50 years ago. Surviving are 
Mrs. Bleichfeld, two children, four 
brothers and his father. 


GRAIN 


Merchants 


who specialize in 


CORN 
OATS 
RYE 


Distributors of DRIED GRAINS sad 
SOLUBLES manufactured by the 
Park & Tilford Distillery Corporation 


Gerstenberg 


& Company 
of BOARD OF TRADE 
Established 1856 
Beard of Trade Bidg. 
CHICAGO 4 


| 
Com 
: 
—— 
2 ‘ | 
> 


After réviving the patient the doc- 
tor asked, “How did you happen to 
take that poison? Didn't you see the 
word ‘poison’ on the label?” 

' “Yeah, I saw it, but I didn’t believe 

“Why not?” 

“Because right under the word 
‘poison’ was another word in bigger 
letters that said ‘lye’.” 

Young and inexperienced father 
(looking at the triplets the nurse had 
just brought out): “We'll take the 
one in the middle.” 


The human brain is a wonderful 
thing. It starts working the moment 
you are born and never stops until 
you stand up to speak in public. 


The young man was rather shy, and 
after she had thrown her arms around 
him and kissed him for bringing her 
a bouquet of flowers, he jumped and 
grabbed his hat. 
“Oh, don’t go,” she said, “I didn’t 
mean to offend you.” 
“T'm not offended,” he replied. “I'm 
going for more flowers.” 
Barber (looking at the young man's 
sleek hair): “Do you want it cut, or 
shall I just change the oil?” 


Cannibal cook: “Shall I boil the 
missionary, boss?” 
Cannibal chief: “Don't be silly, that 


is a friar.” 

Two men were standing on a street 
corner when a third man came up 
and said, “Whhatt t-t-time is it?” 
The man who was asked gave no re- 
ply. Again the man asked: “Wwwatt 
t-t-t-t-ime is it p-p-please.” The other 
man turned and said, “Eight thirty!” 


George C. Smith 
BROKER 
FEED INGREDIENI 
OARSE GRAINS 
Bank References Furnished 


P.O. Box 613, Atlanta 1, Ga. 


YOU GAIN 
new friends for your Feeds 
when using these tested A & D 
sources of quality: 
1. DEVOLD VITAMIN A & D 
FEEDING OILS 


2. DEVOLKOD VITAMIN OILS 
(Cod Liver Oil with added 
Vitamins A & D) 

3. DEVOLKOD COD LIVER 
OIL US.P. 
Non-destearinated 
4. DEVOLD VITAMIN A OILS 


5. DEVOLD DRY D, 
8 ¢ 


1,500 and 3,000 LC.D./gm. 
PEDER DEVOLD COMPANY 


Please send your inquiries to 
145-P Varick Street 
New York 13, N. Y. 
DIVISION OF CHAS & HUISKING & CO. INE 


After character number three had 

gone, character number two asked: 

“Why didn’t you tell him the time, 

you have a watch?” To this the other 

replied, “Do yyyyyou t-t-think I want 

to gggget my b-b-b-lock knocked off?” 


Sandy joined a golf club, and was 
told by the professional that if his 
name was on his golf balls and they 
were lost, they would be returned 
to him when found. 

“Good,” said the Scot. “Put my 
name on this ball.” The pro did so. 

‘Would you also put M.D. after it?” 
asked the new member. “I'm a doc- 
tor.” The pro obeyed. 

“Now just one more thing,” went 
on the Scot. “Can you squeeze ‘Hours 
10 to 3’ on as well?” 

“Oh, mother,” cried Johnny looking 
out of the window, “a car as big as 
a barn has just gone by.” 

“Johnny,” said his mother, “why 
do you exaggerate so terribly? I've 
told you 40 million times about that 
habit of yours and it doesn’t do a 
bit of good.” 
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DEHYORATED 


ALFALFA MEAL 


B & W quality controlled dehydrated alfalfa meal is laboratory 
tested, scientifically insuring uniform content of carotene and 
protein, with an added multitude of important nutritive elements 
that promote growth and health in poultry, hogs and cattle. 


When you buy B & W Dehydrated Alfalfa Meal, you 
can be sure you are buying the best. 


BERT & WETTA SALES, Inc. 


MAIZE, KANSAS 


Controlled 
Uniform 
Quality 


You'll 
be glad 
you bought a 


..-presents the finest hammermill ever built 


for immediate delivery. Ruggedly built and loaded with 
high productive power, the KELLY-DUPLEX Hammermill is 
one of the finest pieces of milling machinery money can buy! 


Corn crusher ond feeder reduces vebush- 


The heavy steel mil] body, efficient motor, large blower 
housing and oversize blower coupled with its superior 
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‘Bing 


in extra large volume. 


The high capacity, dependability and 
economical operation of KELLY-DUPLEX 
Hammermills make them the best possible 
investment in feed mills and grain elevators. 


The Duplex Mill & Manufacturing Co., Springfield, Ohie 

1 om interested in more information ebovt KELLY-DUPLEX 
mill equipment. Please send free literature on items checked 
ot right. 
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HEN we consider the nutri- 
W iin of the breeding hen, we 

are really thinking of feed- 
ing the embryo through the hen. It 
is thus essential to feed the hen so 
that her eggs will be richly endowed 
with all of the nutritional factors re- 
quired for differentiation and growth 
of the embryo. A shortage of any one 


Nutrition in the Breeding Cycle 
of the Chicken 


ses 
By Dr. W. W. Cravens 


of the essential nutritive factors may 
result in death of the embryo or in 
a chick or poult lacking vitality and 
the ability to live and grow normally. 

Nutrition in the breeding cycle in- 
volves not only the female but also 
the male. To date we have practically 
no information on how breeding males 
should be fed and managed prior to 


CHEMICAL LABORATORY SERVICE 


FOR ANALYSIS OF 
WHEAT, FLOUR, GRAIN, FEED, SOYBEANS, ALFALFA MEAL 
DOG FOOD, TANKAGE, TALLOW, FISH MEAL, ETC. 


HALLENBECK INSPECTION & TESTING LABORATORY 


5-62 PEARL ST. BUFFALO 2, N.Y. 


handling . save materials” 
andling Storage of Empty 


and Closiia, Handling of Filled 
Bags, Palletizing and other important topics. 
Ask your Bemis Man or write to the nearest 
Bemis office. No cost to you, of course. 


fertility, but it is questionable whe- 


the breeding season. Work at the IIli- 
nois Experiment Station by Adam- 
stone and Card showed that vitamin 
E was essential for males if normal 
fertility was to result; however, it is 
necessary to feed a specially treated 
ration for a log period of time in 
order to demonstrate the need for 
this vitamin by the male chicken. 
We also have data from the Okla- 
homa Experiment Station which indi- 
cate that males fed a ration low in 
vitamin A produced fewer sperm 
than males receiving adequate vita- 
min A, but the data were insuffi- 
cient to determine whether or not 
fertility was affected to any signifi- 
cant degree. It is of some interest 
that workers at the Cornell Experi- 
ment Station showed that a deficiency 
of manganese in the diet of rabbits 
resulted in the testicular degeneration 
in the male, but we have no data of 
a similar nature with chickens. Some 
reports have suggested that faulty 
nutrition of the flocks 
where the males were present with 
the females resulted in a lowering of 


Jacksonville, 
Memphis + Minneapolis + New Orleans + New York City + ae 


at 


5 


sensitive enough to distinguish 


infertile eggs from the ones in which 
the embryo died after only a few 


hours of incubation. 
Thus to date we must depend on 


quired for differentiation and growth 


principal text of a talk b: 
try Conference last November. Dr. 


husbandry 
University of Wisconsin. 


procedure but it is the best we have 
to date. Some of us in the Experi- 
ment Stations should be actively 
studying this problem. 

Next let us turn to the nutrition 
of the female. In this case we have 
many experiments to guide us in 
designing rations which are satis- 
factory in practical feeding. Much 
remains to be done, but experiments 
reported during the last 30 years 
have greatly clarified the prob- 
lem of designing adequate breeding 
rations. We can do no more in this 
discussion than to consider the more 
recent studies which deal with life 
cycle nutrition. Thus, little will be 
said regarding the better known 
factors. 

First we will summarize our know- 
ledge of requirements for the better 
known nutritive factors for breeding 
hens. The requirements for vitamin 
A, vitamin D, riboflavin, pantothenic 
acid, pyridoxine and biotin as well 
as calcium, phosphorous, salt, man- 
ganese and iodine can be listed here. 
These are what we might consider 
the better known nutritive factors, 
although perhaps biotin and pyri- 
doxine should not be included in this 


Although we do not hear much 
about it any more, vitamin A is one 
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eggs were termed 
they were actually 
cause the methods 
j practical experience and observa- 
tion to guide us in our feeding and 
management of the males prior to 
their use in the breeding pen. Admit- F 
{ tedly this may be an unsatisfactory : 
P EDITOR’S NOTE—In the accom- 
panying article, Dr. Cravens discusses 
various nutritive requirements in the 
ebss feeding of breeding hens. He points 
; out that it is essential to feed the 
; hen so that her eggs will be endowed 
ine with all of the nutritional factors re- 
of the embryo. And he notes that “we 
cannot overemphasize the effect of 
Re | nutrition in one period of the ani- 
mal’s life on subsequent performance 
oe of the animal.” The article is the et 
=. 
: Dehydrated Free Flowing Pacific 
PEORIA, ILL. - EAST PEPPERELL, MASS. - MOBILE, ALA. - SAN FRANCISCO, CALIF. VANCOUVER, WASH. 
Baltime-e + Boise + Boston + Brook!) 
Indianapolis + Konsos City + Los Ang 


Gives Chickens 


FASTER GROWTH 


DR. SALSBURY’'S 
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Growth Stimulant and Coccidiosis 
Preventive For Chickens And Turkeys 


Contains Widely Publicized 


ARSONIC ACID DERIVATIVE 
3-Nitro 4-Hydroxy Phenylarsonic Acid 


BAviwet Dy, Salsbury's 


In Powder Form For Mixing With Feed 
Nitrosal is a multi-purpose poultry medicine 
that gives your customers more profitable, 
faster growing birds. Extensive tests at Dr. 
Salsbury’s Research Farm show that its G. S, 
factor (Growth Stimulation) increases chick 
and poult growth by 15%. The G. S. factor 


Prevents COCCIDIOSIS 


is provided by 3-Nitro 4-Hydroxy Pheny]- 
arsonic acid. 


Our tests also show that birds being raised 
as pullets mature quicker . . . start laying up 
to 15 days earlier, without forcing. Turkeys 
show greater feed conversion. 


Experiments by Drs. H. R. Bird and R. G. 
Lille of the U. S. Dept. of Agriculture show 
that the 3-Nitro 4-Hydroxy .Phenylarsonic 
acid in Nitrosal produces extra gain for 
chickens even with more than adequate vita- 
anreomycin in the feed. 


Prevents Coccidiosis 


Nitrosal effectively prevents both cecal and 
intestinal coccidiosis. It reduces mortality. 
Helps prevent loss of weight and stunting 
due to coccidiosis. 
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“Nitrosal Paid For Itself 
By Giving Me 


Extra Profitable Broilers” 
says Mr. W. D. Sims, Broiler Raiser 
in Siloam Springs, Arkansas 


CASE HISTORY NO. 39 
Like so many other enthusiastic Nitro- 
sal customers Mr. Sims reports, ‘Ni- 
trosal is the most profitable growth 
stimulant and coccidiosis preventive I 
have ever used.’ Here are his results 
with Nicrosal: 

Breed of broilers. . . 
New Hampshire Reds and Indian Rivers 


Number of broilers storted...... 6,800 
Number of broilers marketed. .... 6,679 
Feed Conversion ............ 2.48 
Age of birds when marketed... 91/5 wks. 
Average weight per bird..... - 2.76 Ibs. 
Price per Ib. received on flock..... 32¢ 
Average profit per bird ....... 35¢ 


Coccidiosis was kept under control 
by use of Nitrosal. 


Earn Extra Profits 
This Proven Way 


Hundreds of dealers are earning extra profits 
by helping supply the large demand for 
Nitrosal and feed containing Nitrosal. In- 
tensive advertising is making this demand 
for Nitrosal even bigger. So “cash in” on 
this big profit opportunity! Write us today, 
for explanatory Nitrosal bulletin. 


Feed Manufacturers! 
Nitrosal Powder Now Available 


Nitrosal is available to feed manufacturers 
in selected areas, for mixing in their feeds. 
Write Dr. Salsbury’s Laboratories, Charles 
City, lowa, for complete information. 


complete line 
of poultry medicines 


“ 
| Even With Vitamin B;z And Aureomycin In The Feed ee | 
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of the very important vitamins in 
practical feeding of breeding hens. 
A deficiency of this vitamin in the 
breeding ration results not only in 
reduced hatchability but also in 
markedly reduced vitamin A reserves 
of the day-old chick. The importance 
of adequately feeding the breeding 
hen in order to obtain strong, vig- 
orous chicks was first demonsrated 
with vitamin A. This is emphasized 
because at the present time we hear 


or as the precursor, carotene in which 
form it is present in green feed. 
Work at the California Experiment 
Station has shown that vitamin A 
activity from carotene is just as 


COTTONSEED MEAL 


Local Phone: 38-2544 


PEANUT MEAL 
CAKE + PELLETS + COTTONSEED HULLS 
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THE BRODE CORPORATION 
is, Tennessee 
LD.271 


On request, we will mail you our frequent market bulletins 


SOYBEAN OIL MEAL 


Teletype: ME-260 


calculation will enable one to deter- 
mine the amount of the feed that 
must be used to supply the needs of 
the breeding bird. 

Since the mash is the chief carrier 
it is usually a good 


same principle applies to many of 
the other factors which we shall 
mention. It seems to me that adequ- 
ate fortification of the ration with 
vitamin A activity can be made with- 
out the use of the more expensive 
sources of vitamin A if yellow corn 
and high quality green feed is used. 

There is little that I wish to say 
about vitamin D except that it too 


Harry Shere 
IN NEW POST—Harry Shere, with 


Van Dusen Harrington Co., Minne- 
apolis, for the past 32 years, has re- 
signed his position to become presi- 
dent and general manager of three 
affiliated eastern grain firms. Mr. 
Shere has been vice president and 
general manager of the Van Dusen 
rminal 


vator Corp., Buffalo, and the Pitts- 
burgh Grain Elevator Corp., Pitts- 
burgh. 


is important for egg production and 
hatchability and thus must be added 
in adequate quantities in the diet of 
the breeding hen. Again simple calcu- 
lation enables one to determine the 
quantity of the vitamin D carrier re- 
quired. 

It might be well to point out at 
this time that the potency of the vit- 
amin D unit is being changed be- 
cause a new reference standard is to 
be used. The new unit represents 
about % more vitamin D than the 
A.O.A.C. unit and thus this means 
we will use less of the new units 
per pound of feed than we did of the 
old A.O.A.C. units. The number of 
the new units required for laying 
and breeding hens is 340 and for 
breeding turkeys 600 units per pound 
of feed. The new unit is called the 
International Chick unit. This change 
should not cause any confusion but 
many people will wonder why the 
number of units required has been 
decreased by the National Research 
Council's subcommittee on poultry 
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U. S. Dept. of Agriculture tests* 
indicate this phosphate is 69% as 
available os bone meal . . . yet it 
costs (per percent of phosphorus) con- 
siderably less than one-half as much. 
“Journ. of A.O.A.C., Feb. 1945. 


PHOSPHATE Co. 


1007 Washington Ave. 
St. Lovis 1, Mo. 


| so much about the carry-over effect | efficient for breeding hens as that - ae . a 
ie . | in the case of vitamin B, that we | from the fish oils, at least at prac- —- i 
| are inclined to forget that the effect | tical levels of feeding. Thus in the | [im eae wa 
| is just as pronounced for vitamin A, case of this vitamin, all that must 
' | which has been known for thirty | be known is the amount of the vita- Bena a ae ~ 
years. As you know, this vitamin is | min required and the amount present 
quite unstable either as vitamin A | in the feed ingredients and simple 
practice to fortify the mash with 
at least twice the recommended 
allowance figure in order that the 
diluting effect of the grain will not 7? 
cause a deficiency in the total amount ° ae — 
of feed taken in by the bird. This a 
NBER division. In his new post he will be 
q the Connecting Terminal Grain Ele- 
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Feed 


— for extra nutrients. Room for 
more nitrogen-free extract. Room for 
higher quality and added value in every 
ton of feed you make for cattle and sheep. 


The ingredient that gives you room and 
the opportunity for such plus values is 
Du Pont “Two-Sixty-Two” Feed Com- 
pound. Every pound of it properly pro- 
portioned and blended in mixed feeds 
for cattle and sheep provides them with 
2.62 pounds of protein. 


In a ton of 16% dairy ration, for exam- 
ple, by using 40 pounds of “Two-Sixty- 
Two” you have room for more than 200 
extra pounds of high-quality carbohy- 
drates, essential minerals and vitamin 


°F sy 0 is the registered trade mark for a feed 

od by iitrogen from synthetic urea. is 
mixed feeds for cattle and sheep, to supply up to one-third 
of the protein requirements. Each pound of it provides those 
animals with 2.62 pounds of protein. “Two-Sixty-Two” is sold 
onty to feed manufacturers. 


REG. U.S. pAT.OFF. 
Better Things for Better Living 
. . through Chemistry 


How make room” 
every bag 
for extra quality 


carriers. By including “Two-Sixty-Two” 
in high-protein supplements for cattle 
and sheep, even more room becomes 
available. 


“Two-Sixty-Two” has been thoroughly 
proved as a valuable source of protein in 
feeds for ruminants by hundreds of feed 
manufacturers in millions of tons of feed. 
Its great value, however, lies in the op- 
portunity it provides feed manufacturers 
to make feeds that are better in many 
ways without being more costly. 


PLUS VALUES 


To the Manufacturer 
Who Uses “Two-Sixty-Two” 
@ Makes feed formulating much more flex- 


® Enables you to use more high-carbony- 
drate ingredients. 


FEEDSTLUFFS, Feb. 3, 1951-37 


Provides “room” for added values in your 
feed. 

© Gives you a new approach to better ou- 
trition. 

® Provides your salesman the leverage of 
new sales points for your feeds. 


And “Two-Sixty-Two” is stable and uni- 
form, free-flowing, easy to mix; saves storage 
space and handling costs; and is always 
available. 


“Facts for Feed Manufacturers” — 
Directions and suggestions for 
formulating feeds with “Two- 
Sixty-Two.” Shows advantages 
offered the manufacturer and the 
(Ask for 


ec 


A-637.) 


"The Story of 'Two-Sixty-Twe' Feed 
Compound"—This 18-page illus- 
trated booklet describes how Du 
Pont makes this new feedstuff, 
and how cattle and sheep use it 
to make protein in their stomachs 
(Ask for A-7901.) 


Department, Wilmington 98, Delaware. 
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nutrition. This, as stated previously, 
is simple because the new unit rep- 
resents more vitamin D activity than 
the A.O.A.C, unit. 


Riboflavin 

The next vitamin I wish to mention 
briefly is riboflavin. The effect of a 
riboflavin deficiency in the hen’s diet 
on the time of embryonic mortality 
has been shown. The greatest in- 
crease in embryonic mortality is 
about the mid-point of the incubation 
period. Symptoms of a riboflavin de- 
ficiency of the embryo are clubbed 
down and a generalized edema or 
swelling of the embryo. The embryos 
are also reduced in size. Other work 
has shown that in the embryos from 
hens receiving inadequate riboflavin 
the nerves are enlarged and thus 
abnormal. 

A recent study by Clandinin at the 
University of Alberta clearly shows 
the effect of different levels of ribo- 
flavin in the hen’s diet on the well- 
being of the chick for the first four 
weeks of life. He found most of the 
effect of a deficiency of this vitamin 
in the hen’s diet could be overcome by 
giving generous amounts of the vita- 
min to the chick at hatching time; 
however, the best chicks were fed ade- 
quate riboflavin and they were also 
from hens fed adequate riboflavin. 
Another carry-over effect in the 
breeding cycle is thus demonstrated. 

Fortunately, in the case of ribo- 
flavin we now have many and cheap 
sources of the vitamin. These are 
well standardized and thus we can 
determine the quantity of the ribo- 
flavin carrier to use in the breeding 
ration by calculations, because we 
know how much the hen needs. 


Other Requirements 

We might give a good deal of con- 
sideration here to pantothenic acid, 
manganese and calcium, The needs of 
birds for pantothenic acid have been 
studied quite extensively by the 
Cornell group, and the recommend- 
ed allowances are 5 milligrams per 
pound of feed. Chicks from hens fed a 
diet deficient in this vitamin are de- 
cidedly inferior in quality. They ex- 
hibit general debility, muscular inco- 
ordination, swollen hocks and poor 
down quality. The peak of embryonic 
mortality was found to occur near 
the end of the incubation period. In 
fact, over two-thirds of all embryon- 
ic deaths occurred after the 14th 
day of incubation. 

There seems to be little likelihood 
of this vitamin being deficient in 
practical breeding rations because it 
is rather widely distributed in grain 
and grain by-products. We should be 
very hesitant about calculating the 
amount of this vitamin in most na- 
tural feeds because recent studies 
show that there may be considerable 


RANSIT 
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tightly bound pantothenic acid pres- 
ent in many natural and 
possibly much of our analytical data 
on the amount of this vitamin in na- 
tural materials is not correct. 

We shall not go into the effect of 
pyridoxine, calcium, phosphorus, man- 
ganese or salt and their relation to 
reproduction in chickens. The impor- 
tance of calcium is well known, and 
it is generally hopper fed to birds 
and thus should constitute no prob- 
lem, although it is essential for egg 
production and hatchability. Manga- 
nese is an important factor for breed- 
ing hens, and it also has a place in 
our life cycle nutrition story. A de- 
ficiency of this mineral causes a 
marked reduction in hatchability and 
also results in abnormal chicks. The 
chicks may exhibit an ataxia and be 
micromelic at hatching time. Norris 
has published a picture of a micro- 
melic or short-legged chick which 
was grown to maturity. The mature 
bird resembled a bantam. 

Let us now turn to some of the 
newer vitamins, at least newer in 


the sense that the role they play in 
the nutrition of the breeding hen 
has been studied recently. I would 
like to say a few words about biotin, 
for we have done some work on this 
vitamin. A study of the effect of a 
biotin deficiency on hatchability 
showed that hatchability dropped 
to zero in three to four weeks 
after the hens were placed on 
a diet deficient in this vitamin. 
When sources of the vitamin were 
added to the ration, hatchability was 
improved very rapidly, approaching 
normal in less than three weeks. 

Research also has shown the effect 
of a deficiency of this vitamin on the 
developing embryo. Shortened and 
crooked legs and a curved beak were 
noted. 

In addition to these symptoms in 
embryos which die during the incuba- 
tion period we have observed that 
some of the chicks which hatch may 
exhibit a chronic ataxia which per- 
sists until the chick dies. We also ob- 
served that the chicks have slipped 
tendons at hatching time. These con- 


ditions which exist at time of hatch- 
ing of the chick are irreversible, and 
for all practical purposes the chick 
might just as well not hatch. Thus, 
we have another example of maternal! 
nutrition and its effect on the well 
being of the chick. This vitamin ap- 
parently has no significance in prac- 
tical feeding of hens. 


Folic Acid 


Another vitamin which has been 
studied with breeding hens is folic 
acid. The effect of different amounts 
of folic acid on body weight of lay- 
ing hens has been shown. Approxi- 
mately .25 mg./kg. of ration is re- 
quired for the birds to maintain their 
initial body weights. Research on 
the effect of different amounts of 
folic acid on hatchability shows that 
approximately .5 mg./kg. of ration is 
required for the production of eggs 
which will hatch at a high rate. 

However, the importance of the 
studies which we have conducted on 
folic acid are, I believe, shown in the 
following data. Research on the rela- 


supplements 
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chick when the amount of folic acid 
was raised from .75 to 1 mg./kg. of 
ration was somewhat surprising to 
us, and we have no explanation for 
this observation except that it would 
appear that this amount is required 
to saturate the hen and enable her 
to deposit significant quantities of the 
vitamin in the egg so that plenty 
will be present for the developing em- 
bryo during its growth period. 

The relation between the level of 
folic acid in the hen’s diet to the 
time of death of chicks from these 
hens when the chicks were fed a 
diet low in folic acid was shown. 
Between .75 and 1 mg./kg. of ration 
is required to give a chick which will 
live for a period of time when sub- 


These requirements for folic acid 
are somewhat higher than those re- 


and Taylor of the California station. 
The diets used in these studies, how- 
ever, were not comparable. Their 
diets were of a more practical nature. 
Their Maryland work shows clearly 
that diets deficient in folic acid and 
yet composed of practical ingredients 
may be designed. In their practical 
diet the only common feed ingredi- 
ents which were omitted to get a diet 
deficient in folic acid were alfalfa 
leaf meal and soybean oil meal. It 
so happens that these are two of the 
best practical sources of folic acid 
that are commonly used in breeding 
rations. When these materials were 
omitted from the diet hatchability 
was reduced and body weights of the 
hens were below normal. 

It was also observed that chicks 
from dams fed this low folic acid ra- 
tion had the poorest growth, poorest 
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feathering, pigmentation and highest 
mortality regardless of the type of 
ration which was fed to the chicks at 
hatching time. These studies show 
that to produce normal chicks the 
hens must be fed adequate folic acid 
and that deficiencies in the diet of 
the hen cannot be covered up by gen- 
erous feeding of folic acid to the 
chick when it is started on feed. 


Vitamin B, 


Today the greatest interest in 
feeding hens is centered around vita- 
min Bs and the antibiotics. A great 
many workers have contributed to 
our knowledge of vitamin Bs in 
poultry feeding. The information I 
am presenting happens to be from 
our own laboratory, but the data are 
used merely as examples because 
similar work also has been presented 
by other stations, which in many 
cases, antedated the work in our own 
laboratory. 

The effect of a deficiency upon 
hatchability was shown. In this case 
fish solubles were used as a source of 
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Crippled Children 
need YOUR help 


So mony hendicopped children need 
proper medico! core and special troin- 
ing! Every penny you give will help! 
All these youngsters went is e@ chance 
to grow up straight and strong . . . 
to become vselv!l hoppy citizens. Give 
now, won't you? Help crippled children. 


vitamin Bu, although when this work 
was done, we knew nothing of vita- 
min Bs Egg production was normal 
but hatchability was reduced. 

It was shown that a deficiency of 

this vitamin in the diet of the breed- 
ing hen has a marked effect on the 
gtewth of the chick the first few 
weeks of life. 
In these studies we did not observe 
any mortality, but some workers have 
reported en extremely high mortal- 
ity among chicks from hens fed a 
diet deficient in vitamin By. We were 
able to overcome most of the effects 
of the moderately deficient breeder 
diet by the feeding of a good source 
of vitamin B, to the chick, but 
Bird recently has shown that chicks 
from hens fed a diet deficient in 
vitamin B. cannot be made complete- 
ly normal by the injection or feeding 
of liberal quantities of vitamin By 
to the young chick. He observed that 
the injection of vitamin B. into the 
deficient egg decreased mortality and 
improved the feathering of the chicks 
but that these effects could not be 
brought about by the feeding of vita- 
min Bs to the chicks when they were 
placed on feed. 


Complete Diets Necessary 
These are very significant findings 
and again indicate that we may not 
be able to overcome the effects of 
deficient diets in part of the animal's 
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life cycle by a more generous feeding 
of this factor during another part of 
the ahimal’s life cycle. We therefore 
e must feed complete diets during the 
% whole of the animal's life cycle, and 
it behooves us in research work to 
find out what constitutes a complete 
and yet an economical diet for every 
period in the animal's life cycle. 
Some data are available on the 


effects of feeding vitamin Bx» con- 


centrates to breeding hens under 
practical conditions. One such experi- 
ment has been reported from Wash- 
ington State College. It was found 
that the addition of an APF from an 
aureomycin fermentation to an all 
vegetable type ration resulted in sat- 
isfactory hatchability. Results equal 
to those obtained by the use of her- 
ring fish meal were obtained when 
the APF supplement was added. We 
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profits depend on successful Poultry handling and production, prefer 
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have conducted one such experiment 
where the birds were maintained on 
built up litter and were fed the diets 
from Sept. 1 to May 1. The basal 
mash diet was an all vegetable type 
ration and listed below are the sup- 
plements added to the basal diet and 
the percent hatchability obtained 
with each: 


. Control—(meat scrap, fish meal, 
milk, soybean oll meal) 


; Basal ration + .5% Lederle APF 
90.6 
. Basal ration + .1% Merck No. 3 89.8 
. Basal ration + .1% Merck No. 3 
+ whey with fermentation sol. 89.1 
These results indicate to us that 
vitamin Bx» is important, at least un- 
der our conditions, even when birds 
are maintained on deep litter. I do 
wish to point out, however, that 
workers at the Ohio Experiment Sta- 
tion have shown very clearly that 
vitamin Bu is synthesized in built up 
litter and much better results are 
obtained when hens are maintained 
on deep litter and fed a Bs deficient 
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B, deficient diet. Under 
our conditions we do not believe it 
desirable to rely wholly on synthesis 
of the vitamin in the litter, but 
rather feel that the needs of the 

hen for nutritive factors 
should be supplied the feed 
bag 


Further, the results presented 
above indicate to us that a By sup- 
plement containing no antibiotic is 
just as satisfactory for breeding hens 
as is a supplement containing the 
antibiotic. Recent work indicates that 
the antibiotics may lower the need 
for vitamin B. by growing chicks, 
and it is possible that with a border- 
line level of the- vitamin we would 
observe a beneficial effect of the anti- 
biotic on hatchability. However, this 
is speculation, and at the moment it 
seems to me that we need not be too 
concerned about antibiotics in breed- 
ing rations. 

These many examples emphasize 
the great importance of adequate nu- 
trition of the breeding hen in order 
to get eggs of high hatchability and 
in order to get strong, vigorous chicks 
to put on feed. There are many other 
factors which we have not discussed. 

Protein 

Perhaps we should consider protein 
for a moment. Dr. Grau at the Cali- 
fornia station and we at Wisconsin 
have observed that hens fed diets 
lacking in certain amino acids may 
stop laying in a day or so. We have 
fed some diets deficient in amino 
acids which supported approximately 
25% production and yet were unable 
to detect any effect of these diets on 
the composition of the egg protein 
or upon hatchability of the eggs. 
Thus at the present time I would be 
inclined to think that proteins as such 
have no effect upon hatchability. 
Much more work along this line is 
needed, however, before we can con- 
clude this definitely. 

The discussion thus far has largely 
centered around the short time re- 
productive period of the chicken. We 
have also considered the rearing and 
feeding of males and have pointed 
out that we have essentially no data 
to guide us in feeding males. 

Another Period 

There is one period of the chick- 
en's life which we have not consid- 
ered at all, namely, that of pullets 
from the time they are from six to 
eight weeks of age until they start 
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KEYSTONE POULTRY NETTING 
Keystone Steel and Wire Company, Peoria 7, Illinois 
Red Brand Fence. Red Top Steel Posts. Gates. Keymesh plaster and concrete reinforcement 
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MASTER MIX 


chick starter program! 


Pran for greater profits in the year ahead. Good management means 


I'm feeding 


Vth ly HREND ; as much in your business as it does in the production of poultry and live- 
conten. sta rad 1 stock. Tie in with the big Master Mix Chick Starter program designed to 


with METHIO-VITE-sowce of Vitumin Bx- step up your sales of Master Mix Chick Starter or ‘Your Own Brand" made 
niacia, choline, all ether essential vitamins 


with Master Mix Chick Concentrate. Here's everything you need for a rous- 
ing campaign to tell every feeder in your community the advantages of 
your feeds and the profitable Master Mix program. These sales helps are 


ready now for all Master Mix dealers: 


1. Powerful Direct Mail Letter to your own prospect list. 

2. FREE Brooder House Chart...To Bring You New Customers. 

3. Attractive, four-color Poster. 

4. Beautiful Store Display Material. 

5. Effective Newspaper Mats. 7 = 
6. Scientific Management Manuals. MASTER 


If you are not now a Master Mix Dealer and 
would like to benefit from this sales coopera- 
tion, write us. Your territory may be open. 
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laying or are placed in the breeding 
pen. What is the effect of the diet 
fed during the developmental period 
of the pullet on her later perform- 
ance in the laying pen? Our knowl- 
edge of feeding chickens during this 
period is about as incomplete as 
that dealing with the nutrition of the 
male. We have raised a great many 
pullets on different diets through the 
complete developmental period, but 
our experiments were not designed to 
give us much valid information to 
guide us in designing better growing 
rations. 


Workers at the Ohio Agricultural 
Experiment Station have placed 
range reared birds in the house to- 
gether with those reared in confine- 
ment and have found that the range 
reared birds seem to do better than 
those reared in confinement. The 
most striking differences in egg pro- 
duction for the range reared vs. the 
birds raised in confinement was dur- 
ing the winter period. We, in one 
rather limited experiment of a some- 
what similar nature, also found that 
range reared birds exceeded confine- 
ment reared birds in egg production. 


HALLET and 


Members 
The Grain and Feed 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 


265 Grain Exchange Bldg. 
Minneapolis 15, Minnesota 


American Feed Manufacturers 


CAREY CO. 


Aled, 


The differences were relatively small, 
and any differences that occurred 
were largely due to better egg pro- 
duction during the winter months 


for birds reared on range. The sig- 
nificance of these findings is not 
apparent at this time because nu- 
merous experiments have shown that 
growth of confinement reared birds 
is just as good as that for range 
reared birds, and I recognize that in 
many cases it is not practical to rear 
birds on range. 

These data may suggest that many 
rations used for growing birds, even 
though apparently giving excellent 
growth, do not contain some factor 
which influences the well being of the 
bird later in life. It is also possible 
that the birds allowed much more 
freedom, as they would have under 
range conditions, develop more com- 
pletely in some other way than those 
which are re in 


swers to the problem can be given at 
the present time, the meager data 


ttre 


Your 


Union Multiwall 
Specialist 


will show you how quality control 
eliminates customer complaints! 


IPPERS of more than 300 different products find 

Union Multiwall Bags reduce customer complaints 

and losses in shipping and handling. They are custom- 
designed with reserve strength for hard knocks. 


Continuous testing in Union laboratories leaves 


available indicate the need for a 
thorough study on the relation be- 
tween the diet used and the method 
of management followed during the 
developmental period to performance 
of chickens later in life. 

Perhaps too many examples, each 
of which illustrates a similar point, 
have been given, but I think we can- 
not over-emphasize the effect of nu- 
trition in one period of the animal's 
life on subsequent performance of the 
animal. It seems to me that there is 
a very general application by the 
feed industry of the principles of nu- 
trition which have been worked out. 
In fact, in many cases, the industry 
is well ahead of the recommendations 
of research people. 

Our greatest need is for more re- 
search so that we can design rations 
for chickens on a quantitative basis 
for all periods of the animal's life. 
As Prof. E. B. Hart once so concisely 
stated: We should “chart all the fac- 
tors in nutrition, organic and inor- 
ganic, and study their distribution, 
physiology, pathology, and interplay. 
Put the need for these factors on a 
quantitative basis with optimum al- 
lowance for the complete cycle of the 
animal's life.” We certainly are a 
long ways from this goal in the feed- 
ing of chickens. 


Cc. H. KENSER 


Member Omaha Grain Exchange 
FEED INGREDIENTS 


COARSE GRAINS 


446 Omaha Grain 
OMAHA. NEBRASKA 


SPECIFY 


Columbia Calcium 
COLUMBIA QUARRY CO. 


1007 Washington Ave 
Lous), MO 


nothing to chance. Bag paper is tortured and torn, 
burst and frayed. Loaded bags are dropped and tum- 
bled and scuffed to discover any weak points, any 
need for strengthening. 


Union Quality Control checks and rechecks every 
step in the making from timber to finished bag. 


This constant checking and testing is a safeguard 
for every order of Union Multiwall Bags. So when 
your Union Multiwall representative calls on you, tell 
him the requirements of your product, its shipping 
and handling. You can be sure your delivered bags 
will live up to specifications. 

Even if you are now using multiwall bags, your 
Union representative can give you new ideas on bag 
construction, packaging and handling that will save 


EDWARD E. SMITH AND CO. 
47 Years of Dependable 
erage Service 
402 Glenn Bldg. Atlanta, Ga. 
LD-132 Walnut 8417-8 TWX AT-30 


CST 


you money. So welcome him when he calls! 


UNION BAG & PAPER CORPORATION 


233 BROADWAY, NEW YORK 7, NEW YORK 
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Missouri, Arkansas, Okla- 
homa and Texas by 
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B-Y-21 IS PRODUCED by a carefully-standardized fermentation process. Its ribo- 


flavin potency is guaranteed at 8000 micrograms per gram, or 3630 milligrams 
per pound. B-Y-21 is economical and easy to use in mixed feeds. It gives you 
thorough, uniform dispersion; and stability in storage. B-Y-21 is all feed but its 
price ie bused only on its riboflavin content. Investigate B-Y-21. Available in con- 


venient 50-pound bags. 


i ATTENTION FEED MANUFACTURERS! If you haven't 
t —8 already received the B-Y-21 Guide & Calculator, write 
—, for it today. It shows you how to determine riboflavin 
additions needed in your feed formula quickly and easily. 


17 East 42nd $t., New York 17, N. Y., and Terre Heute, indians 
PRODUCTS OF THE AGRICULTURAL DIVISION: 
Anhydrous Ammonia - Benzene Hexachloride - Choline Chloride - Condensed Distillers’ Molasses Solubles - Dilon - Ethyl Formate 
Metaldehyde - Niacin - Buty! Fermentation Solubles and Riboflavin Feed ingredients 
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Fishery Products in Feeds 
of Today and Tomorrow 


T has been thoroughly established 
by work of state experiment sta- 
tions and private laboratories 

that fish meal and condensed fish 
solubles are very valuable supple- 
ments in growing and reproductive 
rations for poultry and swine. 

The discovery of vitamin By has 
established that part of the value 
supplied by fish meal and condensed 
fish solubles is due to vitamin By 


EDITOR’S NOTE: Success of the 
feed industry depends on critically 
evaluating raw materials available 
for feed production and using ingre- 
dients in an intelligent manner to 
produce the most productive rations, 
Mr. Holder pointed out in an address 
prepared for a recent Nutrition Coun- 
cil symposium of the American Feed 
Manufacturers Assn. in Chicago. Fish 
meal and fish solubles will find a 


of the National Fisheries Institute. 

Mr. Holder, a consultant to the in- 
tute, is director of nutrition and 
ld service of Miller & Bushong, 
.. Rohrerstown, Pa. 


tivity. However, it should be rec- 
gnized that quality of protein and 
dequate supplementation of ll- 
ssential B-complex vitamin remain 
requisite for an adequate ration. 
ish meals and condensed fish solu- 


overall content of essential amino 
cids, B-complex vitamins and min- 


Eventually, requirements for vita- 
in By will be definitely established, 
d the average B» content of com- 
on ingredients will be available to 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. aTLANTic 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 


MILLS INC. FT, WORTH 


By Ralph C. Holder 


adequate source of a riboflavin sup- 
plement to be sure that the ration 
is properly fortified in this important 
vitamin. The same procedure will be 
developed for vitamin Bus, and we 
will then have controlled one more 
variable in productive rations. 


Supply Inadequate 
Ordinary protein concentrates cost 
more than carbohydrates. If all the 


. poultry and livestock are fed truly 


even balanced rations, the supply of 
protein is inadequate to meet the de- 
mand. Consequently, it is sound econ- 
omics to use protein concentrates 
wisely. We believe that in the future 
much will be learned about more 


efficient protein combinations. Qual- 
ity fish meals are an excellent source 
of the amino acids most likely to be 
deficient in common rations, and we 
believe that these values will be 
of very definite help in formulating 
high efficiency rations of the future 
as in the past. 

Since many of the experiments of 
the past, conducted to determine pro- 
tein requirements, were carried out 
on rations which were probably de- 
ficient in vitamin Bus, and since in- 
creasing the level of protein concen- 
trate probably increased the supply 
of vitamin Bs, reconsideration of 
protein requirements of poultry and 
swine appears to be in order. By 


products along with soybean 


cil meeting last fall know that there 
is considerable variation in this im- 
portant protein supplement. Research 
workers in the state experiment sta- 
tions have shown that variable heat 
treatment affects the quality of 
soybean oil meal protein. 


Ingredients Vary 

We believe that the research 
workers who have put out recom- 
mendations for simple corn and soy- 
bean oil meal-type rations have 
failed to properly take into consider- 
ation the practical variations in these 
basic ingredients. We in the feed in- 
dustry cannot operate as the phar- 
macist who makes a prescrip*ion 


MERCK ... SPECIALIZED SERVICE TO 


Single-comb 
white leghorn 
chick, 5 weeks 
old, riboflavin 
deficient, show- 
ing leg paralysis 
and curled toes. 


Same bird 1 week 
later, after feed 
administration 
of No. 54—Ribo- 
flavin Mixture 
Merck. 


Photos Courtesy of Department of Agricultural and 
Biological Chemistry, Pi ivania State College. 


and storage. 


No. 54—RIBOFLAVIN 


MIXTURE MERCK 


ACCURATE, UNIFORM RIBOFLAVIN LEVELS 


FOR MAXIMUM 
PROTECTION 


@ You assure customers’ satisfaction when you 
choose No. 54—Riboflavin Mixture Merck in 
your feeds. This Merck product provides accu- 
rate, uniform content, gives your feeds that 
extra “kick” . . . No. 54—Riboflavin Mixture 
Merck safeguards your customers’ interests— 
and saves you money—in freight, handling, 


This preferred Riboflavin product comes to 
you from the same manufacturer who first de- 
veloped and produced many of the important 
feed nutrients on a commercial scale. 


No. 54—Riboflavin Mixture Merck. One ounce 
contains one gram of riboflavin. 


we lowering the level of protein in ra- 
Bs tions, cost will likely be reduced but 
aca quality of protein will assume in- 
are creased importance. 
z Since soybean oil meal varies in 
protein quality, it is important to use 
fish 
; of commercial productions of soy- 
i bean oil meal at the Nutrition Coun- : 
| 
Q sound place in the better rations of 
the future, he predicted. The address, 
‘ Wayne M. Waller, director of the 
ce fish meal, oil and by-product division P 
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in the same manner in which we now 
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from U.S.P. ingredients. The feed 
industry uses large volumes of raw 
materials which by their very nature 
vary considerably in nutritive value. 
One could hardly expect to set up a 
laboratory test to show the vitamin 
and protein deficiencies of a corn and 
soybean oil meal-type of raticn and 
apply the results commercially with- 
out very broad factors of safety in 
vitamin and amino acid additions. 
There is too wide a variation in the 
basic ingredients of commerce. 

In the production of white flour 
for human consumption, much of the 
vitamin value is removed as well as 
some of the protein. The “bread en- 
richment program” replaces the vita- 
mins and the resulting enriched bread 
is probably not quite equal to whole 
wheat bread in nutritive value. We 
cannot afford to follow such prac- 
tices in poultry and animal feed for- 
mulation. Our industry has reached 
its present high degree of efficiency 
by the wise utilization of the prod- 
ucts of our farms and the by-prod- 
ucts of food industries. 


Fish meal should be evaluated bas- 
is the amount of protein it supplies; 
the quality of the protein; its mineral 
content, particularly phosphorus; and 
its vitamin content—riboflavin, Bu, 
niacin, choline, pantothenic acid, un- 
known factors, etc. 

Condensed fish solubles should be 
evaluated basis its especially rich con- 
tent of B-complex vitamins in gen- 
eral, including unknown factors. 

Because natural ingredients will 
always vary, products of such multi- 
ple value as fish meal and condensed 
fish solubles will add safety factors 
to a ration. Fish by-products will 
prove themselves in commercial feed 
production of the future, the same as 
in feeds of the past. 

With an average annual supply 
of 250,000 tons of fish meal and 4 
million tons of soybean oil meal, ob- 
viously fish meal must be used where 
quality of protein is most important, 
and fish solubles must be used where 
B-complex vitamin supply is most 
critical. 

The fishing industry of this coun- 


try produces large quantities of hu- 
man food, valuable fish oils for our 
industries, A & D feeding oils, fish 
meal and condensed fish solubles. 


During wartime fishing boats are 
pressed into war use and production 
is hampered. In normal times the 
fishing industry proceeds te bring its 
production back to a normal basis. 
We are sure the values in fish meal 
and condensed fish solubles are basic 
values such that they will obtain a 
market. As new discoveries are made, 
it becomes unsound procedure to de- 
termine how this or that product can 
replace basic commodities such as 
fish meal or condensed fish solubles. 
The true problem is to determine 
how new discoveries fit into our over- 
all supply of nutrients and can thus 
be most efficiently used. 


Efficiency Foremost 
The business of a feed nutrition- 
ist is to produce efficient rations at 
the lowest possible cost. The efficien- 
cy of fish meal and condensed fish 
solubles is confirmed by their use in 


THE FEED INDUSTRY 


Preferred because of the remarkable growth response 


VITAMIN B,, ano ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


obtained with this product in wide commercial use and 
in extensive experimental studies. Each pound contains 
2 grams of Procaine Penicillin—an outstandingly ac- 
tive antibiotic for promoting growth, in stable form; 
supplies 12.5 milligrams Vitamin B12 activity (L.L.D. 
cup assay method). Rigidly controlled. 


MERCK POTASSIUM 
IODIDE MIXTURES 


Extremely fine (3 billion particles to one ounce), free- 
flowing, these mixtures distribute uniformly and quick- 
ly through every portion of the feed. They represent 
your ideal means of iodizing and help you maintain a 
high level of feed performance. 


CALCIUM PANTOTHENATE 
DEXTROROTATORY MERCK 


Increasingly, feed manufacturers recognize the need 
for supplementary amounts of pantothenic acid to 
produce nutritionally adequate rations. Calcium Pan- 
tothenate Dextrorotatory Merck is supplied in the 
form of an easy-mixing powder. 


CHOLINE CHLORIDE MERCK / 


Choline Chloride Merck, for high energy rations, is 
supplied in two forms—Choline Chloride (25%) Dry 
Mixture, and Solution Choline Chloride (70%). These 
are produced specifically for the feed industry. 
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broiler rations where the feed indus- 
try has made such outstanding devel- 
opments. In this industry records of 
growth and feed efficiency are kept 
by the majority of feeders. Fish by- 
products have proven their value in 
promoting increased efficiency of the 
conversion of feed to poultry meat. 

We sincerely feel that the future 
success of the feed manufacturing in- 
dustry depends upon a continuation 
of the past performance of critically 
evaluating raw materials available 
for feed production and using ingre- 
dients in an intelligent manner to 
produce the most productive rations. 
Surely, all of us feel that present- 
day rations will be improved by 
increasing the efficiency of our ra- 
tions in carbohydrate, protein vitamin 
and mineral balance. We know that 
amino acids and vitamins are related, 
and we will be seeking better, prac- 
tical relationships of these essentials 
in our rations. 

Since fish meals are of excellent 
protein quality and fish meal and 
fish solubles both contain many vit- 
amin factors, we are sure these 
products will find a sound place in 
the better rations which we will be 
making in the future. The fish 
processing industry pledges its at- 
tention to improvements in process- 
ing to constantly better the qual- 
ity of its by-products. Today's head- 
lines certainly indicate that we 
should prepare ourselves and the 
feed industry should prepare itself 
for the problems which could arise 
due to international events. With 
protein shortages sure to devel 
under the conditions which we ha 
known in the past, multiple values 
fishery products and the safety fa 
tors that they offer will be of pa 
mount importance. 


HIAWATHA 
GRAIN COMPANY 


910 GRAIN EXCHANGE 
Minneapolis 15, Minn. 


For POULTRY WHEAT 
SCREENINGS 


Ground or Unground 
FEED BARLEY 
FEED OATS 
Wire or write for prices 


NIACIN MERCK 
(Nicotinic Acid) 


From Merck, where many of the important vitamins 
were first synthesized, comes Niacin Merck, in powder 


form, fine for feed mixing. 


SULFAQUINOXALINE 


MERCK 


Cheeviats 


kA ‘ew 


MERCK CO. the! 


Another outstanding contribution of Merck research, 
for the prevention and control of outbreaks of cecal 
and intestinal coccidiosis of chickens, turkey coccidio- 
(sis, and for the reduction of mortality in acute fowl 
cholera. Sulfaquinoxaline Merck, in powder form, is 
extremely well suited to feed mixing. Write us for full 
information on this highly effective product. 


New York, N. ‘VY. + 
iz. Me. - Miktom, 
te MERCK & OO. 
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A highly important component 
in poultry feed mixtures, 
Tecmangam provides 

a completely available and 
readily assimilated source of 


manganese sulfate 
for all types of poultry. 


3 A minimum intake of this trace element 
is necessary for proper chick development 
during the growing period and promotes 
better hatchability of eggs, better egg em- 
bryos and stronger egg shells, during the 
laying season. 


TENNESSEE EASTMAN COMPANY 
Company 


Division of Eastman Kodok 
KINGSPORT, TENNESSEE 


Feature the Egg 
in Advertising 
By Albert Schwarz 


HEN’S egg probably gets more 
publicity, good and bad, than 
anything else produced on the 

farm, for there is something about 
the egg which seems to appeal to 
everyone. The egg is always news. 

Therefore it behooves the feed dealer 
to feature the egg considerably in 
his advertising. 

Not long ago I ran across an ad 
by a national manufacturer who 
wanted justifiably to show how many 
hidden taxes there are in various 
products Americans consume and use. 
He mentioned many products in his 
ad, but the headline featured the egg 
and so did the first two paragraphs of 
copy. 

The headline said, “One egg con- 
ceals 100 hidden taxes.” The copy 
went on to say, “The length to which 
the tax collector’s arm reaches these 
days is shown by the fact that when 
Mrs. Housewife buys an egg at the 
corner store she pays at least 100 
hidden taxes. This estimate has been 
made by the Tax Foundation, which 
is a public tax research group. 

“These taxes include 14 taxes paid 
by the grocer, 20 by the trucker who 
delivered the eggs, 17 by the egg 
wholesaler, 10 by the farmer who 
produced the eggs, 14 by the store 
owner who sold the farmer chicken 
feed, 11 by the railroad which trans- 
ported the feed, and 14 by the com- 
pany which milled the feed. 

“These 100 taxes do not include 
those paid by the farmer who grew 
the feed, the fertilizer companies, the 
farm equipment makers and a lot 
more of that type. 

“Similar calculations show 206 
taxes on a new car, 150 on a hat, 116 


on a new suit and 151 on a loaf of 
bread.” 

This is an impressive ad. It shows 
the American people how taxes affect 
everything we buy and use. It may 
also make some housewives think 
that because there are 100 hidden 
taxes in the egg that eggs are too 
high priced for the average family 
to use. So she may cut down on her 
consumption of eggs. 


To the Dealer’s Advantage 


Now as a feed dealer can you use 
the information in the quoted ad to 
your advantage, even though you have 
to account for the 100 hidden taxes? 
I think you can. Here’s a suggestion: 
Publish a large ad, headed, “We doff 
our hat to the egg.” I leave it up to 
you if you wish to get an illustration 
to fit the headline. 

Then follow up with some copy like 
this: 

“The egg is really a universal food 
for mankind. It is one of Nature's 
two almost-perfect, complete foods. 
The other is milk. 

“The egg can be boiled, fried, 
poached, scrambled, mixed in baked 
goods, nogged, beaten, preserved, 
whipped, and even dunked in beer— 
and in all these uses it retains its de- 
licious flavor and wonderful nutri- 
tion 


“No wonder it is the King of All 
Foods, the rich man’s delight, the 
poor man's relish. When a person is 
called a ‘good egg’ it means just that. 
No other term expresses meaning 
so well. 

“Now, we are told by the Tax 
Foundation that besides packing most 
minerals and vitamins necessary for 
human nutrition, the egg also con- 
tains 100 hidden taxes. 

“Marvels will never cease, it seems. 
We always knew the egg was a won- 
derful creation. We have always won- 
dered how nature could put so much 
nutrition into a small wonderfully 
tasting package, so distinctive from 
other food. 

“The egg looks the same to us, 


OYSTER SHELL 


Progressive dealers in every part of the United 
States stock Pilot Brand as a matter of course. 


FOR POULTRY 


STEADY BUSINESS 


Consumption of Pilot Brand Oyster Shell con- 
tinues day in and day out every day of the year. 
It never stops, but increases steadily. 


Hens and turkeys, chicks and poults must have 
it, because calcium carbonate is as important 
to their lives as water. Therefore, Pilot Brand 
Oyster Shell is an item as necessary to a feed 
store as salt or sugar is to a grocery store. 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. 


St. Louis, Mo. 
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Paul Feist 


SALES MANAGER — Promotion of 
Paul Feist to the position of sales 
manager for Hilltop Laboratories, 
Minneapolis, has been announced by 
Fred H. Moore, the company’s presi- 
dent and manager. Mr. Feist has been 
with Hilltop since July, 1949, as as- 
sistant laboratories director, devoting 
much of his time to research and 
sales service work. His activities as 
a lecturer and instructor in past Hill- 
top poultry disease schools will be 
continued. Prior to coming to Hilltop 
Laboratories he was associated with 
the Feist Small Animals Hospital of 
St. Paul. In his new post he will con- 
duct many regional sales conferences 
to further acquaint Hilltop district 
representatives with the Hilltop deal- 
er sales help programs. 


even though it now contains 100 hid- 
den taxes. Nutrition and taxes, all 
in one bundle for only a few cents 
each. Mr. Egg, you are still a wonder- 
ful buy, which is attested by the fact 
that every American buys about 375 
eggs a year. We respectfully doff our 
hat to you, Mr. Egg.” 


Magic in the Egg 

There is magic in the egg, and you 
can capitalize on this fact. Suppose 
you have a bag of egg mash in your 
window display with a sign which 
reads, “There are dozens of eggs in 
this bag of feed.” This would stop 
many farmers and put them in the 
buying mood. However, if you set a 
couple of baskets of eggs alongside 
the sign and bag of feed, the pulling 
power of that window display would 
be improved. Eggs lure the farmer, 
just as they are a lure to the house- 
wife. Use them in your window dis- 
plays, in your advertising. They will 
sell more feed for you. 

You may not find it feasible to 
display real eggs, but often pictures 
of eggs will do just as well. On bill- 
boards, pictures of eggs look very 
good. Notice the psychology of the 
automobile manufacturers. Their bill- 
boards and ads always show sleek, 
shining, powerful cars with happy 
people riding in them. Whenever pos- 
sible, chicken feed ads should show 
attractive eggs in the background if 
the dealer wishes to capitalize on the 
pulling power of this universal food. 


PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO 
1202 


The feed dealer who wishes to sell 
poultry feed to farmers can use a 
headline something like this: “Chicago 
uses 1,600,000,000 eggs annually. The 
world wants quality eggs. Buy our 
feed to help you produce more eggs 
of this caliber.” 

The Chicago consumption of eggs is 
based on an approximate population 
of 4 million, with per capita con- 
sumption at about 375. We quote this 
to show feed dealers how they can 
brighten their feed advertising with 
pertinent egg market facts, which 
they can figure out themselves for 
their farmers’ closest markets. 

The double yolked egg, the odd 
shaped egg, the hen that lays a rec- 
ord number of these are 
news of interest to the public. So 
feature more eggs in your advertising 
and sales campaigns if you wish to 
get more attention from farmers and 
the public. 

The egg is a noble product. You 
need not be ashamed to exploit its 
goodness every hour of the business 
day. 
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FISH MEAL 


e FISH SOLUBLES 


Phone WHitehali 4-4790 


DICALCIUM PHOSPHATE 
DRIED BREWER’S YEAST 
VITAMIN A FISH LIVER OILS 


ALBUMINA SUPPLY Co. Ine. 


461 Produce Exchange New York 4, WN. Y. 
TWX NY 1-3788 


eCOD LIVER MEAL 


LIVER AND GLANDULAR MEAL 
STEAMED AND RAW BONE MEAL 


aoe 


| 
MILLS MOBILIZE 


TO MEET 


NATIONAL EMERGENCY 


The call for more food means more grain to 
be processed ... more feed for livestock and poultry. 


As always, the custom millers of America are rising to the 
occasion... putting their plants in order...installing new equipment 


to handle peak loads. 


Many millers are buying Blue Streak equipment—Advance Custom 
Mills to produce the Granular Grind for better feeding results 
..-Two-Speed Twin-Spiral Mixers to get faster, uniform 

mixing ...Corn Cutters to handle five grades of steel cut 
corn...Cob Crushers to conserve by-products...and 


Permanent Magnets to remove tramp iron. 


If your mill is not adequately equipped 
for increased production demands, 

it is your duty to do something about 
it now. The first step is to check, sign 
and mail the coupon. 


Send 
below . 


r 

PRATER PULVERIZER CO. 
1537 55th Court, Chicago 50, Hl. 
omplete information on Prater equipment as checked 


Blue Streak Advance 
Custom Mills Mixers 
C) Blue Streak Corn Cutters 


C) Blue Streak Cob Crushers 


OC) Blue Streak Twin-Spiral 


() Prater Permanent Magnets 
C) Blue Streak Roll Crushers [) Blue Streak Drag Feeders 


© Blue Streak Conveyors C) Blue Streak Shellers 


/ 
\ 
BLUE STREAK —= ) pg (BLUE STREAK 
’ | \\) MIXER CUSTOM MILL 
; 
510 Lewis Bidg. BLUE STREAK ' 
a DUALITY GOES IN BEFORE THE NAME GOES ON a State ‘ ; 
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customer satisfaction .. . 
velops customer loyalty .. . 
helps produce greater business 
volume. 

Under the CRITIC franchise 
you sell the finest feeds that 


PY 


science and modern milling 
facilities can produce. Fair 
pricing, prompt mill-to-dealer 
deliveries, consistent advertis- 
ing and business integrity offer 
you a sound business oppor- 
tunity. 


@CORN @GROUND PRODUCTS 
@WHEAT @SOYBEAN OIL MEAL 
@ OATS @ LINSEED OIL MEAL 
BARLEY @ SCREENINGS FEED 
@WHEATY BARLEY @ FORMULA FEEDS 
@ SCREENINGS @ CONCENTRATES 


~ 


ARCHER*DANIELS*MIDLAND COMPANY 
“Creating New Values from America’s Harvests” 


Minneapolis, Minnesota 


OFFICES. DULUTH PORTLAND BUFFALO OMAHA KANSAS CITY MIL WAUKEE 


enen, 11 W. State St., Trenton 8, N.J. 

Feb. 25-27—COolorado Grain, Mill- 
ing & Feed Dealers Assn.; Shirley- 
Savoy Hotel, Denver; exec. sec., 
Ralph Booze, $25 Kittredge Bidg., 
Denver 2. 


& Feed Dealers Assn.; Ohio State 


April 16-17 — Nebraska Grain & 
Feed Dealers Assn.; Hotel Paxton, 
Omaha; sec.-treas., Howard W. Elm, 
917 Trust Blidg., Lincoln 8. 

April 18-21—Society of Grain Ele- 
vator Superintendents, Hotel Statler, 
Buffalo; sec., Dean M. Clark, 327 8. 
LaSalle St., Chicago. 

April 19-21—Oalifornia Hay, Grain 
& Feed Dealers Assn.; Fairmont Ho- 
tel, San Francisco; sec., L. J. Strom- 
nes, Blue Anchor Bldg., 1400 10th 8&t., 
Sacramento 14. 

April 20-21—Oklahoma Grain & 
Feed Dealers Assn.; Hotel Young- 
blood, Enid; sec., E. R. Humphrey, 
614 First National Bank Bldg., Enid. 

April 24-25 — Panhandle Grain 
Dealers Assn.; Herring Hotel, Amar- 
illo, Texas; sec., Joe S. Morris, Merit 
Mills, Inc., Amarillo. 

April 26—Texas Feed Manufactur- 
ers Assn.; Plaza Hotel, San Antonio; 
sec., W. Floyd Deacon, Grapevine, 
Texas. 

May 28-29—Ohio Grain, Mill & 
Feed Dealers Assn.; Commodore Per- 
ry Hotel, Toledo; acting sec., H. E. 
Frederick, P.O. Box 267, Marysville, 
Ohio. 


June 4-6 — Central Retail Feed 
Assn., Inc.; Schroeder Hotel, Milwau- 
kee, Wis.; exec. sec., David K. Steen- 
bergh, 1712 W. St. Paul Ave., Mil- 
waukee 3. 


Why So Many Products are Handled by 


weight . . 


again and again . . 


WEIGHT Scales 
generally do their 
particular task faster, 
with less waste and 
at less cost than any 
other like equipment. 
Write us about your 
handling problem. 


EXACT WEIGHT Scale 
Model No. 1038. Rugged con- 
struction, strong sack-rest, 
dust cover for weights, dust 
protected dashpot. Equipped 
with carrying handles . . . 
Capacity to 53 pounds. 


EXACT WEIGHT... 


Thousands of products go across EX- 
ACT WEIGHT Scales today. Why? 
The facts are that every scale we build 
fits the operation as to type of product 

. planned production line layout 

. weight capacity of the product 
handled . . . tolerance, over and under- 
. speed of operation, wheth- 
er the work is done by hand, semi-auto- 
matic or fully automatic weighing . . . 
working conditions under which the 
product is handled. All of this has given 
us countless experiences with many, 
many products. The result has been that 
old users buy this sound equipment 
. new users are add- 
ed daily. Both have found that EXACT 


“Sales and Service from Coast to Coast” 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue 


COLUMBUS 8, OHIO 


2920 Bloor St. W., TORONTO 18, CANADA 


| CONVENTION CALENDAR 
Feb. 11-18 — Fact-Finding Confer- March 5-16—Elevator Management 
ence; Institute of American Poultry | Short Course, sponsored by Ohio 
qstac Industries, Kansas City, Mo.; sec.,| State University and Ohio Grain, Mill 
sat ©. W. Pratt, 110 No. Frankiin St.| 
omer Chicago 6. University, Columbus. 
cust Feb. 14—Mutual Millers & Feed | March 15—Distillers Feed Confer- 
Dealers Assn.; Hotel Statler, Buffalo, | ence; Hotel Sinton, Cincinnati, Ohio; 
N.Y.; sec.-treas., Mrs. G. A. Bentley, | exec. director, Philip J. Schaible, 
gt 1005 Pendergast Ave., Jamestown, | 1232 Enquirer Bidg., Cincinnati 2. 
~ ~ +33 March 22-28—Montana Nutrition 
NE of the Upper Midwest Feed & Seed | Boveman 
$ A OT Feb. 15-16—Midwest Feed Manu- 
3 Sim a Kansas City, Mo.; sec., J. D. Dean, 
20 W. Oth St. Bidg., Kansas City. 
$y 7 & Feb. 16—Washington State Feed 
7 QI Asen., Inc.; Olympic Hotel, Seattle; 
3 ey , a c™: ZN mgr., John Wien, 814 2nd Ave. 
$$ Feb. 18-20—Ohio Farmers Grain 
tel, Toledo; sec., Charles 8. Latchaw, 
§S¢ “ast Association of Ohio; Toledo, Ohio; 
$ $$ Feb. 21-23—Nutrition School, Vir- 
_* Paul M. Reaves, Dairy Husbandry 
_ CRITIC QUALITY builds Department, Blacksburg, Va. 
a Feb. 22 — Ohio Broiler School; . 
— Plumb Hall, Ohio State University, 
Columbus. 
Feb. 22-283—NEPPCO, Allied Indus- 
try Conference; Penn Sheraton Hotel, 
cs 4 Philadelphia, Pa.; sec., A. Van Wag- | 


Poultry Men 
Eye Competition 
from Seuth, East 


FARGO, N.D. — Because of a re- 
vised parity formula, feed men can 
expect better feed ratios under ceil- 
ings today than during World War II, 
Dean McNeal, Minneapolis, vice pres- 
ident in charge of economic planning 
for Pillsbury Mills, Inc., said at the 
4th annual North Dakota Poultry In- 


Milling Co., declared. An interest in 
community affairs is “one of the best 
methods of merchandising there is,” 


he 
Evju, Mandan, was named 
of the North Dakota Hatch- 
ery & Breeders Assn. at a session 
during the convention. He succeeds 
Clarence M. Pace, Northwood, who 
was named a director. Other officers 
are Julius Meyer, Ellendale, Ist vice 
president; A. H. Rogers, Wahpeton, 
2nd vice president; Percy Devitte, 
Williston, 3rd vice president, and J. 
W. Simpson, Fairmount, reelected 
secretary-treasurer. 
Arthur G. Lanz, president of = 
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Recommended for Large Operator 
and Backyard Poultry Raiser Alike 


FLOOR-KANE 


SUGAR CANE LITTER 


A product of 


UNITED STATES SUGAR CORPORATION 
Clewiston, Florida 


Make sales -- make friends by selling 
FLOOR-KANE. It's a more absorbent 
litter for all poultry. 


dustries convention here Jan. 15-17. 

Mr. McNeal, who reported he had 
been in Washington, D.C., the past 
month in an economic advisory capac- 
ity, declared that the people working 
on controls “realize that we are not 
in a declared war and that we don’t 
know when controls will end. They 
realize the seriousness of it, and 
there is a feeling the controls must 
provide for optimum production and 
distribution.” 

He said that feed demands this 
year may be close to an all-time rec- 
ord and supplies are the second larg- 
est in history. 

Dr. W. A. Billings, extension vet- 
erinarian at the University of Minne- 
sota, told the 200 registered dele- 
gates that Eastern states are increas- 
ing their production of turkeys and 
are taking an increasing share of a 
market dominated by the West. He 
warned producers against any big 
capital expansion this year and urged 
tighter credit for prospective turkey 
raisers. He predicted that turkey out- 
put this year would exceed the 1950 
record crop of 45 million birds. 

Hugh Gordon, Marion, Iowa, presi- 
dent of the Poultry & Egg National 
Board, outlined a program to help 
Midwest poultry and feed men “save 
their necks” from competition from 
the South and East. 

He called for (1) production on a 
larger scale, with bigger individual 
units, (2) production of the type of 


HELPS YOU HAVE 
ing stem for exes, under wnich oro! A MODERN FEED BUSINESS 


ducers will be paid for good jobs and 
penalized for poor ones, (4) develop- Feeding Program for 
ment of a home market, (5) offering 
of only the best and most attractive . 
products for sale, (6) a joining of in- 8 r 
dustry forces to promote incre 
consumption. 

Pay for Quality 

Essentials to a sound marketing 
program, said John Peterson, Peter- 
son-Biddick Co., Wadena, Minn., in- 
clude quality, better processing and 
better selling. “Pay for quality and 
get quality” in basic stock, he advised. 

Sam Groetwald, Lake Mills, Iowa, 
vice president of the International 
Baby Chick Assn., urged hatchery- 
men and breeders to “glamorize and 
advertise” their business. 

Dealers must wage an aggressive 
public relations and advertising cam- 
paign in their own communities if 
they want to increase volume, Har- 
old Thomforde, Crookston (Minn.) 


CONSULTANTS 
TO THE 


FEED INDUSTRY 
Cc. W. SIEVERT and ASSOCIATES 
Room 1336 


221 LaSalle St. Chicago 1, 1h 


North Dakota Poultry 
Board, told the delegates that a 


The Poultry Industries convention 
is sponsored by farmers, hatchery- 
men, feed dealers, poultry processors 
and retailers and wholesalers of poul- 


try and eggs. 


Write today for 
descriptive folder. 


CANE 
STATES 
CLEWISTOR FLORIDA 


FASHIONABLE 


ANTIQUES 


In the horse and buggy days, a feed dealer de- 
pended largely on “word of mouth” advertising. 

Praise from satisfied customers is fine. But today, 
in addition, hundreds of advertising messages con- 
stantly reach your customers and prospects . . . vio 
the mailbox . . . to remind them of the advantages 
of Modern ARCADY Feeds and Feeding Programs, 

Farm paper advertising and direct mailings work 
with you to build ARCADY sales. 


SEE HOW 


ARCADY IS THE HOUSE OF QUALITY 
with “A Modern Feed and 


— 


223 West Jackson Boulevard, Chicago 6, lilinois 


—__Folders, banners, posters for ARCADY 


(cess of feed) 
PRODUCTS 


Representatives for Min- 
nesota, North and South 
Dakota, Iowa, and west- 
ern Wisconsin 
Blomfield-Swanson Brokerage 


734 Midland Bank Bidg. 
Minneapolis 1, Minn. 


| 
J 
the forming of the board incidence 
- of pullorum in the state has dropped 
<4 
| 
| 
La 
1 
a 
| FREE 
Helps for Modern 
pr 
Send FREE items checked below: 
—____Newest Manuals, giving complete Feeding and 
Turkeys —___Hogs Smell Animels ‘ord orts ond Forms 
| ——Chickens ___Beef Cottle ___Game Birds Copies of form paper advertising. 
——Dairy Cottle __—Dogs 
ay __Somples of new ARCADY Mixing Feeds for P\ 4 
; DUALITY GOES IN BEFORE THE NAME GOES ON 
\ 
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Gather Experiment Data 


and Testimonials 


You Can Use Scientific 

Information in Promoting 

Sales to Feed Customers 
By Mark Baker 


UPPOSE that you want to con- | facts based upon experiments and 
duct a number of experiments | tests. But you, as an individual feed 


regularly when you write advertising 
copy or plan merchandising 

This book will be an invaluable aid 
to you. 


Where to Get it 

Where can you get experiment in- 
formation which you can use? 

1. Agricultural college experiment 
stations are always conducting long 
range experiments for farmers, news 
of which is often never seen by farm- 
ers in your area for one reason or 
another. Yet the facts which are 
brought to light in such experiments 
can frequently be used as sales am- 
munition by alert feed and farm 
supply dealers. 

For example, I came across a re- 
port from the University of Illinois 
which showed that an investment of 
$27.50 for lime, rock phosphate and 


| dealer, could not conduct very many 

of these tests, could you? There are 
vertising to illustrate the fact that | a number of reasons why you cannot, 
it pays to use quality feed. Sometimes | one of which is cost. The second is 


in your trade area which you 
| 
these experiments would show the | the time which it takes to conduct 
| 


intend to use in sales talks and ad- 


value of soil conservation, fertilizer | experiments in feeding and other 

and good management programs as | farm practices. 

well. But this need not discourage you. 
If your mind runs along such direc- | Even if it is impractical for you to 

tions, it is a fine thing for every good | conduct many experiments in your 

sales promotional program needs | own area, you can accomplish the 


Laboratory-Controlled 
Quality Your Guarantee of 


LIME CREST Dependability 


Lime Crest Trace Mineral Pre-Mixes 
are a precise means of adding man- 
ganese, iodine, iron, copper and cobalt 
to formula feeds. 


The quality of Lime Crest products is controlled 
by our Control Laboratory. Our Lime Crest 
Research Laboratory is maintained for research 


in mineral nutrition and for the improvement 


of Lime Crest products. 


Precision balances and careful of them 
are important in all analytical work. 


Many different manipulations are performed in the 


Quality control entails a large number of routine 
determinations. 


modern research laboratory. 


CORPORATION ‘OF AMERIC, 


Box 7M, New Jersey 


periments to test the producing capa- 
city and nutrition of the feeds they 


manufacture. Inquire about these 
tests. Get the facts. Publish them, 
illustrate them in window displays 
when the right opportunity presents 
itself. They will lend weight to pro- 
motional events, and they will help 
you to sell more feed. 

3. Feed and agricultural papers 
are filled with valuable data gained 
from experiments which you can clip 
and file and find good use for from 
time to time. Some of these will con- 
tain facts which will aid you directly 
in selling feed. When you print infor- 
mation like this, it encourages farm- 
ers to check on the feed their own 
animals consume and compare the 
figures. 

Use all these facts which you can. 
Actually it is better that the experi- 
ments be made by someone else, 
for your customers may doubt your 
findings. They may think that you 
have made them up to boost your 
own sales. 

4. Testimonials. Among your hun- 
dreds of customers, are some farmers 
who keep very accurate records of 
their feed costs and production levels. 
Why not ask these customers to lend 
you a few of their records for publi- 
cation? These testimonials most cer- 
tainly will boost your feeds, but at 
the same time they are the results 
of experiments which someone else 
conducted with your feeds, and they 
are valuable for advertising purposes 
as such. 

Do not fail to get such testimonials 
regularly from your area. They'll be 
convincing to many farmers whom 
you are trying to sell. You can get 
them at no cost in most instances. 

5. Perhaps there is a feed dealer 


MILLFEED 


Cash & Futures 
DREYER COMMISSION Co. 


MOVING? 


If you are moving, teil us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old eddress too. 


FEEDSTUFFS 


118 8, 6th St., Minneapolis 2, Minn. 


| 
same effect by making use of the | potash gave an experiment farm [am 
Pid numerous experiments along this line | $325 in larger corn yields. Quite a : 
which others are making. return, I am sure you will agree. : 
ine experiments into a special experi- | selling campaign, if you publish news 
| ment scrap book and then consult it | like this based upon actual experi- 
ne ments, you show the farmer that it ; 
. pays to improve the fertility of the 
soil. You show experiment figures 
e gathered by someone else, and this 
J always adds weight to your own 
story. 
Feed Manufacturers 
f 2. The manufacturers of the feed 
| 
: Ps ~ 
q 
Bie i J 
| : MEMBERS 
4 Board of Trade Merchants Exchange 
| 20225 City 6. Mo, St. Louis 2, Me. 
TE, A 
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A Visible Guarantee of Invisible Quality 


How can Central Mills guarantee UNIFORM QUALITY — day in and day out, 
season after season? Strict laboratory control is the reason. 


Formulated blending under strict quality controls — maintained by skilled labora- 
tory technicians — is responsible for the superiority of Cent-O-Green. Our own 
modern laboratory — fully and adequately staffed, competent and reliable — is one 
of the collaborating laboratories on carotene determination in alfalfa meal. Cent-O- 
Green’s carotene content is always determined chromatographically — the method 
we believe the truest measure of carotene value. 

Scientific, thorough, continuous laboratory control — that is your guarantee of 
uniform quality in Cent-O-Green dehydrated alfalfa — whenever bought and 
regardless of the quantity used. Look to Central Mills for your supply of dehydrated 
alfalfa meal. 


CENTRAL MILES, 


MAIN OFFICE AND LABORATORY AT DUNBRIDGE, OHIO 
Plants also et Cygnet, Ohio; West Liberty, Ohio; Yume, Arizona; and West Moreland, Californie 


: Qe ; 
: 
‘ 


For the BEST RESULTS 


Use DRY MILKS 


gill, Inc., first vice president; L. OC. Chase, general manager, Valier & Spies 
Milling Co., St. Louis, Mo., division and vice president, Flour Mills of America, 
Inc., Kansas Oity, Mo., retiring president, and J. L. Young, Norris Grain 
Corp., second vice president. W. J. Krings was renominated as secretary- 


in Your Feed Formulas 


in the next county who handles the 
same brand of feed which you do. 
Perhaps you and he can get together 


sent to your prospects and customers. 
Always remember that the cus- 
tomer is interested in facts, backed 


Dry skim milk and dry buttermilk 
contain both vitamin B12 and the 
whey factor. Also, they have all the 
important milk nutrients including 
protein, milk sugar, minerals, ribo- 
flavin and other vitamins. 


It pays to incorporate dry milks in 
your breeder mashes and turkey 
and chick starters — especially in 
the early part of the year. These 
outstanding ingredients are all feed 


—no waste, no fiber, no excess 
minerals. 

In a single, natural ingredient, 
either dry skim milk or dry butter- 
milk provides all the vital nutri- 
ents and factors for maximum 
growth, reproductian and food uti- 
lization in poultry and animals. 


Ask the Institute's Feed Service 
Division to help you with your 
feed problems. 


by faith in their accuracy. For in- 
stance when the average man buys 
an automobile, he always wants to 
know how many miles that make 
of car will go per gallon of gasoline. 
He also wants facts he can believe 
about other operating costs and 
features. He is hungry for knowledge 


have more factual test data to 


Get Ahead of the Demand 
Prepare Now for Spring Delivery 
by ordering 


AMERICAN DRY MILK INSTITUTE, Inc., 221 ta Salle st, 


GROWTH FACTORS 


for your FEEDS... 
for your FEED BUSINESS 


CHICK SIZE OYSTER SHELLS 


These 
ally, or in 


“Farmacists for 
the Feed Trade"’ 


“growth factors” and vitamins are available individs- 
combination. They can be supplied at interesting prices 


Specifide, Inc. 


P. O. Box 5305, INDIANAPOLIS, IND. 


LIVE OYSTER SHELLS 


FOR POULTRY 
Live Shell Flour and Minerals for Mixed Feeds 


POTOMACPOULTRY FOOD CO., INC. 


OFFICES: 8th Floor Keyser Bldg. © BALTIMORE 2, MD. 
FACTORIES: BALTIMORE, MD. . CRISFIELD, MD. 


© Sturdy stee! construction. 

@ YOUR BRAND NAME in any color. 
@ Pockets for 10 different folders. 
@ Con be used on well or counter. 


day after day, giving them 
proper display in your deal- 
ers’ stores. 


LITERATURE RACKS 


Now you can be sure your folders are displayed out in front 
where farmer-customers can get them with this handy display 
rack. It holds 10 different folders and is imprinted with YOUR 
NAME OR MESSAGE at the top to constantly remind feed- 
ers to buy your feeds. Racks are steel throughout to insure 
years of useful service, and can be permanently secured to the 
wall or placed on the counter. Avoid waste and give your fold- 
ers the display they deserve with these attractive racks. Write 
today for complete information and prices. 
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ST. LOUIS EXCHANGE ELECTS—Newly elected officers of the Merchants 
Exchange of St. Louis are shown above as they are congratulated by the re- ree 
ae tiring president at the 114th annual meeting of the exchange. From left to oe 
right are H. Vogel, Continental Grain Cos president; D. Car 
4 and exchange experiment and testi- 5 
ig monial data without conflicting. If | a 
you incorporate some of the experi- | 
3) mental data he has accumulated into r 
ie your ad campaign, you will benefit, ed 
Re and you can let him use some of 
Por 
POT (we) MAC 4 
Calcium Pantothenate Feeding Oils 
Sola FOLDERS j | FOR THE FIRST TIME IN YEARS AT THESE LOW PRICES! os 
=, | | 
Racks are economical to use 
| 
| 
SIMMONDS & SIMMONDS, INC., 201 N. WELLS ST., CHICAGO 6, FLL. Dll 


which you can use very effectively at 
um cost. 


Free Access to Salt 
Cuts Feeding Costs, 


Kansas Tests Show 


MANHATTAN, KANSAS — Farm- 
ers save up to 50% of their feed cost 
by giving farm animals free access 
to salt, according to results of tests 
recently made at the Kansas Agri- 
cultural Experiment Station. 

The experiments, conducted by 
Prof. Edward F. Smith and Prof. D. 
B. Parrish, involved lots of steer 
calves which were wintered on silage 
and 1 Ib. soybean pellets a head 
daily. One group received free access 
to salt, while another received no 
salt. 

The amount of feed required to 
produce 100 lb. gain on the calves 
was almost twice as high for the 
steers not allowed access to salt as 
it was for the other group. 

The group which had free access 
to salt gained 1.26 Ib. a head daily, 
while the group that had no salt 
gained only .65 Ib. a head daily. Each 
animal was fed all the silage it would 
eat. Those which had free access to 


LABORATORIES OWNERS 


KANSAS CITY — Mid-Continental 


Standish, Mich., is now president, and 
James Hailey of Tulsa is vice presi- 
dent. 

Mr. Steinhorst built the Mid-Con- 
tinental Laboratories of California, 
at Fresno, Cal., and he is president 
of that organization also. The Cali- 
fornia y manufactured Vita- 
Vex Multiple Master, yeast cultures, 
under a royalty agreement with the 
Kansas City company. 

Late in 1950 Mr. Steinhorst com- 
pleted arrangements for the purchase 
of the Kansas City company. Mr. 
Hailey became an associate in both 
companies. Both men have been asso- 
ciated with the oil industry and still 
maintain an interest in it. 

The sales division is headed by 
P. F. Wertz, who joined the company 
last October as general sales man- 
ager of the Kansas City plant. Effec- 
tive Jan. 1, he took over direction of 
sales for both plants. He is assisted 
by Ralph Beaux, who handles the 
Midwest area. 

The office and plant management 
is under the supervision of Charles 
Parks, assistant treasurer, who man- 
aged the Fresno plant previously. 


FEEDSTUFFS, Feb. 3, 


MAGNETIC 
SEPARATORS 


—Hinged 
—Always extra Efficient 
—Especially Powerful 


information 


JACOBSON MACHINE WORKS 


1076 TENTH AVENUE S. E., MINNEAPOLIS 14, MINNESOTA 


|CATC3IN’ FHE CUSTOMER|| 


m | WITH BLUE RIBBOW ivPENo.i gi 


DADGUMIT! You know I 
always buy BLUE RIBBON! 


BLUE RIBBON 
CONDENSED WHEY 
with Vitamin D added 


Here’s the WHEY for more profits. 
It sells more because it offers more. 
BLUE RIBBON WHEY is not only 
high in lactic acid, milk sugar, milk 
mineral and Vitamin C, it is also high- 
ly fortified with Vitamin D, a vital 
bone builder overlooked in most whey 
products. 


BLUE RIBBON 
CONDENSED BUTTERMILK 
Fortified with Vitamins D and G 


Profit-wise stock-men always demand 
BLUE RIBBON CONDENSED BUT- 
TERMILK. They know that its high 
vitamin and mineral content means 
healthier, faster-maturing stock . . . 
and that BLUE RIBBON saves grain 
because BLUE RIBBON increases 
the utilization of the grain proteins. 


WRITE FOR PRICES 


THE MERCHANTS CREAMERY cincinnon 000 


PLANTS THROUGHOUT THE CENTRAL WEST STATES 


which will help him to make up his j salt consumed 28.2 Ib. of silage a 
mind on buying correctly. head daily, while the steers which 
The same is true of farmers. They | had no salt ate only 26.15 lb. a head 10 
want facts they can believe and rely | daily. 
on, Printed information about prop- The experiments bear out work 
erly conducted experiments is one | done at other state agricultural col- 
form of getting facts to the farmers | leges as well as the experience of in- 195 
in the form they want. Of course, | dividual farmers. One farmer in Lli- 
5a your reliability as a dealer, your rep- | nois reported to the University of Illi- 
utation, and things like that count | nois, for example, that he lost 10 gal. 
a great deal too, But if you add the | milk a day from a herd of 15 Hol- 
am testimonial and the experiment data, | steins when he failed to give them 
it will often tip the scales heavily | salt. He figured that the loss in milk 
in your favor. Why not use all these | cost him at the rate of $105 a month 
valuable experimental facts which | until he remedied the situation. 
are yours for the using, provided you -—>—_____ 
quote your source? 
The experiments which the feed | NEW MID-CONTINENTAL 
and agricultural industries are con- es 
stantly conducting are sales boosters . 
Complete Protection vs. Tramp lron 
of Kansas City is now 
being operated by new owners and caste 
executives. Richard Steinhorst of —Ne Coils —No cost afterward 
—Ne interruption of power —Permanent 
—No fuses to blow 
Write for full | 
7 
| | 
 |HEALTHIER STOCK at LOWER COST 
ke th tnese BLUE RIBBON PRODUCTS 
for HOGS, POULTRY, TURKEYS and DUCKS es OC 


COTTONSEED MEAL 


Phone: 48-2683 Teletype ME 72 
0 


t 2246 PARK AVE., MEMPHIS, TENN. 


SCREENINGS + PELLETS + SIZED CAKE 


SOYBEAN MEAL 


CLEARING MEMBERS — MEMPHIS MERCHANTS EXCHANGE 


son, University of Nebraska. Bottom » 
A. & M.; Dr. C. W. Ackerson, University of Nebraska; Ivan Madsen, 
A. & M.; Dr. R. V. Boucher, Penn State College; Dr. H. R. Bird, USDA, 
Beltsville; Dr. J. R. Couch, Texas A. & M. 


Check Over Your best of tae 
Purchase Contracts outlining some safeguards to be fol- 


lowed and some points which should 


Before You Sign be a part of every contract. 
The basic essential is, of course, 


@ By Ernest W. Fair reduced to writing. Verbal modifica- 


to 

FEED mill executive, like other | trouble. Any modifications should be 

business men, must be careful | made in the form of writing under 

in entering into purchase con- | the signature of the same party who 

tracts. The more the offer looks like | signed the original contract, and it 
a bargain, the more certain he must | is wise to 


| here’s why: 
RICHMOND FEED DRESSERS ARE COMPACT 


with only 9 square feet of floor space needed, you can instal] 
this machine in your most heavily crowded areas. 


RICHMOND FEED DRESSERS REQUIRE LITTLE POWER 


under I hp in the usual case. 


a single machine can handle up to 24 tons per hour of mash, 
dairy, or poultry feed. 


RICHMOND FEED DRESSERS ARE EFFICIENT 


all lumps, tags, string and other foreign matter are completely 
scalped off to give your product improved quality and texture. 


FEED DRESSERS ARE PROVEN BY USE 


cost-wise names as Cooperative G.L.F. 
Mills, alston Purina Company, Cargill Inc., General Mills Inc., 
and Quaker Oats Company, all have used Richmond Feed complete information. 


Manuracturinc Company 


Feb. 3, 1951 
AT ADA MEETING—Among the college research men who participated in 
discussions on alfalfa meal at the recent convention of the American Dehy- : 
af drators Assn. were these: Left to right, top row: Dr. Ralph E. Silker, Kansas ce 
iege; Dr. Ss, ge; Dr. 
( | State Coll Dr. L. E. Harris, Utah Agricultural Colle Dr. L. E. ; 
: 
| 
= 
\ 
in your a 
Dressers. 
R-12 


has the right to make such modifi- 
cations. 


The contract should clearly set 
forth in definite terms the full agree- 
ment as to quantity, specifications, 
price, terms, time, special conditions, 
inspection, guarantees and penalties. 

Quantity—Quantity should be set 
forth as a definite figure in 
pounds or other units, and it should 
adhere to the basic plan formulated 
for inventory control by the firm. 
Where it is possible to obtain an 
element of leeway on quantity, such 
is generally desirable from a purchas- 
ing standpoint, though not desirable 
in any contract we may make as a 
supplier. Such a provision gives ready 
allowance for errors made in our esti- 
mate of needs or for possible changes 
in that estimate. 

Specifications—Where specifications 
are explicit and it is of the utmost 
importance to us that these be met 
exactly, the contract should contain 
provisions for inspection and rejec- 
tion, when and where and how this 
inspection is to be made and by whom. 
And if possible, such a provision 
should contain a clause specifying 
exactly who is to make the inspec- 
tion and which party to the contract 
will pay the costs of such inspection. 

The detailed specifications to be 
met by the supplier should be part 
and parcel of the contract and should 
be expressed in terms and figures 
which leave no doubt as to their 
meaning. It is always wise to make 
certain that the contracting party 
fully understands such specifications 
and our intention to adhere to them. 

Prices—Prices should be fixed as 
an exact figure in the contract. The 
only exception is where market fluc- 
tuations of price make it impossible 
for a supplier to honestly enter into 
such a contract. In such an instance, 
it is best to insert a provision in the 
contract that price shall be tased on 
the market price at the date of ship- 
ment, and definition should be made 
as to how this quotation will be ar- 
rived at. 

Any contract which contains a slid- 
ing price scale should have provisions 
for a maximum price figure to which 
the supplier is bound regardless of 
outside influences. Wherever it is pos- 
sible to obtain a clause that will give 
us an advantage should market prices 
decline sharply before the contract 
is completed, such a clause is most 
desirable. 

Terms—The exact terms at the 
f.o.b. point and discounts should be 
plainly stated. Such a provision should 


be so written as to leave title in the | 


vendor’s hands until we receive ac- 
tual delivery so that risk in trans- 
port will be entirely the vendor’s re- 
sponsibility. 


growing 
from such responsibility by vendors, 
so it is a point we will generally have 
to fight for. But if it can be included 
in the contract, it is a definite ad- 
vantage. 

Time—Time clauses for delivery 
are of the utmost importance and 
should provide that delivery is to be 
made within a certain period, on a 
certain date or in accordance with 
the purchaser's instructions. The de- 
livery specifications in any 
ing contract should be clear and to 
the point, and any possible conditions 
inserted therein should be watched 
closely. 

Every purchase contract containing 
time clauses should carry a provision 
giving the purchaser the right to can- 
cel and refuse deliveries if they are 
not made on time as the contract 
specifies. There should also be a defi- 
nite statement as to the time of ter- 
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SAYS TO ALWAYS CONTACT 
DUNWOODY WHEN You 
NEED PEAT MOSS. WE 
HAVE BEEN SERVING 
THE TRADE WITH 
QUALITY PROD- 

UCTS FOR OVER 

100 YEARS 


STREET 
PHILADELPHIA 3 PA 


MAKING LIFE EASIER FOR FARMER JONES 


AQ 


SUPERTRATE 


has ADVANCED! 


Yes, like the NATURAL growth of 
COMMUNICATION. SUPERTRATE bas 
advanced not only itself in elliciency 
and power, but is helping the farmer 
raise better poultry, turkeys and live- 
stock due to the concentrated A P.F 
and B12 factors that are derived from 
NATURAL sources by the Amburgo 
Company in each 50 Ib. bag of 
SUPERTRATE. 


Each 50 Ib. bag contains 40 Ibs. of 
Monterey Condensed Sardine Fish 
Solubles (dehydrated-dried). 


REMEMBER ... SUPERTRATE contains 
the highest concentrated sources 


B Complex 


wh 


315-17 WALNUT STREET 
PHILADELPHIA 7 PENNSYLVANIA 


VITAND 
Vitamin A & D Feeding Oils 


VITAND EMULSIONS 
Vitamin Oil Emulsions 


VITANDRY D, 
Vitamin Ds; in powder form 


VITANDRY D, 

Irradiated Yeast Sterols in pow- 

der form for four footed animals 


VITANDRY A 
Vitamin A in powder form 


Also CO-RA-ZONE 
Nitrofurazone compound stops 
losses from coccidiosis and 
pullorum 


D 
E. Ff. DREW & co., Inc. 
10, 


Vitamins have no shape—and little weight. We capture them 
by special irradiation and refining methods, and preserve 
them in stable carriers. We deliver high and low potency vita- 
min concentrates in any form — dry carriers, feeding oils, water 
miscible solutions, or emulsions — to leading feed manufac- 
turers everywhere. DREW VITAMINS, the foundation for 
all good feeds, will help you make life easier down on the farm, 


With DREW VITAMINS, quality is a scientific fact ... 
backed by rigid laboratory and biological controls. E. F. 
DREW & Co., Inc., are major producers of Edible Oil Prod- 
ucts, Cod Liver Oils, Feeding Oils. Extensive research in the 
development of vitamins, amino acids, hormones, synthetics, 
farm chemicals constantly provides new contributions to the 
science of nutrition. 


Why not discuss your vitamin requirements with the DREW 
representative? You'll find the wide diversification of DREW 
VITAMINS particularly helpful in reducing feed costs. For 
your convenience, warehouse stocks are maintained at strategic 
locations throughout the country. 


For further information, write 
Vitamin 
E. F. DREW & CO., INC. 
BOONTON, NEW JERSEY 


York Office: 15 Gast + + 
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A 
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ALWAYS BUY.. 
DURABILITY, ay 


HAMMERMILL 


Industrial 


can't beat a FORDS mill for FORDS 


big capacity of uniformly high - . COMPLETE 
quality grind. Size for size FORDS AIEEE 
atic he 


mills compare more than favorably 
Grainvayors 


Industrial 


with any other mill on the market! 
FORDS exclusive adjustable 
throat has proved its ghility to. 

N assure highest capacity with 


both grains and roughage. 


‘ol asses Blenders 


FREE —FORDS industrial Mill Catalog—lilustrated! Write to 


What 


means most to you in your formula? 


FISH SOLUBLES, Biz, AUREOMYCIN, 
STREPTOMYCIN, TERRAMYCIN, 
ANTIBIOTICS or APF PRODUCTS? 


We think they al! do. That is why Sel-O-Meeno contains 

them all. They are blended to the recommendations of the out- 

standing nutritionists of the country. 

Better contact one of the warehouses listed below or write 
our office and we will tell you all about 


Soal-O-Meeno 
Write for information on our personalized 
formulas for custom mixers 


W. C. PRATT COMPANY Inc. 
20 NORTH WACKER DRIVE 
CHICAGO 6, ILL. 
Warehouse Stocks at 


Grain Products Company 
St. James, Minnesota 


Green Bay Flour & Feed, Inc. 
1011 S. Broadway 
Green Bay, Wis. 


New Century Co. 
3939 S. Union Ave., Chicago, Ill. 


United Distributing Co. 
116 24th Ave. North 
Minneapolis, Minn. 


BOSWORTH COMMISSION ¢ co. 


(GROKERS) Boston Grain & Flour Exchange Bidg. 
SELL THROUGH US FEED PRODUCTS 


mination of the document in any such 
contract. 

Guarantees—Guarantees made un- 
der the agreement should be a defi- 
nite part of the contract whether 
they apply to quality, quantity, deliv- 
ery, service or some other factor. An 
understood guarantee by a supplier 


. has little value in application to a 


specific purchase contract. Also, gen- 
eralized guarantees mean nothing, 
they should be specific and detailed. 

Such guarantees should also be made 
to apply for a fixed period after deliv- 
ery and should not expire upon deliv- 
ery to purchaser. This is particularly 
important in negotiation of any “bar- 
gain price” purchase contract. Gen- 
erally when such advantages are ob- 
tained, the purchaser must be overly 
alert to any possibilities of substand- 
ards or ether hidden means which 
may be developed in order to make 
the bargain offer possible. 

Penalty—Penalty clauses should al- 
so be definite and specific and never 
couched in generalities. The contract 
may require that a bond be estab- 
lished to guarantee fulfillment of all 
details of the purchase order, or the 
amount of payments which will be 
acceptable as liquidated damages in 
full settlement for defaulting should 
be set forth in clear language. 


Points to Remember 

Thorough understanding of the 
legal aspects of such purchase con- 
tracts is a must. Generally the im- 
portant factors to bear in mind are: 

(1) Any additions or revisions to 
the original must be initialed or 
signed by the parties concerned. (2) 
All necessary provisions must be 
placed in the contract. (3) Only the 
material that appears above the sig- 
natures in a contract is binding. (4) 
The contract must express the entire 
agreement between the parties. 

It is always best to have purchase 
contracts checked by your own at- 
torney before you sign so that all 
of these protections may be assured 


and so that legal aspects peculiar to 
the state in which business is being 
done may be known and understood. 


Washington State 
Feed Men Support 
Weighmaster Bill 


SEATTLE—Members of the Wash- 
ington State Feed Assn., Inc., are 
rallying behind a weighmaster bill 
introduced in the Washington state 
legislature. In urging members to 
“start punching” in support of the 
measure, the association said that its 
passage would hobble “unfair” itin- 
erant trucker competition on grain, 
hay and straw. 

The bill calls for certified weights 
on all grain, hay and straw moving 
by truck, but exempts retail dealers 
with a fixed place of business and 
farmers hauling their own products. 
Certified weights could only be issued 
by a licensed who fur- 
nishes a bond, purchases annual li- 
cense, rents state seal and meets 
other qualifications. 

The bill has the support of Perry 
B. Woodall, Republican floor leader, 
and John R. Jones, Democrat, chair- 
man of the house agriculture com- 
mittee. 


CARROT OIL AND OTHER VITAMIN 
PRODUCTS te the FEED MANUFACTURER 
Feed manufacturefs will find increased 
demand for their brand when the proper 
vitamins and concentrates are used. Be- 
sides carrot oi] Vitamin A, Nutritional 
Research Associates produce a wide va- 
riety of concentrates. 


Send Today fer Free 36 - 

Bookie! Carret Oil 

Completely details 

function and uses of 

this great conditioner 

and describes 15 NRA = 
feed concentrates of- 


fered. Every feed man- 
ufacturer should have 
a@ copy. 

TES, 


P. 0. Box B South Whitley, Indiana 


ELTON Equipment hes 
proven itself in just ebout 
every type of business 
where begs and boxes are 
hendled. It is the lead- 
ing line for grain, feed 
and seed plants. 


ELTON 


STACKERS AND CONVEYORS 


These conveyors will cut your handling and 
storing costs, and are available in lengths of 
12, 14, 16, 20, 23, 26, 30 feet. All lengths 
, OF may 
stallations. Special! equipment made to order. 


CHANTLAND MFG. CO. 
BADGER, IOWA 


be used for stationary in- 


g BUY THROUGH US, GRAIN PRODUCTS 
A. WARE BOSWORTH 


; Write for complete information. 
1 No obligation. i 
NAME 
ADDRESS 


3 
| 
WANT 
— 
“sq 
: CHAIN TYPE 
UNIT B-14, 14-FT. BELT TYPE UNIT 
a 
\ 
4 
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PROVICO DEALERS KNOW-— 


@ PROVICO feeds are manufactured by feed men 
with plenty of “Know-How” and feed building 
experience. 


If animal protein is in short supply Provico manu- 
facture their own, they are not dependent on out- 
side sources. 


@ Manufacturing facilities are wide-spread. A shut 
down of one plant need not affect the others. 


A large, fast fleet of trucks are ready to insure 


deliveries. 


@ Provico never cuts quality. Consistent top feeding 
results can be depended upon. 
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How solid is your foundation? Can 
you count on your source of supply 
when shortages occur? Can you be sure 
of continued deliveries of fresh, high 
quality feeds? The time to test the 

ice is before you've broken through. 
Take time out now to inquire about a 
Provico Dealership in your area. 
Write or phone for full details. 


«cs 
| 
| 
ia 
° 
; V 
WRITE FOR THE PROVICO DEALER PLAN Vy wars 
V VY Y 
PROVICO FEEDS =— CINCINNATI 32, OHIO 
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THE AMAZING NEW FORMULA 


Four out of Five Poultry flocks are not get- 
ting top production and maximum growth 
because of BORDERLINE DEFICIENCIES. 
Dr. LeGear’s Plus for Poultry contains the 8 


1. APF (Source of B,.)} V essentials that prevent and correct these com- 
mon deficiencies and at the same time, it pro- 

2. VITAMIN A Vv motes growth and increases egg production. 
3. VITAMIN Ds; Vv Poultry raisers need this new, yet tested and 
; proven scientifically balanced formula. Re- 
4. RIBORLA VINE v , four out of five poultry flocks suffer 
5. CALCIUM Vv deficiencies which Dr. LeGear’s Plus for Poul- 
7 try corrects and prevents. These are not “just 
6. PHOSPHORUS claims” . these are facts proven by con- 
7. MANGANESE Vv trolled laboratory and field tests. Poultry 
8. RON v Feeds should contain Plus for these extras . . . 

PLUS = €xtra Growth 


PLUS — Extra Eggs 
PLUS — Extra Profits 


Order your stock of Dr. LeGear’s PLUS for 
Poultry now . . . and be ready for the big de- 
mand which Dr. LeGear’s Powerful Radio and 
Farm Paper Advertising will create. 


DR. LEGEAR MEDICINE CO. 


$T. LOUIS 16, MO. 


POULTRY LITTER 


Bee DEAT MOSS 


Pre-war German quality 


Bales Available in 5 Popular Sizes 


BRUCO stands for — 
e QUALITY that is unsurpassed 
© PRICES that permit a dealer profit 
¢ PROMPT SHIPMENT anywhere in U.S. A. 


Particulars 


saves is also 

a le in other 

and Canadian Peat Moss, 
Write or Wire for 


BRUCO PEAT MOSS CORPORATION 


11 WEST 42nd STREET, NEW YORK 18, N. Y. 


Y pn offers 
Z po? a complete line of 
FEED GRAINS 
yy and GROUND CORN 
YY Uhlmann Grain Co. Kansas City, Mo. 


\ 


Your Feed Requirements 
C. J. MARTENIS GRAIN CO. 


NEW YORK Cottonseed Meal 


IMPORTED BRAN AND 
Distillers’ Grains 


The “Top Brass” 
in Your Company 


Must Think 


OU have often heard the term 
Feed 


y “top brass” used, Mr. 
Dealer, in reference to the top 


rank officers in the army and navy, 
and also the heads of corporations, 
boards of directors and other execu- 
tive groups. 

With this impression in mind, many 


feed dealers may think that the 


term “top brass” refers only to big 
government, big business and national 
groups, but do not make this mistake. 
Private business—little, medium and 
large, has its “top brass,” too, and 
on the quality of that top brass about 
80% of your business success de- 
pends. 
Who's the top brass in your busi- 
ness? If you own your business, with 
no other stockholders or partners, 
then you are the top brass, and no 
mistake about it. If you are a cor- 
poration, with you as president, then 
all the executive officers constitute 
the top brass. 
Now what are the duties of top 
brass, so to speak? There are a num- 
ber of important duties which lie 
within the responsibilities of top 
brass, and the dealer who recognizes 
what these are has gone a long way 
toward control and coordination of 
all factors of his business. 
Important 
makes all the important decisions in 
any organization and sees that they 
are carried out. Yes, there may be 
managers and helpers who are given 
a list of duties to perform, but it is 
top wrass who decides what they are 
and checks up on the performance 
after a certain period. 
In other words, whichever way the 
ship of business sets sail, it is top 
brass which determines the course and 


keeps the ship going in the proper 


direction, even though others may 
stoke the fires, or raise or lower the 
sails. 

Minor decisions can be made by 
subsidiary workers within their 
realm, but it should be understood 
by all that all important decisions 
are the duty of top brass. 

Policies. It is the duty of top brass 
to review periodically, the policies 
which it has set into operation and 
to determine their worth from a 
profit and loss viewpoint. Top brass 
cannot afford to overlook any divi- 
sion or department of a business. It 
must provide a working program for 
every department, no matter how 
small. And if top brass does not 
provide such a program, you can be 
sure that some departments of a 
business are going to sputter along 
like an automobile with faulty spark- 
plugs and worn piston rings. Just as 
an electric line needs constant flow 
of metered power to provide elec- 
tricity for the various uses of in- 
dustry and homes, so does a business 
need the vital force provided through 
planning by top brass. 

Thinking. There can never be 
enough thinking by top brass in any 
business, because man has demon- 
strated that there is often a better 
way of doing things, if man will but 
persist in his thinking and research. 
Some organizations have scientists 
who are never satisfied with the sta- 
tus quo. They constantly experiment 
to find better and cheaper ways to 
manufacture goods or perform serv- 
ice to the public. 

No business will run by itself. No 
business will run solely on a well 
financed setup, either, unless there 
is constant, good thinking to provide 
the push and drive. In fact, numerous 
surveys of retail business failures 
have revealed time and again that 
the principal cause of such failures is 
poor management. And poor manage- 
ment, Mr. Dealer, is lack of proper 


decisions. Top brass 


WALSH 
GRAIN 


416 FLOUR EXCHANGE 


MINNEAPOLIS 15 
Lincoln 0678 


CALL 
MATT WALSH 
OR 
SHELLEY WALSH 
FOR: 


OATS CORN 


FEED WHEAT 


FEED BARLEY 


DISTILLING 
RYE 


WALSH 
GRAIN 
CO. 


416 FLOUR EXCHANGE 
MINNEAPOLIS 15 
Lincoln 0678 


MIDDLINGS 
DRIED BREWERS’ GRAINS 


MALT SPROUTS 


Old Process Ol] Meal 


thinking. 
Customers needs. Top brass, in or- 


| 
THES iw on. 
| 
| | 
| | 
> 
= 
| 
| 
sR UC | 
SUPERIOR 
| 
| | 
| 


der to perform its duty at a good 
profit, must constantly survey its 
trade field to ascertain the present 
and changing needs of customers. 
This is a department of a retail busi- 
ness which is often slighted by man- 
agement. Certainly it is important 
to have merchandise knowledge and 
Sales technique, but these are rela- 
tively worthless unless the customers’ 
needs are being met. 

Merchandise knowledge and sales 
technique can result in one sale 
being made, with no repeat sales. 
Knowledge of customers needs can 
result in one and many repeat sales 
being made over the years. Top brass 
must look forward to next year’s 
sales, too, while making today’s 
sales. 

Analysis. Top brass must sooner 
or later tackle the problem of ana- 
lyzing its own business, to determine 
how well it is meeting the goals set 
up for it over a period of time. Top 
brass must be able to look back and 
evaluate the progress made since the 
beginning of the business, and it must 
also recognize the mistakes and try 
to avoid them in the future. 

Top brass must tackle the problem 
of planning more effectively for the 
future, with the aid of the experience 
of the past. Top brass must exploit 
its strong points and bolster its 
weak areas. Top brass must constant- 
ly watch competition and keep 
abreast of developments in its indus- 
try, lest it be left behind with prod- 
ucts and services which are not need- 
ed or which are too costly to continue 
to provide. 

Public relations. Whether a dealer 
realizes it or not, he has a public 
relations program. What he has done, 
said, or failed to do in his business, 
as it affects his customers, is summed 
up in the phrase “public relations.” 
If a firm has an excellent public rela- 
tions policy, this can be a bulwark 


feeds under the brand name of Sco- 
Pal. 

The new $60,000 addition utilizes 
an area of 15,000 sq. ft. The opera- 
tion, including the feed mills, occu- 
pies almost an entire city block. 


NATIONAL DAIRY APPOINTS 

OAKLAND, LONG ISLAND, N.Y. 
—Appointments announced by the 
National Dairy Research Labora- 
tories, Inc., include Robert M. Rad- 
ford as chief chemist in charge of 
the analytical division and Dr. Frank- 
lin W. Barber as senior microbiolo- 
gist in charge of the microbiology di- 
vision. Mr. Radford has been asso- 
ciated with National Dairy since 1941, 
and Dr. Barber joined the staff in 
1945. 


REPRESENTS BELT SEED 
PITTSBURGH—Frank C. Miller, 
for many years associated with flour 
sales in the Pittsburgh area, is now 
representing the Belt Seed Co. of 
Baltimore in the Appalachian district. 
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eLliver Meal 
eFish Meal 


67 Broad St. 


White or wire to— 
Wessel, Duval & Co., Inc. 


New York 4, N. Y. 


Direct IMPORTERS 


against the tides of depression or 
competition. A good public relations | 
policy can build now to strengthen | 
future sales volume. Small and large 
businesses alike are paying more at- | 
tention to good public relations pro- 
grams, because top brass has discov- 
ered that this factor affects the wel- | 
fare of business. 

Thoroughness. Top brass needs to 
be thorough. There is no guesswork 
in a successful business. Top brass 
gathers data pertinent to its field, 
sifts, winnows and selects facts which 
it can use to serve customers better 
and make more profit for the com- 
pany. Top brass has a never-ending 
important job, Mr. Feed Dealer. Be 
sure this job is not neglected in your 
business. 


OREGON FEED COMPANY 
ERECTS NEW BUILDING 


PORTLAND, ORE—Scott-Palitzsch 
Feed Mills, one of Portland's pioneer 
livestock feed manufacturers, has oc- 
cupied a new office and warehouse 
here. The firm, owned by Mrs. Signe 
Palitzsch, Walter Scott and Rudy 
Palitzsch, produces a line of livestock 


MOLAS-0-FIER 


FITS ALL MIXERS 


Write CARROLL SWANSON 
620 Des Moines Bidg. 
Des Moines, lowa 


PIEHL’S 


ALFALFA MILL 
BLISSFIELD, MICHIGAN 
Dealer in 


Dehydrated and Suncured 
Alfalfa Meal 


Chopped Hay--Hay & Straw 


YES, it's being done every day. Many leading feed 
manufacturers find they get more complete vita- 
min fortification of the feeds they manufacture 
for less than the cost of adding separately just 
the more common vitamins. But what a differ- 
ence in results! Up to thirty or more ingredients 
in Ulera-Lifed feeds make them rich in all known 
essential vitamins, growth factors and promotants, 
and other nutrients. You can't help but build 
tonnage with feeds of such high quality. 


MEET RISING LABOR COSTS 
Ultra-Life products are time-saving and easy to 
use. No bothersome premixes, no waste by inex- 
perienced employees. No worry over what vitamin 
products can be premixed with, and still retain 
their potency. What if your key men are drafted? 
Even new employees can use Ultra-Life without 
waste and make better feeds. 


RIGHT COMBINATIONS 
The various ingredients in Ultra-Life are each 
there for a specific purpose. Furthermore, they are 
present in quantities and balance which is exper- 
imentally determined to give outstanding results. 
Even if you, a feed manufacturer, could assemble 
all the ingredients in Ultfa-Life separately, it 
would still be necessary to determine which of 
many thousands of combinations is most effective. 


OTHER SAVINGS 
Ultra-Life cuts inventory costs, cuts shrinkage, 
saves on freight (because it is mot a so-call 
“protein concentrate, one bag of Ultra-Life makes 


Ultra-Life Laboratories, 


_ Main Office and Plant East St. Louis, 


nC. 


on the order book. No siree! Ultra-Life is 
interested in more than your order. The big 
job is yet to be done, that of getting new 


many, many bags of finished feed). Service work 
costs less because we train your employees at no 
cost to you; advertising costs less because we 
furnish tailor-made advertising material without 
charge; ingredients often cost less because our 
formula department helps you take advantage 
of ingredient price fluctuations in your own par- 
ticular territory. Yes, you can really cut costs 
with Ultra-Life. 


With Ultra-Life, it’s not the end 
of the story when they get your nome 


customers and taking care of your old ones. 
Ultro-Life offers you many new business 
helps plus service work from 
stem fo stern, so you don't hove 
to toke your hot off to anybody. 


eBone Meal 
eMeat Meal 


“ULTRA-LIFE LABORATORIES, INC., E. Lovis, 


tion to the type of feeds 
Poults Brower Ti 
§ Turkey Dairy Hog O 


Yes, we're interested in the Ultra-Life Program, especially in rela- 
checked. 


not... ..tmanufacture feeds Strike out which. 
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CREDIT CONTROL | 


Obtain Necessary Information— Know 
the Customer’s Credit History 


EDITOR’S NOTE: Feed dealers 
like many other busi m, should 
keep a close watch on credit trans- 
actions. Without proper credit con- 
trol, they can get into serious finan- 
cial difficulty. This is pointed out in 
the accompanying article by Earle 
W. Fouts of the Credit Managers 
Assn., of Northern and Central Cal- 
ifornia. Mr. Fouts notes that feed 
dealers have a particular problem 
because many of their customers do 


the operations of industry credit 
groups. This article is taken from 
a talk by Mr. Fouts Jan. 8 before 
members of the California Hay, 
Grain & Feed Dealers Assn. 


(In connection with his discussion 
of credit and collections, Mr. Fouts 


NEW YORK 


UNIVERSAL GRAIN CORPORATION 


Receivers — Shippers — Forwarders 


BUFFALO 


outlined general economic conditions. 
His summary of the outlook, made 
from his observations and from va- 
rious sources of information, included 
the following points.) 

Labor will be in short supply. This 
means that the wages you pay your 
employees, despite all government 
control efforts, will rise in dollars. 

The value of the dollar may drop 
further, but it need not be a drastic 
drop. 


Business earnings have passed their 
peak. This is of very much import- 
ance to all as it will bear heavily 
on all planning and be reflected 
throughout the entire economy. 

Income of farms is expected to 
remain at a fairly high level. 

Interest rates will rise a bit, and 
money will be harder to borrow. 

The increase in the cost of living 
means that the small businessman's 
narrowing profit margin will seem 
even smaller. 


And You Can Have 
That Kind of Feed 
when you use 


An EFFICIENT FEED 
That Can Be Made Efficiently 
Is the ANSWER to 
Today’s Feeding Problems 


---AlL FISH 


Gorton’s AL-FISH BLEND 


“The Blended Multi-Vitamin Ingredient” 


Feeds made with AL-FISH BLEND are efficient be- 


ready 
LEND is @ | 
or i meal, 
on fa meal, 
in A an 
and B complex 
hea 
in- 
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It is available in 
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cause in tests against feeds designated by growers as the 
best they have used, AL-FISH BLEND feeds have 
proved their value. In these tests AL-FISH BLEND 
feeds have shown up to 13% lower cost per dozen eggs, 

% greater hatchability, 15% lower cost per pound of 


AL-FISH BLEND feeds mean efficient mixing for you, 
too, because with only one ingredient instead of many, 
you save time and labor. This means your costs are 
less and that you can make customers happy by sharing 
the saving in the form of lower prices. 


Better take a tip from AL-FISH and investigate the 
profit possibilities you will find in using AL-FISH 


ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company, Ltd. By-Products Div. 


177 MILK 


STREET 


BOSTON 9, MASS. 


More government controls and 
regulations are expected. 

(Mr. Fouts also had some sugges- 
tions for businessmen generally. 
These include the following.) 

@ Don’t speculate in inventories. 
Many a sucker has been caught on 
that lure, much to his sorrow. 

@ Be cautious about any expansion. 
@ Overhead expense will 

more important. Do all possible to 
keep it down, but don’t cut off your 
nose to spite your face. 

@Be sure to anticipate increased 
taxes, not only on the balance sheet 
but in their impact on your cash po- 
sition. 

@ Maintain your sales force. You will 
need it badly later. 

@ Keep an eye on your credit trans- 
actions. You will need fairly fluid 
receivables to maintain your working 
capital. However, don’t make the 
mistake of selling only to gilt edge 
credit risks. You can develop mar- 
ginal customers through guidance 
and sound counsel. Marginal custo- 
mers today may mean the difference 
between profit and loss tomorrow. 
Just be certain that you know all the 
facts and that you control the situ- 
ation. 

(Mr. Fouts discussed primarily 
credits and collections—the means of 
handling what he said is often one 
of the largest single assets of a busi- 
ness, the accounts receivable. The 
principal text of his remarks on 
credit and collections follows.) 

Many and many balance sheets 
pass over my desk. And more often 
than not, the accounts receivable 
figures will amount to more than 
both the cash and the merchandise 
stock combined. 


Carelessness noted 

However, it is sadly true also that 
while the manager of a business will 
be quite fussy over insurance of his 
physical assets in his business—the 
stock, equipment, motor vehicles and 
machinery—he will almost ignore this 
one large asset, his receivables. He 
lets it be the “Topsy” of his business 
—it just grows. 

I see it happen regularly. Business- 
men extend credit in merchandise 
quite freely, almost without a 
thought, to a customer. They do not 
know the man; they are in the dark 
about most facts concerning him ex- 
cept for his name and address. At 
least they hope it is his address, al- 
though it isn’t unknown that this too 
may be false. It seldom occurs to him 
that the merchandise given so freely 
represents hard earned cash paid to 
the merchant's supplier. It must be 
paid for whether or not the customer 
pays the merchant. 

Dealings of this sort most business- 
men think of simply as usual—noth- 
ing out of the ordinary, nothing to 
worry about. Yet, look at it in this 
light. If that same customer had 
come, still unknown and giving no 
more than his name and address and 
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asked for a loan of that much in 
cash, the eyebrows of any sane busi- 
nessman would race each other to the 
back of his head. He would be prop- 
erly scandalized at the audacity of 
such a person. 

You tell me what the difference is 
-cash or merchandise representing 
that much cash? Except for the nor- 
mal profit in the sale, there isn’t any. 
Yet, what a different attitude when 
we are handling that legal tender. A 
bank would not do business that way. 
The banks, quite properly, want to 
know a few pertinent facts before 
they risk money. Can there be any 
sound reason why a merchandise 
transaction should not be governed 
by the same rules? Can you afford 
a loss as well as a bank? 


False Fear 

I know that much of the reluctance 
on the part of businessmen to ask 
questions is hinged upon fear of los- 
ing a sale. Be assured that this is a 
false fear, a misplaced fear. You have 
plenty of reason to be cautious, but 
put it where it belongs. Suppose you 
visited a downtown store to buy a 
suit of clothes, on credit, would you 
expect to get it without giving suffi- 
cient information to the store to help 
them establish you as a reliable 
credit risk? Most assuredly not. 
Neither you nor I would think twice 
about giving such information as 
they wished. 

The same is true of your average 
customer. After all, he knows that 
you have no way of knowing whether 
he is worth a million or is a deadbeat. 
If he is responsible, he is proud of it 
and certainly not ashamed to let it 
be known. If he isn't, he might just 
conceivably wish to cover up a few 
raw sores that might cause you to 
deny him credit. It is a very good 
idea to face the problem in that light. 
Those few sales you might miss will 
undoubtedly be ones ycu would vol- 
untarily give up anyway if you knew 
enough of the customer's credit his- 
tory 


Any industry you can name has 
problems peculiar to its particular 
field. It is so with you in your busi- 
ness. It needs attention in a way 
fitting to the problem. Let us con- 
sider what you have to face. 

First of all, you deal with people 
in agriculture of one sort or another. 
That is in itself a problem because of 
the basic fact that the customer you 
sell is ordinarily not a good business- 
man. He may be a whiz of a fellow 
at raising cattle, chickens, turkeys or 
whatever type of agriculture he is 
engaged in. When it comes to the 
financial end of the business, he is 
normally an incurable optimist and 
lives with too little thought of tomor- 
row. If he thinks of tomorrow, it is to 
think how much better he will be 
than today. This year by pure luck 
he may make a killing. Next year he 
may lose his shirt, possibly yours, too. 
This is mostly because he doesn’t plan 
ahead. 

Granted, it is more difficult for 
him to plan ahead than for almost 
any other type of business for ob- 
vious reasons, but few make the at- 
tempt. In the good years they spend 
like kings as though from an unlimit- 
ed supply of money. The next year, 


SOUTHWELL GRAIN 


CORPORATION 


MERCHANTS —CONSIGNMENTS 
BROKERS 
CHAMBER OF COMMERCE BUFFALO 2, WN. Y. 


Order From Your Wholesaler. tf he 

cannot supply you, wire or write 
Scientific Laboratories, inc. 

BOX 232 Madison |, Wisconsin 


cipals, the Tuttle family. They either 
merely existed or made a killing. 
When they made their killing, they 
threw fabulous feasts lasting for days 
and weeks until the money was gone. 
They then found they had forgotten 
to pay the mortgage as well as other 
bills. The story ends right for them 
but isn't so in real life. I don’t mean 
to leave the impression that this cir- 
cumstance is confined to agriculture, 
as there are many other industries 
just as bad. 

I simply wish to point out that 
with a situation such as this, without 
proper control by businessmen having 
to make their living from sales of 
this type of customer, it can and does 
often lead to financial difficulty for 
the dealers. 


Recognizing this fact, many various 
types of business in our membership 


Doughboy 


New Richmond, Wisconsin 


QUALITY CONTROL 


QUALITY 
OAT 


INDUSTRIES INC. 


PROGRAM 


can be just as simple as this. 


This program results in fewer ingredients YOU have to 
buy, test, handle, pre-mix and mix. It results in uniform 
high-quality feeds that are easier, less costly to produce. 
Let your Borden man tell you more. 

“Borden's trade-mark for its specially prepared soy bean lecithin. 


to 


1. Let a Borden supplement form the “heart” of your feed. These 
products supply all needed vitamin fortification plus such performance 
factors as added methionine, antibiotic activity, betaine and Neophos- 
phatin.* They are continuously standardized at high levels of per- 
formance by both laboratory and biological tests. 


2. Use good judgment in your buying of bulk ingredients, particularly 
protein sources. Buy wisely from reputable firms. 


3. Use the Borden supplements as recommended. 


Clip this coupon 
get the Borden man 


350 Madison 


as possible. 


THE BORDEN COMPANY 
Feed Supplements Department 


Avenue 


New York 17, N. Y. 


Please have the nearest Borden man call on me as soon 
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ing their food bills. They are gener- 
; ally of a class so nicely pictured in 
the novel “No More Gas,” a story of 
a fishing family on Tahiti. It was 
always feast or famine with the prin- 
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Fortify Your Mashes With 


f! OUTSTANDING RESULTS 


Because: 


1. FLAVITEINis richly endowed with animal 


protein factors. These encourage healthy 
growth. 


9. FLAVITEIN has standardized riboflavin 
content derived from natural sources. This 
vitamin is mainly responsible for chick growth. 


3. FLAVITEIN is extremely low in fibre. Has 
no filler or synthetics. 


4 FLAVITEIN has high protein content of the 
greatest biological value . . . water soluble 
vitamins . . . and the essential Amino Acids. 


r feeds with Foxco FLAVITEIN. 
You’ Ut bes urprised by the outstanding 
results. 

Send for our 1951 Foxco Flavitein Mash 
Formulas. . . and other descriptive litera- 
ture. Do it today. 


A Product of 


THE ‘FOX COMPANY 


(NITROFURAZONE) 


With NFZ-MIX in your mashes, 
you can sell Coccidiosis (cecal 
and intestinal) prevention and 
control at low cost. Growers will 
appreciate this and in addition 
will welcome the added growth 
factors apparent in NFZ-MIX 
mashes—and the fewer culls 
found in flocks treated with these 
mashes. 


NFZ-MIX offers you the oppor- 
tunity to win new customers, 
make old customers happy and 
to increase your profits. For com- 

lete data on tests made and 

FZ-MIX results, write Dr. Hess 
& Clark, Inc., today. 


A PRODUCT DEVELOPED BY 
- HESS & CLARK, INC. 


ASHLAND OHIO 


yr FOR ALL FEED INGREDIENTS & OILS 
— PACKING HOUSE & RENDERING BY-PRODUCTS 
~~ "The Northwest's Most Complete Brokerage Service” 


E. A. “Woody” Woodard 
Direct Wire Service €4 


<WOODBACH BROKERS. 
To All Major Markets 
Teletype-MP470 


Phone ~~ 512 Corn Exch fis 15, Mi 
Lincoln 8858 WRITE. ..WiRE 


selling to particular industries have 
joined together into industry credit 
groups—the better to control their 
outstanding receivables. In the last 
fé@w months, we have been asked to 
form more such groups because 
changing conditions have made strict- 
er supervision necessary. A good bar- 
ometer of business conditions is the 
collection bureau of any credit as- 
sociation. 

When the volume of claims placed 
begins to climb, the conclusion is very 
obvious. More people are finding 
tough sledding and are unable to meet 
bills. Another very good weather vane 
is the length of the overdue lists 
compiled for the various industry 
credit groups. Frankly, of late, dur- 
ing the last half of 1950, both the 
volume of claims and the length of 
overdue lists have grown in prodig- 
ious leaps and bounds. Because of 
this, we now operate some 40 odd in- 
dustry credit groups. I was asked to 
give you a little information on the 
operation of these groups, because it 
was felt that perhaps such a group 
would serve you to good advantage. 

The Credit Managers Association of 
Northern and Central California is 
a nonprofit, member-owned associa- 
tion. It is run simply for the sake of 
stabilizing credit — improving the 
means of exchanging credit informa- 
tion so that losses from bad debts 
can be kept at a minimum. It is con- 
trolled by an elected board of direc- 
tors made up from the membership, 
probably similar to your trade asso- 
ciation. The primary function of the 
association is compiling credit re- 
ports. They are simply a cross sec- 
tion of the accounts payable of the 
subject, showing high credit extended 
by each member: amount owing, 
amount past due, terms of sale and 
how paid—prompt, discounted or 
number days slow. Also included is 
the information from the bank. When 
financial statements are obtainable, 
this too is included. ; 

From lIgoking at these reports— 
seeing how other suppliers are paid 
—the firm having an application for 
credit can judge the possible time to 
be taken to pay for any merchandise 
he may sell on credit. From the bank 
report which normally gives a resume 
of the financial statement, together 
with loan information and average 
balances carried by the subject in his 
commercial account, a good idea of 
the financial responsibility is estab- 
lished. 

Overdue Lists 

Despite such information, credit 
problems do occur. People get into 
difficulties and begin slowing up in 
payments. When this happens, credi- 
tors wish to know and so they ask 
us to compile overdue lists in their 
particular industry. The normal meth- 
od is that a date is set each month— 
usually the 25th—when all members 
of each particular group shall report 
their overdue accounts to our office. 
They simply give us the name of the 
debtor, his address, the total owing 
and the total past due. There is a 
code of letters to indicate their 
opinion of the account so that no in- 
justice to any debtor may be done. 

The code runs: A—slow but satis- 
factory; B—pays on account; C— 
cash or COD until overdue account 
paid; D—unsatisfactory, cash or COD 
only; E—collectors hands; F—disput- 
ed; G—Notes taken on overdue or 
overdue notes; H—standby agree- 
ment; I—secured account. 

The accounts are then put into al- 
phabetical order and compiled into a 
list. A copy of it is sent to each 
member of the group as a guide. No 
member can identify the information 
of another or quote it. It is strictly 
confidential data for the assistance 
of one another. 

This effectively stops the poor pay- 
ing customer from kiting. If you are 
not familiar with that term, it simply 
means buying from one supplier until 
shut off for not paying and then go- 
ing on to the next to do it all over, 
until eventually he is in such a ter- 
rific mess of debt that he finds him- 
self unable to liquidate. This is the 


FROM YOUR NEICHEOR 
ACROSS THE BORDER 


The World’s Finest 
Sphagnum Peat Moss 


In the low-lying delta of 
the Fraser River, North 
America possesses large 
reserves of the very finest 
Sphagnum Peat Moss 
found anywhere. The 
sun-drying process re- 
tains the natural vitality 
of the peat—hence its 
good texture and high 
absorbency factor, hold- 
ing up to 18 times its 
weight in moisture. 
Wherever peat moss is 
used—and compared—the 
name “Sun-Dried Cana- 
dian” stands highest. 


PEAT MOSS 


Canadian Peat Producers Assn. 


1114 Bik., B.C., Canada 
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_. the new Carte’ 


TOLEDO BOARD OF TRADE OFFICERS—The newly elected officers fab the ~ 
Toledo Board of Trad to; ed at the board's diamond ee 

celebration at the Toledo Club Jan. 18, Left to right, they are P. A- Kier, Seeeee CARTER DOCKAGE TESTER 
manager, National Biscuit Co., Toledo mill, president; George J. Forrester, 


president, Forrester Grain Co., second vice president; P. M. Barnes, manager, HART-CARTER COMPANY, 6461 NINETEENTH AVE. N. E. 
Lansing Grain Co., treasurer, and A. E. Schultz, secretary. MINNEAPOLIS 18, MINNESOTA 


most common source of bad debts. 

The overdue list compiled monthly 

erases the possibility of it happening. 
Usually after these lists are in the 

hands of the members of the group M iX 

they wish to hold a meeting where 

they may discuss their troublesome 


accounts. This is a matter each group ~ aS 
decides for itself. al 

Confidential Information = 


It is necessary that all members 
treat all information strictly as con- DRIED CORN DISTILLERS GRAINS WITH SOLUBLES 
fidential and for their individual use. 
No promiscuous passing about of the 
overdue list should be permitted. 
Only persons you authorize within 
your own firm should see it. This 
manner of protection has worked ad- 
mirably with all our 40 odd industry 
groups. Members soon learn the pat- 
tern of operation and find it invalu- 
able in keeping them from involve- 
ment with doubtful risks. 

As each operation of our associa- DRIED CORN DISTILLERS SOLUBLES 
tion must pay for its own service 
the cost of such is established and 
billed. Membership dues of every 
member are $6.25 a month, irregard- 


less of other service. Normal cost of 

such an overdue list as described is What makes feed 

$3 a month, we have found. If re- 

porting service described before is wy 

desired, the charge for that 1s an t = d 

additional $5 a month for a total of cus omers re or er ° 

80 reports over a year period. 
Collection service includes tripli- 

cate sets in book form, on which the 

dealer enters past due account ow- he answer, ina word, is results, Results in terms of fast 


ing, sending one to customer with . . 
deadline date for payment, one copy growing, profitable, poultry and livestock. 


to the association and one copy for 
filing. If payment is not made by 
deadline date, the account gees te That’s why it helps to mix Produlac and Nadrisol. These 
CMA for collection procedure with ; 
economical ingredients are rich in protein. They contain 
important potencies of the Vitamin B-G complex, plus 


other essential nutritional factors. You can use them to 
Don replace more costly feed ingredients. They mix easily and, 
Yr 


being virtually starch-free, they help to balance the higher 
starch content of corn. 


Start mixing Nadrisol and Produlac in your feeds. The 
results will keep your customers coming back for more. 


WHY WAIT 
FOR YOUR 
COMPETITORS ? NATIONAL DISTILLERS a 
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Economic Values vs. Book Values 
Dealers Must Consider Economic 
Values in Checking Their 
Business Figures 
By Arthur Roberts 


HILE accounting has made 

great strides in the last half 

century, it has been asserted 
that financial statements prepared ac- 
cording to current accounting meth- 
ods should more nearly reflect “eco- 
nomic value” rather than money 
value. 

In an emergency economy, there 
is much sound reasoning for this con- 
tention because the book figures re- 
corded as a result of standard ac- 
counting practice do not reflect eco- 
nomic values or reveal what one can 
do with the dollars and cents re- 


corded. The dealer should appraise 
his figures from the standpoint of eco- 
nomic value as well as that of the 
coin of the realm. 

Although money is a medium of 
exchange, it is not an absolute meas- 
ure of economic value. Yet, account- 
ing as a mathematical science uses 
money as a unit of measure, and it 
uses the money of this year, of last 
year, of 10 years ago, all in the same 
schedule of assets and the same 
schedule of expenses, when preparing 
a balance sheet or a profit and loss 
statement. 


One may ask, “Where has this idea 
been all these years? Why weren't 
we told about the economic value of 
the dollar before?” 

Business analysts have been talk- 
ing about it for some time, but it 
has not been widely publicized. The 
reason for this innovation in business 
analysis is that for the past 10 years 
the value of the dollar has been al- 
most cut in half. And it has been 
going down more in recent months. 


Consider Economic Value 

The dealer, when analyzing busi- 
ness statements, should consider the 
economic value of his net profit as 
well as its monetary value. What he 
can buy with money today is deter- 
mined by its economic value, not its 
dollar value. 

Before Pearl Harbor, when market 
prices on inventories fluctuated little 
when operating costs remained rea- 
sonably firm, it was possible to re- 
view a business statement from pure- 
ly the standpoint of dollars-and-cents 
results. Although this is still a desir- 


When you buy 
VITAMIN D2 
be sure you get 

all these features 


| A product easy to use and with 


good dispersion. 


Controlled quality, assuring de- 


pendability. 


research. 


4 Service helps for both you and 


particular batch. 


your customers. 

A product nationally known and 

IRRADIATE 
6 A source of Vitamin D at low cost. 


rat assay for 
every batch of FIDY 


assures effective 
VITAMIN 


for your feeds 


Every bag of FIDY bears an analysis tag. It gives 
you a guaranteed analysis and a guaranteed vita- 
min D potency determined by a rat assay on that 


To rat assay every batch of FIDY is a costly oper- 
ation. But we believe the cost is small compared 
to the value of this important step in protecting 
the quality of your product. 

In addition to this protection, you have in FIDY, 
a feed ingredient that is made especially for the 
feed trade. FIDY is all yeast. FIDY is easy to use. 
It is a free-flowing, finely divided powder that dis- 
perses uniformly through the feed mix. FIDY has 
a high degree of stability —in the bag —in the mix. 


Investigate this rich, dependable source of vita- 
min D. Remember every batch is rat assayed. 
FIDY’s cost is small—its potential benefits great. 


For a sample of FIDY or for more complete 
information, address Desk F-2, STANDARD 
BRANDSINCORPORATED, Agricultural Dept., 
595 Madison Avenue, New York 22, N. Y. 


able procedure, the dealer should in- 
ject an economic analysis into these 
reviews today; otherwise, he will not 
get a well-rounded picture of his busi- 
ness position. 

We find that there is a tendency for 
many dealers to think of the net 
profit on an operating statement as 
so many dollars added to the bank- 
roll or to think of these dollars from 
a monetary standpoint entirely, for- 
getting that they have an economic 
value also and that the two valua- 
tions may differ widely. Such deal- 
ers see a nice profit on the current 
statement, a substantial increase in 
dollar value. And they may make 
plans for betterment of one kind or 
another or they may think that every- 
thing is running smoothly and relax, 
when they should really be on guard. 
The dealer who acts thus often finds 
in time that his plans have gone awry 
because he gets pressed for funds 
to do the things he had intended do- 
ing, or hasn't the finances to meet 
his ordinary obligations. The reason 
is that the profit on an operating 
statement does not represent cash. 
A businessman may show a substan- 
tial profit, yet have little or nothing 
in the bank because as fast as he 
booked the profit during the operat- 
ing period he invested it in inventory, 
improvements, additional fixed assets 
and accounts receivable. Or he re- 
duced a mortgage or other long-term 
obligation. 


Include All Expenses 

Then, too, the net profit on many 
Statements is inflated because the 
dealer does not include all expenses, 
the most frequent omissions being 
loss on inventory, depreciation ex- 
pense, owner's compensation and bad 
debts. If the net profit is inflated, 
this reduces the economic net even 
more. Moreover, with a reduction in 
dollar value, these expenses auto- 
matically increase, 

When a dealer in an emergency 
economy plows under his profits as 
fast as he earns them to cultivate 
mo-e business or invest in more equip- 
ment and he does not watch the 
working capital ratio closely, he may 
find himself short on “seed money.” 
There is a tendency to cripple work- 
ing capital because, envisioning short- 
ages, the dealer invests heavily in in- 
ventory and, assuming that money 
will be plentiful, he gives credit more 
freely or his regular credit customers 
buy more heavily, motivated by the 
same fear. The result is an unusually 
heavy volume on semi-fixed assets, 
too big for the dealer to handle finan- 
cially. During World War II we know 
dealers who carried three times the 
amount of receivables that they car- 
ried before Pearl Harbor. Although 
they did more business their bank 
accounts did not fatten comparative- 
ly. They were freezing their increased 
profits in additional receivables and 
inventories. 

During World War II there were 
credit restrictions in effect, and they 
are again with us. Banks are not in- 
clined to lend if the dealer’s state- 
ment shows that he is carrying too 
heavy a load on receivables and stock. 
He should keep his working capital 
liquid enough to pay his current bills 
promptly. In appraising the adequacy 
of his working capital he should give 
thought to the economic value of the 
dollar and should plan future opera- 
tions on what he can get for his eco- 
nomic dollars in salables and service. 


Adjust Calculations 
In planning for future operations 
he must take the economic value of 
the dollar into consideration as well 
as its monetary value. In making 
comparative studies with prior pe- 
riods he must adjust his calculations 


VITAMIN 
PRODUCTS 


HARRISON. NJ. « RICHMOND. CALIF 
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| | 

' 
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TTON BAGS 


Coming in a wide variety of qualities and 


weights; in a wonderful range of patterns, 


Fulton Fulprint Cotton Bags are real friends 

to the farm family. Exciting, new colorful 

patterns are carefully selected by Fulton to 

; appeal to today’s modern farm family . . . 

MCOTTON: BAGS — prints that will lend themselves to new cur- 
; tains, tablecloths, slip covers, bed spreads, 

and countless other household items. There 

are Fulton bags of quality Bleached Goods 

too, when a snowy white fabric is desired. 

Fulton Cotton Bags make it “sew easy” to 


brighten up the home. Write the factory 


Your choice of band label (shown above), spot label, nearest you for more details on “fashion 
butt-band label, or imprinting with brilliant inks. 


Labels soak off easily and inks are water soluble. right” Fulton Cotton Bags. 


BAG & COTTON MILLS 


ATLANTA * ST.LOUIS * DALLAS * KANSAS CITY,Kens. * MINNEAPOLIS * DENVER * NEW ORLEANS * LOS ANGELES * NEW YORK CITY 


FOR YOUR 
| 
J 
LEACHED CAMBRIC 
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THE MARION MOLASSES MIXER 


install. 


We have manufactured MARION MOLASSES 
MIXERS for over twenty years, and many 
of our first MARION MIXERS are still pro- 
ducing Molasses Feeds today. 


Our MOLASSES EQUIPMENT is easy to 


Write today for literature and prices on this equipment 


MARION MIXERS, FEED FINISHERS, 
SACK CLEANERS, and SACK BALERS 


RAPIDS MACHINERY COMPANY 


Box 88, MARION, IOWA 


EUROPEAN & CANADIAN 
Burlap Wrapped Bales 


For Peat’s Sake 
It’s Nearly Spring 


Time to Stock NAMSCO PEAT MOSS 
» « « « To Meet the Spring Orders 


Top grade, precision packed NAMSCO 
PEAT MOSS is available in 3 grades for 


Horticultural Use, Poultry 
Litter and Stable 


Here is the finest quality peat moss, carefully 
packed in the sturdiest bales. 


Sizes to Fit Every Need WRITE FOR CARLOAD PRICES 


NEW AMSTERDAM IMPORT CO., INC. 


122 CHAMBERS 8T. DEPT. F. NEW YORK 7, N. ¥. 


about tags that are so good that they have 
kept us world leaders for over 25 years! 


251 MAIN STREET - 


for any changes in dollar value to get 
dependable perspective. 

Many dealers assume that if they 
invest heavily in inventory they will 
profit on any increase in market 
value. But they overlook the fact that 
the profit dollars they earn decrease 
in value at practically the same ratio. 

The dealer must analyze his operat- 
ing figures with greater stress on the 
economic value of the dollar than on 
its money value as recorded in the 
books. He must include all legitimate 
expenses under overhead. He must 
see that he has “upped” his depre- 
ciation charge to reflect any reduced 
value of the dollar. He must keep 
ample working capital on hand and 
plan for the future with the economic 
value of the dollar foremost in mind. 
If earnings are stated in economic 
value, they would be substantially 
less than reported accounting profits 
today and probably for a long time 
to come. 

The consumers’ price index figures 
from Washington are publicized. They 
change with the economic picture. 
Use these figures as yardsticks in 
appraising the amount of “real 
money” you earn and spend. Our 
purpose in preparing this article is 
to guard you against placing too 
much confidence in the dollar profit 
on your operating statement without 
going behind the figures to check all 
elements in the light of economic 
value. 


Alfalfa Trading 
at Kansas City 


Reported Active 


Trading in baled alfalfa at Kansas 
City took on active proportions dur- 
ing a recent period, according to the 
Production and Marketing Adminis- 
tration market news service. Trades 
in the open market accounted for 
20 cars from the total of 46 received 
during the week’s period. The bal- 
ance of the arrivals were used by 
dealers on waiting orders. 

Colder weather intensified the de- 
mand for alfalfa, and this was re- 


flected in buyers’ interest. Best re- 
quest continued for top quality green 
leafy alfalfa, and evenly loaded cars 
of this type brought attractive prices. 
The bulk of the offerings, however, 
were of the medium quality types and 
brought prices equivalent to about 
the middle of the quoted price range. 

Sales for the period included three 
cars at $38, one at $34, two at $32, 
one at $31, one at $30, two at $28, 
three at $25, one at $24, one at $23, 
two at $22, one at $21 and two at $20 
ton. Nominal quotations by grade 
were unchanged: No. 1 extra leafy 
$36 and up, No. 2 extra leafy $33@ 
35.50, No. 1 $30@32.50, No. 2 leafy 
$27@29.50, No. 2 $23@26.50, No. 3 
leafy $20@22.50, No. 3 $17@19.50, 
sample grade $14@16.50 ton. 

In the Larned, Kansas, area, trad- 
ing in baled alfalfa was slow and 
movement light. Utilization of a large 
supply of sorghum roughage and pas- 
turage lowered the demand for baled 
alfalfa. Weather remained favorable, 
but a sharp dip in temperatures came 
at the close of the period. Alfalfa 
supplies were not large, and the bet- 
ter grades were scarce. Prices held 
about steady, top quality offerings at 
$25@28 baled at barns. Medium and 
lower grades sold as low as $15. 

The prairie hay market at Kansas 
City remained quiet as dealers and 
local feeding interests displayed little 
interest in offerings. Arrivals for the 
period totaled 15 cars, with only an 
occasional car of good quality feed- 
ing hay placed on sale. The change to 
sharply lower temperatures had but 
little effect on the supply and demand 
relationship. Sales for the week in- 
cluded two cars at $17, one at $15.50 
and one at $15 ton. Nominal quota- 
tions by grades: No. 1 $17 and up, 
No. 2 $1450@16.50, No. 3 $11.50@ 
14.50, sample grade $9@11 ton. 


NATIONAL SALES AGENTS 
“TOPTEST” 
Dehydrated Alfalfa Meal with Oil 


Frep De Horr Company 
Merchants Exchange Bidg. San Francisco 4 


Discover The PLUS 
Qualities of CHEE-WAY* 


It is 70% LACTOSE 
because it has all the 
original lactose of liquid 
cheese whey. Nothing 
has been removed 
except water. 
CHEE-WAY is guaranteed 
FREE RUNNING. It 

will not cake or harden 
because it is made by 
an entirely new process. 


MADE FROM 
LIQUID SWEET CHEESE WHEY. A RELIABLE 
SOURCE OF LACTOSE & RIBOFLAVIN. 


GUARANTEED ANALYSIS 


HERBERT K. CLOFINE 


BULLETIN: SUILDING, PHILADELPHIA 7, PA. 
\ 


Exclusive Products Of 


K. CLorine 


Supreme Brand Dried Skim Milk 
Supreme Brand Dried Buttermilk 


*TM Reg. U.S. Pat. Off, Supreme Brand Condensed Buttermilk 


| 
| 
fa | 
| 
\ 
HEESE WW DRIED CHEESE WHEY 
| — 
FEED" TAGS TALK” 
Within ten days, you 
formation and samples in your hands COUPON 61 
HI 
rooue RITTENHOUSE 6.9995 A 7, Pa, 
wetter 


WASHINGTON—Fourteen region- 
al and 42 district price control of- 
fices were scheduled to be opened 
this week by the Economic Stabiliza- 
tion Agency. 

In addition, it is expected that 20 
more district offices will be opened 
about Feb. 15 and nine others about 
March 1, according to Michael V. 
DiSalle, price stabilization director. 

The regional offices, operating di- 
rectly under national headquarters 
in Washington, will direct activities 
of the district offices, which in turn 
will carry the price stabilization pro- 
gram into local communities, Mr. 
DiSalle said. 

There are 13 regional offices for 
the continental U.S. and a 14th re- 
gional office for territories. The ter- 
ritory regional office is located in 
Washington. 

Each regional price director will be 
assisted by a staff which includes 
price specialists, attorneys, enforce- 
ment personnel, and information of- 
ficer, and administrative officer and 
a clerical staff, according to the gov- 
ernment announcement of the offices. 
The district offices will be similarly 
staffed. 

Offices Listed 

The 13 continental regional and 42 
district offices scheduled to be opened 
this week are: 

Region I, Boston: District offices— 
Providence, Hartford, Portland, 
Maine, Montpelier, Vt., and Concord, 
N. H. 

Region II, New York: District of- 
fices—Buffalo and Newark. 

Region III, Philadelphia: District 
offices—Pittsburgh and Wilmington, 
Del. 

Region IV, Richmond: District of- 
fices —- Baltimore, Charlotte, N.C., 
Washington and Charleston, W. Va. 

Region V, Atlanta: District offices: 
—Memphis, Jackson, Miss., Birming- 
ham, Ala., Jacksonville, Fla., Colum- 
bia, S.C. 

Region VI, Cleveland: District of- 
fices—Cincinnati, Detroit and Louis- 
ville. 

Region VII, Chicago: District of- 
fices—Indianapolis and Milwaukee. 

Region VIII, Minneapolis: District 


your feed 


Simplify mixing and 
Reduce 


Custom made premixes 

for hog and poultryf 

feeds supplying 
B,, antibiotic 
A.P.F. factor 
Vitamins 
Trace minerals 


= 


at correct feeding lev- 
els. in pure stabilized 
form to retain feeding 
potencies 


Contain no Proteins or other com- 
mon ingredients you now have, or 
can easily buy at proper costs. 
Mix feeds that will beat competi- 
tors in quality and price. 

Let us prove to you how others are 
making more and producing a 
better feed with Kalo Vi-tra-min feed 


mixes. A card or call will bring full 
details without obligation Act today— 


use only 
5 to 10 pounds 
per ton 


Government Opens Regional and 
District Price Control Offices 


offices—Sioux Falls, S.D., Helena, 
Mont., and Fargo, N.D. 

IX, Kansas City: District 
offices—Omaha, Wichita, Des Moines 
and St. Louis. 

Region X, Dallas: District offices— 
Houston, New Orleans, Oklahoma 
City and Little Rock, Ark. 

Region XI, Denver: District offices 
—Salt Lake City, Albuquerque, N.M., 
and Cheyenne, Wyo. 

Region XII, San Francisco: District 
offices—Los Angeles, Phoenix and 
Reno, Nevada. 

Region XIII, Seattle: District of- 
fices — Portland, Ore., and Boise, 
Idaho. 


COTTON GOODS INDEX 26.44 

Bemis Bro. Bag Co.'s cotton goods 
index, a composite figure reflecting 
wholesale prices of principal cotton 
cloth used in bag making expressed 


in cents a yard of cloth is 26.44, com- | 


pared with 17.75 a year ago. The 
duty paid for early shipments from 
Calcutta of lightweight and heavy- 
weight burlaps expressed in cents a 
pound of cloth is 36.24 compared with 
25.25 a year ago. The current index 
is based on Calcutta ceiling prices 
which include Indian Export tax at 
1,500 rupees and 350 rupees a ton, re- 
spectively, plus 5% commission. 


LOYD O. SELDERS ASKS 

K. C. BOARD MEMBERSHIP 
KANSAS CITY—Loyd O. Selders | 

has applied for membership in the 

Kansas City Board of Trade. Mr. | 

Selders was general manager of | 
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Spear Mills, Inc., Kansas City, pre- 
ceding the sale last year to the Al- 


| bers Milling Co., and continued with 


the company several months after 
the transfer to the new ownership. 


CANADIAN FEED OUTPUT DOWN 

OTTAWA—The Dominion Bureau 
of Statistics has reported that ship- 
ments of prepared livestock and poul- 
try feeds and concentrates by Cana- 
dian manufacturers were lower in 
October, 1950, amounting to 1,930,- 
043 cwt. as compared with 2,132,202 
cwt. for the preceding month and 
2,431,926 cwt. for October of 1949. 
The month's shipments comprised 
1,644,162 cwt. of prepared feeds and 
285,881 cwt. of concentrates. 


AMERICAN ELEVATOR & GRAIN DIVISION 


Russell-Miller Milling Co. 
P.O. Box 157, Baffale, N. ¥., Phone WAshington 0970-21-22, Teletype BU 110 


SHIPPERS CARLOAD LOTS—CHOICE WHEAT, CORN, OATS, BARLEY 


TERMINAL ELEVATORS AT 


BUFFALO — DULUTH — MINNEAPOLIS — ST. JOSEPH 
New York Minnesota Minnesota Missouri 


THE KALO COMPANY Quine 


SINCE 1913 « 


For the world’s best 
feeding corn — 


SEED CORN 


seed corn 


GOOD ROOT SYSTEM 


110, 115-DAY 


at any price 


O&M OPEN POLLINATED 


The good old-fashioned hind 
——OMCO HYBRIDS—— 
The world’s best hybrid 


DROUGHT-RESISTANT 
85, 90, 95, 100, 105, 


You can’t buy better seed 


Look for the O&M Tag/ 


N SEED OA S OF 


D OAT 


PRINGS.OH10_ 


GROWERS 


Specializing since 1912 in the finest varieties of 
OPEN POLLINATED AND HYBRID FIELD SEED CORN 
ENSILAGE CORN + SWEET CORN + POPCORN 

SEED OATS - 


Year after year thousands refuse to take chances — 


Will accept no substitute ! 
Write for prices 


The O&M SEED Company 


GREEN. OHIO. 


SEED BARLEY 


é% Mil > SEE OTHER SIDE OF THIS [AG 

: 

4 

| THE | 

— your guarantee of dependable seed : i 

4 
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Quality Control 


(Continued from page 16) 


a rudimentary knowledge of statisti- 
cal control methods, he can adapt 
simple technique such as control 
charts for routine utilization. 

The first step in construction of a 
control chart is to accumulate suf- 
ficient data to determine the variabili- 
ty of the process. Most of the data on 
feed analysis will approximate the 
distribution of a normal curve, 
in Fig. 1. 

The standard deviation, denoted by 
the Greek letter sigma, is used as a 
measure of dispersion of the curve. 
Obviously a large standard deviation 
denotes great process variability. 
Note that one standard deviation 
each side of the mean (average value) 
will include 68.27% of all the values 
if the data follows the normal curve. 
It has been found in practical appli- 


| | ii 
99.73% 


Fig 1—Normal Distribution in Sample 
Analysis 


most satisfactory control limits when 
using the control chart technique 
which I shall soon discuss. 

Reverting to practical application, 
I have shown in Table 1 some of the 
standard deviations obtained in work 


obtained with this homogeneous sub- 
stance—in fact, one of our skilled 
chemists was able to consistently 
maintain a standard deviation of less 
than .08. A different story is encoun- 
tered when a heterogeneous material 
such as a mixed feed is studied, as 
you will note from the values given 
in the table. 


THE TAG 
Tells the Story 


Compare Lactose, 
and ash tontent of Midwest 
Sweet Dried Whey with other 
dried wheys. The Midwest 
process assures you highest 


Not More Than 

Fiber - 

processed 


HIGH IN FEEDING VALUES... 


Provides more milk proteins, mill: minerals, lactowe (milk sugar), 
generous quantities of the B-G Complex vitamins, and other 


essential nutrients. 


Never allowed to sour. No Neutralization by addition of alkalis 
before drying. Midwest Sweet Dried Whey is wholly, naturally 
sweet whey processed daily at cheese factories throughout the 


midwest. 


HIGH IN HEALTH GIVING LACTOSE 


PROPERTIES... 


In the form of lactose, milk sugar promotes better intestinal 
health; the lactose finds its way into remote intestinal parts 
where it is changed to health-giving lactic acid. 


carload quantities. 
received. 


LABORATORY REPORT ON A.P.F.... 
On actual growth test conducted by a nationally recognized 
independent laboratory, samples of Midwest Sweet Dried Whey 
showed the average A.P.F. activity equal to 36 micrograms per 
pound Vitamin B:2. Write for a complete copy of the original report. 


SHIPPING POINTS CLOSE TO YOU... 


That means fast delivery and good service in either truck or 
Orders are on their way the day they are 


is a control chart. In Fig 2 I have 
shown batch production data from a 
single day’s run of an 18% protein 
egg mash. The analysis of 16 batches 


control limits (dashed lines) comput- 
ed from the mean (shown as a heavy 
solid line). Note that only one value 
falls outside of the control limits— 


selected from data on a single bag of 
material. This was a particularly 
good day’s run; most days will show 
much greater variability. 

Tt is evident that we have here a 
method of visually presenting data to 
plant operatives in a manner which 
can arouse competitive incentive. In 
fact, an operator will effectively com- 
pete with himself if the proper psy- 
chological approach is used. 

It is also evident that practical 
manufacturing economics are shown 
by this chart. On the average, every 
one half percent of protein saved 
means 30¢ or more a ton on the 
ingredient cost of a feed. If the con- 
trol limits can be narrowed, the pro- 
tein overrun to maintain guarantee 
can be reduced without danger, and 
the quality control department can 
show some definite and calculable 
cost savings. 

In practice, the average chart 
shown above is used in conjunction 
with a range charge to determine 
irregularity both between samples 
and within samples. For instance five 
samples might be taken off a con- 
tinuous production line at one minute 
intervals, and this process repeated 
at half-hour intervals. The average 
of each five-sample group would be 
plotted on the average chart, and the 
range of the five samples plotted on 
the range chart. More information 
on this subject is given in the ASTM 
Manual on Presentation of Data. A 
book, “Control Charts in Factory 
Management” by Rice, treats the 
subject in practical fashion. Many 
other books and articles are avail- 
able on the subject. 

If data fall outside the contro! 
limits we must perform the fourtr 
fundamental operation; identificatior 
and elimination of assignable causes 
of undue variability. This requires « 
profound knowledge of plant anc 
process, and falls outside the im 
mediate scope of this discussion. 

Two other statistical methods 
among the many of great utility 
merit mention. 

Statistical methods for the desigr 
of experiments have been extensivel: 
used in biological work, but have no 
been used in the chemical laborator: 
as they should. By use of these tech 
niques much time and money can 
saved in getting the same amount o 
information from experimental work 
or much more information can be de 
rived from the same amount of work 

(Continued on page 72) : 


IVAN SCANLAN & CO. 


IVAN SOANLAN WALLY HAUGEN 
114 Portland Ave. Minneapolis | 
Telephone: MA Teletype: 


WE GRIND AND MIX FEED 
ACCORDING TO YOUR OWN 
- FORMULA 
Write for full particulars teday! 


MANEY BROTHERS - 


3 cations that three standard devia- | carried out in our laboratories dur- As cereal chemists you might be | 
i Fo tions, which include 99.73% of all | ing 1947. This work was on protein | interested in another value, not shown ‘ie 
the expected values, constitute the | content because of the ease and low | in the table. A specially prepared . 
—E—E——————E cost of the determination and be- | sample of wheat shorts, air dried and i 
mee —— EE cause of its commercial importance | sieved to get a very narrow cut of ‘i 
4 in feed production. particle size, gave a standard devia- 
Table 1—€tandard Deviations in Protein tion of .13 over a month's period in 
Analysis March, 1948. Note that this is quite 
mess bag. 40 | close to the value obtained with our 
: 18% egg m. (1 day, 27 batch samples) .s .39 homogeneous standard 
18% egg mash (26 days, spot samples) .s .5¢ 
Compound 2124 is benzyl-iso-thi- 
ourea-hydrochloride, carried by East- 
man under catalog number 2124, and 
“ay ee found by Ogg and Willets of ERRL ; 
7s to be an excellent nitrogen source for f 
a protein standard. You will note 
that a standard deviation of .10 was 
in the upper and lower three sigme 
: in the upper and lower three sigma ; 
a; this is really better than we can ex- 5 
te | pect since our control limits were 
ENCE 
DIFFER 
DRIED FRESH... | 
BRIE 
Liquid Whole Whey. 
f Wothing Water Re 
| ANALY 
GUARANTEED 
3 milk Protein 
Fat — oy 
Milk 
DWEST DRIED MILK CO. FEED BROKERS | 
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ALFALFA MEAL 


—desirable for winter feeding 


Top grade dehydrated 
alfalfa meal adds green 
freshness to winter feeds— 
its nutritive qualities help 


keep animals in good 


condition. 


The quality of National 
Allfalfa products is always 
dependable. 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


LAMAR, COLORADO 
Merchants Exchange 
ST. LOUIS, MISSOURI 


| 
| 
ig 
? 
. 
7 field-fresh 
/ 
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Classified advertisements 

Wednesday each week for the issue of 
the following Saturday. Changes of ad- 
vertising copy in classified advertise- 
ments must be received by cl date 
of Saturday preceding date of 


Classified Ads 


Rates: 15¢ per word; minimum charge 
$2.25. Situations wanted, 10¢ a word; 
$1.50 minimum. Count words of signature, 
whether for direct reply or keyed care 

is office. If advertisement is keyed, 
care of this office, 20¢ per insertion ad- 


MACHINERY FOR SALE 


MACHINERY FOR SALE 


HELP WANTED 


v 

EXPERIENCED FEED SALESMAN WITH 
car, for southern half of lower Michigan, 
selling Blue Cross Livestock Mineral, 
Blue Cross Livestock Balancer, Blue Cross 
Poultry Balancer, Blue Cross Dog Food 
and Blue Cross All Purpose Supplement. 
Established territory — exclusive sales. 
Proper man to start at once as  .~—— 
representative is ill. Address P.O. Box 
— or call Irvington 2640, Indianapolis, 


SITUATIONS WANTED 


HELP WANTED 
v 


Vv 
WHIRLAWAY AIRBLAST CAR LOADERS 
—J. E. Hagan Mill Machinery, Jefferson 
City, Mo. 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, 6 H.P. mo- 
tor drive. Address 8774, Feedstuffs, Min- 


polis 2, Minn. 


JAY BEE HAMMERMILLS— NEW AND 
~~ All types feed mill machinery. 
B. Sedberry Co., 1031 N. Humphrey, 

Oak Park, Il. 

ANDERSON EXPELLERS, FRENCH 
Screw Presees—all models, “as is” or re- 
built for specific materials. Pittock & 
Assoc 


pec 
jates, Glen Riddle, Pa. 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. E. 
Hagan Mill Machinery, Jefferson City, Mo. 


FAIRBANKS - MORSE DIESEL MOTOR, 
model 36 A, 4%, 60 H.P.; 1,300 R.P.M.; 
electric starter and batteries; recondi- 
tioned. Address 698, Feedstuffs, Minne- 
apolis 2, Minn. 


FOR SALE — GRUENDLER 20-16, $400; 
Bryant 15” and 18”; Ajacs 12"; Papec 
13” and 16"; Kelly-Duplex and others; 
priced to sell. Prater Pulverizer Co., Chi- 
cago 60, Ill. 


BAG CLEANERS—SEVERAL ™% H.P. AND 
10 H.P. floor samples. Brand new ma- 
chines, priced for immediate sale. Need 
floor space for new item. For full particu- 
lars write: Filtaire Products, Inc., 1705 
Peoria Road, Springfield, 


FOR SALE— DOUBLE STANDS ROLLS 
9x18 Allis $250 each; Robinson 30” At- 
trition Mills double, 30 H.P. motors, 440- 
volt, $750; 400 H.P. Superior Diesel and 
generating plant at $7,000. All in good 
condition. Honegger Hanley Mills, Inc., 
Mansfield, Ohio. 


FOR SALE—TWO 3UX JAY BEE HAM- 
mermilis, direct connected to 60 H.P., 
3,600 R.P.M. G. BE. motors. Complete with 
compensators, ammeters, collectors and 
magnets. Late models in perfect condi- 
tion. One 3W Jay Bee Hammermill, belt- 
ed to 80 H.P. Buda Diesel, complete with 
collector and magnets. Engine used less 
than 1,000 hours. All in excellent condi- 
tion. Paul Bros, Laurel, Iowa. 


YOU CAN MINE GOLD 
WITH A PAIR OF ROLLS! 


The KRIMPER-KRACKER 


Grain Crimper 


ARE YOU BIG... LITTLE? 


Either way, you need a Davis Koller Mill to 
satisfy your customers’ demand for 


ROLLER CRIMPED GRAINS! 


Today's road to riches is rolling grain for 
livestock feeding. We don’t have to tell you 
that they've switched overnight from ground 
te roller- crimped feeds. More palatable, 
easily digested, dust-free, reduces wheezing, 
coughing and bloating in the feed lot. 


SIZES UP TO 14,000 Ibs. per hour! 


Our roller mills, from the baby Krimper- 
Kracker (9x9 rolls), up to the Giants with 
10x42” rolls are being shipped daily te eager 
buyers from Maine to California . .. even 
Canada! 


it up. 
FREE Booklet. send soday your request for 
let tion and prices. 


int 


HW. C.. DAVIS SONS’ 


E MILL MACHINERY CO 


WANTED—SALESMAN WHO CALLS ON 
feed trade in Michigan and/or Ohio, to 


sell a quality feed ingredient as a profit- 
able sideline. Address 2416, Feedstuffs, 


R SALE — LARGE ANGLO-AMERICAN 
Molasses Mixer with 50 H.P. motor. Two 
Wenger 


small size molasses mixers. Wri 
Mixer Co., Sabetha, Kansas. 


75 H.P. HUGHES REVOLUTIONARY HAM- 
used less than three 


mermill, late model, 
months. Address 2281, Feedstuffs, Minne- 
apolis 2, Minn. 


2, Minn. 
WANTED—FOREMAN FOR FEED 
manufacturing plant. Must be experi- 
enced and able to handle men. State 


qualifications, experience and salary ex- 
pected in replying. Address 2426, Feed- 
stuffs, Minneapolis 2, Minn. 


IF YOU ARE INTERESTED IN A NEW 
or used molasses feed mixer get in touch 
with us. Wenger Mixer Co., Sabetha, 
Kansas. 


SALESMAN WANTED—MAN TO COVER 


central part of New York State and east- 
ern Pennsylvania. Well developed, pro- 
tected territory. Noncompeting lime may 
be handled at same time. Apply: Rockland 


MOLASSES MIXER, TEXAS CYCLONE 
12 MS complete with bin feeder, 10 H.P. 
motor and drive all brand new, will sacri- 
fice. Ott’s Feed Mill, Grand Ridge, Iii. 


FOR SALE—ONE JUNIOR MODEL GOLDsS- 
berry bulk delivery unit demonstrator, 
mounted on 1950 Dodge truck, 3%- to 5- 
ton capacity, in perfect condition. Twin 
Supply and Service Co., distributor, Golds- 
berry Bulk Delivery ame, 3426 Park- 
lawn Ave., Baltimore 13, 


R SALE—BLUE STREAK HAMMER- 
mill, 75 H.P. Westinghouse motor with 
starter and compensator, all 3 years old. 
Little Giant vertical mixer with motor, 
used very little. May be seen in operation 
at our plant. Farmers Elevator Coopera- 
tive, Goldfield, Iowa. 


FOR SALE— HEAVY DUTY HAMMER- 
mill, 384 hammers with separate fan. 
150 H.P., 440-volt Howell electric motor, 
1,800 R.P.M.; 16 H.P. motor, G. B. electric, 
totally enclosed, 1,200 R.P.M., 220-440 volt. 
One Alfalfa Cyclone 12'x6’. One Cutler- 
Hammer, oil starter, 110-550 volts. Must 
sell as a unit. One 25 H.P., G.E. electric 
motor, 220-440 volt, ofl bearing, 1,200 
R.P.M. One 1946 Ké6-International 1%- 
ton truck, 31,000 miles, all-steel bed, Day- 
brook hoist. For hauling chopped green 
alfalfa. All equipment guaranteed to be 
in A-1 condition. Address 2446, Feedstuffs, 
Minneapolis 2, Minn. 


10.000 Bu /Hr.. for continuous service and four 
Light Duty to 750 Bu/Hir., for inter- 
mittent service. also manufacture screw con- 
veyors and 
complete in . 
GODSHALK 

Sheet Metal Fabricators 

BANGOR, PA. 


Screens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 
Indianapolis, 
420 8S. Meridian St. 3235 


Chemical Co., Ind., 839-841 No. 6th 8t., 
Newark 7, N. J. 
WANTED UPERVISOR — MUST 


SALES 
have college training and practical ex- 
perience in poultry husbandry. Must be 
capable of leading other men. Must be a 
capable salesman, himself. Southern Cali- 
fornia territory. Address 2287, Feedstuffs, 
Minneapolis 2, Minn. 


HELP WANTED—EXPERIENCED 
feed salesman by old reliable eastern feed 
manufacturer for York, Adams, Franklin 
Counties in Pennsylvania and adjoining 
Maryland territory. Age limit 26 to 40 
years. Car furnished. Salary—bonus basis. 
Give detailed qualifications in first letter. 
Address 2278, Feedstuffs, Minneapolis 2, 
Minn. 


HELP 


— TWO GOOD FEED 


ANIMAL HUSBANDRY AND NUTRITION 
background with farm experience. B.S. in 
general agriculture. Draft exempt. Desires 
connection with opportunity to learn busi- 
ness in small feed firm. Address 2452, 
Feedstuffs, 166 W. Jackson, Chicago 4, Il. 


FEED SALES MANAGER _- SUCCESSFUL 


record im directed sales force and build- 
ing dealer organization in middle west. 
Married. Age. 41. Replies confidential. 
Address 2433, Feedstuffs, 612 Board of 
Trade Bidg., Kansas City, Mo. 


TO THE 


ALERT FEED MANUFACTURER 
I can offer 13 years of broad feed ex- 
perience. Have directed large sales or- 
ganization, production and operating con- 
trols. Show me opportunity—I°ll show you 
results. Address 2419, Feedstuffs, 612 
Board of Trade Bidg., Kansas City, Mo. 


FEED MAN WITH EXECUTIVE BACK- 


ground in sales, credits, nutrition and 
manufacturing, seeks connection with well! 
established organization in eastern or 
southern states. At present 
Good reasons for desired change. Ad- 
2437, Feedstuffs, Minneapolis 2, 
inn 


EXECUTIVE, FORMERLY WITH LARGE 


company, interested acquiring interest in 
grain or feed business, brokerage jobbing 
or feed milling. Offer modest investment, 
hard worker and almost 20 years’ ex- 
Perience in all phases of grain and feed 
business including terminal elevators, flour 
and feed milling and wide acquaintance 
in trade over entire country. Replies held 
strictly confidential. Address 2456, Feed- 
stuffs, Minneapolis 2, Minn. 


WANTED 

salesmen, for N. W. Ohio-8S. B. Michi 
and N. Indiana-S. W. Michigan. Good sal- 
ary, car and expenses. You must know 
the feed business and dealers in your 
territory. Give full background details in 
your first letter. Our men know of this 
ad. Address 2441, Feedstuffs, Minneapolis 
2, Minn. 


OLD ESTABLISHED TERMINAL ELEVA- 


tor under new ownership desires an ex- 
perienced man to assume active manage- 
ment in buying and selling. We have @ 
brokerage setup as well as volume truck 
buying setup. Only progressive, sober and 
@ go getter wanted, good future with 
wonderful possibilities for right man. Give 
full details of training, experience and 
send a recent snapshot. Application treat- 
ed confidentially. Also give draft or re- 
serve status. Address 2377, Feedstuffs, 
Minneapolis 2, Minn. 


WE MANUFACTURE, SELL and 
INSTALL ALL TYPES of 
MATERIAL HANDLING and 
MILL MACHINERY 


Call - Wire - Write . . . for Estimates 


COMBS & CO. 


2841 Southwest Bivd., Kansas City, Mo. 


(Large stock electric motors and 
motor controls) 


WANTED 


Feed salesman for Delmarva 
Peninsula by progressive 
feed manufacturer. Good op- 
portunity. Salary, expenses, 
commission, car furnished. 
Prefer agriculture college 
graduate, age 30-35, sales ex- 
perience. Give background, 
experience and references. 
Replies confidential. 

ADDRESS 2452 FEEDSTUFFS. MINNEAPOLIS 2, MINN. 


MACHINERY WANTED 
v 


WANTED — ONE 24” 
fan. Ewing Mill Co., Brownstown, Ind. 


WANTED 


Feed salesman with nutritional 
background by nationally known 
feed manufacturer to travel 
Penn.-New York area. Good op- 
portunity. Salary and expenses. 
Car furnished. Send picture 
with complete background, also 
salary expected. Replies con- 
fidential. 


Albers Milling Company — Lab-Mix 
Oconomowoc, Wis. 


TOR WITH 


WANTED—ONE JAY BEE 5W 
mill, direct connected to 150 H.P., 
R.P.M. motor. Paul Bros., Laurel, Iowa. 


— SIX-INCH D 


WANTED IAMETER GUMP 
Ideal Single Roller Mill in good condi- 
tion. C. V. Murray, 111 Broadway, New 


York City. 


—May consider 


neapolis 2, Minn. 


TWO SUPER DUO EXPELLERS 
Duo or RB for other 
operation. Address 1594, Feedstuffe, Min- 


WANTED — USED 175 H.P., 3,600 
enclosed or open motor, wheat 
upright mixer. Address 2451, 
Minneapolis 2, Minn. 


R.P.M.* 
washer, 
Feedstuffs, 


WANTED TO BUY—RICHARDSON 
scales, bag closing machines and other 
feed and elevator equipment. 
Mill Machinery, Jefferson 


good mill. 
J. B. Hagan 


WANTED 


Feed salesman to sell nation- 
ally known calf food in north- 
ern Illinois territory. Good 
opportunity. Salary and ex- 
penses. Car furnished. All 
replies confidential. Send 
picture with complete back- 
ground and salary expected. 


Address 2463, Feedstuffs 
Minneapolis 2, Minn. 


GRAIN AND 


FEED MILLING EXECU- 
tive with 18 years’ experience in flour and 
feed milling and grain merchandising in 
managerial capacities, thoroughly ac- 
quainted with all phases of business and 
in all major trading areas. Good reasons 
for leaving former position. Offer hard 
working habits, wide experience, includ- 
ing administration of large plants with 
labor-public relations and traffic problems 
Looking for permanent position where 
wide knowledge can be used to utmost 
extent. Replies held strictly confidential 
Address 2457, Feedstuffs, Minneapolis 2, 
Minn. 


v 
WHEN YOU WANT TO BUY AN ELE- 


FOR SALE. _ IN: EAST TE 


BUSINESS OPPORTUNITIES 


vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Ex- 
change, Ind. 


NNESSEE, 
flour, corn and feed mill, railroad sid- 
ing, electric motor power. Excellent op- 
portunity for interested party, as com- 
petition is limited and there is plenty of 
room for expansion all around. Will earn 
purchase price in three years. For fur- 
ther information write to No. 10, Reed 
Apts., West Main Street, Johnson City, 
Tenn. 


$75,000 
BARGAIN! 


223,000 
Bushel Capacity 
CONCRETE 
GRAIN ELEVATORS 


* Racine, Wisconsin 
& NW Trackage 


+ Additional bldgs. adjoin- 
ing for feed mill 


« Excellent condition 
+ Early possession 
+ Ample acreage 


Write * Wire Phone 


4. J. HARRINGTON & CO. 
7 Se. Dearborn St. Financial 6-1322 
CHICAGO, ILL. 


ditional charged for forwarding replies. 
its, Classified advertising rate not available | 
for commercial advertising. Advertise- 
ie ments of new machinery, products and : 
ae services accepted for insertion at mini- \ 
mum rate of $7 per column inch. : 
Be. 
v 
M 
‘ | | | 
| 
Only 
‘ 
: 
w ae 
| 
| 
QEPt. F-9 GONNER SPRINGS, KANSAS | City. Mo. a 


BUSINESS OPPORTUNITIES 
v 
FOR RAIN ELEVATORS—THREE 
grain elevators at Clearmont, Wyo. 90,000 
bu. capacity. Price $65,000. Terms 26% 
down, 20 years to pay balance. Call or 
write John E. Rice, Sheridan, Wyo., 
Telephone 2141. 


FOR SALE—DUE TO BEING DRAFTED 
in army—we have to sell—feed mill, 
grinder, . cracker, huller, 
all nearly new. Good location. Land, build- 
ings and machinery, priced $26,000. Stock 
at inventory. Address Pattison Bros., 
Payette, Iowa, Phone 159. 


BABY CHICKS FOR SALE 
v 


HATCHING YEAR ROUND; 45,000 CHICKS 
per week; contact us for wholesale prices 
U.S. approved and pullorum passed. Mor- 
ris Hatchery, 842 Jackson St., Morris, Il. 

WHOL! CHICKS WITH YEARS 
of dependability and quality. U.S. Approved 
Pullorum Passed. Excellent shipping fa- 
cilities. Leading breeds. Write for prices. 
Thornwood Hatchery, Crandall, Ind. 


CHICAGO BOARD IS HOST 
TO 140 AT PRESS PARTY 


CHICAGO—About 140 guests at- 
tended the press party sponsored by 
the Chicago Board of Trade Jan. 24 
at the Chicago Club. 

Everette B. Harris, board secretary, 


Cash In on This 
SMASHING 
ADVERTISING 


CAMPAIGN! 


Your Big Demand Will Be For 


= STERLING — 
= BLUSALT... - 


Salt Enriched with Trace Minerals — 
Cobalt — lodine — Manganese 
lron — Copper — Zinc 


Backed by: 


30 POWERHOUSE RADIO STATIONS 
® Hard-Selling Weathercast Radio Com- 
mercials Every Week 52 Weeks a Year! 
14 LEADING FARM JOURNALS 

® Strong ads telling farmers how Sterling 
Blusalt can insure greater farm-animal 
production by providing vital salt and 
essential trace minerals. 

TIE IN WITH THIS GIANT CAMPAIGNI 
Be ready for increased demand! Stock 
Sterling Blusalt in 100-Ib. bags, 50-Ib. 
blocks, 4-Ib. liks. Push it— feature it— for 
BIGGER SALES and PROFITS! 


NTERNATIONAL SALT COMPANY, Inc. 
Scranton, Pa. 


Economy wise to 
iJERSEEize:. 


was toastmaster and introduced the 
officers of the exchange. Carl E. Bos- 
trom, board of trade president, com- 
mented on price control possibilities 
and Sylvester J. Meyers, vice presi- 
dent of Arcady Farms Milling Co. and 
first vice president of the board, ex- 
pressed the best wishes of the ex- 
change to members of the press, radio 
and other guests. 

Charles S. Michaels, recently re- 
tired Chicago Tribune grain reporter, 
was presented a set of matched lug- 
gage by J. O. McClintock, executive 
vice president of the exchange, in be- 
half of its members. Following a cock- 
tail period, the guests were served 
a banquet in the club. 

Entertainment was provided by a 
barbershop quartet composed of Ar- 
thur Bielan, Western Electric Co.; 
Peter Buckley, P. Nacey Co.; Ellis 
V. Perkins, Petroleum Engineering 
Corp., and Herman Struble, Reid 
Murdock Co. The quartet was intro- 
duced by Homer P. Hargrave, second 
vice president of the Chicago board. 


MERCK CO. PURCHASES 
MARINE MAGNESIUM FIRM 


RAHWAY, N.J. — Purchase by 
Merck & Co., Inc., manufacturing 
chemist, of the business and assets 
of Marine Magnesium Products Corp., 
South San Francisco, Cal., for 35,000 
shares of Merck common stock, has 
been announced by George W. Merck, 
chairman of the board of Merck & 
Co., Inc., and the Marine company’s 
president, Robert E. Clarke. 

Marine is engaged in the manufac- 
ture of a variety of magnesia products 
used in the fine chemical, pharmaceu- 
tical, cosmetic and other industries. 

Mr. Clarke, the founder of Marine 
Magnesium Products Corp., will con- 
tinue with the operations as director 
of the new division of Merck & Co., 
Inc., as will the staff and employees. 

It is Merck’s intention to engage 
in more research as well as to pro- 
vide additional manufacturing opera- 
tions in the South San Francisco 
plant. At present, there are no definite 
plans for construction of additional 
production facilities there. A ware- 
house and distribution depot opera- 
tion has been maintained by Merck 
& Co., Inc., in Los Angeles since 1944 
for its medicinal products. This branch 
will continue to operate independent- 
ly of the South San Francisco plant. 


LOWER GRAIN PAYMENTS 
CUT CASH FARM INCOME 


Dominion Bureau of Statistics. This 


io 
Let ARID-AIRE 
Dry it ata 
Quick Profit 


“Watch the in roll into market 
next spring,” warn the forecasters. 
Farmers have been holding it for i 
higher prices through fall and win- 
ter. When this crop hits your ele- 
vator—be ready for plenty of wet 
grain. Have your Arid-Aire in and 
operating. 


LOOK AT THESE FEATURES! 


@ Exclusive, patented principle 

@ Best insurance rating 

@ Delivered assembled, ready to run 

@ Simple, low cost installation and operation 
@ Large capacity 

@ Ne scorching, cracking, clogging 

Automatic safety and temperature controls 
@ Self-contained, automatic cooling 

@ Quick delivery, quick service 
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Arid-Aire eliminates loss from 


grain spoilage, makes custom dry- 


ng practical, stimulates business 


and turns moisture discounts into 


hat’s more, an Arid-Aire usually 


pays for itself out of one year's dry- 


ing profits. 


Write for full information 
Or our representative. 


MANUFACTURING COMPANY 
3981 ZARTHAN AVENUE 
MINNEAPOLIS 16, MINN. 


figure was down 12% from both the | 


preceding year’s total of $2,456,871,- 


substantially above the 1947 to’ 
$1,967,263,000. 


of 


(According to Mr. Gadus Morrhua .. 


? 


Quali 


CLO-TRATE “DRY D” 


QUALITY FEEDS 
CLO-TRATE COD LIVER OIL 


with Added Vitemin A &D Concentrates. Available in 
popular potencies to meet your formula requirements. 


activated animal sterol in edible powder form. 
Supplies Vitamin D3 for poultry feeds. 


FLEISCHMANN'S IRRADIATED DRY YEAST (FIDY) 


Vitamin D2 for livestock feeds. 
Distributers in the Seuthern, Midwestern end 
Stetes. 


it it’s from White, it’s right! 


Aveileble in several 


| MW ZZ 
A! QET PEA 
GET RE 
| 
| SPRING FLOOD 
FOR SALE OR LEASE — Nearly new | 
feed manufacturing plant on railroad i 
x siding. Low river rates. Plant located in . 3 
western Iowa. Warehouse 4,800 feet. 
fully equipped with pellet mill, grinder 
and mixers. Will sell on contract to , 
right party, Capacity of this mill is 100 ; : 
staffs, Minneapolis 2, Minn. 
NIP of Ca- 
ae nadian farmers from the sale of 
ere farm products in 1950 amounted to FOR ; 
oy $2,169,251,000, according to an ad- 
| —— 
oo | 000 and $2,459 00 in 1948 
| 
ae : cline in returns realized from the sale | 
(ea dian Wheat Board payments i 
CASH IN! were far below those of 1949. ALSO 
. dition, the initial price of wi = 
producers in the pear provinces | 
sg nity, was lowered Aug. 1, 1950, from $1.75 
| EE | to $1.40 bu. basis No. 1 northern Supplies 
+. vere August frosts in the prairie 
es | Provinces caused considerable dam- 
duced average grades. 
| KERMIT LONG NAMED TO White Laboratories, 
16 | CARGILL K. C. OFFICE NEWARK 7 NEW JERSEY, U.S.A. 
a KANSAS CITY—Kermit Long has 
me | with JERSEE VITAL-MIN been appointed to succeed Barnwell 
ie Cargill, Inc. Mr. Long formerly was 5 t sg 
manager of the Cargill office at Grand = 
SERS EE ann of the Baltimore T HEA T INGREDIE 
Jobbers and Warehouses office grain company. Melvin Bead 
from Ceast te Censt! MINNEAPOLIS 13, MINNESOTA OF ALL KIN 
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Quality Control 


(Continued from page ¢8) 


Statistical design and analysis will 
often yield information that cannot 
be obtained by the usual methods of 
analyzing data. 

The “analysis of variance” tech- 
niques are particularly useful in sep- 
arating inter-related effects. For ex- 
ample, we desired to compare the 
mixing efficiency of two different 
types of mixers. By using analysis of 
variance we were able to separate the 
mixing component from other sources 
of variance such as sampling and 
analytical. It is interesting that the 
ribbon mixer commonly used in the 
feed industry had a variance of .88, 
in this particular study which used 
protein as the criteria, whereas the 
special mixer under study gave a 
variance of .00, a perfect score. It 
was impossible from study and analy- 
sis of the data by other methods to 
arrive at any definite conclusions re- 


20.00 


19.75 


19.00 


18.75 


Fig. 2—Control Chart Prepared from Analytical Data on 16 Batches 


Milling Co 
Donszelmann & Co., 
N. Vv 


Eckhart, B. A., Mig. Co. 
Farmers Union Grain 
Terminal Assn 
Florelius & Ulsteen, A/S 
Fulton Bag & Cotton 
Mills 
Great Lakes Steel Corp. 
Hallet & Carey Co. 
Johansen & Co., Anth. 
Jones-Hettelsater 
Construction Oo, 
Justesen, Brodr. 
Kimpton, W. S., & Sons 
King, H. H., Flour 
Mills Co. 
Knappen Milling Co. 
Loken & Co., A/S 
Long, W. E., Co. 
Luchsinger, Meurs 
& Co 
Madsen, Rud. 
Mardorf Peach & 
Co., 


Ltd. 
Meelunie, N. V. (Flour 
Union Ltd.) 


These Advertisers Were 
Represented in the 1950 Almanack 
Allen, James, & Co. Mercator, A/S 
American Molasses Co. Merchen Scale Feeders 
Archer-Daniels- Mid- Mid-Continent Grain Co. 

land Co. Midland Fiour Mills, 
Barr Shipping Co. Ltd. 

Bay State Milling Co. Minnesota Linseed 
Bin-Dicator Co Ol 

Bjornstad, Asbjorn P Norenberg & Belsheim 
Cameron, John F., & Norris Grain Co. 

Co., Ltd Novadel-Agene Corp. 
Cargill, Inc. Nulomoline Co. 
Cereales, Commissie Osborne McMillan 

handel, N. V. Elevator Co. 
Chubb & Son Osieck & Co., 
Commander- Larabee Pillman & Phillips 


Pioneer Bag Co. 
Richmond Mfg. Co. 
Riegel Paper Corp. 
Robinson, Thomas, & 

Son, Ltd 
Ruoff & Co., A 
Russell, D. T., & 

Baird, Ltd. 
Russell-Miller Mig. Co. 
Simonds- Shields- 

Theis Grain Co. 
Smith, Sidney, Ltd. 
Smyth, Ross T., & Co., 

Ltd. 


Staley Milling Co. 

Star of the West 
Milling Co. 

Taylor, Andrew, & Co. 

Thomas, Vaughan, & 
Co., Ltd. 

Usines Vermylen 8. A. 

Van Dusen Harrington 
Co. 

Victor Chemical Works 

Wallace & Tiernan 


Co., Inc 
Weisheimer Bros. 
Witsenburg, M., Jr. 
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Positions—2nd and 3rd covers-——$26.00 extra; 
red. 


extra. Color red requi 


ADVERTISING SPACE RESERVATIONS 
Now Being Accepted for 


The Northwestern Miller 
1951 ALMANACK 


“Where your aduertising is seen throughout the 
year by all readers of The Northwestern Miller” 


Significant to every advertiser desiring to reach the Feed, Grain, 
Flour and Baking industries will be the 1951 ALMANACK edition 
of The Northwestern Miller. 


This invaluable reference book will be received by all readers 
of The Northwestern Miller as a Section Two of the April 24, 1951, 
issue. This year’s Almanack will continue and expand the valuable 
statistical and informational service regarding crops, production, 
regulations, etc., for which this annual edition serves as an ever- 
handy “reference library.” 


Your advertising message will be seen time and again through- 
out the year in the Almanack as this indispensable volume will be 
retained and referred to repeatedly by readers who will be most 
receptive to your advertising. 


Send in your space reservation today and assure yourself ample 
time in which to prepare your advertising copy, which can be ac- 
cepted not later than March 15. Use the handy space reservation 
form below. Mail it today. 


Features of the 1951 ALMANACK will be these 
departments, with their own material, such as: 


FEEDS— BAKING— 


Rules Governing Feed Trade 
Definitions of Grain By-Products 
Feedstaffs Anal Table 
Farm Animal P 
State Laws 


Regulations 

Bleaching Flour 
Self_rising Flour 
Packaging 


for 1951 ALMANACK Advertising 


ALMANACK Advertising Dept. 
The Northwestern Miller 

118 South Sixth Street 
Minneapolis 2, Minn. 


le to you in the following 
Bize—_ 


Price per 
insertion 
$100.00 
70.00 


56.00 
37.60 
30.00 


21.00 


4th cover—$30.00 


.$ 26.00 per page or less 
100.00 per page or less 


Charge—$10.00. Plate size 8% x11%, trim 84% x11\ inches. 


R 

s 


ysis 


garding the relative efficiency of 
these two a... although there 
seemed to be slight evidence in favor 
the special mixer. Crudely 

the variance obtained above might 
used in the same manner as stand- 
ard deviation to set contro] limits 
on 


of statistical contro] in the feed in- 
dustry. 


| FEED BRANDS 


The following trade-marks have 
been published in the Official Gazette 
of the United States Patent Office 
preliminary to registration. Manufac- 
turers and distributors who feel that 
they would be damaged by the regis- 
tration of any of these marks are 
permitted by law to file a formal no- 
tice of opposition, within 30 days 


RESULTS—John Thomas, Jr., 
as Adel (Ga) Milling Co.; animal 
—pamely poultry, dairy, horse, - Dis 
and hog feeds, the principal as 
of which are grain and other ingredien 
Use claimed May 24, 1946. Pumished 
Jan. 16, 1961 

QUEENEE—Laurence Gentile, doing busi 
ness under the name and style of ya 
Packing Co., Malden, Mass., canned dog an 
cat food. Use claimed since Oct. 6, ibe. 
Published Jan. 16, 1961. 


A-D-M EXECUTIVE NAMED 

MINNEAPOLIS—Richard G. Bri- 
erley, assistant vice president of Arch- 
er-Daniels-Midland Co. has been 
named a member of the executive 
committee of the bureau of raw ma- 
terials, American Vegetable Oils and 
Fats Industries. As head of soya 
products division of Archer-Daniels, 
Mr. Brierley is also vice chairman of 
the executive board, Soya Food Re- 
search Council. During the war he 
served the Ward Food Administration 
as a member of the soy food advisory 
committee.-He has twice represented 
the American soybean industry on of- 
ficial missions to Germany. 
McDONALD CHARCOAL EXPANDS 

KANSAS. CITY —The McDonald 
Charcoal Co., Kansas City, has taker 
over the production of the Alabama 
Charcoal Co., Baron, Okla. The Mc- 
Donald firm operates plants at Ar- 
gyle, Meta and Reynolds, Mo. George 
M. Hayward, president of the firm, 
and M. A. McClelland, secretary: 
treasurer, also operate a plant at St. 
Joseph, Mo., for the production of 
charcoal under the name of the Car- 
bon & Chemical Co. 


PRODUCTS OF 
SCIENTIFIC MERIT 
OFFER YOU EXTRA PROFITS 


Investigate todey. Write to Dept. F. 


WHITMOYER LABORATORIES, Inc. 
MYERSTOWN, PENNA. 


IT’S NOT 100 LATE 
TO START TO 
ADVERTISE 


FEEDSTUFFS 


19.50 
however, more refined techniques are 
a 19.25 available and should be used in such i 
; specific studies. 
° It is my hope that the limited data 
presented here will encourage greater 
ee study and more extensive utilization 
18.25 
> 18.00 
18% Egg Mash 
after official publication of the marks. 
Me | Official publication dates are included 
below. 
| a 
; 
: 
a } 
List of Baking Schools 
FOREIGN— FLOUR—- GRAIN— 
, 3 / 
MAIL ay. 4 
~ 
| TODAY 4% Please accept our order for an advertisement........... 
April 34, 1951, ALMANAOK edition of The Northwestern 
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Price Controls 


(Continued from page 1) 


with general and individual industry 
orders to follow. 

Some proposals for broad revisions 
of the ceiling regulation were report- 
ed being discussed. For one thing, 
officials earlier this week mentioned 
the possible issuance of specific or- 
ders for the distributive trades which 
would impose margin controls at re- 
tail and wholesale levels. 

In the meantime, confusion reigned 
in most quarters. Top officials had not 
acted to clarify politices. And, with- 
out definite policies, industry consult- 
ants were unable to give definite an- 
swers. 

Basically, the price regulation froze 
prices of all sellers at the highest 
levels reached in the base period of 
Dec. 19-Jan. 25. 

All sales of raw and unprocessed 
farm commodities by the producer 
were excluded from coverage, how- 
ever. 


Adjustment Provision 

No general provision for the ad- 
justment of the individual hardship 
cases was provided. But the price 
agency did provide a relief procedure 
for processors and distributors in 
cases where raw commodity prices 
are selling below the minimum ceil- 
ings provided in the Defense Produc- 
tion Act of 1950—parity or the high- 
est price between May 24 and June 
24, 1950, whichever is higher. 

Most farm commodities, including 
grains, are selling at less than the 
legal minimums. And this relief pro- 
vision permits handlers, processors 
and all classes of distributors to pass 
on increases in farm prices, up to a 
point where the farm prices reach 
parity or the possible minimum ceil- 
ing. Under present procedure, such 
adjustments would be halted when 
parity and price calculations showed 
the legal minimums had been reached. 

The “pass-through” provision for 
increases in farm commodity prices 
applies to feed manufacturers, other 
grain processors, grain handlers and 
distributors of the processed products. 

Commodities listed in the order as 
selling below the legal minimum ceil- 
ings included barley, corn, flaxseed, 
hay, oats, peanuts, rye, grain sor- 
ghums, soybeans, wheat, butterfat, 
chickens, eggs, turkeys, milk. 

No Definite Answers 

The regulation has created count- 
less cases of problems for the feed 
and grain industries, but no definite 
answers on price policy were avail- 
able this week. And it looked as 
though no important amendments 
would be forthcoming at least for the 
time being. 

Generally, attempts to amend parts 
of the price regulation which affect 
the feed and allied industries ap- 
peared to be stalled. 

Most attention in the agricultural 
commodity field late this week was 
directed toward efforts to reopen the 
cotton and cottonseed commodity 
markets, which closed following issu- 
ance of the regulation because of in- 
ability to interpret provisions of the 
order. Next, attention was expected 
to be focused on determination of a 
basis on which other futures markets 
can operate if and when commodities 
selling below the legal minimum ceil- 
ings reach the minimums. 


Ceiling Level Problem 


One problem, as may be seen in 


studying the text of the price order, 
involved Section 3. The statement 
of considerations issued with the reg- 
ulation said that the highest prices 
charged by a seller during the base 
period became his ceiling price. But 
Section 3 said the ceiling price for a 
service or commodity is the “highest 
price at which you delivered it dur- 
ing the base period,” or if you did not 
deliver it, “the highest price at which 
you offered it for base period deliv- 
ery.” 

ESA consultants were reported to 


have sought an amendment which 
would change the basis of ceiling cal- 
culation from delivery to sales and 
include sales made for forward de- 
livery. But attempts to amend this 
section appeared dead this week. And 
technically, grain processors and 
others thus would be held to a de- 
livery basis in determining their in- 
itial ceiling. 

Other confusion and problems de- 
veloped in connection with the “pass- 
through” provision. 


Affects Margins 

This provision, under Section 11, 
stated that a processor's or distribu- 
tor’s initial ceiling price might be 
increased “by the dollars and cents 
difference per unit between the high- 
est price paid by you for a customary 
purchase during the base period and 
the cost to you of the most recent 
purchase.” Subsequent increases are 
to be based on the difference between 
the commodity price upon which the 
last previous increase was based and 
the cost of the most recent customary 
purchase. 

Technically, this meant that a firm's 
margin would be the difference be- 
tween its initial ceiling price and the 
highest price paid for the basic com- 
modity or commodities during the 
base period. And thus, on the up side 
of the raw commodity market, mar- 
gins would in effect be frozen at these 
levels. However, if the raw commod- 
ity declined in price below the level 
on which the firm’s initial ceiling 
price was based, it presumably would 
not be necessary to sell at less than 
the highest price during the base 

riod. 


pe 

One problem was that the margin 
under the highest base period ceiling 
price would not necessarily be the 
highest margin or even an adequate 
and normal margin. 


Margin Over Cost 

Also, the regulation would appear 
to hold the feed and other industries 
to pricing on the basis of margin over 
cost, rather than over market or ceil- 
ing price. Controversy over such a 
provision raged during OPA days, but 
the provision then finally was re- 
jected. 

Feed and grain industry consultants 
had urged a provision now that would 
have permitted grain and feed indus- 
try operators to price into their sales 
the market price of the commod- 
ity or product in individual markets 
where obtained. 

But it appeared that confusion over 
this margin-over-cost provision would 
not be cleared up for some time. 

Another part of the regulation, Sec- 
tion 11 (e), said that if it had been 
the practice of a firm and its industry 
to figure prices on the basis of com- 
modity exchange quotations, a price 
increase could be the difference be- 
tween the quotation upon which the 
ceiling price was based and the com- 
parable current quotation. 

The immediate interpretation of 
some analysts was that this might 
require feed manufacturers and oth- 
ers to relate selling prices to com- 
modity contract markets even though 
it had not been their practice. Others, 
however, felt that this section would 
not compel such a procedure and that 
use of commodity market ee 
is optional. 


No Relief Provision 


The price adjustment for farm com- 
modities does not apply to commodi- 
ties selling over the legal minimum 


Their selling prices are frozen tight. 
Commodities selling above the legal 
minimums included cotton, cotton- 


if you want a 


PORTABLE 


of these can do the 


Free running 
a oats, barley, corn, 
peas, molt, beans, rye, 
grains, seeds. 
Accuracy: 1 to 2 oz. per 100 Ib. bag. 
Capacity: 3 and 6 bushel. 
Speed: 6 to 7 100-Ib. bags per minute. 
Special features: Compensator—heavy 
grain arrestor —sloped weighing 
hopper—hand control geor—ticket 
printing counter. 


Handled: Seed, grain, pel- 
lets, dry feeds, meols, suger, salt, 
flour i soop 
products, charcoal briquettes. 

Accuracy: 4 of 1%. 

Capacity: 5-25 Ib. and 25-50 Ib. 

Speed: 15, 5-lb. bags to 6, 50-lb. bags 
per minute. 

Special features: All-electric, compen- 
sator, solenoid operated cut-off feed 
gate. 


For further information on the FP Floor Portable 
Product 


write for Bulletin 8246—on the E-50 
Data Sheet 4916. 


ton 


Houston * 


BAGGING SCALE 


THE RICHARDSON 
FP FLOOR PORTAB 


THE £50 portane 
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Cincinnati 
© © Mow Omaha 


Philade!phia igh San Francisco * 
MATERIALS HANOLING BY WEIGHT SINCE 1907 


FISH MEAL 


Fish Solubles Mixtures 
Soybean Oil Meal 
Concentrates 
Vitamin A & D Feeding Oils 
Mill Feed 


For Quotations and Deliveries write 


WILBUR-ELLIS COMPANY 


334 California St., San Francisco 4 
CHICAGO 3 NEW YORK 6 LOS ANGELES 15 
Bankers Building 19 Rector Street me Maple Ave. 
BUFFALO 3 
955-957 Ellicott Square Bidg. Building 


POULTRY 


A tested and depend- 
able mineral supplement 
for poultry, hogs and 
all farm animals. Ryde’s 
Nutritive Minerals pro- 
mote faster growth, 
greater productivity and 
resistance to disease. 


More Sales— 


RY DE’S 


NUTRITIVE 
MINERALS 


LIVESTOCK 


Ryde’s Nutritive Min- 
erals contain calcium 
from cooked and ground 
egg shells, egg albumen 
and other health-giving 
minerals. Can be self- 
fed or mixed in for- 
mulas. 


—More Profit 


. 
is 
Le 
Richardson has been manufacturing depend- 
able, accurate scales for the grain and mulling 
ies for almost 50 years. That's why you : ~~ 
| | 
4 
| 
| ceilings. Processors and distributors 
| of these products may not pass on 
| any increases in raw commodity 
prices above the levels paid when H 
prices of their products were frozen. \ i 
H Pouurmy ax? 
‘ | seed, rice, beef cattle, lambs, sheep, 2 Nurerrron 
veal calves and wool. 
: One example of the confusion can 
R be found in the case of hogs. After ai 
the pie oer wes ERA ex DE & COMPANY 
cials said hogs were selling above the 7 
; legal minimum ceiling and that pork 5425 W. Roosevelt Rd. ¥-6e Chicago 50, Iilinots 
Ae (Continued on page 77) 
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THE FEED MARKETS 


* * * * * 
Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. 


ALFALFA MEAL Baffalo: Demand steady to fair; trend 

Portland: Demand fair; trend steady; page supply good; 13% suncured $50@ 

supply ample; 15% $36, f.0.b. Idaho; dehy- 2; No. 2 suncured $47@48.50; 17% dehy- 
drated $50 drated $74.50@ 78.50. 

Los Angeles: Demand spotty; trend up- St. Louis: Demand slow; supply ample 

ward; supply ample; 15% suncured $42@ on dehydrated no A guarantee, very tight 

0 “ked; 0 on suncured and dehydrated 100,000 A; 

65.90 tacked: 17% dehydrated $60@63 | Gonydrated, 17% $73.90, 100,000 A, St. Louis, 

: $58.90 no A guarantee, St. Louis: western 

Omaha: Demand good; supply ample; suncured leaf $60.40, No. 1 fine $51.40, No. 1 


suncured $45; dehydrated, 20% $65@70, 17% medium $48.40, St. Louis. 

a fai a a Indianapolis: Demand and supply fair; 
mempus: Leman r; trend steady to | trend steady to lower; suncured meal, 13% 

up; supply ample; dehydrated, 17%, guar- $53; dehydrated, 17% $72 

anteed 100,000 units vitamin A $71.25; No. 1 B. ams Demand fair: 


. supply adequate; 
suncured $47.75, No. 2 medium $41.25 dehydrated, 17% $74@78; 


suncured, 13% 


Philadelphia: Demand slow; supply ade- $56.60. 
quate; 17% dehydrated, guaranteed $586, Ft. Worth: Demand good; supply of 
nominal. guaranteed 100% limited, plentiful without 


dehydrated, 100,000, 17%, Kan- 
sas, Nebraska or West Coast $73@74, 
prompt; Texas origin, without guarantee 
$62@63, February, delivered TCP. 

Seattle: Demand slow; supply ample on 
suncured, tight on dehydrated; $47 ton, 
carlots, 15% fine grind suncured, prompt; 
$66 ton, carlots, 17% protein and 100,000 
A unit dehydrated, prompt. 

Cincinnati: Demand fair; 
supply scarce; dehydrated, 17%, 
units vitamin A $79.90. 


guarantee; 


COD LIVER & FEEDING OILS 


trend higher; 
100,000 


Warehouse Stocks Available 


For Immediate Delivery Milwaukee: Lemand good supply fair; 
western dehydrated, 17¢ $71 with 100,000 
Minneapolis, Minn. A guarantee, $65 without; 20% $74 with 
150,000 A guarantee; western suncured, 13% 
CONTACT $48, 15% $51. 

WOODBACH, INC. Chicago: Demand rather quiet; supply 
518 Corn Exchange Bidg. light; 17% dehydrated, 100,000 A $70, 20% 
Minneapolis, Minn. 150,000 A $87; 13% suncured No. 1 fine 

ground $51, 15% no quotation. 


Phone: LINCOLN 8858 

Kansas City: Demand fairly active; offer- 
Wisconsin ings reduced; blended 17% dehydrated al- 
falfa meal with 100,000 units of vitamin A 
guaranteed on arrival $67.50@70 sacked, 
Kansas City; no A guarantee 17% $53@57.50 
sacked, Kansas City; No. 1 fine ground 
suncured $45; No. 1 \& in. suncured $42.50; 

No. 2 fine ground suncured $38; No. 2 

Milwaukee, Wis. in. $34@35 sacked, Kansas Cty 

Phone: BROADWAY 2-4580 Min lis: Alfalfa meal quotations were 
held fairly firm, and in some cases above 


CONTACT 


H. I. “DUSTY” RODE 
Rede Feed Service 
522 Grain Exch. Bidg. 


Akron, Ohio Dayton, Ohio the levels of a week earlier. Trading, how- 
CONTACT ever, was slack and a few sales under the 
regular market were reported. Quotations 

c. c. WELCH 17% dehydrated, 100,000 units of vitamin 


A guaranteed $70@72, no A guarantee $58; 
13% suncured, No. 1 fine ground $46.50 
A AND D FEEDING OIL 

Boston: Demand good; supply fair; 800 D, 
1.500 A 30¢ Ib.; 400 D, 2,250 A soNee: 400 
; 400 D, 750 A 24%¢ 
Demand fair; supply ade- 
straight oils, 85 D $1.65, 100 D, 
concentrated vitamin oils, 
400 D, 1,500 A 35¢; 


435 Brevoort Koad Columbus, Ohio 
Waterloo, lowa 
CONTACT 
WATERLOO MILLS CO. 


New England By-Products Corp. 


177 Milk St. BOSTON 9, MASS. 


quate; 
450 A $1.75 gal; 
400 D, 750 A 32%¢@ Ib.; 
400 D, 2,250 A 37¢ Ib. 


Made in America’s Most 
Modern Concentrate Plant 
and Backed by 65 Years 
Feed-Making Experience 


Feed Concentrates 


. Write for New, Profitable Local Mixing Plan 
- PAY-U LABORATORIES, INC. 


QUINCY ILLINOIS 
BE BS SS 


LLC 


BARLEY FEED 
Ogden: Supply rolied $48@652, 
whole barley $46@50 
Philadelphia: Demand static; supply mod- 
erate; $70, nominal. 
Indianapolis: Demand fair; trend steady 
to unchanged; supply adequate; whole bar- 
ley $77 sacked, crimped barley $84, no 
pulverized available. 
Bos 3 


Demand light; 
$62. 
Francisco: Demand good; supply 

fair; standard rolled $67, rabbit $69. 

Seattle: Demand fair; supply good; whole 
$72, ground $72, rolled $75, all a ton, ex- 
warehouse, lLc.1. 

Portland: Demand good; trend higher; 
supply ample; rolled $74, ground $72. 

Baltimore: Demand good; supply light; 
$61, nominal 

Milwaukee: Demand fair on pulverized, 
good on needles: pulverized, white $67, feed 
$60: needles $1.30 bu 

Chicago: Demand good; supply light; $53. 


nominal 
BLOOD FLOUR 


Louisville: Demand fair; 
supply ample; $145 ton. 


BLOOD MEAL 


Portland: Demand good; 
supply ample; $130. 

Los Angeles: Demand good; trend firm; 
supply adequate; $9 a unit of ammonia. 

San Francisco: Demand good; supply fair: 
screened blood 


supply ample; 


trend steady; 


trend steady; 


$8.35 a unit of ammonia; 
$8.25 a unit of ammonia. 
Seattle: Demand steady; supply fair; 
$120 ton, f.0.b. local packing plants. 
Louisville: Demand fair; trend steady; 
supply ample; $145 ton. 
ansas City: Demand good; offerings lim- 
ited; $145@160 sacked, Kansas City. 


BONE MEAL 


Los Angeles: Demand very strong; trend 
upward; supply scarce; $82, nominal. 
San Francisco: Demand and supply fair; 


$62.50 
Louisville: Demand fair; 
supply light; $75@80. 


BONE MEAL (STEAMED) 


Cincinnati: Demand very good; trend 
strong; supply short; $90 ton, sacked, f.o.b. 
Cincinnat! 

Baffato: Demand fair to better; 
firm; supply good; $75 @77. 

St. Louis: Demand good; supply ade- 
quate; $90 sacked. 

Indianapolis: Demand fairly good; trend 
steady to strong; supply light; $98 sacked. 

Boston: Demand slow; supply good; $70. 

Ft. Worth: Demand excellent; supply 

carlots, special steamed imported, 
5% protein. 14% phosphorus, 72% B.P.L. 
$4@4.50 delivered, lec.l. $4.75, granulated 
$5.56, f.0.b. Ft. Worth. 

San Francisco: Demand good; supply fair; 
$75. 
Portland: Demand fair; 
ply ample; $75. 


trend stronger; 


trend 


trend firm; sup- 


‘hicago: Demand good; supply lUght; 
$85@90 sacke 
Louisville: Demand fair; trend strong; 


supply light: Imported $83.50, domestic $95 
Kansas City: Demand good; supply mod- 
erate; $95 sacked, Kansas City. 


BREWERS’ DRIED GRAINS 
Cincinnati: Demand poor; trend steady; 


supply adequate; $60@61 
Bu 


Demand steady to fair; trend 


steady; supply good; 24% $64@65.50, 26% 
s62@64 

Philadelphia: Demand limited; supply 
sufficient; $66, nominal. 


Louis: Demand and supply good; $46, 


Boston: Demand fair; supply good; $61.50. 

San Francisco: Demand good; supply ade- 
quate; $54 

Ft. Worth: Demand quiet; supply scarce; 
nominal $65.30, delivered Ft. Worth 


Chicago: Demand quiet; supply light; 
$56.50 

Louisville: Demand fair; trend steady; 
supply normal; $62.50 ton. 

Milwaukee: 


Demand and supply fair; 
$58. 


22% $56.50, 24% $57, 26% 
BREWERS’ DRIED YEAST 


St. Louis: Demand yr plen- 
tiful; 8¢ Ib. in carlots, St. 

San Francisco: Demand ade- 
quate; 7%¢ Ib. 

Cincinnati: 8¢ Ib. in carlots. 

New York: 8¢ Ib. in carlots. 

New Orleans: Ib. in carlots. 

Pittsburgh: 8¢ Ib. in carlots. 

Boston: 8¢ Ib. in carlots. 
Demand fair; supply adequate; 


Demand fair; trend steady; 
$160 ton 
Demand 


Louisville: 
supply ample; 

Milwaukee: 
8¢ Ib., 


and supply fair; 
carlots 
BUTTERMILK-CONDENSED 

Los Angeles: Demand good; trend firm; 
supply adequate; $5.45 cwt. in barrels; 
$5.95, 100-Ib. kegs. 

Baffalo: Demand good; trend firm; sup- 


ply fair; 9% @10\%¢. 
Ogden: Supply normal; $65.50, 100-Ib. 
drum 
Philadelphia: Demand light; 
ficient; $5.25. 
Ind Demand fair; trend strong 
to unchanged; supply ample; $5, 100-Ib. bag; 


in barrels $5.25. 
: Demand fair; supply good; 


supply suf- 


$5.35 cwt. 


177 Milk Street e 


VITAMIN OILS By GORTON’S 


Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company Ltd., By-Products Div. . 


BOSTON 9, MASS. 


Minneapolis: Market stronger; 
fair; supply ample; $5.25 cwt. 
Loui 


: Demand fair; 

supply ample; $5.75 cwt. 
Chi o: Demand fair; 

$4.50@5, nominal. 
CALCITE CRYSTALS AND FLOUR 


» Crystals $8.50, carlots; 


trend steady; 


supply tight; 


Limecrest, 
flour $5.75. 
CALCIUM CARBONATE 


Portland: Demand good; trend unchanged, 
supply ample; $12. 

Les Angeles: Demand good; trend steady; 
supply ample; meal or flour $9.74 ton: 


Demand steady; supply good; 
$12 ton, ex-warehouse, truck lots 
Min t Prices depend on potency of 
mix; KI .6 and 25-Ib. MnSO, 100-Ib. lots 
$15, plain calcium $9 ton; .6 KI $12.60. 
CHARCOAL 
Portland: Demand good; 
supply ample; $100. 
Angeles: Demand fair; 
supply ample; $60. 
Boston: Demand and supply light; $80 


trend steady; 


trend steady; 


San Francisco: Demand steady; supply 
ample; $59.5 

Chicago: Demand fair; supply limited; 
$80 


Kansas City: Demand and supply good; 
$50@60 sacked, f.0.b. plant, depending on 
grade and bag size. 


COCONUT MEAL 

Los Apgeles: Demand strong; trend firm; 
supply adequate; spot $65 @66. 

San Francisco: Demand good; 
fair; $61@64 

Seattle: Demand fair; supply good; $60 
Tacoma, carlots, February-March 

Portland: Demand slow; trend steady; 
supply ample; $62. 

COD LIVER OIL (FORTIFIED) 

Reston: Demand good; supply ample 
800 D, 2,250 A 32%¢ Ib.; 400 D, 2,250 A 
3i¢; 400 D, 1,500 A 29¢ 


COLLOIDAL PHOSPHATE 
Chicago: $22, carlots 
- ity: $2 


supply 


Des Moines: $: 
Philadelphia: $21, carlots. 

CONDENSED FISH SOLUBLES 
Boston: Demand fair; supply good; tank 


cars 5¢ drums 6¢ Ib. 
CORN GERM MEAL 
Louisville: Demand fair; trend steady 


supply ample; $64 ton 
muis: Demand good; supply adequate; 


CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $7 less) 
Minneapolis: Feed $60.15, meal $86.15. 

Atlanta: Feed $66.54, meal $92.54. 
Birmingham: Feed $64.99, meal $90.99 
Boston: Feed $64.48, meal $90.48 
Feed $55, meal $81. 
: Feed $61.28, meal $87.28 
Feed $63.03, meal $89.03 
Ft. Worth: Feed $61.69, meal $87.69 
is: Feed $59.02, meal $85.02 
Kansas City: Feed $55, meal $81 
Louisville: Feed $60.46, meal $86.46. 
New Orleans: Feed $63.03, meal $89.03 
Feed $64.06, meal $90.06. 
Feed $63.45, meal $89.45 
Feed $63.65, meal $89.65 
Pittsburgh: Feed $61.69, meal $87. 
St. Louis: Feed $55, meal $81 
COTTONSEED OIL MEAL 
Los Angeles: Demand strong; trend firm; 
supply limited; local 41% 5 
Omaha: Demand good; supply ample; $93 
Memphis: Demand fair; supply ample; 
prime 41% protein $79.50. 
Buffale: Demand good; trend firm; supply 
fair to ample; 41% $93@95 
Ogden: Supply average; 41% $80@85. 


Philadelphia: Demand fair; supply ade 
quate; $93. 
Indianapolis: trend lower; 


Dem good; 
supply ample; 41% $9 

Boston: Demand Bi. 3 supply heavy; $95. 

Ft. Worth: Demand slow; supply suffi- 
cient; 41%, f.o.b. of] mills $87@88, Ft 
Worth; $85@86 at interior oil mills in north 
central and west Texas. 

Francisco: Demand good; supply fair; 

$76.50. 

Seattle: Demand fair; supply tight; $90.50 
ton, delivered rail, domestic 43%, carlots. 

Cincinnati: Demand poor; trend steady; 
supply adequate; $88@89 

Poertiand: Demand good; trend firm; sup 
ply limited; 43% $76, Los Angeles. 


Chicago Demand quiet; supply ade 
quate; $89.25 

Wichita Demand slow; supply suffi 
cient; 41% $92. 

Louisville: Demand fair; trend steady 
supply ample; $88.75 ton. 

Kansas City: Demand slow; offerings 


fairly adequate; range $78.50@80 sacked 
Memphis, for nearby shipment 


D ACTIVATED ANIMAL STEROL, 
POWDERED 


City: Demand fair to good; trend 
steady; 13%¢ Ib 
DEFLUORINATED PHOSPHATE 
Wales, Tenn.: $62.75. 
Columbus, Ga.: $49.25. 
Miss.: = 25. 
Fia.: $50 


$63.75. 
DISTILLERS’ DRIED GRAINS 
Omaha: Demand good; supply fair; $55 
Baffalo: Demand fair to good; 
steady; supply good; light $58@59, Boston; 
dark $59@61, Boston. 

Cincinnati: Demand fair; trend higher; 
supply adequate; $61@6 

phia: Demand fair; supply small; 

$69, nominal. 

Boston: Demand light; 
$64.50, dark $61@65. 

Ft. Worth: Demand quiet; supply scarce; 
$67.30; 

San 


supply fair; light 


milo $65.30, delivered Ft. Worth. 
Francisco: Demand fair; supply am- 
ple; solubles $82. 
Portl Demand fair; supply ample; 
trend unchanged; solubles $75. 
isville: Demand good; trend strong 
er; supply ample; Nght $59@60, dark $61 
@64; solubles $69@70. 
Milwaukee: Demand good; supply light; 
$63@64. 
DRIED BEET PULP 

Portland: Demand slow; trend steady; 
supply ample; $50. 

Les Angeles: Demand strong; trend up- 


| 
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ward; supply scarce; $56.26, packed In pa- ewt. for either straight grade or fortified; Indianapolis: Demand good; trend lower Milwaukee: Demand light; supply ample, 
per; no quotations in burlap. Le.l. 256¢ cwt. higher. to higher on ground corn; supply ample; 50% $126. 
Buffalo: Demand fair to slow; trend Louisville: Demand good; trend steady; $68 ton, delivered Indianapolis, including St. Leais: Demand good; supply adequate; 
steady; supply good; $54@55, 100-Ib. paper, supply fair; $135 ton. state tags and used bags; ground corn $75 50% $110, bulk 
f.o.b. Buffalo. Minneapolis: Market easier; demand fair; Boston: Demand fair; supply steady; Les Angeles: Demand steady; trend firm; 
Ogden: Supply normal; $40@44 supply ample; $6@6.25 cwt. $68.50. supply ample; $1.90@2 a unit of protein 
Boston: Demand fair; supply adequate; Seattle: Demand steady; supply ample; Omaha: Demand good; supply fair; $116, 
Canadian $62.50 FISH MEAL burlap bags $71, paper bags $69, both de- bulk 
San Francisco: Demand good; supply Portland: Demand good; trend higher; livered Seattle, carlota. Buffalo: Demand fair to good; trend 
fair; $52.50 supply limited; $2.10 Cincinnati: Demand fair; trend steady; firm to steady; supply good; $108@110 ton. 
Seattle: Demand steady; supply ample; Milwaukee: Demand and supply fair; supply adequate; $61@62. Besten: Demand fair; supply ample; $1.80 
$53 ton, ex-warehouse, truck lots 60% domestic $175 Milwaukee: Demand fair; supply ample; & protein unit; converted 50q $102.60 
Milwaukee: Demand good; supply scarce; Seattle: Demand good; supply fair; $2.20 $60.50 Ft. Werth: Demand good; supply light; 
$58; molasses beet pulp $59 a unit of protein, f.0.b. car, Seattle, carlots trend stronger; bone, 50% $102@1065, fob. Ft 
or Cans q t supply ample; @65. or 
DRIED BUTTERMILK for Canadian herring meal—Le.l. 6% a ual P Chicage: Demand quiet; supply adequate; San Francisce: Demand good; supply am- 
Omaha: Demand fair; supply good; $12. Francisco: Demand and supply fair: 60@6 ple; §2 a unit of protein 
Buffalo: Demand good; trend firm; sup- LINSEED OIL MEAL Seattle: Demand improved; supply fair; 
$2.06 a unit, f.0.b. producer's plant, Le.L; 


ply slow to fair; 10% @11¢ Worth: Demand good; offerings lim- Kansas City: Demand fair; offerings ade- > 


a Ogden: Supply average; $8.50, 100-Ib 60% protein, blended, West Coast quate; 34% $61.50@62 bulk, Minneapolis; 2 a unit, delivered Seattle, carlots 
by $155 papers, February, delivered 36% $61@61.50 bulk, Minneapolis Cincinnati: Demand and supply fair; 
. I : Demand good; trend un- TCP. Milwaukee: Demand and supply fair; trend steady; 60% $115 ton, sacked, f.0.b 
changed; supply average; $12 cwt. Boston: Demand fair; supply tmproved; 34% $74, 36% $73. Cincinnaul 
on: Demand good; supply light; | 60% $145, f.0.b. shipping point Portland: Demand good; trend higher; Portland: Demand good; trend higher; 
: 11%¢ Ib Indianapolis: Demand good; trend firm supply limited; 34% eastern $91, delivered; | *8PPly ample; $2.05 
Ft. Werth: Demand light: supply limit- to unchanged; supply ample; 65% $170 34% Montana $90, delivered St. Paul: 50% meat and bone scraps $119 
ed; local and nearby production $10@11, Ogden: Supply average; $2.95 a unit, Cincinnati; Demand poor; trend steady; Sioux City: 50% meat and bone scraps 
x f.o.b, Ft. Worth f.o.b, Coast; 65% $240@245. supply adequate; 34% old process $80 $119 
, San Francisco: No offerings, no quota- Buffalo: Demand and supply good; trend Seattle: Demand and supply fair; 28% Chicago: Demand fair; supply light; 60% 
tions steady; $148@150. protein $88.50, ex-dock, Seattle, water ship- | Protein $112@120, bulk 
Chicago: Demand fair; supply light; $12, Los Angeles: Demand good; trend up ment from California; 34% $91, 32% $89, tchitea: Demand good; supply insuffi 
nominal ward; supply ample; $2.15@2.25 a unit of both delivered ral! cient; 50% $119, f.0.b. plant; 56% no quota 
Wichita: Demand fair: supply ample; | protein San Francisco: No quotation pending | ‘9D. 20 offerings 
$10.55 owt. Mi : Market steady; demand fair; clarification of price regulation. Louisville: omens good; trend strong; 
Louisville: Demand normal; trend steady supply ample; $2.10 a unit of protein, West Ft. Worth: Demand fair; supply suffi- supply light; $120@130 
Coast, for both 70 and 65% meal cient; 36%, February-June $84.13; 34% MILLET 
Milwaukee: Demand good; supply scarce Louisville: Demand fair; trend stronger; $85.13, delivered Ft. Worth 4 
12.25 ewt. supply normal; $165 ton. Boston: Demand fair; supply limited; 387. | ce" Aomle: Demand fair; supply light: 
Minneapolis: Market stronger demand Chicago: Demand good; trend firm; sup Indianapolis: Demand fair to good; trend st Rariy $3.25 
fair; supply tight; $11 cwrt. ply adequate; 60% protein $150, f.0.b. East unchanged; supply ample; 36% $82 26 « 
DRIED CITRUS PUL Geant: protein ton, | | Demand fair: supply med- 
Baffalo: Demand steady to fair; trend unit of protein, f.0.b Seattle. ‘ Buffalo: Demand good to fair; trend Minneapolis: Millfeed demand was slack, 
steady; supply good; $53@55, New York firm to steady; supply good; 32% 876@78 and mills were having difficulty getting 
points aay Omaha: Demand good; supply fair; $76 shipping directions on previously-made con- 
Ft. Worth: Demand fair; supply ample; Les Angeles: Demand very strong; trend Los Angeles: Demand good: trend firm: tracts Prices were nominally advanced 
z $40@41, citrus meal $42@44, f.0.b. Rio upward supply ample: baled alfalfa, U.S supply adequate; $73 early in the week to coiling levels, but que- 
Grande Valley No. 1 $32.50@33.50 Us No. 2 leafy $314 Minneapolis: Very light trading was re tations worked down again to about the 
San Francisco: Demand and supply fair 7 a : $29@30: U.S. No. 2 ported, with prices held at about the same me of Jan. 26. Quotations: bran eae 
meal $47 eat $32; No. 1 levels as the previous week. Quotations 49.60, midds. $48.60 @50, our 
DRIED SKIM MILK 36% $61@62, 34% $62@63 dulk, Minne- | Yds. red dog 
Portland: Demand good; trend steady; Buffalo: Demand fair to slow: trend apolis some due to the 
supply limited; $11. supply good; $20@22, f.0.b. Erie Louisville: Demand fair; trend steady; cold weather. Mixer demand was quiet 


Offerings were adequate at $46.50@47.26 


Buffalo: Demand and supply good; trend 
firm to steady; 11\% @11%¢. Ogden: Supply normal; $1.25 bale; $23@ 
Philadelphia: Demand moderate; supply baled, in barn. 
ample; $12.5 Philadelphia: Demand average; supply 


supply ample; $77.50. 
Wichita: Demand fair; supply ample 


Demand fair; supply adequate; 
34% $72.75 


Boston: Demand fair; supply short; Le! sufficient; timothy and clover $25@30 
12@12%¢ >. Boston: Demand good; supply plentiful; MALT SPROUTS 
Francisco offerings, no quota cutting al Milwaukee: Demand and supply fair; 
Seattle: Demand fair; supply good; $15 Ft. Worth: Demand good supply limited ; i; t 4 firm 
ex-warehouse, l|.c.! carlots, baled, No. 1 alfalfa, Oklahoma mand good; tren 
ilwaukee: Demand good; supply scarce; Texas, also western origins $47@50, No. 2 Buffalo: Demand good to fair; trend 


t 54 29@ 232 $26 
ow $45@48; prairie No. 1 $29@32, No, 2 $26 firm to steady supply good; $52.26@64.26 


fair; supply light; $12 @ 30 — grass, No 1 $29@33, No, 2 Basten 
Louiny Demand fair; trend steady; poor; supply am Demand and supply good; $49 
“Minneapolis: Market steady: demand fair; | western “Washington common points for | Demand Ught; supply irregular; 


DRIED WHEY 


supply ample mixed hay, timothy and 
Portland: Demand good; trend steady; clover, No. 1 $32, No. 2 $30; timothy, No. 1 . MEAT SORAFS 
supply ample; $6.75 $30, No. 2 $28: local alfalfa. No. 1 $28 Kansas City: Demand fair; market un 


No, 2 $26; western, No. 1 $45; straw $17 changed; 50% meat and bone scraps $119 
@122.50 sacked, Kansas City. 


Los Angeles: Demand fair; trend steady; 


supply ample; $6.75 cwt @is 
Buffalo: Demand steady trend firm; Wichita: Demand good; supply suffi 
: supply ample; 6% @7%¢ clent for prairie, Inadequate for alfalfa 
average; $7.50, 100-Ib. beg prairie $15@18, alfalfa $25@30 
hilade’ ia: Demand fair; supply suffi- 
cient; $6.75 ted HOMINY FEED U Q 
Boston: Demand good; supply light; car Omaha: Demand nil; supply good; $53 . 
lots 6%¢ Ib., Le.l. 7¢ Ib Memphis: Demand fair; trend up; sup- 
Ft. Worth: Demand good; supply ade- ply limited; white $65, yellow $65 N ‘ U 
quate; carlots $6.50 cwt., sacked, deliv- Buffa Demand fair to steady; trend 
ered Ft. Worth or any Texas point, or in steady; supply good; white $67@68.25, Bos- 
ton lots out of warehouse, Ft. Worth ton: yellow $67@68.25, Boston i A 
San Francisco: Demand steady; supply L MILLS 
good; $7 cwt 
Seattle: Demand steady supply ample F L ; 
Division—MIDLAND INDUSTRIES, INC. 


"Kansas to gooa: soso || ALFALFA PRODUCTS 


: Kansas City: Demand fair to good; rs) | INDEPENDENCE, KANSAS 4 
Dehydration Engineering and Equipment F R E D LAUX R T 4 


ALFALFA COMPANY Y ALFALFA MEAL 


204 S. 17th St. Omaha, Neb. 
ALFALFA 
ATlentic 7171 ABILENE ALFALFA SALES co now available in fifty Ib. paper bags 


620 W. 26th St. Kansas City 8, Mo. 


FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 
From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


OFFICES: TERMINAL ELEVATORS: 


New York St. Louis Nashville Fort Worth Galveston Vancouver, B.C. Kansas City Omaha Portland 
Chicago Omaha Enid Buffalo Portland Winnipeg *& St. Louis Toledo Galveston 
Kansas City Columbus Minneapolis Peoria San Francisco Los Angeles Chicago Columbus Enid 


Fort Worth Minneapolis 


Buffalo 


 cOmipany 


— 
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sacked, Kansas City, for bran and $49.76 
@60.50 for shorts. 

Wichita: Demand moderate; supply sufft- 
cient; basis Kansas City: bran $47.50@48, 
shorts $51@52; bran advanced $2@2.50 ton 
and shorts advanced $2.50@3.50 ton, com- 
pared with the preceding week. 

Omaha: Demand good; supply fair; $48.26 
on bran and $51.50 on shorts. 

Ft. Worth: Demand slow; offerings not 


Pressing; trading retarded while adjust- 
ment being made to conditions arising 
froa the price freeze; carlots, promyp*, 


wheat bran $55.50@56.50, gray shorts $59.50 
@60.50, delive TCP; about $4 higher on 
both, compared with a week previous. 

Chicago: Demand quiet; suppiy adequate: 
bran $51.50@52, standard midds. $52@53, 
flour midda. $56.50@57, red dog $58@59 

St. Louis: Demand very light; supply 
plentiful on nearby; bran $51.25, shorts 
$54.50, delivered St. Louls switching limits 

Milwaukee: Demand limited; supply am- 
ple; bran $52.50@53, middlings $53@53.50. 

Indianapolis: Demand fair; trend steady 
to lower; supply light; soft winter wheat 
bran $61, standard midds. $62, mixed feed 
$64, gray shorts $65, all sacked; no red 
dog available 

Buffalo: Demand fair to good; trend 
higher to steady supply good; standard 
66@57.50, standard midds. $56@57.50, 
flour midds. $58.50@60, red dog $59@60. 

Philadelphia: [emand irregular; supply 
adequate; bran $61, standard midds. $63, 
red dog $65 

Boston: Demand cautious; supply trregu- 
lar, standard bran $57@60, middlings $59 


Cincinnati: Demand poor; trend higher; 
supply adequate; bran $57@58, middlings 


$59@60 

Memphis: Demand fair; trend upward; 
supply ample; wheat bran $55.25, gray 
shorts $5 5, standard midds. $57 


Louisville: Demand fair; supply ample; 
trend unchanged; bran $56.25, mixed feed 
$57.75, shorts $59.50 

Seattle: Demand steady supply suffi- 
cient; spot $48.50, February $50. both com- 
mon transit points; middlings $5 ton higher 

land: Demand good; trend higher; 
supply ample; $49 

Leos Angeles: Demand good; trend firm- 
er; supply ample; standard mill run $57@ 
58; bran $61.50@62.50 
Supply normal; to Utah and 
dealers red bran and mill run, 
blended, white $49, middlings $54; to Den- 
ver: red bran and mill run middlings 
$61; to California: red bran and mill run 


$66.50, middit $61.60, cariota, f.0.b. San 
Franciseo and Angeles. 
ny | Francisco: Demand good; supply am- 
ple; $58. 


MINERAL FEED 

Kansas City: All-purpose with jodine $75 
sacked, Kansas City; 50-Ib. blocks packed 
in individual cartons $80. 

Milwaukee: Demand Ught; supply am- 
ple; $75; 60-Ib. block $2.25. 

Porth Demand good; supply ample; 
trend unchanged; $40@50. 

Los Angeles: Demand good; trend steady; 
supply ample; $70, all-purpose with ftodine. 
Omaha: Demand fair; supply good: $75. 
Indianapolis: Demand good; trend un- 
changed; supply ample; mineral feed with 
lodine $51; 6-ton lots $50, 10-tom lots $49, 

f.o.b. Indianapolis. 

Ft. Worth: Demand fair; supply ample; 
mineral supplement, 20% calciym, 4%% 
phosphorus $75@80; mineral blocks, 50-Ib 
each, 21% calcium, 4% prosphorus, 17% % 
salt $2.25@2.45, f.0.b. Ft. Worth. 

San Francisco: Demand steady; supply 
good; all-purpose with lodine $70. 

: Minimum phosphorus, 7% 
$95, vitamin mineral for hogs $990. 

. Paul: All-purpose with todine $85. 
Sioux City: All-purpose with iodine $890. 
Wichita: Demand very heavy; supply 

searce; all-purpose with lodine, 50-Ib. blocks 
$85; 100-Ib. bags $80, f.0.b. plant. 

Seattle. Demand fair; supply excellent; 
$54, ex-warehouse, for high phosphorus 
mixtures, l.c.l.; $38 for competitive brands, 
ex-warehouse, l.c.l. 


MOLASSES 


Milwaukee: Demand good; supply scarce; 
blackstrap $73. 

Kansas City: Demand good; offerings 
fair; market steady; 35¢ gal.. New Orleans, 
with a very few resale ca at 34%¢ gal. 
traded. 

Portland: Demand good; trend steady; 
supply ample; cane $46, beet $46 

Los Angeles: Demand good: trend steady; 
supply ample; $46 ton, f.o.b. tank cars, 
Los Angeles harbor 

Memphis: Demand good; trend at esti 
mated ceiling; supply very scarce; black 
strap, 35¢ gal. tank car, f.o.b. New Or- 
leans. 

Buffalo: Demand good 
supply fair to tight; $68@71 

ndianapolis: Demand good; trend strong 
to higher supply ample; 50-gal drum 
$25.95, including drum; bulk, 50 gal. $22.95, 
ton $78.42, barrels extra. 


trend steady 


MODEL F-29-M 


Built big—for big, continuous, uniform 
output, Model F 29 M is of excep- 


tionally heavy 


oversize. 


capacities. 


—there’s one to meet your needs. 


A GREAT INDUSTRIAL 
GRINDER—OUR 


construction throughout. 
Its bearings are 50 per cent more than ordinary 
Equipped with 36-inch Star Cylinder with 
True-Edge Hammers, Model F 29 M is emphatically ree- 
ommended for alfalfa, oats or other grains in pulverizing great 

Lower grinding cost in power and upkeep than any 

grinder built for pulverizing. Easy to feed in bulky materials as well as 

grain. Write for catalog giving specifications and capacities of all W-W Grinders 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 


COTTONSEED OIL MEAL FUTURES 
Closing prices of cottonseed ofl meal (41% protein) on the Memphis Merchants Ex 


change in dollars per ton: 


Jan. 26 Jan. 2 Jan. 30 Jan. 31 
March 77.75@ 78.50 78.30@ 79.25 @479.25 
May ..... 75.25@ 76.50 76.25@ 77.00 @477.26 
76.50@ 77.00 77.00@ 78.00 @{78.00 
Octobert 69.00@ 70.00 69.50@ 70.50 @170.5 
December? ......... 69.00@ 70.00 -@°70.00 @ 170.50 
Sales (tons) . 0 , 200 300 


tBulk. *Flat. {Bid. tsale. 


SOYBEAN OIL MEAL FUTURES 
Closing prices in soybean oi] meal (basis Decatur, Ill.) on the Memphis Merchants Ex 


change, in dollars per ton (sacked basis) 


Jan. 26 Jan 

March ghewena 70.30@ 70.7 71.30@ 
71.50@ 71.60 --@ 
@ *72.50 a 


Octobert 

Decembert 

Sales (toms) ....... 5. 
tBulk. *Flat. {Bid. tSale. 


Jan. 29 Jan. 30 Jan. 31 
@171.80 @171.80 
@173.00 @ 173.00 
@ 165.50 
oo 


Boston: Demand good; supply light; 37¢ 
gal. in tank car lots. 

Ft. Worth: Demand less active, but good; 
supply critically short; nominal, blackstrap, 
prompt 36¢ gal., f.o.b. Houston; 35¢, f.0.b 
New Orleans; §70@70.50 ton, delivered Ft 
Worth 

San Francisco: Demand good; supply fair; 
$46 ton, f.0.b. cars, Richmond, Cal 

Seattle: Demand good; supply ample; $46 
ton in tank cars; $15.70, 600-Ib. drum. 

Cincinnati: Demand poor; trend steady 
to higher; supply somewhat limited; 35@ 
35%¢ gal., f.o.b. New Orleans. 

Louisville: Demand fair; trend stronger; 
supply ample; 35¢ gal., f.o.b. Gulf ports, 
tank car lots, blackstrap price 

Minneapolis: Market steady; demand slow; 
supply limited for nearby; 35¢ gal., f.o.b. 


New Orleans. 
NIACIN 


New York: Demand heavy; supply not 

pressing; $9 kilo. 
OAT PRODUCTS 

Milwaukee: Demand fair on pulverized, 
on balance; supply ample on pulver 
scarce on balance; pulverized, white 
$62@63, feed $57; molasses oat feed $41; 
reground oats, 3% $31, 5% 

Baffalo: Demand steady ood; trend 
firm; supply good; reground §30@31; pul- 
verized white $66@67 

Philadelphia: Demang quiet; supply suf- 
pulverized white $73; Canadian re- 
$40, domestic $39 

Indianapolis: Demand good; trend steady 
to higher; supply ample; pulverized oats 
$65, pulverized white oats $71, crimped oats 
$110, steel-cut oats $110, oat groats $104, 
fine ground oatmeal $104, rolled oats $114, 
whole ground oats $68, recleaned No. 2 
white oats $1.13 bu., sacks extra 

Boston: Demand fair; supply irregular: 
white pulverized $71.50@72; reground oat 
feed, Argentine $31. Canadian $33 

St. Louis: Demand fair; supply ample for 
pulverized, scarce for reground oat feed; 
pulverized white oats $61, choice $63; re- 
ground oat feed $35. protein $1 higher 

Portland: Demand good; trend higher; 
supply limited; rolled $77, ground $75, 
cleaned white §75 

Louisville: Demand fair; trend stronger; 
supply ample; rolled oats, groats and feed 
ing oatmeal $102; reground $36.50; fine 
ground $96.50; pulverized $66.50 

Minneapolis: Demand declined further this 
week, and some plants were forced to cut 
back operations. Imposition of controls 
caused hesitancy among buyers and the 


strike of railway switchmen at the end of 
the week further complicated operations 
Quoetations: poultry rolled oats $105, feed 
ing rolled oats $106, feeding oatmeal $92.50 
standard pulverized oats $65.50, reground 
oat feed $29.50 

“hicago 


Demand quiet; supply lght; 
reground oat feed $30, fine ground feeding 


oatmeal $93.25, feeding rolled oats $103 
@ 106 

OYSTER SHELL 
Portland: Demand good; trend steady: 


supply ample; western shell $26, granite 


DAVE FISCHBEIN CO. inousrea macuneey 


only 12 pounds. 


any light outlet. 


No stand or other 


equipment.) 


* Requires no plant space or 
installation — merely plug into 


LOW COST SOLUTION TO BAG CLOSING PROBLEMS! 
+ Completely portable—weighs * Capacity: 200 bags per hour 


with ease. 
* Handles all types of textile 
bags ond @ wide variety of 
paper bags. 


UNCONDITIONALLY GUARANTEED. Efficiency and reliability 
proved by over 3,000 users. 

SIMPLE TO USE. Merely hold in hand and carry to bag. 
support necessary 
tirely portable. (Suspension unit available as optional 


machine is en- 


CLOSES BAGS TIGHTLY AND SECURELY! Closure is actually 
stronger than the material surrounding the stitches. 
Excellent closure if sifting is a problem. 


ADDRESS INQUIRIES TO; 


grits $25, crystal grits $25, western shell 
flour $20, eastern shell $25. 

Los Angeles: Demand good; trend steady; 
supply ample; eastern $27.53, packed in 
burlap, $23.03 in paper; local $12@14 

Boston: Demand very good; supply good 
paper $20.11, cloth $21.61. 

San Demand fair; supply am 
ple; local $13, eastern $24. 

Demand fair; supply ample; 
western $24, eastern $27, both ex-ware 
house, 

Louisville: Demand fair; 
supply ample; $20 to 


PEANUT OIL MEAL 


llwaukee: Demand good; supply light 
26% $57, 41% $85. 


trend steady 


PEAT MOSS 


Portiand: Demand good: trend steady 
supply ample; $2.90 

Los Angeles: Demand good; trend steady 
supply $3.13 bale 
Demand average; 
good; imported, 110-Ib. bale $2.60 

Boston: Demand steady; supply adequate 
earlots $2.65@2.75; Lel. $2.85@2.9¢ 

San Francisco: Demand good; supply fair 
$3.10 bale 

Seattle: Demand slow; supply ample 
$2.80 bale, ex-warehouse, either horticultural 
or litter. 


POTASSIUM IODIDE, U. 8. P. 


St. Louis: Demand and supply good; 100% 
pure potassium iodide, U.8S.P., 100-Ib. lots 
$1.97 in fiber drums, 25-Ib. lots $2 in fiber 
drums, 25-lb. drums or larger, f.o.b. St 
Louis, freight allowed, 5-Ib. lots $2.07 in 
bottles, f.o.b. shipping points; 90% potas 
sium iodide calcium stearate mixture, 
lots $1.86 in leverpak drums, 100-Ib. lots 
$1.88 in fiber drums, f.0.b. St. Louls, freight 


allowed 
RIBOFLAVIN 


Terre Haute: Demand and supply good 
12%¢ per gram of contained riboflavin, with 
freight allowed, for 8,000 and 16,000 potency 
dried fermentation solubles 


RICE BY-PRODUCTS 


Memphis: Demand fair; trend up; sur 
ply limited; bran $47, sacked, f.0.b Ar 
kansas points 

Ft. Worth: Demand good for bran. fair 
for hulls; supply very scarce: rice bran 
nominal $48@49 prompt hulle $6@6.50 
f.o.b. south Texas rice mills, immediate or 
prompt shipment 

San isco: Demand good 
fair: bran $51, polish $53 

Chicage: Demand light; supply ample 
poultry moss §2.80, horticultural $2.80 


SCREENINGS 
Chicago: Demand slowed up; supply am 


supply 


supply 


ple; ground grain screenings $35, Ca lian 
refuse screenings $29.25 

Baffalo: Demand steady to good; trend 
firm to steady; supply good; $45.25 @47.5¢ 


New York 

Minneapolis: The market is weaker as a 
result of slow demand. Quotations: dust 
$12@18, lights $18@22, mediums $22@30 
heavies $30@40: flax screenings $46: Ca 
nadian refuse screenings $27 bulk, Duluth 
Canadian ground asacreenings $35 sacked 
Minneapolis 

Kansas City: Trend strong: market firm 
good demand; No. 2 yellow milo $2.59@ 
2.61 ewt.. Kansas City 

Ft. Worth: Demand fair; supply suffi 
cient: carlots, bulk No. 2 yellow milo 
$2.60@2.65, delivered TCP 


SESAME MEAL 


San Francisco: Demand good; supply fair 
$93.50 
SOYBEAN MEAL 
Los Angeles: Demand good; trend un 
settled; supply ample: prompt $59@61 bulk 
Decatur, equivalent $90.51@92.51 delivered 


Demand good; supply fair; $75 

Milwaukee: Demand and supply fair; 41 
to 44% $75 

Kanses City: Demand fair to slow; offer 
ings adequate; market sharply lower; offer 
ings range $58.50@59.50 bulk, Decatur, for 
the 41% and $60@61 for the 44%, both 
restricted shipment 

Memphis: Demand fair; trend up; supply 
ample; prime 41% protein old process 
$73.50 sacked, f.o.b. Memphis 

Buffalo: Demand fair to good; trend 
trifle easier supply good 41% $58 
bulk, Decatur: 44% $59@61, Decatur, sacked 
add $6 

Ogden: Supply average; $85@89 

Philadelphia: Demand fair; supply mod 


Demand fair trend firm 
supply ample; 44% $79. 
Demand light; supply fair; $79 

Ft. Worth: Demand slow; supply suffi 
elent; 44% $87.13@89.15 March-August 
41% $82.63@83.63, February-March, Mid 
west origin: 41 to 44%, Arkansas origin 
$83@84, February, delivered Ft. Worth. 

San Francisco: Demand fair; supply am 
ple; $94.50, nominal, subject to change op 
clarification of ceiling order 

Seattle: Demand fair; supply ample; 44% 
protein $97.50 ton, April-September, carlots 
44% protein $93 ton, February. cariots. 

Cincinnati: Demand poor; trend steady 
to higher; supply adequate; $63@64 bulk 
f.o.b. Decatur 

Portland: Demand fair; trend steady 
supply ample; February $61, f.0.b. Decatur 
March-September $64, f.0.b. Decatur. 

: Demand fair; supply adequate: 
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“> protemn $63, bulk; 44% $64.60, bulk. 
4 


m. 
41% protein $74, bulk; 44% $74@75. 

Wichita: Demand fair; supply adequate; 
41% $83, f.0.b. Wichita 

Louisville: Demand fair; trend steady; 
supply ample; $73. 

Minneapolis: The market was quite un- 
Settied, although shipping directions on 
recent large export sales tended to hold 
asking prices for unrestricted meal firm 


despite slow domestic demand. Western 
shipment meal was easy however, and 
in the range of $57@658.50 bulk, 


Decatur, with unrestricted about $5 higher 


SUNFLOWER SEED 
St. Louis: Demand good; supply limited; 
hybrid variety (small seeded), none avail- 
able; local grown poultry grade $15 cwt., 
sacked, f.o.b. St. Louis; small black $13.50 
ewt., sacked, f.o.b. St. Louts, no carlots 
available; parrot sunflower seed, large black 


and large gray, both $20 ecwt., St. Louis 
TANKAGE 

Kansas City: Demand only fair; offerings 
sufficient; 60% digester tankage $129@131.50 
sacked, Kansas City 

Milwaukee: Demand light; supply ample; 
60% $126 

Ft. Werth: Demand fair; supply suffi- 
cient; 60% digester $117@122 ton, f.o.b. 
Ft. Worth 

St. Louis: Demand good; supply adequate; 
60% $125, bulk 

Buffalo: Demand slow; trend firm; sup- 
ply good; 60@ dehydrated $133, nominal 

Omaha: Demand good; supply fair; $125. 


St. Paul: 60% digester $129 

Sioux City: 60% digester $129 

Chicage: Demand good; trend firm; supply 
light; 60% $120@125, bulk. 

Wichita: Demand good; supply insuffi- 
cient; 60% $129, f.0.b. plant. 

Louisville: Demand fair; trend stronger; 
supply light; $130@140. 


WHEAT GERM 


Chicage: Market steady; demand slow; 
supply ample; $75. 


Price Controls 
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products prices thus were frozen tight 
at processing and distribution levels. 
However, on Jan. 30, USDA said the 
legal minimum ceiling for hogs was 
$20.60 cwt, and that farmers’ aver- 
age price was $20 during the same 
reporting period, or less than parity. 
In spite of this announcement, ESA 
officials late this week had failed to 
withdraw the announcement that pork 
products prices were frozen tight and 
could not be adjusted. 
Answers Not Available 

Questions regarding the regulation 
have poured in from businessmen all 
over the country. But business con- 
sultants here have been unable to 
answer questions. And some observ- 
ers say this is because the consult- 
ants apparently were not taken into 
the confidence of the top price offi- 
cials. 

None of the feed, grain and other 
industry consultants this week could 
give formal answers to urgent ques- 
tions. This was because they had not 
been given a definite policy to follow. 
They did not know the answers be- 
cause the front office did not know or 
because, as some charge, the front 
office was purposely continuing the 
confusion. 

Some persons charge that the order 
“makes all honest persons criminals 
without defining the crime.” 

Michael W. DiSalle, price director, 
has emphasized the importance of 
enforcement. But there were no con- 
crete steps this week to order clear 
cut interpretations. 

Exchanges’ Problem 

This week representatives of the 
Chicago and Kansas City boards of 
trade and grain trade representatives 
met with price officials to attempt 
to remove futures commodity market 
transactions from ceiling regulations 
as long as the commodities involved 
remained below legal minimums. And 
they asked ESA to make a positive 
statement of warning when these 
commodities threatened to break 
through potential ceilings. 

It will be recalled that this publi- 
cation suggested weeks ago that tar- 
get ceilings be announced. Commod- 
ity exchange officials need to know 
at what point ceilings might be ap- 
plied. But it appeared that USDA 
planned only to announce prices in 
its regular monthly report. In such 
a case, market traders could unwit- 
tingly trade at prices over some un- 
known ceiling level. And over-ceiling 
contracts may be abrogated under 
the law. 

It appears from here that countless 


different interpretations of the regu- 
lation are being followed. 

The order requires that all ad- 
vances in farm commodity prices, if 
passed on, should be reported to the 
price administrator. And if every com- 
pany reported these increases, it ap- 
pears that a huge force would be nec- 
essary here just to open the mail. 

For companies reporting every ad- 
vance, the regulation is an onerous 
problem. 


Feed Business 
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tion, keeping our ear to the ground 
and trying to keep out of jail.” 

Of more immediate concern to 
most mills in the central area was 
the wildcat strike of railroad switch- 
men. Many plants were shut down. 
Others were running, but not loading 
anything but trucks. All were ex- 
pected to cease operations by the 
end of the week unless the strike 
was settled. Meanwhile, dealers’ feed 
stocks were low and many were 
pressing for deliveries. 

Trade Slackens 

In the Ohio Valley the market 
during the last week or more was 
extremely dull. Local mills are filling 
orders at current price lists, expect- 
ing these will not be in conflict with 
final decisions in Washington. 

At Buffalo it was reported that 
pending clarification of the order, 
no immediate effect on the feed in- 
dustry was expected. Production has 
been sharply curtailed for two weeks, 
and there is plenty of spot material 
available which cannot be moved. 
The formula feed industry has been 
on a limited mark-up system since 
last October. 

Prices Considered High 

In southern California, the freeze 
on commodities had a depressing ef- 
fect on feed business. Prices of many 
concentrates are regarded as too 
high, and buyers feel that current 
quotations will not hold. 

Poultrymen view the situation with 
optimism, since their products are 
below legal minimum ceilings. They 
are inclined to plan for expansion of 
flocks and look forward to favorable 
feeding ratios. 

In the Pacific Northwest the job- 
bing trade reported that the price 
freeze order brought all business to 
a complete halt, with no feed men 
willing to contract for material un- 
til the whole question was clarified. 
Feed manufacturers had fairly sub- 
stantial inventories, and they were in- 
clined to work these inventories off 
before making any further commit- 
ments. Thus, clarification of .the 
freeze order was awaited eagerly by 
all concerned. 

At the end of the week it appeared 
that there will be little if any selling 
at levels below ceilings. When the 
freeze first came along many feed 
men felt that ceilings would repre- 
sent merely prices at which to shoot 
and that they would have to sell at 
whatever level the merchandise would 
move, but feeling seems to be grow- 
ing that if they can’t get their cal- 
culated ceilings they will sit on the 
merchandise. 

This feeling has been emphasized 
by the fact that many feed men and 
jobbers have merchandise in their 
warehouses today which actually cost 
them more than they sold at during 
the basing period, and thus until 
some clarification comes from Wash- 
ington they are going to sit tight 
for the time unless they can get 
their regular margin over cost or un- 
til some uniform method of figuring 
ceilings is figured out. 

Two examples are bone meal and 
copra meal, both of which advanced 
sharply between Jan. 15 and Jan. 
25, and feed men are now starting 
to get deliveries of these items at 
cost prices—being delivered on pre- 
vious contracts — higher than the 
highest price at which they sold 
during the basing period. 


in the Portland area, trading was 
brought almost to a standstill. Manu- 
facturers are not buying any ingredi- 
ents except those absolutely neces- 
sary to keep their mills operating. 
Dealers are picking up only limited 
quantities, and orders are falling be- 
hind production schedules. 

All concerned are afraid to have 
any excess inventories, feeling that if 
rollbacks come a loss would be sus- 
tained. 


Millfeed Ceilings 


No official interpretation has been 
forthcoming on the matter of mill- 
feed ceilings, but off-the-cuff opin- 
ions of OPS officials indicated a be- 
lief that millfeed ceilings are frozen 
at the highest sale during the base 
period and may not be advanced pro- 
portionate with wheat. Millers are 
proceeding on this basis. 

With a great variety of millfeed 
ceilings thus established, the market 
has been highly erratic and contro- 
versial, particularly in the South- 
west. Trading has been very limited, 
and most millers in that area were 
not offering millfeed in any important 
quantities. Meanwhile, the millfeed 
futures market showed substantial 
advances and offered a more attrac- 
tive sale than the bids of carlot cash 
buyers. 
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N.W. FEED MEN HEAR 
TALK ON ALFALFA MEAL 


MINNEAPOLIS—The alfalfa de- 
hydrating industry is always search- 
ing for better ways to turn out a 
better product, Lloyd Larson, Chica- 
go, secretary of the American Dehy- 
drators Assn., told members of the 
Northwest Feed Manufacturers Assn. 
at a dinner meeting Jan. 29 at Hotel 
Radisson. 

Mr. Larson described the process- 
ing of alfalfa into meal and cited the 
nutritional values of the feed ingre- 
dient. Portions of his talk were illus- 
trated with colored slide projections. 
The industry, he said, now is made up 
of 5,000 units operated by 150 firms 
with a total capacity of 1 million tons. 

Minnesota dehydrators, the speaker 
said, were the first to get behind the 
ADA’s research program aimed at 
further improvement of the product. 
Several Minnesota representatives of 
the ADA attended the feed meeting. 

L. H. Patten, Farmers & Merchants 
Milling Co., Glencoe, Minn., outlined 
plans for boosting the attendance at 
the next nutrition short course at 
the University of Minnesota. Mr. Pat- 
ten heads a newly-formed committee 
chosen to work with the university in 
promoting the short course. 


and NOW 


HEDGING FACILITIES FOR 
GRAIN SORGHUMS 


KANSAS CITY BOARD OF TRADE 


If you distribute or process GRAIN 
SORGHUMS, here is a perfect hedge 
to insure future supplies. 


If you store GRAIN SORGHUMS, 
here is a perfect hedge, and RIGHT 
NOW onagood carrying charge basis. 


CONSIDER THESE FACTS: 


The 1950 crop is 237,456,000 bush- 
els, raised mostly in Nebraska, Kansas, 
Oklahoma and Texas—all tributary 


to Kansas City. 


@ The Quality is good. 
@ The Feed Value close to corn. 


All GRAIN SORGHUMS FUTURES 
TRANSACTIONS are made on the 
KANSAS CITY BOARD OF TRADE 
and are subject to the rules and regu- 
lations of that Exchange. 


The unit of trade is 280,000 Ibs., or 
5,000 bushels, and the Commission 


is $12.50 per 5M. 


For further particulars, contact any member of the 


KANSAS CITY BOARD OF TRADE 
KANSAS CITY, MO. 
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LABOR 


SHORTAGE. 
AND COST! 


COSTS LITTLE TO OWN 


With this popular new 


BURROWS 
Featherweight Portable 


Aluminum Elevator 


For Ear Corn, 
Grain, Feed, 


eighs less than 100 Ibs. Easily 


BURROWS EQUIPMENT COMPANY 
1316-C Sherman Ave., Evanston, Ml. 


Featherweight Portable Elevator 


ADDRESS 


Send free literature describing your NEW 


and quickly positioned by one 
man .. . and enables one man 
te do the work of two. Can be 
profitably employed the year 
‘round indoors and out. 


EQUIPMENT COMPANY 


1316-C Sherman Ave. 


Evanston, Ill. 


FEED THAT SELLS! 


Wouldn't you rather handle a feed line that has consumer 
acceptance? Naturally — it’s easier — it’s more profitable! 
And Kasco feeds — carefully milled to clean, top quality 
standards—command consumer confidence and acceptance. 


HERE’S WHY... 


Feed buyers are pre-sold on 
Kasco feed quality by honestly- 
written, helpful literature like 
the 256 page Kasco Poultry 
Guide, the Kasco Beatsall Dairy 
Plan booklet and the Kasco Dog 
Owners Guide. A special farm 
paper called the “Kasco Ker- 
nels” is sent free to dealers’ 
mailing lists regularly along 
with other direct mail advertis- 
ing. And... 


All advertising is linked to the 
dealer's store through power- 
ful point-of-sale material. That's 


how Kasco pre-sells your cus- 
tomers. 


Why not sell the feed that sells? 
If you live east of the Ohio- 
Indiana line, write for Kasco 
franchise information. 


WALTER GEIST, ALLIS 
CHALMERS HEAD, DIES 


MILWAUKEE — Walter Geist, 56, 
president of Allis Chalmers Mfg. Co., 
Milwaukee, died Jan. 29 following a 
heart attack two days earlier. He had 
been head of the firm since 1942. 

A native of Milwaukee, he joined 
the company as office boy at the age 
of 15, and advanced to general sales 
manager in 1933. He became vice 
president and general representative 
three years later and held the posi- 
tions until he became president. 

He was an outstanding industrial 
leader and was active in fostering re- 
search and development in industry 
and science, including medical sci- 
ence. 

Mr. Geist received many honors, 
the most recent one being selection 
as the city’s outstanding industrialist 
of 1950 by Marquette University In- 
stitute of Industrial Engineers and 
Executives. 

Survivors include Mrs. Geist; a 
daughter, and a son, Kenneth, direc- 
tor of purchases for Allis Chalmers. 
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spots. It generally takes several days 
for the effect of cold weather buying 
impetus to work back to the manu- 
facturer’s level. 

Meanwhile commodity markets 
were undergoing a bullish trend and 
values of wheat and coarse grains 
moved up to the highest point of the 
season. Protein ingredients, however, 
were not as firm, and if formula price 
lists were revised this week, advances 
of little more than 50¢ ton were fig- 
ured. 

Dock business at formula feed 
plants was rather slow this week dne 
to the inclement weather, but carlot 
sales were good. Some problems arose 
out of the railroad switchmen’s walk- 
out, and multiple unit organizations 


with plants in the sttikebound areas 
were affected. Sharply curtailed op- 
erations were necessary in the St. 
Louis area, for example, where rail 
shipments were completely bogged 
down. Companies in that area which 
have plants elsewhere reverted oper- 
ations to those other units where 
possible 

Production ranged from four to five 
days this week in most localities, 
with some plants operating six days. 
Poultry feed demand was showing 
some signs of awakening with start- 
er feeds and satisfactory feeding ra- 
tios providing the stimulus. Cattle 
and dairy feed demand was fair and 
hog feed sales showed little or no 
improvement. 

¥ 


Price Order Dulls 
Feed Business 
in California 


The freeze on commodities has had 
a depressing effect on the feed busi- 
ness in southern California. Buyers 
are confused, and everyone seems to 
have a different interpretation on the 
regulation. 

Many concentrates are looked upon 
as being too high, and buyers feel 
that the present quotations may not 
hold and in any event the commodi- 
ties will not go higher because of the 
ceiling order. 

The trade feels that grains can and 
probably will go higher but are await- 
ing clarification before heavy buying. 

An extremely large tonnage of 
baled alfalfa is used in all types of 
feeding throughout California, and 
with grains and concentrates at their 
present level alfalfa at today’s price 
is a most attractive feed. However, 
many growers are of the opinion that 
the price can, even under ceiling, ad- 
vance as much as $10 and are hold- 
ing at levels well over current sales 
to the dairy trade. 

Poultrymen, whose products are 
now below parity, viewed the situa- 


IMPORTED and DOMESTIC 


FISH MEAL 


Dicalcium Phosphate 


Min. 88 B. P. L. (about 18 Phosphorus) 


BONE 


MEAL 


| . and all Feed Ingredients 
LCL or Carload Shipments 


Dickerson, 


1400 SOUTH. PENN SQUARE 


TELETYPE PHIO9 


Established 1873 


PHILADELPHIA 2, PA. 
Phone: LOcust 4-3688 


= 
DICK... 4 
ee a rapid clip. 
| 
Rugged, durable construction. | 
46 and 20 ft. lengths, With gas 
engine or motor . . . or with- 
out either. Send coupon today. 
Lek tnbor shortage and cost. | | 
| BURROUS 
ARAS ." 
AS NE: PHONE- a 
14 = 


tion with optimism. While they do 
not appear anxious to place orders 
for heavy future tonnage, feeling that 
no immediate advance is in sight, they 
are inclined to figure on more birds 
and look forward to a more favorable 
egg-feed ratio for spring and sum- 
mer. 


Lirections, Sales 
Fall Behind in 
Northeastern Area 


Formula feed production in the 
Northeast was no better the past 
week than the previous one, with 
most mills running approximately 
30 to 32 hours as demand and ship- 
ping directions lagged. Oil meal feeds 
were all quoted higher as were mill- 
feeds. Other ingredients remained 
about unchanged. 

With the uncertainty as to what 
effects the new price freezes will 
have on feeds, dealers have allowed 
their inventories to run to a low level 
recently and are buying supplies 
strictly on a hand-to-mouth basis. 
As a consequence mills are operating 
only on a current order procedure. 
Poultry feeders have been more or 
less an exception to the recent slump 
in demand, and mills report that 
their poultry feed sales are holding up 
well. Chicken mash and starter type 
feeds are just going into production, 
and demand is reported as picking up 
gradually. 

Extreme cold weather struck this 
area earlier in the week with light 
to heavy snows covering most areas. 


Pacific N.W. Feed 

lrade Halted by 

Price Freeze 

There had not been much trading 
ip until the time of the price freeze 
announcement, and what little busi- 
ness had been going on was brought 
to a complete standstill by the an- 
10uncement of the price freeze. 

Z Feed men thumbed through their 
records and established to their own 
atisfaction their ceiling prices based 
m their highest sales between Dec. 
19 and Jan. 25 but it was problem- 
atical whether demand for feed would 
ye sufficiently heavy to hold prices at 
eiling levels. 

A cold snap which hit the Pacific 
jorthwest about the same time as 
he price freeze gave promise of 
mproving the outlook for dairy feed- 
ng somewhat, and demand for hay 
was said to be slightly better as a 
result of the cold weather, but the 
bver-all volume during the week was 
aid to be no more than just holding 
ts own. 

Feed men have been watching pro- 
ein and grain markets advance 
teadily the last 60 days or more. As 
he ratio between feed costs and the 
eturn end products continues to nar- 
row, feed men feel less and less opti- 
uistic about prospects for the com- 
ng year. High beef prices continue to 
ive considerable hope for an im- 
proved outlook for broiler and turkey 
xen, but the full effects of the war 
fforts plus clarification of the pres- 
nt price freeze will have to be fully 
nown before definite plans can be 
nade. This may take another 60 days. 

The formula feed business in Ore- 
on continues slow. While volume at 
uis time of the year is generally 
own, still this year the drop is more 
svere from last year at this time. 
‘ontinued open weather is one of the 

marain reasons for lack of business. 
he last few days, however, have been 
uite cold, and while the reaction 

mas not as yet been felt, some upturn 
n the dairy feed business could be 
De 

As far as buying goes, since the 
rice freeze all mills have definitely 
yne out of the market for other than 

eir absolutely necessary require- 

manents. Everyone is waiting for fur- 

j er clarification of price freeze or- 

ers. 
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Abilene Alfalfa Sales 
Alaska Fish Of! Extractors, Inc.. 

Albers Milling Co. _ 
Albumina Supply Co 

Allied Mills, Inc 
Allis-Chalmers 
Ampburgo Co 
American Dry Milk Institute, Inc 
American Elevator & Grain Division 
American Mill Service Co., Inc 
American Scientific Laboratories, Inc 
Anderson Box Co 
Anderson, V. D., Co 
Anglo American Mill 
Arcady Farms Milling Co 
Archer-Daniels-Midland Co 
Arid-Aire Mfg. Co. 

Arkell & Smiths 

Ark Valley Alfalfa Mills, Inc 
Armour & Co 

Astrol Products. Inc. 


Mfg. Co. 


Sales Co., Inc 


Bartlett, C..0., & Snow Co 

Bates Grain Co. 

Battaglia-Frey, Inc. 

Baver Bros. Co 

Baughman Manufacturing Co., Inc 
Baxter, A. E., Engineering Co 
Bayou Molasses Co. ° 

Bemis Bro. Bag Co 

Berg Bag Co 

Berg, Paul 

Bert & Wetta Bales, Ine 
Blatchford Calf Meal Co 
Blomfield-Swanson Brokerage 
Bonded Scale & Machine Co.. 
Borden Company 

Besworth Commission Co 
Bowman, Charles, & Co 
Brewers Yeast Council, Inc 
Brode Corp., The 

Brower Manufacturing Co. 
Brown-Forman Distillers .. 
Brown Oi] & Chemical Corp.. 
Bruco Peat Moss Corp...... 
Burdick Grain Co 
Burrows Equipment Co. 
Butler Manufacturing Co. 


Calcium Carbonate Co 
Calf-Terta, Ime. 
California Pellet Mill Co. 
Canadian Peat Producers Assn. 
Caple, A. B., CO... 
Cargill, Inc 
CarO-Green, Inc. 
Central Mills. Inc. 
Chantiand Mfg. Co. 
Chase Bag Co. 
Checkerboard Elevator Co. 
Chicago Seed Ingredient Co.. 
Clark, H. E., Co.. 
Clofine, Herbert K. .. 
Cochran, Wright W. .. 
Cold Spring Granite Co. 
Columbia Phosphate Co. 
Columbia Quarry Co. .. 
Columbian Steel Tank Co. 
Combs & Co. ... 
Commercial Solvents Corporation 
Conkey, G. E., Co 
Consolidated Alfalfa Co. 
Consolidated Packaging Max shinery Corp 
Consumers Soybean Mills, Inc 
Continental Grain Co. 

Cook, Leo, Co. . eves 
Corn Products Refining Co.. 
Crete Mills . coves 


D. C. A. Ime. .... 
Dannen Millis, Inc. 
Davis, H. C., Mill Mach. Co. 
Dawe's Manufacturing Co. 
DeHoff, Fred, Co, 
Dehydrating Process Co. one 
Des Moines Oat Products Co. 
Devold, Peder, Oil Co........ 
Diamond Crystal Salt . 
Diamond V Millis, Inc.. 
Dickinson Brothers Co. 
Distillers Feed Research Council, Inc.. 
Dixie Feed Mills . ee 
Dixie Mills Co. 
Doty Technical Laboratories 
Doughboy Industries, Inc 
Douglas Chemical & Supply Co.. 


Sons’ 


Low Chemical Co 
Drew, E. F., & Co., Inc. ° 
Dreyer Commission Co. 


Dunwoody, Ezil., Co. . 
Duplex Mill & Mfg. Co 
lu Pont de Nemours & Co 


& Daniel Co. 


Early 
Alfalfa Mills, Inc 


Elk Valley 


Eschenheimer, Rudy, Co 
Ewing, Ray, Co. . 
Exact Weight Scale Co. 


Excelsior Milling Co. 


Fairfieid Engineering Co. 
Farmers Friend Mineral Co 
Feeds, Incorporated ... e 
Fernando Alfalfa Milling Co 
Fischbein, Dave, Co. 
Fishel Products Co 
Flambeau Milling Co. 
Flavor Corporation of America. 
Food Research Inc... 


GO. 
Fruen Milling Co, 


Fulton Bag & Cotton Mille 


General American Transportation Corp 
General Biochemicals, Inc 
General Mills, Inc. . 
Gerstenberg & Co. . 
Glidden Company 
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Godshalk Sheet Metal Fabricators. . 
Great Lakes By-Products Co........... 
Greene, A. G., Co..... 


Hales & Hunter Co.. . 
Half Moon Mfg. & Trading Co., Inc 
Hall Sales Co 

Hallenbeck Inspection “ Testing Lab 
Hallet & Carey Co.. . 
Hammermilis, Inc 

Hammond Bag & Paper Co 

Hand, Peter, Foundation 
Hart-Carter Co. 

Herring Sales Co. 

Hess, Dr.. & Clark, Inc 

Hiawatha Grain Co 

Hilltop Farm Feed Co. 

Hilltop Laboratories 

Hogan, Baril A., Co.. 

Holt Products Co 

Honeggers’ & Co. 

Howes, 8.. Co., Ine 

Hubbard Milling Co. 

Hubbell, Charles H. 
Humphreys-Godwin Co. 


Ibberson, T E.. Co 
Indiana Grain Machinery 
Industrial Molasses Corp 
Innis, Speiden & Co 
International Paper Co 
International Salt Co. 
Iowa Limestone Co. 


Corp. 


Bagpak Div 


Jacobson Machine Works 
Jensen Sales Co 

Jersee Co ° 

Joseph, I. 3., Co., Inc 


Kalo 


Kansas City 


Company 
Board of Trade 
Kansas Grain Company 


Masco Milla, Ime. 
Keener Manufac turing ‘Co 
Kellogg Co., The . 

Kellogg, Spencer, & Sons, Inc 
Kenser, Charles H 

Kent, Percy, Bag Co., Inc.. 


Keystone Steel & Wire Co. 
Kipp Kelly, Ltd. 

Klein Machine Co., Ine... 
Kratt Bag Corp. 

Kraft Foods Co 


L. & M. Yeast Sales Division 
Laboratory Construction Co 
Laboratory of Vitamin Technology 
La Budde 

Lacto-Vee Produc ts Co, 
Landby Dehydrating Co. 
Land O'Lakes Creameries, Inc.. 
Lederle Laboratories Div. 
LeGear, Dr., Medicine Co. 
Limestone Products Corp. 
Loncala Phosphate Co. 


of America 


McGehee Company ... . 
McLaughlin, Ward & Co 
McMillen Feed Mills, Inc... 
Mallinckrodt Chemical Works” 
Maney Bros. Mill & Blev. Co 
Marden-Wild Corp. 

Markiey Laboratories 

Martenis, ©. J., Grain Co. 
Martin, Theo W., & Son 
Mayo hell Corp, 
Menhaden Fish Meal Co.... 
Mente & Co., Imc..........+. 
Merchants Creamery Co. 
Merck & Co., Ine. 

Mid Continent Grain Co ° 
Mid-Continental Laboratories, Inc.... 
Midiand-Western, Inc. . 
Midwest Burlap & Bag Co........... 
Midwest Co., Inc. 
Midwest Dried Milk Co. ° 
Midwest Feed Manufacturers Assn 
Mid-West Laboratories Co., Inc..... 
Miller Manufacturing Co. . 
Milwaukee Feed & Grain Co...... 
Minnesota 
Mitchell, BE. P., Co....... 
Morton Salt Co, 
Mullin & Dillon Co. oe 
Murphy Products Co. ... 
Myers-Sherman Co. 
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Nagel, Herman, Co. . 

Nat'l Alfalfa Dehydrating & Mig. Co. 
National Cotton Council of America. 
National Distillers Products Corp. 
National Food Co, 
NaUonal Molasses Co. 
Neabr, M. J.. & Co.. 
Nellis Feed Co, 
Neumond Co. 
New Amsterdam Import Co., 
New Century Co., The . . 
New England By-Products Corp. 0, 
Newsome Commission Co. 
New York Quinine & Chem. Wkzs., In ‘ 
Nootbaar, H. V., & Co.. acces 
Nopeo Chemical Co. 
North East Feed Mili Co. 
Northern Peat Moss Co., 
Northrup, King & Co. 
Norwood Manufacturing Co 
Nutrena Mills, Inc. 
Nutritional Research Associates, Inc... . 


Ltd... 


O & M Beed CO... ee 
Oyster Shell Products Corp. asvowostene 
Pacific Molasses Oo., Ltd.............. 
Paper-Calmenson & Co. ...... 


Park, Philip R., Inc.. 
Parks, J. P., 
Parrish & Heimbecker ....... 
Pay-U Laboratories, Inc. 


Pay Way Feed Mills, Inc. 

Peavey, F. H.. & Co. 

Perfection Foods Co. .... 

Pfizer, Chas, & Co., Inc. 48, 
Pico, Frank 
Pieh!'s Alfalfa Mill 
Pillsbury 
Pioneer 
Potemac 


Bag Co 

Poultry Feed Co. Inc 
Prater Pulverizer Co 

Pratt Food Co. 

Pratt. W. C., Co 

Premier Peat Moss Corp 
Provico Feeds 

Publicker Industries, Inx 


Quaker Oats Co 


Ralston Purina Co 
Randolph, W., Co 
Rapid Read Rul: 
Rapids Machinery Co 
Red River Alfalfa 
Reliance Feed Co 
Richardson, James, & Sons 
Richardson Scale Co 
Richmond Mfg. Co. 
Riley Feed Co 

Rode Feed Service 
Rose Exterminator Co 
Ryde & Co 


Ltd 


Salsbury’s, Dr., 
Sargent & Co 
Savage, Inc 
Scanian, Ivan, & Co. 

Schafer, Joe, & Sons 

Schenley Distillers, Inc 

Schultz, Baujan & Co 

Schutte Pulverizer Co 

Scroggins Grain Co 

Sea Board Sales Co 

Sea Board Supply Co 

Seagram, Joseph E.. & Sons, Inc 
Security Mills, Inc. 

Seedburo 

Selders, Eugene L., Co 

Seley, James H., & Co 

Shellbuilder Co. 

Sievert, C. W., and Associates 

8ilmo Chemical Co. 

Simmonds & Simmonds, In 

Small, The W. J., Company, In 
Smith, Edward B., & Co 

Smith. George C 

Southwell Grain Corporation 
Southwest Mill Supply Co 

Soy-Rich Products, In 

Specifide, Inc 
Spencer Kellogg & Sons, In 
Sprout-Waldron & Co., Inc 20, 
Staley, A. E., Mfg. Co 

Staley Milling Co 

Standard Brands, Inc 

Standard Feed Milling Co 
Standard Molasses Co 

Stivers, Theo 

Stoae Mountain Grit Co 
Strong-Scott Mfg Co 

Sunset Feed & Grain Co., Inc 
Superior Feed Co 

Superior Packing Co 

Swanson, Carroll, Sales Co 
Sweetall Manufacturing Co 


Laboratories 


Tabor Grain & Feed Co 
Tamms Industries 
Tennessee Eastman Co 

Eastman Kodak Co.) 
Textile Manuf 
Thompson-Hayward Chemical Co 
Thompson. The Tommy, Co 
Thomson, P. L., & Co 
Thomson Soya Mill 
Thoro-S8peed Equipment 
Tobacco By-Products & Chem 
Topeka Mill & Elevator Co 
Transit Grain Co 


(INvision of 


Bag acturers Assen 


Corp 


Ubiko Milling Co. 

Uhimann Grain Co 

Ultra-Life Laboratories, Inc 
Union Bag & Paper Corp 

United Distributing Co. 

United Mineral Products Co 

U.8. Industrial Chemicals, Inc 
United States Sugar Corporation 
Universal Grain Corporation 
Universal Mills, Inc 


Val.A 
Van 


Company 

Brush Mfg. Co. 

Van Dusen Harrington Co 
Van Waters & Rogers, Inx 
Vitality Mills 

Vitamins, Ine 
Vy Lactos Laboratories, Inc 


W-W Grinder Corporation 
Wailace Menhaden Products, Inc 
Wallace & Tiernan Co., 
Walsh Grain Co 
Warner Arthur Grain, Inc 
Warren-Dougias Chemical Co., Inc 
Waterloo Mills Co 
Weller, B. L, Co. 
Wene Poultry Laboratories 
Wenger Mixer Co 
7 Duval & Co., Ine 

stern Burlap Bag Co 
Western Condensing Co. 
White, Bob, & Co........ 
White Laboratories, Inc 
Whitmoyer Laboratories 
Wilbur-Ellis Co. 
Wilson & Co, ...... 
Wilson, R. Co... 
Wisconsin Alumni Research Foundation 
Woodbach Brokers .... 
Woodward & Dickerson, Inc 
Wyandotte Chemicals Corp. 


Zellers’ Laboratories .... 
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RALPH E. RUMP, new Pillsbury Dealer 


New 


Plan 


att Salty 
case 


Bill Berling (left), Pitisbury territory manager; Ralph E. Rump, 
owner, Ray Davis, salesman, Atlanta Feed and Farm Supply 


Business 


feeder plans 
submitted in 3 months 


li] sales where plans 


were submitted 


16 bags average 
per sale 


Pe “I have built up a profitable ton- 


nage in half the time I had orig- 
inally planned,’’ says Ralph E. 
Rump, owner of the Atlanta Feed 
and Farm Supply, Atlanta, 
Indiana. “‘Pillsbury’s New Busi- 
ness Plan really put me in the feed 
business in a big way!” 

Mr. Rump’s firm has been in 
operation only six months; he has 
used Pillsbury’s New Business 
Plan only three months. He and 
his salesman, Ray Davis, are en- 
tirely responsible for putting the 
Plan over in their area. 

At the end of three months, the 
record shows that these men “‘got the 
order”’ from 7 of every 10 prospects to 
whom the feeder plan was submitted. 


Pillsbury Mills, Inc., Clinton, lowa 
Feed and Soy Division 


Do you want more feed sales? This Pillsbury deal is red hot. It has proved that 
it works, and works well, in a variety of Pillsbury territories. It is not a gadget 
nor a flash in the pan—but a practical feed selling idea that succeeds because 
it gives your customers a real service. 

Pillsbury’s new Plan was thoroughly tested in the field, under everyday com- 
petitive conditions. It showed its strength and long-range building ability, even 
before most Pillsbury Feed dealers knew about it. 

A few territories are still open. If you want more feed sales, at a profit, see the 
Pillsbury Territory Manager in your territory—or write or call Clinton. 


GET THE FACTS 


on this new business builder 


Pillsbury Mills, Inc. 


FS21, Clinton, lowa Firm name 


Gentlemen: I want the de- 


tails on Pillsbury’s “New Address. 


Business” Plan—with no 
obligation on my part. 


Best 


FEEDS and CONCENTRATES 


*Aureomycin, Streptomycin, Terramycin 


112% 
ale 
ee ee 
se 
: 
: 
ee « 
ee 
J 


